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Good  Things  Happen  in  The  Light 


Things  like  sponsor  ing  an  annual  automobile  show 
which  draws  hundreds  of  thousands  of  South 
Texans  to  see  the  industry's  newest  and  finest 
cars,  pickup  trucks  and  vans. 

Almost  ten  years  ago,  the  first  Light  Auto  Show 
was  held  in  the  Convention  Center,  complete  with 
dealers'  and  manufacturers'  exhibits  and  musical 
entertainment.  After  five  successful  years  in  this 
format,  the  show's  existence  was  threatened  by 
the  energy  crunch  combined  with  recession. 

But  creative  thinkers  at  The  Light  and  the  co¬ 
sponsoring  San  Antonio  Automobile  Dealers 
Associaton  came  up  with  a  winning  idea: 
take  the  Auto  Show  to  the  people, 
where  they  live.  And  it  was  done,  with  the 


cooperation  of  three  major  shopping  malls,  making 
the  Auto  Show  easily  accessible  to  residents  of  all 
parts  of  San  Antonio. 

It's  a  natural  combination.  In  one  spot,  close  to 
home,  San  Antonians  can  take  a  leisurely  look  at  a 
wide  range  of  makes  and  models.  Both  auto 
dealers  and  mall  merchants  profit  from  the  extra 
traffic  each  generates  for  the  other. 

The  1978  Light  Auto  Show  ended  with 
more  than  half  a  million  people  viewing  the 
exhibits  .  .  .  and  an  all-time  high  in  car  sales. 
Continuing  the  tradition  of  service  to  the 
community,  the  Auto  Show  is  one  of  the  good 
things  that  happen  in  The  Light. 


San  Ar^^Light 


FIRST  IN  TEXAS  COMMUNITY  SERVICE 


BILL  NEWSOM  IS  MAKING  ACAREERQF  NEVER 

LEA/ING  WELL  ENOUGH  ALONE 


As  editor  of  Harte -Hanks'  RUSSELLVILLE 
DAILY  COURIER-DEMOCRAT,  Bill  Newsom 
guides  an  enthusiastic  news  staff  who  must  satisfy 
the  changing  informational  needs  of  people  in 
Northwest  Arkansas.  The  fact  the  paper's 
circulation  has  increased  25  percent  in  the  past  18 
months  indicates  Bill  and  the  staff  are  doing 
something  right. 

Inspired  by  Bill's  philosophy,  "never  leave  well 
enough  alone",  a  changing  newspaper  began  to 
unfold  after  the  COURIER-DEMOCRAT 
completed  a  comprehensive  marketing  survey 
among  readers.  The  survey  revealed  that  while 
readers  liked  local  news,  county  news  and  sports, 
many  disliked  the  paper's  "small  town"  image 
and  its  lack  of  world  and  national  news  and  news 
features.  It  also  revealed  the  desire  for  more 
syndicated  columns  and  a  Sunday  paper. 

Under  the  direction  of  publisher  I^^lliam  Martin 
and  leadership  of  Bill  Newsom,  the  COURIER- 
DEMOCRAT  added  a  Sunday  edition;  redesigned 
page  formats;  and  added  more  columns  on  travel, 
gardening  and  food.  Over  a  one-year  period, 
world,  national  and  state  wire  copy  showed  a  68 
percent  increase.  At  the  same  time,  local  news  and 
photos  are  up  30  percent. 

The  improvements  have  been  well  received  by 
readers.  But,  as  editor  Newsom  said  in  a  recent  ad, 
"Readership  surveys  will  be  continued 
periodically  to  make  sure  that  we  are  bringing  you 
the  kind  of  newspaper  you  want."  An  attitude 
typical  of  all  Harte-Hanks  newspapers  to  never 
leave  well  enough  alone. 

HARTE-HANks  CoMMUNICATiONS^  InC. 

P.  O.  Box  269,  San  Antonio,  Texas  78291 
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MAY 

18-19 — Allied  Publishers,  Sheraton-Spokane,  Washington. 

21- 23 — Mid  America  Press  Institute,  sports  writing  and  editing  seminar, 

Bel  Air  Hilton,  St.  Louis. 

24-26— Newspaper  Advertising  Co-op  Network,  co-op  coordinator  semi¬ 
nar,  San  Jose  State  University. 

30-June  2 — International  Newspaper  Promotion  Association,  Galleria 
Plaza,  Houston. 

JUNE 

2- 4 — California  Press  Photographers  Association,  Stardust  Hotel  and 

Casino,  Las  Vegas. 

3- 8 — American  Newspaper  Publishers  Association  Research  Institute 

Production  Conference,  St.  Louis  Gateway  Convention  Center,  St. 
Louis. 

4- 7 — Southern  Newspaper  Publishers  Association,  Reporting  Business 

News  seminar,  Dallas  Morning  News. 

4- 8— New  York  State  Circulation  Managers  Association,  Queensbury, 

Glens  Falls. 

5- 8— Sports  Writers’  &  Editors'  Seminar,  Pennsylvania  Press  Institute, 

Pennsylvania  Newspaper  Publishers  Association  Press  Center,  Har¬ 
risburg. 

7— Advertising  Research  Foundation,  mid-year  conference,  Hyatt  Re¬ 
gency  O'Hare,  Chicago. 

7-9 — New  York  State  Dailies  Advertising  Managers  Bureau,  The  Queens¬ 
bury,  Glens  Falls,  N.Y. 

10- 15— International  Society  of  Weekly  Newspaper  Editors,  Northern  Il¬ 

linois  University,  DeKalb,  Illinois. 

11- 13— New  England  Newspaper  Advertising  Executives  Association, 

Dunfey's,  Hyannis,  Mass. 

13- 16— National  Association  Advertising  Publishers,  convention  &  exhibi¬ 

tion,  Orlando  Hyatt  House,  Orlando,  Florida. 

14- 17— National  Newspaper  Publishers  Association,  Park  Plaza  Hotel, 

Cleveland,  Ohio. 

16- 18 — Investigative  Reporters  &  Editors,  Inc.,  convention,  Stouffer's 

Denver  Inn,  Denver,  Colorado. 

17- 20— American  Advertising  Federation,  St.  Francis  Hotel,  San  Fran¬ 

cisco. 

22- 24 — Texas  Press  Association.  Amarillo  Hilton. 

22- 26— Association  of  American  Editorial  Cartoonists,  Chateau  Fron- 

tenac,  Quebec  City,  Canada. 

23- 24 — Western  Newspaper  Foundation  Seminar,  Covering  the  Courts, 

University  of  California.  Irvine. 

23-25 — Arizona  Newspapers  Association,  Little  America,  Flagstaff. 

25-28 — Newspaper  Personnel  Relations  Association,  Stouffer’s  Cincin¬ 
nati  Towers,  Cincinnati,  Ohio. 

25-29 — Association  of  Newspaper  Classified  Advertising  Managers,  The 
Davenport,  Spokane,  Washington. 


JULY 


space  1116,  will  improve  your 
future  productivity,  efficiency, 
and  quality. 


Contact: 

BEACH* 

BEACH  MANUFACTURING  CO. 
15602  Container  Lane 
Huntington  Beach,  Ca. 
92649(714)898-5515 
(213)  598-5548  Telex  655307 


V. 


1-5 — National  Press  Photographers  Association,  The  Olympic,  Seattle. 
5-9 — International  Circulation  Managers  Association,  Boston  Sheraton. 
9-14 — Newspaper  Management  Seminar,  University  of  Kansas.  Lawrence. 

13- 16 — Pennsylvania  Newspaper  Publishers  Association,  weeklies, 

Penn-Wells  Hotel,  Wellsboro. 

14- 16 — Alabama  Press  Association,  Gulf  State  Lodge,  Gulf  Shores. 

16-19 — International  Newspaper  Advertising  Executives,  Maui  Surf  Hotel, 

Maui,  Hawaii. 

18-21 — Southern  Newspaper  Publishers  Association  Foundation,  Copy 
Editing  and  Headline  Writing  Seminar,  Charlotte  (N.C.)  Observer. 

20-22 — International  Newspaper  Promotion  Association/National  News¬ 
paper  Association.  Promoting  the  Total  Newspaper  for  weeklies, 
Stouffers  Inn,  Valley  Forge,  Pa. 

23-26 — Southern  Newspaper  Publishers  Association  Foundation,  News¬ 
paper  in  Education,  Charleston  Post  and  News  &  Courier. 

25-26 — Pennsylvania  Press  Institute,  Classified  Phone  Room  Seminar, 
Pennsylvania  Newspaper  Publishers  Association  Press  Center,  Har¬ 
risburg. 
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^For  more  than  a  decade 
a  successful  nation  has  treated  itself  to 

lip '  "  ■  ’ »  feast  of 

;  condemiiationr 


"A  funny  thing  happened 
on  the  way  to  the  Bicentennial. 
The  dominant  rhetoric  of  intellec¬ 
tual  discourse  turned  gloomy  — 
surely  on  the  left,  often  on  the 
right.  We  have  poor-mouthed, 
crisis-mongered  and  guilt- 
peddled  ourselves  half  to  death. 

"I  believe,  despite  what  we 
hear  these  days,  that  the  Ameri¬ 
can  experience  has  been  a  suc¬ 
cessful  one  — that  it  has  set  into 
motion  a  remarkably  healthy 
and  creative  process  around  the 
world.  And  I  believe  that  most 
Americans  share  that  view. 

"Last  year,  public  televi¬ 
sion  produced  In  Search  Of  the 
Real  America  as  a  challenge  to 
the  chorus  of  failure,  guilt  and 
crisis.  Tonight  begins  a  second 
season  —  now  in  a  weekly  format. 
The  purpose  remains  the  same  — 
to  look  at  America  today  and  to 
separate  social  facts  from  social 
fiction. 'U 


OThe  Bomb  that  Fizzled 

Thursday,  May  18  at  8:30  pm 

Starving  people.  Sick  cities.  Poverty.  Even  mass  psychosis.  It  seems 
as  if  everything  has  been  blamed  on  the  Population  Explosion.  But 
did  that  Bomb  ever  go  ofi?  In  the  first  of  a  3-part  series  on  "The 
Enemies  of  Growth"  Ben  Wattenberg  challenges  some  of  our  most 
common  assumptions. 


OPig  of  tho  World 
Thursday.  May  25 
Critics  like  Stewart  Udall  say 
America  is  ripping  off  the  world's 
resources.  Wattenberg  discounts 
this  gloomy  view  of  economic 
rape  and  ecological  panic. 


OTwo  Cheers  for  the  CIA 
Thursday,  June  IS 
Who  needs  the  CIA  anyway?  It 
you  have  to  ask  that,  you'd  better 
watch  this.  Guests:  Former  CIA 
Chiefs  Richord  Helms  and 
William  Colby. 


■T|j  There's  No  Business 
Like  Big  Business 
Thursday,  July  13 
Big  Business,  the  modern  Ameri¬ 
can  villoin.  Has  it  really  failed 
us?  Or  have  we  failed  to  under¬ 
stand  Big  Business?  Ben  Watten¬ 
berg  argues  with  lohn  Kenneth 
Golbraith. 


O  Enemies  of  Growth 
Thursday.  June  1 
Some  environmentalists  think 
vigorous  economic  growth  is  bad 
news.  Wattenberg  thinks  some 
environmentalists  are  bod  news. 
Guests:  Senator  Henry  Jackson, 
Harper's  Editor.  Lewis  H.  Lapham 


OThe  Totolitarion 
Temptotion 
Thursday.  June  22 
Is  Europe  drifting  away  from 
freedom?  Does  it  really  matter 
to  us?  Author  Jeon  Francois  Revel 
talks  about  the  temptations  of 
totalitorianism. 


mThe  Good  Guys 
of  History 
Thursday.  July  20 
Viet  Nam  shattered  our  good  guy 
image.  Senator  Ooniel  P. 
Moynihan  and  Secretary  James 
Schlesinger  think  it's  time  to  put 
the  pieces  bock  together  before 
it’s  too  late. 


O  Mother.  Flag  and 
Apple  Pie 
Thursday.  June  8 

The  Sixties.  Long  hair,  communes 
and  revolution.  The  Seventies. 
Haircuts,  houses  and  three-piece 
suits.  What  happ>ened?  Senotor 
S.  L  Hoyokawa  and  Ramsey  Clark 
have  different  views. 


OThe  War  of  the 
Intellectuols 
Thursday.  June  29 
Many  intellectuals  think  America 
has  gone  down  the  drain.  Meet 
one  who  doesn't.  A  special  inter¬ 
view  with  Normon  Podhorets. 
Editor  of  Commentary  magazine. 


Hail  to  the  Chief 
Thursday,  July  27 
Presidents  have  been  called 
imperial  -  out  of  touch  with  the 
people.  Lady  Bird  Johnson.  Dean 
Rusk  and  William  Sofire  disagree. 


O  Black  Progress 
Thursday.  July  6 
Despite  rhetoric  to  the  contrary. 
American  Blacks  have  made  re¬ 
markable  strides  in  the  last  IS 
years.  Jullon  Bond.  Alex  Haley. 
Boyard  Rustin  and  others  look  at 
the  puzzle  of  Black  progress. 


Ben  J.  Wattenberg 


OThe  Stote  of  the  Unions 
One  hour  ^>eciol 
Tuesday.  June  13. 8  pm 
Unions.  Liberals  say  they've  for¬ 
gotten  the  downtrodden.  Con¬ 
servatives  think  they  strangle  the 
economy.  But  where  would  we  be 
without  them?  Guests:  Lane 
Kirkland.  Cesar  Chavez.  Milton 
Friedmon.  Albert  Shanker. 


I  Worker's  Lib 

Thursday,  August  3 
Work.  Boring?  Meaningless? 
Impersonal?  Ben  Wattenberg  says 
that's  bunk.  Guest:  George 
Meany,  President  of  the  AFL-CIO. 


Ben  J.  Wattenberg  is  the  author  of  The  Beal  America  and  co-author  of  the 
best  selling  The  Beal  Mojorify.  A  former  aide  and  speechwriter  for  President 
Lyndon  Johnson.  Senators  Hubert  Humphrey  and  Henry  Jackson,  Wattenberg 
has  helped  write  two  Democratic  Party  platforms  and  is  now  Chairman  of 
the  Coalition  for  a  Democratic  Majority.  He  has  been  active  as  a  business 
consultant.  He  is  a  Senior  Fellow  at  the  American  Enterprise  Institute,  where 
he  co-edits  the  new  magazine.  Public  Opinion. 


In  Search  ol  the  Real  America 
Begins  Thursday,  May  18 
at8:30on 


Consult  locol  listings  for 
channel  in  your  area. 
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Let  Editor  & 
Publisher  be  the 

GATEWAY 

to  reach  your 
best  prospects 
and  customers  at 

ANPA/RI 


June  3  ANPA/RI 
Conference  Issue 

Advertising  deadline:  May  25 

June  10  ANPA/RI 
Post-Conference  Issue 

Advertising  deadline:  June  1 

If  you’ve  invested  in  exhibit  space  at  the 
big  50th  annual  ANPA/RI  Production 
Management  Conference  in  St.  Louis 
June  3  -8  (and  even  if  you  couldn’t  get 
space) . . .  E&P  provides  both  the  right  timing 
and  the  right  audience  for  your  sales 
and  advertising  message. 

The  special  ANPA/RI  issues  will  reach 
all  echelons  of  newspaper  executives — 
including  both  front  office  executives 
and  production  department  heads  . . . 

Reserve  your  ad  space  now . . . 

Editor  &  Publisher 

575  Lexington  Avenue,  New  York,  N.Y  10022 


Newsbriefs 


The  Chicago  based  Tribune  Co.  said  its  first  quarter  net 
income  rose  7.4*7f  to  $K.K9  million  on  increased  revenues  of 
$225.1  million. 

The  privately  held  company  said  its  newspaper  and  broad¬ 
casting  groups  contributed  to  the  gains. 

The  newspaper's  advertising  and  circulation  revenues  and 
advertising  linage  were  above  year-earlier  levels.  But  earn¬ 
ings  of  the  newsprint/forest  products  group  were  adversely 
affected  by  the  decline  in  the  exchange  rate  of  the  Canadian 
dollar  relative  to  the  U.S.  dollar,  the  Tribune  said.  The 
group’s  revenues  were  slightly  higher  than  in  the  first  quarter 
of  last  year,  however. 

* 

Tcimar  Communications  of  Canada  has  devised  a  com- 
puteri/.ed  system  that  provides  speedy  calculations  for  any 
combination  of  newspapers  for  advertising  campaigns. 

The  Canadian  Daily  Newspaper  Publishers  Association 
calls  it  NewsCost  and  claims  a  schedule  that  required  40 
minutes  to  compile  now  is  put  together  in  three  minutes  at  a 
cost  of  $.5. 

Ad  salesmen  and  newspaper  reps  will  be  equipped  with 
mini-terminals  so  they  can  run  up  a  campaign  schedule  in  a 
client's  office.  The  computer  is  programmed  with  the  ad 
rates  of  all  dailies. 


AWASH — This  is  how  the  Clearwater  (Fla.)  Sun  facility 
looked  on  May  4,  the  day  heavy  rain  and  high  winds  hit  the 
area — including  the  tornado  which  devastated  High  Point 
Elementary  School  in  Clearwater. 

“The  Chicago  Sun  Times  is  not  for  sale,  period.” 

That  was  publisher  Marshall  Field's  response  to  rumors 
last  week  that  Field  Enterprises  daily  had  a  price  tag  on 
it. 

"We're  as  much  for  sale  as  the  Chicago  Trihune —  and  on  a 
scale  of  100  those  chances  are  zero  to  minus  10.”  Field 
told  F'«&P  “It's  the  llagship  of  our  company.” 

The  rumors  began  to  circulate  after  a  Tribune  article  about 
the  possible  sale  of  the  company's  World  Book  Encyc¬ 
lopedia  division  quoted  Field  as  saying:  "Everything  we 
have  is  for  sale  if  the  price  is  right." 

"It  was  a  joke.”  Field  told  E&P.  "1  was  Just  kidding.  We 
don't  need  the  money,  especially  after  (the  sale  of)  World 
Book.  Fifteen  years  ago.  the  Kennedy  clan  made  a  bid  for 
the  paper  and  we  turned  them  down.  We  just  don't  need  the 
money.” 

Field  Enterprises  has  agreed  to  sell  its  World  Book- 
Childcraft  International  Encyclopedia  Division  to  Scott  and 
Petzer  ol  Lakewood.  Ohio. 

No  sale  price  in  the  cash  transaction  was  disclosed.  The 
unit's  1977  revenues  exceed  $2.50  million. 

Field  told  E&P  he  was  selling  "Because  we're  a  private 
company  and  World  Book's  earnings  are  terrific.  But  its  cash 
How  is  not  as  heavy  as  its  earnings.  As  a  private  company 
this  only  gives  me  the  right  to  pay  higher  taxes.” 

Field  added  that  if  the  Scott  and  Petzer  agreement  fell 
through  there  were  other  buyers  waiting  in  line. 

EDITOR  &  PUBLISHER  for  May  13,  1978 


4 


Raiding  the  Highway  Trust  Fund 
is  a  Poor  Enei^  Policy. 


America  is  running  out  of 
gasoline.  Our  dependence  on 
foreign  sources 
continues  to  grow  at  an 
alarming  rate.  The  balance  of 
payments  problem  gets  more 
serious  each  year. 

America’s  business  community 
as  well  as  our  friends  overseas 
clamor  for  a  strong,  effective 
national  energy  policy. 

In  the  face  of  these  problems, 
special  interest  groups  persist 
in  their  efforts  to  raid  the 
Highway  Trust  Fund  for  uses 
other  than  its  original  intent:  to 
complete  the  U.S.  Interstate 
Highway  System. 

Putting  aside  the  favorable 
safety  and  economic  factors  of 
the  Interstate  System,  let’s  take 
a  realistic  look  at  how  it 
contributes  to  a  positive  energy 
policy.  It’s  as  simple  as  this: 
completion  of  the  Interstate 
Highway  System  will  allow  our  cars 
and  trucks  to  move  across  the 
country  more  efficiently.  Fewer  stops  for 
traffic  lights.  Less  congested  areas  to 
contend  with.  More  direct  routes  to 
destinations.  The  end  result:  significantly  less 
consumption  of  gasoline. 

Now  that’s  an  energy  savings  America  can’t 
afford  to  give  up. 

The  American  motorist  pays  an  average  of 
$38  a  year  into  the  Highway  Trust  Fund. 
Trucks  which  comprises  18.8%  of  the 


vehicles  on  the  road,  pay  41.8%  of  the  taxes 
that  go  into  the  Fund.  To  divert  money  paid 
in  good  faith  for  more  efficient  highways  and 
use  it  for  local  non-highway  projects  would 
be  unfair  to  the  millions  of  taxpayers  from 
whom  it  was  collected.  And  it  would  reduce 
a  significant  contribution  to  energy 
conservation. 


Presented  by  Dorse\^  Trailers  whose  innovatiue  engineering 
has  produced  a  new  design  to  reduce  fuel  consumption 

DORSEY  TRAILERS 
ELBA,  ALABAMA 

\,OUH^TION 

A  Subsidiary  of  The  Oorsey  Corporation  American  trucrinc  inoustrt 
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Guild-ITU  merger 

Speakers  at  ANPA  sessions  reminded  newspaper  execu¬ 
tives  of  a  possible  Newspaper  Guild/ITU  merger  and  what 
that  might  mean  to  existing  contracts  and  future  negotia¬ 
tions.  If  it  comes  about,  the  result  would  mean  the  creation 
of  a  new  vertical  or  industrial  union  of  over  100,000  mem¬ 
bers,  mostly  ITU.  The  two  unions  have  been  talking  about 
this  for  three  years  with  the  mailers  and  paper  handlers  on 
the  sidelines  ready  to  join. 

Whether  Guild  members  realize  it  or  not  this  merger 
would  make  them  the  tail  being  wagged  by  the  dog — they 
will  be  in  a  distinct  minority  position  representing  approxi¬ 
mately  25%  of  the  membership  in  the  new  organization. 
Guildsmen  who  are  reporters,  writers,  editors  already  in  a 
minor  position  within  the  Guild  will  carry  even  less  clout. 

All  Guild  members,  whether  they  are  in  the  circulation, 
advertising  or  news  department,  should  realize  what  they 
are  getting  in  to  before  it  is  too  late.  Last  fall,  the  ITU 
secretary-treasurer  said:  “We  are  in  the  labor  union  busi¬ 
ness,  we  are  frequently  in  a  labor  union  war,  and  in  a  labor 
union  war  the  bullets  are  money.”  So  ITU,  a  once  honorable 
institution  that  took  care  of  its  members,  eliminated  its 
Mortuary  Fund  and  transferred  its  $1  million  into  the  Strike 
Fund.  Guild  members  should  realize  the  ITU  Strike  Fund 
took  in  $2,493,600  and  paid  out  $2,328,480.  ITU  membership 
has  declined  by  3,535  in  the  last  year  to  88,902  largely  as  “a 
result  of  jobs  eliminated  through  automation  and  new 
technology.” 

It  sounds  to  us  like  the  ITU  is  looking  for  the  Guild  to  bail 
it  out. 
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Burger*s  opinion 

Chief  Justice  Warren  Burger’s  concurring  opinion  extend¬ 
ing  First  Amendment  rights  to  corporations  and  corporate 
advertising  was  met  with  “mixed  reviews”  by  newspaper 
editors.  A  few  seemed  to  read  something  sinister  into  his 
comment  that  the  Constitution  grants  no  special  privilege  to 
the  institutionalized  press. 

It  seems  to  us  that  in  these  final  two  paragraphs.  Justice 
Burger  was  saying  what  newspaper  editors  have  been  say¬ 
ing  for  years: 

“  ‘The  purpose  of  the  Constitution  was  not  to  erect  the 
press  into  a  privileged  institution  but  to  protect  all  persons 
in  their  right  to  print  what  they  will  as  well  as  to  utter  it . . . 
The  liberty  of  the  press  is  no  greater  and  no  less  . . .  than  the 
liberty  of  every  citizen  of  the  Republic.’  Pennekamp  v. 
Florida  328  U.S.  331-364  (1946.  Frankfurter  concurring). 

“In  short,  the  First  Amendment  does  not  ‘belong’  to  any 
definable  category  of  persons  or  entities:  it  belongs  to  all 
who  exercise  its  freedom.” 
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FEEDHACK 


by  \'if  C’antono 


Letters 

DEGRADED  IDEA 

Considering  that  this  nation  was 
founded  by  individuals  who  understand 
the  importance  of  informing  all  their  ac¬ 
tivity  with  a  deep  commitment  to 
principle — and  considering  that  the 
American  newspaper  business  was,  in  a 
sense,  founded  by  Franklin  and  Hamil¬ 
ton  who  understood  this  most  sharply — 
it  is  a  bit  distressing  to  note  the  danger¬ 
ously  degraded  conception  of  journalism 
now  rampant.  Two  recent  letters  xnE&P 
which  discussed  my  presence  at  White 
House  briefings  imply  this  conception 
(though  neither  Sarah  McClendon  nor 
Bruce  Ticker  defended  it  in  its  most  vici¬ 
ous  form). 

This  is,  of  course,  the  conception  of 
the  objective  Journalist  who  somehow 
ferrets  out  the  facts  without  any  emo- 
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tional,  that  is,  principled,  connection  to  calls  it)  point  them  at.  Thus,  “unobjec- 
them  or  any  sense  of  responsibility  for  tive”  New  Solidarity  (which,  in  effect, 
understanding  how  the  story  relates  to  wears  its  principles  on  its  masthead) 
the  larger  picture.  What  apparently  trou-  emerges  as  containing  the  most  hard  in- 
bles  a  few  people  about  my  style  is  that  I  formation  on  what  Americans  have  a 
opt  for  the  Franklin  approach  rather  than  right  to  know. 

this  amoral  data  retrieval  computer  ter-  So,  1  submit  that  the  profession  would 
minal  model.  benefit  if  more  Journalists  conceived  of 

But  let  me  Justify  my  approach  not  themselves  as  moral  individuals  with  a 
only  by  placing  it  within  the  humanist  positive  connection  to  progress,  and 
tradition.  Those  reporters  who  do  not  took  responsibility — as  a  worker  in  any 
allow  principle  to  infect  their  work  (or  field  should — for  the  effects  of  their  ac- 
are  constitutionally  not  in  any  danger  of  tivity.  That  is,  after  all,  the  price  of  being 
having  this  occur)  leave  themselves  open  human.  Not  to  accept  this  responsibility 
to  being  terribly  manipulated  and  used,  leaves  one  a  pawn  in  someone  else’s 
For  they  function  like  wind-up  game,  and  surely  none  of  us  think  that 
puppets — once  wound  and  pointed,  they  should  be  the  role  of  the  press, 
head  right  for  “the  facts.”  The  press  is  Since  my  publications,  like  my  pre- 
then  at  the  service  of  whoever  does  the  sence,  are  here  to  stay,  I  wish  to  clarify  a 
winding  and  pointing,  and  1  maintain  that  couple  of  things  that  McClendon  and 
anyone  who  does  not  act  in  the  world  on  Ticker  had  wrong.  The  twice-weekly 
a  principled  basis  has  no  valid  way  of  New  Solidarity  is  a  national  newspaper 
choosing  direction  or  subject,  and  thus  of  eight  pages.  It  reflects  the  views  of  the 
has  them  chosen  for  him.  And  the  con-  U.S.  Labor  Party  (basically,  a  commit- 
sequences  of  this  are  serious  indeed,  as  ment  to  scientific  and  economic  de- 
we  supposedly  all  learned  from  the  velopment).  The  Executive  Intellif’ence 
McCarthyism  period.  Review  is  a  weekly  Journal  of  in-depth 

Example:  the  Lance  affair.  It  is  appal-  economic,  political  and  scientific  re- 
ling  yet  true  that  I  was  the  only  White  ports.  Jody  Powell  did  not  change  any 
House  Correspondent  who  attempted  to  rules  to  let  me  in.  1  also  attended  Ron 
probe  the  policy  issues  that  underlay  the  Wesson’s  briefings,  so  my  increased  at- 
factional  developments  this  signaled.  My  tendance  now  is  not  a  tribute  to  Jody’s 
colleagues  simply  immersed  themselves  relaxing  the  rules.  Just  to  the  usefulness 

in  a  display  of  turd  grabbing  that,  of  the  briefings  he  and  his  deputy  give — 

frankly,  resulted  in  Just  what  the  political  despite  the  fact  that  they  are  largely  giv- 

faction  doing  the  winding  and  pointing  ing  them  to  degraded  data  retrievers  and 

desired.  The  Lance  affair  was  the  press  wind-up  witchhunters. 
playing  Joe  McCarthy  under  the  guise  of  Laura  R.  Chasen 

“objective  reporting,”  the  same  guise  it  (Chasen  is  Washington  correspondent 
wore  when  abetting  McCarthyism  the  for  New  Solidarity  and  Executive  Intelli- 
first  time  around.  gence  Review.) 

And  now  with  the  factional  struggle  in 
the  Administration  and  on  the  Hill  shar-  Qhnrt  tdkSS 
pening,  the  objective  press  is  again  tak-  wlim  t  tq  CO 

ing  to  the  nation  not  the  questions  of  j^e  16-year-old  teen  singing  idol  will  be  in 
policy  at  issue,  but  the  MeCTarthyite  town  Thursday  ...  and  he  will  sing  albums 
smear  scandals  that  the  “British  tac-  approximately  5  to  6  p.m. — Chicago 

tion”  (as  New  Solidarity  appropriately  Tribune. 
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Me’re  bringing 
our  new 
Titan  Piate 
Processing  System 
totheANPA 
Conference 
inSt.Louis„. 


to  amaze  the 
big  metropolitan 

dailies. 

(and  a  lot  of  medium  sized  dailies.... 
and  maybe  even  just  about  everybody 
vs/ho  comes  to  the  conference.) 


Our  new  Titan  Plate  Processing  System  is  an  amaz¬ 
ing  system.  It  will  make  up  to  150  plates  an  hour, 
operated  by  just  one  man.  Which  should  make  the 
biggest  dailies  in  the  country  happy  because  there’s 
no  other  system  made  that  gives  a  large  newspaper 
that  kind  of  productivity.  Equally  important,  it’s 
compatible  with  existing  NAPP  equipment,  so  that 
means  medium  sized  dailies  and  even  some  of  the 
smaller  ones  can  save  time,  money  and  increase 
their  productivity. 

We’ll  have  the  system  in  operation  at  the  ANPA 
Conference.  You’ll  see  it  make  our  new 
SPEEDPLATES,  special  plates  designed  for  large 
metro  publishers.  SPEEDPLATES  have  the  same 
high  quality  characteristics  as  other  NAPP  plates — 
and  they’re  a  lot  faster  to  make.  And  cost  less,  too. 


We  invite  everyone  coming  to  the  conference  to 
stop  by  the  NAPP  booth.  In  addition  to  the  fully 
operational  Titan  system,  we’ll  have  our  Newsprint 
Waste  station.  Here,  you’ll  be  able  to  calculate  for 
yourself  how  much  you  may  be  losing  each  year  in 
newsprint  waste.  And  get  the  latest  ANPA  waste 
figures  on  how  NAPP  stacks  up  against  DiLitho  and 
offset  users. 

There  may  also 
be  a  few  other 
amazing  things 
for  you  to  see 
and  do  at  the 
NAPP  booth, 

#338.  _ 
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Building  Renaissance 
Continues  in  New  Orleans 

An  unprecedented  building  surge  con¬ 
tinues  in  New  Orleans  which  is  alter¬ 
ing  the  face  of  the  city,  resulting  in 
millions  upon  millions  of  dollars 
worth  of  new  construction  and  thou¬ 
sands  of  new  jobs. 

Within  six  years  the  New  Orleans 
area  has  been  the  site  for  development 
of  five  major  hotels. 

This  year  will  mark  the  launching 
of  the  new  59-story  New  Orleans 
Sheraton  Hotel.  It  will  be  Louisi¬ 
ana’s  tallest  and  will  add  1200  rooms 
bringing  the  city’s  capacity  for  guests 
to  a  total  of  22,000. 

The  structure,  costing  $78.5  mil¬ 
lion,  will  have  two  restaurants,  a  sup¬ 
per  club,  a  rooftop  cocktail  lounge, 
a  shopping  mall  and  an  all-season 
swimming  pool. 

The  new  Sheraton  will  face  the 
Marriott  Hotel  which  is  just  across 
Canal  Street.  The  Marriott,  built  in 
1972,  is  currently  extending  its 
facilities  to  include  a  new  20-story 
tower  adding  another  488  rooms. 

Keep  your  eye  on  the  New  Orleans 
market  as  it  builds.  You,  too,  will  find 
it  profitable  to  build  sales  here  as  it 
grows.  That’s  done  by  scheduling  in 
The  Times-Picayune  and  The  States- 
Item.  Together,  they  encourage  and 
encompass  it  all.  Tell  Newhouse  News¬ 
papers  you’re  for  building  sales  in 
New  Orleans. 
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Every  Saturday  since  1884 

Newspaper  companies  grow 
in  muiti-business  ciimate 


Unless  you  are  an  avid  reader  of  the 
Annual  Reports  to  stockholders  of  “pub¬ 
lic  companies”  that  publish  newspapers, 
you  probably  wouldn't  know — 

That  the  price  of  cocoa  is  astronomi¬ 
cal. 

That  all  the  world  loves  a  romantic 
novel. 

That  Foundations  of  Parasitolof’y  is  a 
bestseller  among  textbooks. 

That  the  federal  government’s  crusade 
for  home  insulation  jacked  up  the  price 
of  old  newspapers. 

That  decorative  wall  products  are  in 
big  demand  with  the  do-it-yourself  home 
improvers. 

That  a  home-box-office  system  had 
more  than  one  million  subscribers  and 
satellite  transmission  of  programs  has 
vastly  expanded  its  horizons  to  reach  the 
whole  U.S.A. 

That  billboards  and  other  forms  of 
outdoor  advertising  have  become  the  fas¬ 
test  growing  medium  in  Canada. 

That  banks  and  stock  brokerage  firms 


can  call  up  current  news  items  on  video 
screens. 

That  writing  of  life  insurance  policies 
is  booming. 

That  one  railroad  company  laid 
2,100,899  new  cross  ties  and  .178  miles  of 
welded  (no  clickety-clack)  rails. 

The  press  has  become  so  much  a  part 
of  the  mutiti-business  establishment  that 
the  Supreme  Court  of  the  United  States 
took  judicial  notice  of  it  in  a  recent  deci¬ 
sion  that  allows  corporations  to  spend 
freely  for  and/or  against  public  issues. 

While  siding  with  4  associates  to  make 
a  5-4  majority  decision.  Chief  Justice 
Warren  E.  Burger  wrote  some  observa¬ 
tions  about  the  “evolution  of  traditional 
newspapers  into  modern  corporate  con¬ 
glomerates.” 

The  ruling  nullified  a  Massachusetts 
law  that  made  it  a  criminal  offense  for  a 
corporation  to  spend  its  money  to  influ¬ 
ence  voting  on  referendum  proposals. 
Burger  said  the  corporate  speech  issue 
poses  serious  questions  about  press 


freedom  as  protected  by  the  First 
Amendment. 

The  Chief  Justice  wouldn't  see  any  dif¬ 
ference  “between  the  right  of  those  who 
seek  to  disseminate  ideas  by  way  of  a 
newspaper  and  those  who  give  lectures 
or  speeches  and  seek  to  enlarge  the  audi¬ 
ence  by  publication  and  wide  dissemina¬ 
tion.” 

In  the  majority  opinion  Justice  Lewis 
Powell  asserted  that  “the  press  does  not 
have  a  monopoly  on  either  the  First 
Amendment  or  the  ability  to  enlighten.” 
And  Justice  Burger  insisted  that  the  First 
Amendment  protection  afforded  the 
press  is  only  as  great  as  that  given 
everyone  else. 

An  “inside  look”  at  the  varied  inter¬ 
ests  of  26  “public”  companies  that  own 
newspapers  in  the  United  States  and 
Canada  is  made  possible  by  a  scanning  of 
their  Annual  Reports  to  shareholders.  A 
few  of  the  giant  conglomerates  have 

(Continued  on  page  13) 


Revenue  growth  of  newspaper  companies  1968-1977 

(OOOs  omitted) 


1968 

1973 

1977 

Times  Mirror 

$434,763 

$712,207 

$1,143,744 

Knight-Ridder 

221,100 

506,051 

751,712 

Gannett 

204,696 

358,224 

557,908 

New  York  Times 

217,573 

341,778 

511,202 

Washington  Post 

246,949 

436,102 

Dow  Jones 

108,202 

198,024 

317,297 

Southam 

78,487 

183,453 

312,593 

Capital  Cities 

72,350 

127,498 

306,146 

Thomson 

92,800 

157,200 

256,900 

Torstar 

48,343 

94,781 

220,851 

Combined  Comms 

89,787 

227,603 

Media  General 

71,156 

125,729 

216,891 

Harte  Hanks 

83,212 

146,374 

Affiliated 

94,642 

138,236 

Quebecor 

41,813 

104,422 

Multimedia 

21,184 

50,667 

92,489 

Lee  Enterprises 

46,003 

82,967 

Stauffer 

27,639 

43,562 

Post  Corp. 

9,000 

17,992 

38,875 

Panax 

6,251 

29,048 

32,200 

(Note:  Time  Inc.,  Seaboard  Coast  Line  Industries,  Jefferson-Pilot  Corp.,  Meredith  Corp.  and  Power  Corp. 
of  Canada  are  not  included  in  this  tabulation  because  newspaper  publishing  comprises  a  very 
small  part  of  their  business.) 
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Free  speech  rights 
of  corporations 


By  Chief  Justice  Warren  E.  Burger 

I  join  the  opinion  and  judgment  of  the 
Court  but  write  separately  to  raise  some 
questions  likely  to  arise  in  this  area  in  the 
future. 

A  disquieting  aspect  of  Massachusetts’ 
position  is  that  it  may  carry  the  risk  of 
impinging  on  the  First  Amendment  rights 
of  those  who  employ  the  corporate 
form — as  most  do — to  carry  on  the  busi¬ 
ness  of  mass  communications,  particu¬ 
larly  the  large  media  conglomerates.  This 
is  so  because  of  the  difficulty,  and 
perhaps  impossibility,  of  distinguishing, 
either  as  a  matter  of  foct  or  constitutional 
law,  media  corporations  from  corpora¬ 
tions  such  as  the  appellants  in  this  case. 

Making  traditional  use  of  the  corporate 
form,  some  media  enterprises  have 
amassed  vast  wealth  and  power  and  con¬ 
duct  many  activities,  some  directly 
related — and  some  not — to  their  publish¬ 
ing  and  broadcasting  activities.  See 
Miami  Herald  Publishing  Co.  v.  Tor- 
nillo,  418  U.  S.  241,  248-254  (1974).  To¬ 
day,  a  corporation  might  own  the  domin¬ 
ant  newspaper  in  one  or  more  large  met¬ 
ropolitan  centers,  television  and  radio 
stations  in  those  same  centers  and 
others,  a  newspaper  chain,  news 
magazines  with  nationwide  circulation, 
national  or  worldwide  wire  news  ser¬ 
vices,  and  substantial  interests  in  book 
publishing  and  distribution  enterprises. 
Corporate  ownership  may  extend,  verti¬ 
cally,  to  pulp  mills  and  pulp  timber  lands 
to  insure  an  adequate,  continuing  supply 
of  newsprint  and  to  trucking  and  steam¬ 
ship  lines  for  the  purpose  of  transporting 
the  newsprint  to  the  presses.  Such  ac¬ 
tivities  would  be  logical  economic  aux¬ 
iliaries  to  a  publishing  conglomerate. 
Ownership  also  may  extend  beyond  to 
business  activities  unrelated  to  the  task 
of  publishing  newspapers  and  magazines 
or  broadcasting  radio  and  television  pro¬ 
grams.  Obviously,  such  far-reaching 
ownership  would  not  be  possible  without 
the  state-provided  corporate  form  and  its 
“special  rules  relating  to  such  matters  as 
limited  liability,  perpetual  life,  and  the 
accumulation,  distribution,  and  taxation 
of  assets  .  .  Post,  at  6  (White,  J., 
dissenting). 

In  terms  of  “unfair  advantage  in  the 
political  process’’  and  “corporate  domi¬ 
nation  of  the  electoral  process,’’  /</.,  at  7, 

(Chief  Justice  Warren  E.  Burger  sup¬ 
plemented  the  Supreme  Court’s  ruling  on 
political  free  speech  for  corporations  with 
this  concurring  opinion.  Footnotes  are  not 
included.) 
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it  could  be  argued  that  such  media  con¬ 
glomerates  as  I  describe  pose  a  much 
more  realistic  threat  to  valid  interests 
than  do  appellants  and  similar  entities 
not  regularly  concerned  with  shaping 
popular  opinion  on  public  issues.  See 
Miami  Herald  Publishing  Co.  v.  Tor- 
nillo,  supra,  ante,  at  24  n.  29.  In  Tornillo, 
for  example,  we  noted  the  serious  con¬ 
tentions  advanced  that  a  result  of  the 
growth  of  modem  media  empires  “has 
been  to  place  in  a  few  hands  the  power  to 
inform  the  American  people  and  shape 
public  opinion.’’  418  U.  S.,  at  250. 

In  terms  of  Massachusetts’  other  con¬ 
cern,  the  interests  of  minority  sharehold¬ 
ers,  1  perceive  no  basis  for  saying  that 
the  managers  and  directors  of  the  media 
conglomerates  are  more  or  less  sensitive 
to  the  views  and  desires  of  minority 
shareholders  than  are  corporate  officers 
generally.*  Nor  can  it  be  said,  even 
if  relevant  to  First  Amendment 

analysis — which  it  is  not — that  the 
former  are  more  virtuous,  wise  or  re¬ 
strained  in  the  exercise  of  corporate 
power  than  are  the  latter.  Cf.  Columbia 
Broadcasting  System  v.  Democratic  Na¬ 
tional  Committee,  412  U.  S.  94,  124-125 
(1973);  14  The  Writings  of  Thomas  Jef¬ 
ferson  46  (A.  Libscomb  ed.  1904)  (letter 
to  Walter  Jones,  Jan.  2,  1814).  Thus,  no 
factual  distinction  has  been  identified  as 
yet  that  would  justify  government  re¬ 
straints  on  the  right  of  appellants  to  ex¬ 
press  their  views  without,  at  the  same 
time,  opening  the  door  to  similar  re¬ 
straints  on  media  conglomerates  with 
their  vastly  greater  influence. 

Despite  these  factual  similarities  be¬ 
tween  media  and  non-media  corpora¬ 
tions,  those  who  view  the  Press  Clause 
as  somehow  conferring  special  and  ex¬ 
traordinary  privileges  or  status  on  the 
“institutional  press’’ — which  are  not  ex¬ 
tended  to  those  who  wish  to  express 
ideas  other  than  by  publishing  a 
newspaper — might  perceive  no  danger  to 
institutional  media  corporations  flowing 
from  the  position  asserted  by  Mas¬ 
sachusetts.  Under  this  narrow  reading  of 
the  Press  Clause,  government  could 
perhaps  impose  on  nonmedia  corpora¬ 
tions  restrictions  not  permissible  with  re¬ 
spect  to  “media”  enterprises.  Cf  Be- 
zanson.  The  New  Free  Press  Guarantee, 
63  Va.  L.  Rev.  731, 767-770  (1977).*  The 
Court  has  not  yet  squarely  resolved 
whether  the  Press  Clause  confers  upon 
the  “institutional  press”  any  freedom 
from  government  restraint  not  enjoyed 
by  all  others. 

I  perceive  two  fundamental  difficulties 


with  a  narrow  reading  of  the  Press 
Clause.  First,  although  certainty  on  this 
point  is  not  possible,  the  history  of  the 
Clause  does  not  suggest  that  the  authors 
contemplated  a  “special”  or  “institu¬ 
tional”  privilege.  See  Lange,  The 
Speech  and  Press  Clauses,  23  U.  C.  L. 
A.  L.  Rev.  77,  88-99  (1975).  The  common 
18th  century  understanding  of  freedom 
of  the  press  is  suggested  by  Andrew 
Bradford,  a  colonial  American  news¬ 
paperman.  In  defining  the  nature  of  the 
liberty,  he  did  not  limit  it  to  a  particular 
group: 

“But  by  the  Freedom  of  the  Press,  1 
mean  a  Liberty,  within  the  Bounds  of 
Law,  for  any  Man  to  communicate  to 
the  Public,  his  sentiments  on  the  Im¬ 
portant  Points  of  Religion  and  Govern¬ 
ment;  of  proposing  any  Laws,  which  he 
apprehends  may  be  for  the  Good  of  his 
Country,  and  of  applying  for  the  Re¬ 
peal  ofsuch,  as  he  Judges  pernicious  .  .  . 

“This  is  the  Liberty  of  the  Press, 
the  great  Palladium  of  all  our  other  Lib¬ 
erties,  which  1  hope  the  good  People  of 
this  Province,  will  forever  enjoy  .  .  .” 

A.  Bradford,Sentiments  on  the  Liberty 
of  the  Press,  in  L.  Levy,  Freedom  of 
the  Press  from  Zenger  to  Jefferson 
41-42  (1966)  (emphasis  deleted)  (first 
published  in  Bradford’s  The  American 
Weekly  Mercury,  a  Philadelphia  news¬ 
paper,  April  25,  1734). 

Indeed  most  pre-First  Amendment 
commentators  “who  employed  the  term 
‘freedom  of  speech’  with  great  fre¬ 
quency,  used  it  synonymously  with  free¬ 
dom  of  the  press.”  L.  Levy,  Legacy  of 
Suppression:  Freedom  of  Speech  and 
Press  in  Early  American  History  174 
(1963). 

Those  interpreting  the  Press  Clause  as 
extending  protection  only  to,  or  creating 
a  special  role  for,  the  “institutional 
press”  must  either  (a)  assert  such  an  in¬ 
tention  on  the  part  of  the  Framers  for 
which  no  supporting  evidence  is  avail¬ 
able,  cf.  Lange,  supra,  at  89-91;  (b)  argue 
that  events  after  1791  somehow  operated 
to  “constitutionalize”  this  interpreta¬ 
tion,  see  Benzanson,  The  New  Free 
F*ress  Guarantee,  63  Va.  L.  Rev.  731 , 788 
(1977);  or  (c)  candidly  acknowledging  the 
absence  of  historical  support,  suggest 
that  the  intent  of  the  Framers  is  not  im¬ 
portant  today.  See  Nimmer,  Is  Freedom 
of  the  Press  a  Redundancy:  What  Does 
It  Add  To  Freedom  of  Speech?,  26  Hast¬ 
ings  L.  J.  639  640-641  (1975). 

To  conclude  that  the  Framers  did  not 
intend  to  limit  the  freedom  of  the  press  to 
one  select  group  is  not  necessarily  to 
suggest  that  the  Press  Clause  is  redun¬ 
dant.  The  Speech  Clause  standing  alone 
may  be  viewed  as  a  protection  of  the 
liberty  to  express  ideas  and  beliefs," 
while  the  Press  Clause  focuses  specifi¬ 
cally  on  the  liberty  to  disseminate  ex¬ 
pression  broadly  and  “comprehends 
(Continued  on  page  46) 
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$370,000,000  stock  deal 

Combined  Communications 
merged  into  Gannett  Co. 


Gannett  Co.,  Inc.  and  Combined 
Communications  Corporation  an¬ 
nounced  (May  8)  agreement  in  principle 
to  merge  in  a  stock  exchange  transaction 
which  has  been  approved  unanimously 
by  the  boards  of  directors  of  both  com¬ 
panies. 

The  agreement  calls  for  an  exchange  of 
1 .2  (one  and  two-tenths)  shares  of  Gan¬ 
nett  common  stock  for  each  share  of 
Combined.  After  the  three-for-two  stock 
split  of  Combined  Communications 
common  which  will  occur  May  31,  1978, 
the  exchange  will  be  .8  (eight-tenths)  of  a 
share  of  Gannett  for  each  share  of  Com¬ 
bined. 

Gannett  closed  on  the  New  York 
Stock  Exchange  Friday  at  %AlVz  a  share; 
Combined  closed  at  $41.  Based  on  those 
market  prices,  the  transaction  is  valued 
at  about  $370,000,000. 

Gannett,  a  nationwide  newspaper  pub¬ 
lishing  company,  is  headquartered  in 
Rochester,  N.Y.  Combined,  a  nation¬ 
wide  diversified  media  company,  is 
headquartered  in  Phoenix,  Ariz. 

The  agreement  was  announced  by  Paul 
Miller,  chairman  of  the  board,  and  Allen 
H.  Neuharth,  president  and  chief  execu¬ 
tive  of  Gannett;  and  John  J.  Louis,  Jr., 
chairman  of  the  board  and  Karl  Eller, 
president  and  chief  executive  of  Com¬ 
bined. 

Their  statement  said  that  all  necessary 
approvals  for  the  merger  will  be  sought 
as  expeditiously  as  possible.  In  addition 
to  board  approvals  in  principle  voted  at 
special  meetings  May  7,  completion  of 
the  transaction  is  subject  to  a  definitive 
agreement,  requisite  lender  consents, 
certain  tax  rulings,  shareholder  approval 
of  both  companies  and  broadcast  license 
transfer  approval  of  the  Federal  Com¬ 
munications  Commission. 

The  announcement  said  in  order  to 
comply  with  the  FCC  rule  on  limits  of 
ownership,  the  companies  will  sell  1  of  6 
VHF  television  stations  owned  by  them 
and  Combined  will  sell  its  Phoenix  radio 
stations. 

Combined  will  have  three  directors  on 
the  board  of  the  merged  company,  in¬ 
ch  ding  Louis  and  Eller. 

Neuharth  said  Eller  will  join  the  office 
of  the  Chief  Executive  which  Neuharth 
will  establish  when  the  merger  is  com¬ 
pleted.  “In  that  capacity,  Karl  Eller  will 
share  responsibility  for  the  overall  top 
management  of  the  merged  companies,” 
Neuharth  said. 

Eller  also  will  continue  as  president 
and  chief  executive  of  the  Combined 
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Communications  subsidiary  of  Gannett, 
directly  in  charge  of  diversified  media 
operations  now  owned  by  Combined. 
The  Combined  Communications  sub¬ 
sidiary  will  remain  headquartered  in 
Phoenix. 

“Following  the  merger,"  Neuharth 
said,  “the  present  management  of  Com¬ 
bined  will  continue  to  implement  the 
philosophies  and  policies  which  have 
made  it  the  dynamic  organization  it  is 
today.” 

The  joint  statement  by  the  executives 
said  that  “the  basic  policy  of  public  ser¬ 
vice,  long  practiced  by  both  of  our  com¬ 
panies,  will  be  continued  for  the  mutual 
benefit  of  all  we  serve — for  our  readers, 
viewers  and  listeners,  for  our  advertis¬ 
ers,  employes  and  communities. 

“Our  mutual  commitment  to  local  au¬ 
tonomy  in  the  management  of  our 


(Continued  from  pafte  II) 
yearly  revenues  in  excess  of  I  billion  dol¬ 
lars.  Some  engage  in  wide-ranging 
businesses  such  as  candy  shops,  rail¬ 
roading,  shipbuilding,  movies,  book  and 
magazine  publishing,  lumber,  building 
materials,  commercial  printing,  insur¬ 
ance,  trucking,  real  estate  and  invest¬ 
ments. 

In  this  annual  review  of  the  companies 
whose  stock  is  traded  on  the  regular 
markets  and  whose  affairs  are  subject  to 
governmental  regulations.  Editor  & 
Pi  Bi.isHER  has  compiled  3  basic  listings: 
1.  Growth  of  revenues  over  10  years;  2. 
How  they  rank  according  to  revenue 
from  newspaper  operations  only;  and  3. 
the  bottom  line  results. 

When  the  newspaper  business  is  sepa¬ 
rated  from  other  lines  of  business,  it  will 
be  noted,  Knight-Ridder  Newspapers 
Inc.  is  No.  1  by  a  substantial  margin  over 
Gannett  Company  although  the  latter 
publishes  more  than  twice  as  many  daily 
newspapers.  Last  year  K-R  had  total 
revenue  from  advertising  and  circulation 
of  $731  million  while  Gannett  had  $537 
million.  Times  Mirror  Co.  of  Los 
Angeles  was  third  on  the  list  with  rev¬ 
enues  from  its  newspapers  topping  a  half 
billion  dollars. 

Times  Mirror,  Knight-Ridder,  New 
York  Times,  Gannett  and  Washington 
Post  have  made  the  Fortune  directory  of 
the  top  500  industrial  corporations  in  the 
U.S.  for  the  past  few  years.  The  Fortune 
list  is  called  “the  basic  yardstick  of  busi¬ 
ness  performance.” 

Following  are  capsule  highlights  from 
the  1977  Annual  Reports  of  newspaper 
companies: 


member  operations  also  shall  remain  un¬ 
changed,  as  defined  in  the  1977  annual 
reports  of  both  of  our  companies,”  the 
statement  said.  “This  will  guarantee  that 
each  newspaper,  each  broadcast  station, 
each  advertising  facility,  will  maintain 
our  long  traditions  of  responsibility  and 
responsiveness  to  the  communities  we 
serve.” 

Gannett  had  revenues  of  $558  million 
and  net  earnings  of  $69.4  million  in  1977. 
The  company  publishes  77  daily  news¬ 
papers  in  30  states  and  two  U.S.  ter¬ 
ritories,  mostly  in  medium  sized  com¬ 
munities. 

Gannett  also  owns  newsprint  interests; 
the  research  firm  of  Louis  Harris  and 
Associates;  a  television  station  and  a 
radio  station. 

Combined  Communications  last  year 
had  revenues  of  $228  million  and  net 
earnings  of  $20.6  million.  The  company 
operates  in  1 1  states  with  seven  televi¬ 
sion  stations  and  13  radio  stations, 
mostly  in  top  metropolitan  markets;  pub¬ 
lishes  2  metropolitan  daily  newspapers — 
the  Cincinnati  Enquirer  and  the  Oak¬ 
land  (Calif.)  Trihnne;  has  outdoor  adver¬ 
tising  facilities  in  major  markets  in  the 
U.S.  and  Canada. 


Affiliated  Publications 

(3  weekday  and  1  Sunday  edition,  2  am 
and  fm  radio  stations;  marketing  research 
firm;  3  newsdealer  companies). 

A  full-page,  full-color  picture  of  a  smil¬ 
ing  New  England  pressman  (you  can  tell 
by  his  hat)  opens  the  1977  Annual  Report 
of  Affiliated  Publications  Inc.  whose 
principal  property  is  the  Boston  Globe. 
He's  a  dead-ringer  for  House  Speaker 
“Tip”  O'Neill. 

“It's  people  that  make  any  organiza¬ 
tion  grow  and  prosper,''  the  report 
states.  So  the  cover  is  adorned  with  faces 
of  20  employes  and  inside  pages  show 
not  only  the  three  principal  executives 
but  a  dozen  more  snapshots  of  person¬ 
nel,  including  full  pages  of  a  carrier  boy 
and  a  disc  jockey. 

For  the  second  time  in  its  history,  Af- 
llliated  achieved  its  goal  of  a  minimum  of 
5'/c  net  return  on  sales.  The  first  time  was 
in  1973.  Particular  success  was  achieved 
in  the  help  wanted  category  of  classified 
which  grew  1.6  million  lines  in  1977.  A 
highlight  of  editorial  product  improve¬ 
ment  was  the  development  of  Sports 
Pins,  a  tabloid  “greeted  enthusiastically 
by  readers  and  editors.” 

1978  acquisitions;  2  radio  stations. 

Stock  price  range  (ASE)  1977  high 
17-%,  low  10%,  current  18%. 

Blue  Chip  Stamps 

(1  newspaper,  evening  and  Sunday;  2 
candy  kitchens  and  179  confectionery 

(Continued  on  pane  14) 
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Capsule  highlights  of  1977  annual  reports 

(Continued  front  pof>e  13} 


shops;  trading  stamps  for  stores  in 
California,  Nevada  and  Japan:  merchan¬ 
dise  promotion;  25%  interest  in  detective 
agency;  a  savings  and  loan  business). 

Old-fashioned  attention  to  quality  con¬ 
trol  and  cheerful  retail  service  are  the 
keys  to  record  sales  by  See's  Candy 
Shops  which  began  business  in  1921 
pledged  to  Ben  Franklin's  admonition, 
“Keep  thy  shop  and  thy  shop  will  keep 
thee.” 

The  next  4  pages  of  the  Annual  Report 
recount  the  problems  of  the  Buffalo 
Evening  News  which  the  company  pur¬ 
chased  in  April  1977  for  $35,509,000  of 
which  $34,076,000  was  cash  and  the  rest 
represented  pension  obligations.  Estab¬ 
lishment  of  a  Sunday  edition  to  make  the 
News  more  than  a  marginal  profit  opera¬ 
tion  has  been  beset  with  legal 
technicalities  and  public  resistance  to  a 
new  product  in  a  competitive  market. 

“So  far  as  we  know,”  Blue  Chip  man¬ 
agement  states,  “no  newspaper  acquisi¬ 
tion  in  recent  years  looks  sensible  based 
on  past  earnings  related  to  the  purchase 
price.  Recent  buyers  of  newspapers  have 
paid  prices  reflecting  what  they  hope  to 
achieve  over  a  very  long-term,  inflation¬ 
ary  future,  and  we,  of  necessity,  con¬ 
formed  to  this  pattern  in  our  acquisi¬ 
tion.” 

The  company  tried  to  buy  the  Cincin¬ 
nati  Enquirer  in  1971  but  was  outbid.  In 
order  to  get  a  large  newspaper  property, 
says  the  report,  “we  have  been  quite 
willing  to  purchase  a  daily  newspaper 
subject  to  the  hazards  of  competition 
from  another  area-wide  daily  newspaper 
in  the  same  city.” 

After  the  purchase,  management  de¬ 
termined  that  the  News’  failure  to  pub¬ 
lish  a  Sunday  edition  was  following  “a 
totally  obsolete  practice.”  The  Blue 
Chip  report  goes  on  to  cite  the  fact  that 
several  weekday-only  papers  in  large 
cities  had  folded  whereas  others  had  de¬ 
veloped  considerable  new  revenue  by 
adding  Sunday  editions. 

“The  News’  commitment  to  Sunday 
publication  is  total,”  says  the  report. 
“Because  of  the  expense  of  litigation  and 
other  unexpected  problems,  the  near- 
term  profits  of  the  News  at  times  may  be 
low  or  nil,  and  the  ultimate  security  of 
the  enterprise  will  almost  surely  remain 
in  doubt  for  a  very  extended  period.” 

The  report  is  signed  by  Charles  T. 
Munger,  chairman,  and  Donald  A. 
Koeppel,  president.  A  director  and 
major  shareholder  in  the  firm  is  Warren 
E.  Buffet,  who  has  interests  in  textile 
manufacturing,  banking,  insurance,  wo¬ 
men’s  specialty  shops,  and  newspapers 
(he’s  a  director  of  the  Washington  Post 
Company). 

Stock  price  range  (OTC)  1977  high  17, 
low  ISV4;  current  18. 
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Capital  Cities  Comms. 

(4  weekday,  2  Sunday,  1  twice-weekly 
newspapers;  business  papers  and 
magazines,  6  tv  stations,  13  radio  stations, 
tv  programming,  paper  mills). 

Purchase  of  the  Kansas  City  Star 
Company  early  in  1977  for 
$125,002,000 — $1 14.7  million  in  cash  and 
the  rest  in  6.25%  notes  payable  by  Feb¬ 
ruary  15,  1980 — pushed  Capital  Cities 
Communications  Inc.  into  the  ranks  of 
major  newspaper  publishing  companies. 
The  company  began  as  a  radio  station 
owner  in  1947. 

The  company  sold  off  two  papermak¬ 
ing  firms  owned  by  the  K.C.  newspapers 
but  remained  in  the  paper  mill  business 
as  a  major  stockholder  in  St.  Regis  Paper 
Co.  by  trading  its  shares  in  Southland 
Paper  Mills  for  St.  Regis  shares. 

According  to  the  Annual  Report,  Capi¬ 
tal  Cities’  cash  flow  has  been  more  than 
adequate  to  finance  all  internal  operating 
needs.  Chairman  Thomas  S.  Murphy  and 
President  Daniel  B.  Burke  say  they  feel 
that  cash  flow  will  exceed  the  require¬ 
ments  for  debt  repayment,  working  capi¬ 
tal  and  capital  expenditures  in  the  near 
term,  resulting  in  the  availability  of  sub¬ 
stantial  cash  reserves. 

“We  estimate,’’  the  officers  say, 
“that,  on  the  basis  of  1977  earnings,  the 
company’s  outstanding  debt  could  be  re¬ 
tired  in  three  years  if  earnings  were  to  be 
used  exclusively  for  that  purpose.  We 
are  therefore  satisfied  that  debt  could  be 
increased  substantially  to  meet  our  cash 
needs  for  any  large  acquisition  and  that 
the  company  possesses  substantial  flexi¬ 
bility  in  this  regard.” 

Last  year  the  company  acquired 
32 1 ,800  shares  of  its  common  stock  at  an 
aggregate  price  of  $17. 1  million  and  this 
contributed  to  the  earnings  per-share 
gain. 

“But  we  hasten  to  point  out,”  man¬ 
agement  states,  “that  $125  million  was 
spent  for  the  Kansas  City  Star  Co.  This 
speaks  to  our  primary  objective  of  seek¬ 
ing  potentially  rewarding  acquisitions.” 

Stock  price  range  (NYSE)  1977  high  61, 
low  4414;  current  68. 

Combined  Communications  Corp. 

(2  seven-day  newspapers,  7  tv  stations, 
13  radio  stations,  advertising  billboards, 
electric  signs,  advertising  production). 

In  the  fall  of  1968  Eller  Outdoor  Ad¬ 
vertising  Company  of  Arizona  and 
KTAR  Broadcasting  Company  of 
Phoenix  formed  Combined  Communica¬ 
tions  Corporation  and  began  to  expand 
and  diversify.  Broadcasting  accounted 
last  year  for  29%  of  CCC’s  total  income 
and  outdoor  advertising  represented 
40%,  with  radio  25%.  Its  first  newspaper 
acquisition  was  the  Cincinnati  Enquirer 


and  in  mid- 1977  it  bought  the  Oakland 
Tribune  which  is  changing  from  after¬ 
noon  to  morning  seven  days  a  week. 

Says  management:  “We  think  1978 
will  be  a  very  good  year  for  our  News¬ 
paper  Division.” 

Stock  price  range  (NYSE)  1977  high  35, 
low  19;  current  39. 

Cowles  Communications  Inc. 

(Investment  company  with  2.6  million 
shares  of  Class  A  common  of  New  York 
Times  Company;  2  tv  stations). 

If  a  Plan  of  Liquidation  and  Dissolu¬ 
tion  of  Cowles  Communications  Inc.  re¬ 
ceive  approval  by  governmental  agen¬ 
cies,  its  23%  interest  in  New  York  Times 
Co.  will  be  distributed  to  Cowles 
shareholders — .655  share  of  Times  for 
each  share  of  Cowles.  In  addition, 
Cowles  shareholders  will  receive  shares 
in  Cowles  Broadcasting  Inc. 

The  company  received  $1,755,000  in 
times  dividends  last  year  and  the  book 
value  of  its  Times  A  shares  rose  from  $15 
at  the  time  of  the  acquisition  several 
years  ago  to  $17  in  December,  1977,  with 
further  increases  early  in  1968. 

Stock  price  range  (NYSE)  1977  high 
16%,  low  12;  current  21%. 

Dow  Jones  &  Company  Inc. 

(1  national  newspaper,  13  weekday  and 
6  Sunday  community  newspapers,  a  na¬ 
tional  financial  weekly,  textbooks,  news 
service,  communications  equipment, 
newsprint,  publications  in  Far  East). 

“There  was  one  serious  disappoint-, 
ment  during  1977,”  says  the  Dow  Jones 
Annual  Report.  “That  was  the  closing  of 
the  National  Observer  July.  The  Ob¬ 
server  had  a  loyal  following  of  more  than 
400,000  subscribers  .  .  .  but  we  had  not 
succeeded,  over  15  years,  in  making 
enough  readers  and  advertisers  feel  suf¬ 
ficient  need  for  it  to  turn  it  into  a  profit¬ 
able  venture.” 

It  cost  $1.2  million  (before  taxes)  to 
bury  the  Observer. 

On  the  bright  side,  in  addition  to  in¬ 
creased  prosperity  of  the  Wall  Street 
Journal,  the  (Dttaway  Newspapers  group 
experienced  big  gains  because  its  mar¬ 
kets  and  earnings  were  not  affected  by 
recessions  the  way  national  advertising 
markets  were.  In  1970  Dow  Jones  brought 
the  Ottaway  group  of  eight  newspapers 
into  the  fold.  Their  earnings  that  year 
were  $1,490,000.  Last  year,  the  enlarged 
group  earned  $6,362,000. 

A  new  satellite  printing  plant  for  the 
Pacific  Northwest  editions  of  the  Wall 
Street  Journal  is  expected  to  eliminate 
$1.3  million  in  air  freight  and  .will  cost 
only  $800,000  a  year  to  operate,  the  WSJ 
will  have  12  printing  sites  and  more  are 
planned. 

(Continued  on  page  38) 
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Ranking  based 
on  revenues  from 
newspapers 

(in  millions  of  dollars) 


1977 

gain  over  1976 

Harte-Hanks 

Knight-Ridder 

Advertising 

$  99.9 

$20.0 

Advertising 

$569.5 

$67.4 

Circulation 

19.7 

2.4 

Circulation 

161.9 

4.2 

Total 

119.6 

22.4 

Total 

731.4 

71.6 

i/Vashington  Post 

Gannett 

Advertising 

Advertising 

$395.9 

$54.4 

&  circulation 

119.1 

30.4 

Circulation 

141.2 

17.1 

Media  General 

Total 

537.1 

71.5 

Advertising 

$  82.9 

$8.2 

Times  Mirror 

Circulation 

18.5 

.3 

Advertising 

$396.6 

$60.0 

Total 

101.4 

8.5 

Circulation 

114.1 

18.0 

Combined 

Total 

510.7 

78.0 

Advertising 

New  York  Times 

&  circulation 

$69.7 

$25.3 

Advertising 

$254.9 

$35.9 

Lee 

Circulation 

66.7 

.5 

Advertising 

$41.6 

$5.7 

Total 

321.6 

36.4 

Circulation 

13.6 

1.4 

Affiliates’ 

31.3 

3.0 

Total 

55.2 

7.1 

Grand  Total 

352.9 

39.4 

Multimedia 

Dow  Jones 

Advertising 

$35.0 

$5.0 

Advertising 

$181.6 

$32.8 

Circulation 

10.4 

1.4 

Circulation 

86.6 

4.6 

Total 

45.4 

6.4 

Total 

268.2 

37.4 

Quebecor 

Thomson 

Advertising 

$17.2 

$4.5 

Advertising 

$256.9 

$39.4 

Circulation 

24.2 

4.5 

&  circulation 

Total 

41.5 

9.0 

Southam 

Seaboard 

Advertising 

Advertising 

&  circulation 

$204.1 

$19.0 

&  circulation 

$41.3 

$3.6 

Affiliated 

Blue  Chip 

Advertising 

$  92.2 

$12.4 

Advertising 

$31.7 

Circulation 

42.2 

1.0 

&  circulation 

Total 

$134.4 

$1^4 

Stauffer 

Torstar 

Advertising 

$23.7 

$2.0 

Advertising 

Circulation 

7.8 

.6 

&  circulation 

$133.7 

$  3.6 

Total 

31.5 

2.6 

Capital  Cities 

Post 

Advertising 

$102.6 

$60.2 

Advertising 

$21.9 

$2.8 

Circulation 

18.7 

9.2 

Circulation 

3.7 

.1 

Total 

121.4 

69.4 

Total 

25.6 

2.9 

Montreal  dailies 
resume  publishing 

Reporters  and  editors  returned  to  work 
at  La  Presse  and  Montreal-Matin  (May 
4),  almost  7  months  after  they  shut  down 
the  2  daily  newspapers  in  a  contract  dis¬ 
pute. 

Company  negotiator  Fernand  Roy  said 
the  two  papers,  which  are  owned  by 
businessman  Paul  Desmarais  and  housed 
in  the  same  building,  resumed  publication 
on  May  8. 

Roy  said  all  contracts  and  return-to- 
work  protocols  have  been  signed.  Nine¬ 
teen  agreements  covering  about  1,500 
unionized  employees  were  negotiated,  re¬ 
placing  contracts  which  had  run  out  Dec. 
31,  1976. 
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The  strike  started  October  6  when  the 
200  La  Presse  journalists,  members  of  the 
Confederation  of  National  Trade  Unions 
(CNTU),  walked  out.  Another  400 
CNTU-affiliated  workers,  including 
Montreal-Matin  journalists,  respected 
their  picket  line  and  voted  2  days  later  to 
join  the  strike. 

Another  850  office  and  production 
workers,  members  of  4  unions  affiliated 
with  the  Quebec  Federation  of  Labor, 
were  laid  off  when  the  strike  started. 

Before  the  walkout,  top-rated  La 
Presse  journalists — those  with  at  least  6 
years  experience — earned  $360  a  week. 

Under  a  new  4-year  agreement,  the  top 
rate  goes  to  $410,  retroactive  to  January 
1 ,  1978,  with  additional  compensation  for 
1 977  when  the  employees  worked  without 
a  contract.  The  rate  goes  to  $440  next 


January  1 ,  rising  in  stages  to  $500  on  Oc¬ 
tober  1,  1980. 

The  journalists  also  get  a  4-day,  32- 
hour  week  which  takes  effect  im¬ 
mediately.  And  employees  in  lower- 
paying  jobs  won  substantially  larger  in¬ 
creases  than  the  journalists  to  cut  the  pay 
gap  between  the  lowest-  and  highest-paid 
workers. 

The  La  Presse  journalists  originally 
sought  a  veto  in  the  selection  of  editorial 
department  heads,  which  they  said  they 
needed  to  protect  editorial  freedom.  They 
settled  for  a  guarantee  that  they  will  be 
consulted  about  such  appointments. 

During  the  walkout,  management  offi¬ 
cials  decided  to  drop  Montreal-Matin's 
Sunday  edition — Le  Dimanche — which 
had  been  in  competition  with  La  Presse’s 
weekend  edition. 
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Ottaway  survey  shows 
low  sports  readership 


By  John  Consoli 

A  readership  survey  of  1 1  Ottaway 
Newspapers  shows  that  readers  rate  the 
sports  page  behind  5  other  special  pages 
or  sections  of  the  newspaper:  editorial, 
classified ,  family  news,  comics  and  busi¬ 
ness. 

Other  results  show  that  readers  rate 
letters-to-the-editor  as  the  most  popular 
item  in  the  Ottaway  papers  and  rate  the 
stock  listings  as  one  of  the  least  popular, 
with  639f  of  those  polled  stating  they 
never  read  the  stock  tables. 

The  results  of  .the  survey,  which  was 
conducted  by  Ottaway  Newspapers,  Inc. 
in  conjunction  with  Maxwell  McCombs, 
director  of  the  communications  research 
center  at  Syracuse  University  and  direc¬ 
tor  of  AN  PA  news  research,  were  re¬ 
vealed  to  industry  leaders  at  a  special 
symposium  held  at  Ottaway's  Campbell 
Hall,  N.Y.  headquarters  this  week. 

James  Ottaway,  Jr.,  president  and 
chief  executive  officer  of  the  newspaper 
group,  gave  several  reasons  for  the  un¬ 
usual  move  of  making  the  results  of  this 
$9(),0(K)  survey  available  to  the  industry 
leaders  representing  every  major  news¬ 
paper  association. 

“This  was  a  unique  study, "he  said, 
“in  that  it  covered  the  entire  newspaper 
group  rather  than  just  one  market.  (The 
chain  had  1.3  newspapers  at  the  time  the 
survey  was  conducted — II  were  in¬ 
cluded  in  this  survey  and  the  other  two 
did  separate  surveys.)  “We  felt  the  re¬ 
sults  would  help  some  of  the  smaller  and 
middle-sized  newspapers  in  markets  like 
ours  that  cannot  afford  to  do  their  own 
surveys.  We  also  want  to  learn  from 
other  people.  We  want  to  get  input  on 
our  survey  from  some  of  the  most 
knowledgeable  people  in  the  industry.” 

Ottaway  said  hopefully  this  sharing  of 
data  will  start  an  industry-wide  trend 
which  will  result  in  a  standardized  ques¬ 
tionnaire  for  each  size  market  that  will 
eventually  enable  results  found  in  one 
market  to  be  applied  in  others. 

Al  Gollin,  associate  research  director 
for  the  Newspaper  Advertising  Bureau, 
one  of  the  organizations  represented  at 
public  unveiling  of  the  survey,  said  the 
survey  is  important  because  “too  often 
the  newspapers  in  small  to  medium 
sized  markets  get  overlooked  when 
‘industry-wide’  surveys  are  conducted. “ 
Ottaway  said  the  low  readership  of  the 
sports  pages  concerns  him  the  most  of 
anything  the  survey  revealed.  Only 
of  the  respondents  in  all  1 1  newspaper 
markets  said  they  read  sports  “regu¬ 
larly”  and  IS'/r  said  they  read  sports 
“occassionally”for  a  total  of  51^/f. 

As  a  result.Ottaway  has  scheduled  a 

16 


sports  seminar  during  the  fall  at  which 
the  sports  editors  of  all  the  chain's  pa¬ 
pers  will  meet  to  discuss  what  changes  in 
the  sports  pages  could  draw  more  read¬ 
ers.  Ottaway  Newspapers’  vicepresident 
Allen  Meath  said  the  chain  also  plans  to 
do  some  follow  up  research  on  sports 
pages. 

“We  must  get  more  people  to  read  the 
sports  pages,  especially  women,”  Otta¬ 
way  said.  “One  way  to  do  this  might  be 
to  run  more  sports  feature-type  stories 
and  more  articles  on  sports  personalities.’ 

One  outgrowth  of  the  survey  in  the 
sports  area,  was  to  hire  a  full-time  repor¬ 
ter  at  the  Middletown  (N.Y.)  Times- 
Herald  Record  to  supply  coverage  of 
New  York  City  professional  sports 
teams. 

One  bright  note  concerning  the  sports 
portion  of  the  survey  is  that  nearly  209^ 
of  those  who  do  read  the  sports  section 
regularly  think  the  Ottaway  papers  give 
“too  little”  coverage  to  sports.  That  209^ 
goes  up  to  259^  among  those  under  age 
.35. 

While  the  sports  section  ranks  surpris¬ 
ingly  low  in  readership  among  the  Otta¬ 
way  readers,  classified  and  family  page 
news  rank  surprisingly  high. 

Following  the  editorial  page,  which 
has  the  best  readership  (89%  said  they 
read  columnists  and  features  on  the 
editorial  page.)  80%  said  they  either 
“regularly”  or  “occasionally”  read 
classified  advertising  and  73%  said  they 
“regularly”  or  “occasionally”  read  the 
family  pages. 

The  comic  section  is  next  in  popularity 
among  readers  of  Ottaway  newspapers, 
with  62%  saying  they  read  it  “regularly” 
or  “occasionally.”  The  business  sec¬ 
tion,  with  58%  saying  they  read  it  either 
“regularly”  or  “occasionally”,  ranks 
slightly  ahead  of  the  sports  section. 
Ranking  even  with  the  sports  section  in 
readership  is  the  consumer  news  section. 
The  religion  news  and  farm  news  sections 
follow  sports. 

Letters-to-the  editor  is  the  most  popu¬ 
lar  item  in  the  Ottaway  Newspapers  with 
91%  of  the  readers  at  the  11  Ottaway 
papers  saying  they  “regularly”  or  “oc¬ 
casionally”  read  the  letters.  News 
briefs — national,  international,  state  and 
local  all  show  well  in  total  readership, 
with  more  than  809f  of  the  respondents 
stating  they  read  each  of  those  items 
“regularly”  or  “occasionally,” 

Other  popular  items  in  the  Ottaway 
Newspapers,  according  to  the  readers 
are  editorials,  humor  briefs,  the  Dear 
Abby  and  Ann  Landers  advice  columns, 
classified  ads,  the  editorial  cartoon, 
weather  news,  obituaries  and  family 
news. 


The  most  popular  comic  appearing  in 
the  Ottaway  papers  is  Blondie,  with  6.5% 
of  the  readers  stating  they  read  it  “regu¬ 
larly”  or  “occasionally.”  Peanuts  fol¬ 
lows  close  behind,  with  64%  of  the  read¬ 
ers  stating  they  read  it  either  “regularly” 
or  “occasionally.”  A  third  comic.  Andy 
Capp,  has  a  6(K^  “regular”  or  “occa¬ 
sional”  readership. 

Jack  Anderson’s  column  is  the  most 
popular  editorial  page  or  op-ed  page  col¬ 
umn  in  the  Ottaway  Newspapers,  with 
62%  of  the  readers  stating  they  “regu¬ 
larly”  or  “occasionally”  read  it. 

The  least  read  item  in  the  Ottaway 
Newspapers,  according  to  the  survey,  is 
the  bridge  column.  A  total  of  77%  of  the 
respondents  said  they  never  read  it.  The 
crossword  puzzle  also  fares  poorly. 
Sixty-four  per  cent  of  the  readers  never 
read  or  do  the  crossword  puzzle.  The 
stiKk  tables,  a  sewing  column  and  the 
comic  Doonesbury  also  have  more  than 
509-^  of  the  readers  who  say  they  never 
read  those  features. 

The  high  readership  of  news  briefs  has 
resulted  in  several  editors  of  the  Ottaway 
Newspapers  giving  additional  stress  and 
space  to  “well  packaged  columns  of 
short  items,”  according  to  Ottaway  vic¬ 
epresident  Bob  Van  Fleet,  who  planned 
and  managed  the  survey  for  the  news¬ 
paper  group. 

Readers  are  generally  happy  with  the 
photographs  that  the  Ottaway  papers 
run.  When  readers  were  asked  how  fre¬ 
quently  their  particular  Ottaway  paper 
printed  pictures  they  considered  in  poor 
taste  83%  responded  “seldom,”  1.3% 
“sometimes,”  and  only  4%  said  “fre¬ 
quently.”  Readers  gave  an  affirmative 
rating  (“excellent”  or  “good”)  on  “qual¬ 
ity  and  use”  of  photos,  but  Van  Fleet 
said  “the  poor  rating  from  10%  of  the 
readers  is,  nonetheless,  disturbing  to 
us.” 

The  reading  frequency  of  the  Ottaway 
Newspapers,  according  to  the  survey, 
compares  favorably  with  4  other  recent 
surveys,  according  to  Van  Fleet.  “A 
score  of  69%  reading  ‘everyday’  and  1 1% 
reading  ‘nearly  every  day’  (a  total  of  80%) 
seems  to  be  better  than  earlier  findings 
and  it  conceivably  could  be  an  early 
signal  of  a  general  upturn  in  newspaper 
readership,”  he  said. 

The  Ottaway  survey  confirms  that  older 
readers,  those  with  more  education  and 
those  with  higher  incomes  tend  to  read 
newspapers  more  frequently.  The  survey 
also  shows  that  long-term  residents  are 
much  more  frequent  newspaper  readers 
and  that  the  reading  frequency  of  the  Ot¬ 
taway  Sunday  newspapers  is  about  the 
same  as  daily  readership. 

In  the  5  communities  where  there  is  no 
Ottaway  Sunday  paper.  54%  of  the  re¬ 
spondents  said  they  did  not  favor  one.  In 
the  4  communities  with  evening  Ottaway 
newspapers.  77%  said  they  are  against 
Ottaway  replacing  the  evening  paper 
with  a  morning  paper. 
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Food  editors  weigh 
metric  scale 


Take  250  ml  of  macaroni.  Add  175  ml 
of  evaporated  milk,  2  ml  of  salt  and  65  ml 
of  grated  cheese.  Bake  at  160°  C. 

Next  try  convincing  your  food  page 
readers  to  follow  that  recipe. 

This  is  one  of  the  severer  headaches 
food  editors  face  as  America  continues 
its  crawl  toward  the  metric  system;  how 
to  make  newshole  recipes  written  in  met¬ 
ric  less  confusing. 

Should  a  cup  equal  240  milliliters — the 
exact  conversion  of  the  present  U.S. 
equivalent — or  250  milliliters,  the  size 
most  metric  countries  now  use.  Should 
recipes  be  written  in  metric  numerical 
units  like  the  above  or  in  metric  cups, 
tablespoons  and  teaspoons. 

These  are  some  of  the  problems  jour¬ 
nalists  confronted  at  the  Newspaper 
Food  Editors  and  Writers  Association’s 
(NFEWA)  first  national  conference  in 
San  Jose  (April  18-21). 

Tui  Flower,  food  editor  of  the  Auck¬ 
land  (New  Zealand)  Star,  reported  on 
her  country’s  switch  to  metrics  eight 
years  ago. 

“We  made  the  conversion  overnight,’’ 
Flower  began,  “but  the  measuring  sys¬ 
tem  took  a  period  of  years  for  everyone 
to  get  used  to.  We’re  still  getting  in¬ 
quiries.” 

Star  recipes  now  run  in  metric  cups, 
tablespoons  and  teaspoons.  The  country 
has  adopted  a  250-ml  cup. 

Explanatory  stories,  graphs  and 
photos  prefaced  the  paper’s  change¬ 
over.  Readers  were  also  offered  a  set  of 
metric  measuring  cups. 

All  low  tolerance  baking  recipes  were 
tested  before  publication  because  of  the 
10-ml  cup  difference. 

“This  is  really  the  only  area  you  have 
to  test  in,”  Flower  emphasized.  “That 
10-ml  difference  really  does  not  affect 
other  types  of  recipes.” 

Flower’s  advice  to  her  listeners  was 
brief. 

“Keep  recipe  directions  simple  and 
tell  readers  they  can  do  it.  And  don’t 
forget  to  encourage  them  to  hold  on  to 
old  measuring  tools  for  pre-metric  rec¬ 
ipes.” 

Flower  also  put  in  a  plug  for  the  250-ml 
cup  vs  the  24(Fml  version. 

“The  metric  system  is  based  on  10, 
100  and  1,000,”  she  said.  “You  seldom 
have  to  go  beyond*dividing  in  half.  You 
would  be  defeating  its  purpose  if  you 
went  to  a  240-ml  cup.  And  remember, 
the  difference  between  240  ml  and  250  ml 
is  only  equal  to  two  teaspoons.” 

Canada  plans  a  full  metric  transition 
by  1980. 

“1  don’t  think  there  is  any  doubt 
you’re  going  to  have  problems  ^ith  your 
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readers,”  Margo  Oliver,  food  editor  of 
the  Montreal-based  syndicated  Weekend 
Maf>azine,  said.  “You’ll  Just  have  to  be 
patient  with  them.” 

The  country  currently  is  using  a  250-ml 
cup  but  introductory  metric  recipes  run 
only  in  numerical  metric  units. 

Oliver  is  preparing  her  readers  for  the 
new  system  through  a  metric  recipe-of- 
the-month  column,  graphs,  stories  and  a 
set  of  conversion  cards  available  through 
the  mail. 

“I  would  really  hate  to  see  the  U.S.  go 
to  a  250-ml  cup,”  Oliver  said.  “Canada 
receives  lots  of  American  publications 
and  it  would  just  create  confusion.” 

Joyce  Rubash,  director  of  college  food 
services  at  Rice  University  and  metric 
coordinator  of  the  National  Association 
of  College  and  University  Food  Ser¬ 
vices,  told  her  audience  that  while  she  is 
in  favor  of  moving  to  the  metric  system, 
“I  am  not  happy  about  how  this  country 
is  handling  it.” 

Rubash  is  especially  displeased  with 
the  push  for  the  250-ml  cup. 

“We’re  about  to  be  robbed  of  our  na¬ 
tional  heritage  of  cookbooks,”  she  said. 

Rubash  maintained  that  other  metric 
countries  are  still  looking  for  measuring 
tools  as  precise  as  those  now  used  in 
America. 

“We  should  be  exporting  our  expertise 
instead  of  importing  their  confusion,” 
she  emphasized. 

According  to  Rubash,  many  current 
recipes  would  be  lost  through  the  switch 
to  a  250-ml  cup  because  of  the  10-ml 
difference  from  the  present  240-ml  or 
8-oz.  cup. 

“You  may  not  agree  on  a  240-ml  cup, 
but  let  the  public  decide.  Give  them  the 
information,”  Rubash  stressed. 

NFWA  said  it  intends  to  take  a  stand 
on  both  issues  in  question.  Harvey 
Steiman,  food  editor  of  the  San  Fran¬ 
cisco  Examiner,  was  appointed  head  of  a 
committee  to  study  the  problem  and 
make  recommendations  in  June. 

Colorado  paper  buys 
8  unit  Harris  press 

Colorado  Springs  (Colo.)  Sun,  a 
26,000  morning  and  Sunday  paper  owned 
by  the  Oklahoma  Publishing  Company, 
has  purchased  a  Harris  N-1650  web 
offset  press  with  8  units. 

The  press  and  ancillary  equipment 
represent  an  investment  of  almost  $2.5 
million.  The  new  press  will  be  equipped 
with  a  double  former  so  the  paper  may  be 
produced  in  2  sections  at  speeds  up  to 
60,000  pph. 

Current  plans  call  for  delivery  and  in¬ 
stallation  of  the  press  in  the  fall  of  1978. 


Reporter  jailed 
in  dispute  over 
case  document 

Steve  Orr,  23,  a  Detroit  Free  Press 
reporter,  was  jailed  for  more  than  3 
hours  on  May  3  in  a  dispute  over  his 
possession  of  a  legal  document  pertain¬ 
ing  to  a  child  custody  case. 

Orr  was  freed  after  he  agreed  to  turn 
over  the  document  to  Washtenaw 
County  Circuit  Judge  Henry  T.  Conlin. 
He  surrendered  the  document  after  he 
had  read  it  and  copied  the  contents  while 
he  was  being  held. 

Orr  was  given  a  copy  of  the  report  on  a 
pending  divorce  case  involving  Thomas 
and  Kathleen  Hayes,  which  recom¬ 
mended  that  the  Hayeses’  lO-month-old 
son  be  put  up  for  adoption  or  given  tem¬ 
porarily  to  his  grandparents. 

Mrs.  Hayes’  attorney  complained  to 
the  Judge  that  the  reporter  should  not  be 
allowed  to  see  the  report  released  by  the 
father. 

The  attorney  then  forced  his  way  into 
a  phone  booth  outside  the  courtroom  and 
grabbed  the  document  away  from  Orr. 
The  attorney  returned  the  report  to  Orr  a 
few  minutes  later. 

Judge  Conlin  then  told  Orr  he  must 
surrender  it  to  the  court  because  reports 
from  the  Friend  of  the  Court  are  confi¬ 
dential. 

Free  Press  attorney  Brownson  Murray 
advised  Orr  that  he  had  a  right  to  view 
the  report  because  one  of  the  parties  to 
the  case  voluntarily  gave  him  a  copy. 

When  Orr  refused  to  surrender  the 
document,  Conlin  ordered  him  jailed  for 
contempt  of  court.  Orr  was  brought  back 
to  court  in  handcuffs  3  hours  later  and 
gave  Conlin  the  document. 

Weekly  package  aims 
at  $2  million  income 

Peter  Brouwer,  executive  director  of 
the  Canadian  Community  Newspapers 
Association,  has  set  a  goal  of  $2  million 
advertising  revenue  for  members  this 
year. 

He  is  offering  a  package  of  up  to  500 
weekly  papers  with  2.5  million  circula¬ 
tion  with  one-order,  one-bill,  all  the  pa¬ 
perwork  being  done  by  his  office. 

Brouwer  said  the  newspapers  won’t  be 
rated  according  to  circulation  size;  rather 
they  will  be  grouped  to  provide  the  mar¬ 
ket  reach  sought  by  the  advertiser. 

Saturday  a.m. 

Beginning  Saturday,  June  3,  the  Coos 
Bay  (Ore.)  World  will  have  a  Saturday 
morning  edition,  according  to  publisher 
Dick  Cosgrove. 

The  new  morning  paper  will  replace 
the  Saturday  afternoon  edition. 
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Gov’t  consumerist  gives 
food  editors  story  tips 


By  Celeste  Huenergard 

Carol  Tucker  Foreman  stood  before  50 
newspaper  food  editors  and  warned  them 
they  could  be  cheating  consumers  out  of 
the  truth  if  they  depend  exclusively  on 
industry  releases. 

“The  quality  of  the  job  you  do  may  be 
the  greatest  determinant  of  the  quality  of 
the  information  consumers  have  about 
food,”  the  assistant  secretary  of  agricul¬ 
ture  for  food  and  consumer  services  told 
her  audience  at  the  Newspaper  Food 
Editors  and  Writers  Association's  na¬ 
tional  conference  in  San  Jose  last  month. 
“If  you  rely  on  food  company  handouts, 
this  is  the  information  and  the  image  the 
public  will  receive. 

“You  can  choose  to  run  your  food 
pages  in  a  way  that  gives  information  on 
how  to  live  with  rising  food  prices  and 
declining  nutrition  ...  or  in  a  way  that 
gives  usable  information  on  how  to  affect 
good  prices,  quality,  safety  and  nutri¬ 
tion.  Perhaps  you  must  do  both.” 

Foreman  then  listed  a  series  of  exam¬ 
ples. 

— Meat  prices  are  going  up  Foreman 
began.  You  can  print  recipes  that  don't 
require  much  meat  or  you  can  tell  your 
readers  how  they  can  influence  a  couple 
of  federal  actions  that  may  have  a  sub¬ 
stantial  impact  on  those  prices. 

One  of  those  actions  is  the  present  de¬ 
bate  over  whether  food  packages  must 
carry  an  accurate  declaration  of  weight 
at  the  time  of  purchase  and  not  at  the 
time  of  packaging  when  some  of  it  may 
just  be  frozen  water. 

Industry  groups  oppose  this  system. 
Foreman  continued,  and  they  are  filing 
lots  of  press  releases  with  you.  You  can 
print  the  handouts  or  you  can  do  some 
investigative  reporting. 

Weigh  some  chickens  and  bacon  from 
local  markets,  she  advised,  and  then  tell 
your  readers  how  much  they  paid  for 
water  and  what  they  can  do  about  it. 

— You  can  tell  your  readers  about  food 
safety.  Foreman  pointed  out.  You  can 
give  tips  about  not  leaving  mayonnaise 
out  overnight  or  you  can  talk  about  the 
government’s  role  in  keeping  food  safe. 

“Consumers  do  have  a  responsibility 
to  handle  food  carefully,  but  the  gov¬ 
ernment  has  a  concurrent  responsibil¬ 
ity,”  she  said. 

Under  the  Federal  Meat  Inspection 
Act,  the  U.S.  Department  of  Agriculture 
(USDA)  must  prohibit  the  sale  of  any 
meat  product  that  contains  a  substance 
harmful  to  health. 

“In  recent  years,  we've  become  more 
aware  of  the  potential  dangers  of  a  wide 
variety  of  chemicals  used  as  pesticides, 
food  additives  or  in  the  treatment  of  ani- 
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mal  disease,”  Foreman  added.  “The  gov¬ 
ernment  hasn't  been  as  vigorous  as  it 
should  be  in  enforcing  the  law  when  it 
comes  to  chemicals. 

“And  it  never  will  be  until  and  unless 
people  like  you  tell  the  American  public 
about  the  risks  of  some  chemicals. 

“You  can  bet  the  chemical  industry 
‘and  the  food  industry  are  citing  their  val¬ 
ues.  Meat  packers  and  other  groups  have 
hired  a  Washington  public  relations  firm 
to  extol  the  virtues  of  sodium  nitrate.” 

— You  can  tell  your  readers  what  the 
government  is  doing  in  the  nutrition  field 
among  low-income  groups.  Foreman 
suggested. 

“The  Carter  administration  has  pro¬ 
posed  a  major  increase  in  the  WIC  pro¬ 
gram  which  provides  a  nutritional  sup¬ 
plement  to  low-income  pregnant  women, 
nursing  mothers  and  young  children,  she 
said. 

“Take  your  staff  photographer  to  the 
local  WIC  clinic  and  do  a  story  on  good 
nutrition  and  the  good  results  of  a  gov¬ 
ernment  program,”  Foreman  advised. 

— A  few  year  ago  the  USDA  approved 
the  use  of  a  fortified,  high  sugar,  high  fat 
pastry  in  the  School  Breakfast  Program. 
Foreman  reported.  It  is  not  necessarily 
good  for  you  and  not  good  at  all  for  con¬ 
veying  to  children  the  idea  of  a  balanced 
breakfast. 

Food  editors  must  get  this  information 
to  parents.  Foreman  emphasized,  because 
the  Grocery  Manufacturers  Association 
has  hired  a  public  relations  firm  to  urge 
members  of  Congress  to  stop  us  from 
removing  the  product. 

Last  year.  Congress  gave  the  secretary 


of  agriculture  authority  to  ban  the  sale  of 
junk  foods  that  compete  with  federally 
funded  school  lunch  programs.  Foreman 
continued.  Last  month  the  USDA  issued 
proposed  regulations  under  this  law. 

“There  are  an  awful  lot  of  food  indus¬ 
try  folks  who  will  comment  on  those  reg¬ 
ulations.”  Foreman  said.  “The  number  of 
parents  we  hear  from  depends  a  lot  on 
you.” 

Foreman  warned  her  audience  that  it 
was  up  to  them  to  “give  your  readers  the 
information  necessary  to  help  them  par¬ 
ticipate  actively  in  government  decisions 
that  influence  price,  quality,  safety  and 
nutrition.” 

Other  speakers  at  the  4-day  NFEWA 
conference  included:  Donald  Kennedy, 
commissioner  of  the  Federal  Drug  Ad¬ 
ministration;  Tui,  food  editor  of  the 
Auckland  (New  Zealand)  Star;  Joyce 
Rubash.  director  of  College  Food  Ser¬ 
vices  at  Rice  University;  Mary  Alice 
Powell,  food  editor  of  the  Toledo  (Ohio) 
Blade;  Jacques  Pepin,  author/chef;  Jean¬ 
nette  Branin,  food  editor  of  the  San 
Diefio  (Calif.)  Union;  Betsy  Wood,  home 
economist  Berkeley,  Calif.;  Charon 
Cadwallader,  author,  Santa  Cruz,  Calif. 

103-year-old  weekly 
goes  daily  May  15 

The  Crystal  Lake  (111.)  Herald,  a  103- 
year-old  publication  and  the  oldest  busi¬ 
ness  in  the  community,  is  going  daily  on 
May  15. 

Publisher  Paul  Zilly  made  the  an¬ 
nouncement  at  a  recent  dinner  for  dig¬ 
nitaries  and  again  at  a  breakfast  for  ad¬ 
vertisers.  Many  local  community  and 
business  leaders  gathered  to  learn  the 
Herald’s  new  name  will  be  the  Daily 
Crystal  Lake  Herald — a  Monday  through 
Friday  afternoon  publication. 

The  Herald  has  grown  with  the  com¬ 
munity  in  its  many  years  of  existence, 
going  from  a  weekly  to  twice  weekly  in 
1970,  and  then  to  3  times  a  week  in  1974. 

United  Press  International  (UPl)  will 
feed  the  recently  installed  Herald  com¬ 
puter  by-passing  paper  tape  and  hard 
copy. 

Torstar  to  buy 
Goss  Metro  press 

Torstar  Corporation  at  a  board  meet¬ 
ing  approved  the  expenditure  of  $7  mil¬ 
lion  to  provide  a  Goss  Metro  offset  press 
and  ancillary  equipment  for  its  commer¬ 
cial  printing  operations. 

The  new  facility  will  be  part  of  the 
company's  Newsweb  Offset  Division  and 
will  be  used  to  print  newspaper  special 
sections  and  advertiser  inserts,  commun¬ 
ity  newspapers  and  other  commercial 
printing  requirements.  Torstar,  whose 
subsidiaries  publish  the  Toronto  Star  and 
9  community  newspapers,  will  be  a 
major  user  of  Newsweb’s  expanded 
capacity. 
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NO,  THEY  ARE  NOT  OVER  INDULGING—simply  participating  in  the  San  Jose 
Mercury  News's  First  California  Wine  Awards  held  last  month.  These  three 
spirited  tasters  are  Jane  Baker  (left),  food  editor  of  the  Phoenix  (Ariz.)  Gazette; 
Anthony  Ridder,  publisher  of  the  San  Jose  Mercury  News;  and  Connie  Bloom, 
food  writer  for  the  Akron  (Ohio)  Beacon  Journal. 


San  Jose  M-N  holds 
wine  tasting  event 

What  happens  when  you  mix  a  fine 
vintage  wine  with  an  even  older  vintage 
newspaper. 

For  the  127-year-old  Sa/i  Jose  Mer¬ 
cury  News  the  combination  turned  out  to 
be  very  palatable. 

Last  month  readers,  wine  experts  and 
food  editors  had  a  chance  to  taste  and 
judge  the  state’s  primary  liquid  exports 
in  the  first  Mercury  News  California 
Wine  Awards. 

More  than  120  wines  from  60  wineries 
were  submitted  to  the  paper  for  inspec¬ 
tion  by  the  3  panels. 

The  first  panel  was  made  up  of  60 
readers  whose  names  had  been  ran¬ 
domly  selected  from  over  2,000  news¬ 
paper  coupon  entries. 

Professional  tasters  formed  the  second 
panel.  And  50  food  editors  and  writers, 
attending  the  1978  Newspaper  Food 
Editors  and  Writers  Association’s  con¬ 
ference  in  San  Jose,  made  up  the  third 
panel. 

Each  group  sampled  the  wines  on  a 
different  day,  filled  in  rating  sheets  and 
afterwards  pondered  the  identity  of  the 
unmarked  bottles. 

The  winners  were  announced  by  pub¬ 
lisher  Anthony  Ridder  during  an 
NFEWA  luncheon. 


The  Newspaper  Advertising  Sales  As¬ 
sociation  expressed  its  thanks  to  the 
Milwaukee  Journal  and  Sentinel  at  a 
luncheon  last  week  for  producing  NA¬ 
SA’s  Color  Awards  Newspaper.  The 
newspaper,  distributed  to  over  5,000 
agencies  and  advertisers  by  1 1  NASA 
chapters,  included  full-size  newsprint 
reproductions  of  winners  of  the  1977 
Editor  &  Publisher  Color  Awards  Com¬ 
petition. 

In  presenting  the  award,  Ted 
Rathbone,  NASA  president  said,  “The 
people  at  the  Journal  and  Sentinel  did  a 
masterful  job  in  producing  a  complicated 
product.  They  will  be  pleased  to  know 
that  many  requests  for  the  newspaper — 
from  colleges,  universities,  overseas 
newspapers,  and  newspapers  across 
North  America  have  been  filled.’’ 

Joe  Flanagan,  vicepresident  and  ad¬ 
vertising  director  for  the  Milwaukee 
newspapers  accepted  the  award  on  be¬ 
half  of  Robert  Kahlor,  senior  vicepresi¬ 
dent,  operations;  Fred  Wolfgram,  assis¬ 
tant  dispatch  manager;  Jack  Knake,  ad¬ 
vertising  operations  manager;  and  Wil¬ 
liam  Share,  vicepresident  advertising; 
the  experts  who  supervised  the  prepara¬ 
tion  of  engravings,  stereotyping  and 
printing  for  the  special  24-page  paper. 
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“1  think  it  (the  awards)  was  a  good 
idea  and  1  hope  it  becomes  an  annual 
event,”  Robert  Cochnar,  assistant 
executive  editor,  said. 

“Our  objective  was  to  focus  attention 
on  the  fact  that  this  is  a  major  wine  grow¬ 
ing  region,”  Cochnar  continued.  “And 
there  are  a  few  really  valid  wine  awards 


Rathbone  and  Flanagan 


Rathbone  also  paid  tribute  to  John 
Lang,  president  of  Hearst  Advertising 
Sales,  who  conceived  the  idea  of  the  re¬ 
print,  and  Tom  Craddock,  Newhouse 
Newspapers  Sales,  who  designed  the 
newspaper  and  prepared  copy  and  lay¬ 
outs. 


programs  here.  Most  of  them  are  strictly 
pr  efforts.” 

Paul  Gillette,  whose  syndicated  col¬ 
umn  on  wine,  Enjoyin;’  Wine,  originated 
in  the  Mercury  News,  coordinated  the 
tasting. 

The  wine  that  won  the  highest  marks? 
Simi’s  Gewurztraminer. 

Post  Corp.  earnings 
climb  to  620  a  share 

Post  Corporation  of  Appleton,  Wise., 
earned  $556,950  or  62d  per  share  in  the 
first  quarter  of  1978,  compared  with 
$454,3 1 2  or  5 1  ^  per  share  a  year  earlier. 

Revenues  were  up  from  $7.1  million  a 
year  ago  to  $11.1  million  this  year,  the 
increase  caused  principally  by  3  acquisi¬ 
tions  made  in  1977  after  the  first  quarter. 

Post’s  broadcast  division  is  now  mov¬ 
ing  ahead  of  the  newspaper  division  in 
contribution  to  profit,  with  the  inclusion 
of  Station  WOKR-tv,  Rochester,  N.Y., 
which  Post  acquired  last  year  for  over 
$17  million.  In  the  first  quarter  the  firm’s 
broadcast  properties  accounted  for  65% 
of  operating  profit,  while  for  all  of  1977 
the  two  divisions’  earnings  were  about 
equal. 

Agnes  Head  sells 
Hobbs  (N.M.)  Flare 

Mrs.  Agnes  Kastner  Head,  74-year- 
old  publisher  of  the  Hohhs  (N.M.)  Flare 
for  the  past  .30  years,  has  sold  the  3,900 
paid-circulation  weekly  to  Robert  E. 
Cates  of  Carrizozo,  N.M.,  effective  May 
I. 

The  transaction  was  negotiated  by 
Marion  R.  Krehbiel  of  Krehbiel-Bolitho 
Newspaper  Service,  Norton,  Kans. 


Milwaukee  Journal  &  Sentinel 
presented  NASA  special  award 
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5  Gannett  execs 
are  promoted 

Five  executive  changes  at  Gannett 
Co..  Inc.  and  establishment  of  another 
regional  headquarters  of  the  newspaper 
company  were  announced  by  Allen  H. 
Neuharth.  president  and  chief  executive. 

Promoted  at  a  meeting  of  Gannett  pub¬ 
lishers  held  in  conjunction  with  the  con¬ 
vention  of  the  American  Newspaper 
Publishers  Association  were: 

John  E.  Hnsra  utN,  58,  named  senior 
vicepresident/marketing.  He  formerly 
was  senior  vicepresident/staff  and  ser¬ 
vices. 

Roi  I  AN  D.  Mei  ton,  46.  named  senior 
vicepresident/administration  and  plan¬ 
ning.  He  had  been  senior  vicepresi¬ 
dent/Gannett  West. 

Phii.lip  T.  Giai  anella,  47,  named 
vicepresident/Gannett  Agency  Opera¬ 
tions  and  Gannett  Pacific.  He  was  vice¬ 
president/Gannett  South.  He  also  con¬ 
tinues  as  publisher  of  the  Honolulu 
Star-Bulletin  and  president  of  Hawaiian 
Newspaper  Agency,  Inc. 

Vincent  E.  She//ano,  52,  named  vice¬ 
president/Gannett  South,  from  his 
former  role  as  assistant  vicepresident. 
Spezzano  will  head  a  new  Southern  re¬ 
gional  headquarters  at  Cocoa,  Florida, 
where  he  also  continues  as  publisher  of 
the  TODA  Y  newspaper. 

Robert  B.  Whittington.  51,  named 
vicepresident/Gannett  West,  from  his 
former  role  as  assistant  vicepresident. 
He  will  head  the  Gannett  West  regional 
headquarters  in  Reno.  Nevada. 

The  Cocoa.  Fla.,  Gannett  South  base 
marks  the  third  regional  headquarters 
operation.  Gannett  Central  headquarters 
were  opened  recently  in  Rockford,  111., 
under  Vicepresident  Maurice  Hickey. 

Heselden  and  Melton  will  be  based  at 
the  Gannett  corporate  headquarters  in 
Rochester,  N.Y. 

Neuharth  said  the  changes  “expand 
our  top  management  team  to  further  en¬ 
hance  present  operations  as  well  as  pro¬ 
vide  the  structure  and  flexibility  for  an¬ 
ticipated  future  growth." 

Spezzano  and  Whittington  also  join 
the  Gannett  Operating  Committee, 
which  Neuharth  heads.  That  group  in¬ 
cludes  Paul  Miller,  chairman  of  the 
board;  Douglas  H.  McCorkindale,  senior 
vicepresident/finance  and  law;  John  C. 
Quinn,  senior  vicepresident/news; 
Thomas  P.  Dolan.  vicepresident/Gannett 
East;  Eugene  C.  Dorsey,  vicepresident/ 
special  divisions;  Heselden.  Melton. 
Gialanella  and  Hickey. 

Heselden  began  his  newspaper  career 
with  the  Geneva  (N.Y.)  Daily  Times, 
where  he  served  as  advertising  director 
for  two  years  beginning  in  195.^.  He 
joined  Gannett  in  1955  as  assistant  to  the 
general  manager.  He  became  director  of 
personnel  and  employe  relations  in  1959. 
publisher  of  Gannett's  Conrier-News  in 
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Plainfield,  N.J.,  in  1964  and  returned  to 
Rochester  corporate  headquarters  in 
l%6  as  general  business  manager. 

He  was  named  general  manager  of  the 
Gannett  Rochester  Newspapers  in  1970, 
promoted  to  corporate  vicepresident/ 
personnel  in  1971  and  to  senior  vicepres¬ 
ident,  staff  and  services  in  1975. 

In  his  new  role,  Heselden  will  super¬ 
vise  and  coordinate  all  advertising  and 
circulation  operations  of  Gannett  and  its 
subsidiaries. 

Melton  was  president  of  Speidel 
Newspapers  Inc.,  from  1972  until  May 
1977,  when  that  group  of  13  newspapers 
merged  with  Gannett  and  Melton  became 
chairman  of  the  Speidel  division  and  a 
senior  vicepresident  of  Gannett,  respon¬ 
sible  for  operations  in  Gannett  West. 

Melton  is  a  native  of  Boise,  Idaho,  and 
a  graduate  of  the  University  of  Nevada  at 
Reno,  where  he  began  his  newspaper 
career  in  1957  on  the  Reno  Eveninfi 
Gazette.  He  was  sports  editor,  then  re¬ 
porter,  telegraph  editor,  promotion  man¬ 
ager,  managing  editor,  and  later  pub¬ 
lisher  of  the  2  Reno  newspapers. 

In  his  new  role,  Melton  will  supervise 
Gannett  activities  involving  people,  pro¬ 
duction  and  systems,  headquarters  oper¬ 
ations  and  corporate  relations  and  infor¬ 
mation. 

Gialanella  has  been  vicepresident/ 
Gannett  South  since  the  Gannett  regions 
were  established  in  June  1977  and  has 
been  based  since  1971  in  Honolulu.  As 
president  of  the  Hawaii  Newspaper 
Agency  he  supervises  joint  sales  and 
production  services  for  the  Star-Bulletin 
and  the  independently-owned  Honolulu 
Advertiser.  He  will  supervise  similar 
Gannett  agency  operations  in  Tucson,  El 
Paso,  Nashville  and  Shreveport. 

Gialanella  has  been  in  newspaper 
management  positions  since  1957,  begin¬ 
ning  in  his  native  Binghamton,  N.Y., 
where  he  was  with  Gannett’s  Evening 
Fress. 

Spezzano  has  been  assistant  vicepres¬ 
ident/Gannett  South  since  June  1977  and 
has  been  publisher  of  Gannett’s  TODAY 
newspaper  at  Cocoa,  Florida  since  1975. 
He  is  a  native  of  upstate  New  York  and  a 
journalism  graduate  of  Syracuse  Univer¬ 
sity.  He  has  been  with  Gannett  since 
1955.  beginning  as  a  political  writer  for 
the  Times-Union  in  Rochester,  N.Y.  He 
became  director  of  public  service  and  re¬ 
search  for  the  Gannett  Rochester  News¬ 
papers  in  1964  and  corporate  public  ser¬ 
vice  director  of  Gannett  in  1968. 

In  his  new  role,  Spezzano  will  super¬ 
vise  Gannett  subsidiary  newspaper  oper¬ 
ations  in  Florida,  the  Virgin  Islands, 
Louisiana,  Oklahoma  and  New  Mexico. 

Whittington  is  a  native  of  Oakland, 
Calif.,  and  a  graduate  of  the  University 
of  California  at  Berkeley.  He  began  his 
career  on  the  news  staff  of  the  Stockton 
Record  in  1950,  advancing  from  reporter 
to  assistant  city  editor,  executive  news 
editor,  and,  in  1%8  to  associate  publisher. 


He  became  publisher  in  1969,  when 
the  Record  was  acquired  by  Speidel  and 
served  as  vicepresident  of  Speidel  from 
1972  until  its  merger  in  1977,  when  he 
became  president  of  the  Speidel  division 
and  assistant  vicepresident  of  Gannett 
West.  In  his  new  role,  Whittington  will 
supervise  Gannett  subsidiary  operations 
in  Nevada,  California,  Oregon,  Washing¬ 
ton,  Idaho,  Colorado,  South  Dakota, 
Nebraska,  Minnesota  and  Iowa. 

City  payroll 
records  made 
public  record 

An  order  handed  down  on  April  18  by 
the  Supreme  Judicial  Court  of  Mas¬ 
sachusetts  makes  public  the  payroll  rec¬ 
ords  of  351  municipalities. 

The  landmark  decision  stems  from  a 
request  by  the  Lynn  (Mass.)  Eve ni tiff 
Item  in  January  of  1976  for  the  municipal 
payroll  records  for  the  full  year  of  1975. 
The  city  collector  was  willing  to  comply 
but  the  police  sought  an  injunction  re¬ 
straining  him  from  releasing  the  informa¬ 
tion. 

Judge  John  T.  Ronan,  sitting  in  Essex 
Superior  Court  in  Salem,  Mass.,  found  in 
favor  of  the  Evening  Item.  The  police 
entered  an  appeal.  The  case  went  to  the 
Appeals  Court  but  was  taken  from  there 
by  the  SJC. 

Judge  Paul  J.  Liacos  wrote  the  opinion 
for  the  high  court.  He  said  that  the  pub¬ 
lic’s  right  to  know  what  its  servants  are 
paid  exceeds  any  right  to  privacy  of  the 
individuals  involved. 

John  S.  Moran,  managing  editor  of  the 
Item,  said  the  records  were  surrendered 
on  April  21. 

AP  assignments 

New  assignments  for  a  number  of  As¬ 
sociated  correspondents  and  editors 
have  been  announced.  These  include: 

David  L.  Swearingen  has  been  ap¬ 
pointed  chief  of  bureau,  Indianapolis.  He 
joined  AP  in  Augusta,  and  was  chief  of 
bureau  in  Concord,  N.H.  until  his  as¬ 
signment  to  Indianapolis. 

Jonathan  F.  Kellog  will  succeed 
Swearingen  as  bureau  chief  in  Concord. 
He  has  been  news  editor  there. 

John  T.  Marlow,  who  has  been  In¬ 
dianapolis  bureau  chief  since  1975,  has 
moved  to  news  editor  in  Seattle  for 
Washington  and  Alaska. 

Wayne  Slater  has  been  transferred  to 
Peoria,  Ill.,  from  Topeka,  succeeding  J. 
W.  Prater  as  correspondent.  Prater  be¬ 
comes  Lansing  correspondent. 

J.  Quane  Kenyon  has  been  appointed 
Boise  correspondent,  succeeding  J. 
Robert  Leeright. 

Richard  Horwitz  has  been  appointed 
assistant  chief  of  bureau  for  newsphotos 
in  Chicago. 
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IF  IT  HAS  ANYTHING  TO  DO  WITH  PRINTING  PRODUCTION,  IT  HAS  EVERYTHING  TO  DO  WITH  ROCKWELL 


Rockwell  Goss  offset  press  capable  of  40,000  IPH 


CHICAGO  —  Ron  White,  presi¬ 
dent  of  Rockwell’s  Graphic  Systems 
Division,  announced  today  the  avail¬ 
ability  of  a  new  Rockwell-Goss  press: 
the  Signature  HV,  a  one-page- 
around,  horizontal-vertical,  web 
offset  press.  White  described  it  as  "a 
product  of  our  advanced  research  and 
engineering  coupled  with  our  com¬ 
pany’s  vast  newspaper  and  commer¬ 
cial  press  experience.”  He  attributed 
the  successful  development  to  con¬ 
centration  on  one  goal.  "At 
Rockwell-Goss,”  he  said,  "we  are  to¬ 
tally  committed  to  supplying  equip¬ 
ment  for  printing  production  —  and 
nothing  but  printing  production. 


both  newspaper 
and  commercial.” 

White  said  the 
Signature  HV 
was  specifically 
designed  in  re¬ 
sponse  to  custom¬ 
ers’  needs  for  in¬ 
creased  press 
utilization.  "This  Ron  White 
new  press,”  he  said,  "can  provide  pub¬ 
lishers  and  printers  with  high  pro¬ 
ductivity  and  quality  printing,  on 
newsprint  and  similar  stock,  from 
straight  black  to  four  color.  And  the 
special  characteristics  of  the  press 
make  it  very  suitable  for  printing  a 


wide  variety  of  newspaper/commer- 
cial  products,  such  as  brochures, 
catalogs,  books,  pulp  magazines, 
flyers,  inserts  and  much  more.” 

Richard  Segel,  v.p.-engineering, 
called  the  new  press  the  first  of  its 
kind  capable  of  40,000  IPH  produc¬ 
tion.  "The  Signature  HV,”  he  said, 
"was  designed  using  the  latest 
technology  to  optimize  the  design  of 
printing  cylinders  and  other  compo¬ 
nents  for  high  speed  operation.  This 
includes  a  unique  new  Rockwell- 
Goss  invention  —  the  Dyna-Damp 
cylinder  (patent  pending),  which 
provides  an  added  margin  of  printing 
(continued  on  page  2) 


2.  THE  ROCKWELL  GRAPHIC 


New  Signature  HV  Press 

(continued) 


performance  at  speeds  beyond  those 
of  other  presses. 

"But  there’s  more”  continued 
Segel.  "Our  Signature  HV  was  en¬ 
gineered  from  the  ground  up  to  be  a 
fast,  easy-to-operate  press,  capable  of 
delivering  a  variety  of  products.  It 
has  a  superior  100  to  0  inking  sys¬ 
tem;  a  new,  specially  designed  jaw- 
type  folder  with  three  modes  of  fold¬ 
ing;  and  flexibility  that  permits  floor 
mounting  in-line,  or  stacking  units. 
It  offers  a  free-standing  electronic 
control  console  and  can  be  serviced 
more  easily.  Dollar  for  dollar,  the 
quality  and  productivity  of  this  new 
press  will  be  a  giant  step  ahead  of 
any  other  press  available.” 

The  Signature  H  V  at  a  glance 

The  single-width,  one-page- 
around  press  is  designed  in  a  new 
configuration  capable  of  efficiently 
producing  4-and  4-color  products  and 
multiple  web  products  by  combining 
the  best  features  of  both  horizontal 
web  and  vertical  web  presses.  The 
press  unit  prints  blanket-to-blanket 
for  normal  printing  or  plate-to- 
blanket  for  direct  printing.  Unit 
geometry,  with  proper  number  of 
units,  allows  printing  color  in  any 
location  in  the  product.  And  the 
unit  contains  all  rollers  necessary 
to  print  direct  on  any  couple.  Units 
are  designed  to  be  stackable  to 
allow  for  a  shorter  press  row. 
Dyna-Damp  cylinders 

The  Dyna-Damp  concept  provides 
a  maintenance-free  vibration 
damper  completely  contained  inside 
the  Signature  HV  cylinders.  A  pre¬ 
cisely  designed  mass  within  the 
Dyna-Damp  mechanism  is  set  into 
motion  when  the  plate  and  blanket 
lockup  gaps  meet.  This  mass  pro¬ 
duces  out-of-phase  impacts  that 
quickly  damp  out  unwanted  vibra¬ 
tion.  Unlike  many  vibration  control 
systems,  Dyna-Damp  is  not  "tuned” 
to  a  specific  operating  condition  but 
functions  effectively  at  all  press 
speeds. 

Inking  system 

The  ink  roller  train  is  arranged  in 
100  to  0  ink  split  fashion.  The  main 
charge  of  ink  is  delivered  to  the  plate 
by  the  first  form  roller,  leaving  the 
second  form  roller  to  remove  excess 
ink  and  eliminate  any  pattern  left  by 
the  first  form  roller. 

The  inking  system  incorporates  a 
swing-away  ink  fountain  for  easy 


cleaning  and  quick  changeover. 
Lever-style  keys  provide  visual  indi¬ 
cation  of  ink  film  thickness  between 
the  continuous  blade  and  the  motor- 
driven  variable  speed  fountain  rol¬ 
ler,  for  the  first  time  providing  a  true 
manual  preset  capability. 

Dampening  system 
The  unit  uses  a  continuous  feed 
dampening  system.  The  motor- 
driven  water  pan  roller  features  a 
proportional  controller  which  follows 
a  specially  designed  curve.  This  elec¬ 
tronic  system  maintains  proper  ink 
and  water  balance  by  compensating 
for  varying  dampening  needs  as 
speed  changes. 

New  2:2  ratio  jaw-type  folder 
The  new  jaw-type  folder  was  de¬ 
signed  specifically  for  the  Signature 
HV  press,  with  speed  and  fold  accu¬ 
racy  as  its  main  goals.  It  can  deliver 
the  product  in  half-fold  and  quarter¬ 
fold  modes  and  it  offers  a  full  com¬ 
plement  of  optional  features  includ¬ 
ing  double  parallel  fold  at  30,000 
IPH,  stitcher  and  crosshead  per¬ 
forator.  It  is  capable  of  running  eight 
webs  of  newsprint  or  uncoated  stock 
of  equivalent  thickness. 


Rockwell-Goss 
Signature  HV 
specifications: 

Web  width . 23"-36" 

Cutoff  . 22.776" 

Printed  length  . 22.1" 

Rated 

press  speed . 40,000  IPH 


Controls 

Press  operation  is  controlled  from 
the  prewired  electronic  console 
which  is  free  standing  and  connected 
to  the  press  by  a  wiring  harness.  Lo¬ 
cation  of  the  console  can  be  specified 
by  the  customer  at  no  extra  cost,  pro¬ 
vided  it’s  within  maximum  length  of 
the  harness. 

Paperfeed 

Manually  operated,  stackable 
rollstands  are  standard  equipment 
on  the  Signature  H V.  However,  paper 
feed  and  tension  control  for  the  press 
can  be  provided  by  optional 
Rockwell-Goss  2-Arm  Reel  Stands 
with  automatic  pasters. 


This  roll  feeding  system  features  a 
motor-driven  assembly  to  rotate  the 
rolls  in  loading  and  running  posi¬ 
tions;  push  buttons  to  control  reel 
rotation  for  makeready  and  for  side 
margin  control;  and  a  cocking  roller, 
handwheel  operated,  for  control  of 
webs  from  unevenly  wound  rolls. 
Web  tension  is  provided  by  driven 
running  belts  and  sensed  by  a 
pneumatically  loaded  dancer  roller. 
Roller  position  information  is  fed 
into  a  control  system  which  mod¬ 
ulates  the  speed  of  the  driven  belts. 

During  pasting  cycles,  tension 
control  of  the  running  roll  is  trans¬ 
ferred  temporarily  to  an  electric  core 
brake  system,  then  resumed 
automatically  by  the  driven  belts. 

The  five-function  automatic  pas¬ 
ter,  monitored  by  solid  state  elec¬ 
tronic  controls,  assures  supply  of  a 
continuous  web  of  newsprint  to  the 
press. 

Press  drive 

The  press  drive  is  designed  to  pro¬ 
vide  efficient  performance  with  con¬ 
trol  flexibility  under  all  operating 
conditions.  Each  unit  is  driven  from 
a  horizontal  drive  shaft,  assuring  di¬ 
rect  drive.  The  exclusive  unit-to-unit 
register  mechanism  (optional)  can 
vary  unit  timing  for  precise  color-to- 
color  register. 

And  more 

An  optional  infeed  is  offered  for 
printing  close  register  4-and  4-color 
work.  It’s  designed  to  insure  con¬ 
trolled  and  even  tension  in  the  web  at 
all  speeds  and  to  hold  print  register 
between  two  adjacent  printing 
couples  to  .003." 


For  more  information,  contact 
Graphic  Systems  Division,  Rockwell 
International,  3100  South  Central 
Ave.,  Chicago  IL  60650.  Telephone: 
(312)656-8600. 


Rockwell  International 

...where  sderx^e  gets  down  to  business 


Editorial  workshop 


a  new  idea,  although  how  one  defines  an 
idea  precisely  I  have  never  understood. 
Some  years  ago  there  was  great  trum¬ 
peting  to  the  effect  that  sentences  in 
news  stories  should  contain  only  one 
idea.  Followed  strictly,  this  rule  would 
eliminate  all  subordination  and  would 
reduce  writing  to  the  Dick-and-Jane 
level. 

“Since  my  students  routinely  write 
this  way  (‘I  can't  answer  that  question 
yet.  there  are  many  factors  to  consider’) 
should  1  stop  enforcing  my  rule  against 
the  splice?”  Professor  Russell  asks.  My 
answer  is  no;  teach  the  rule,  and  also 
teach  students  to  recognize  the  excep¬ 
tion  of  contact  clauses.  1  think  the  sen¬ 
tence  he  cites  here  is  an  example  of  con¬ 
tact  clauses,  and  thus  acceptable. 

My  own  favorite  precept,  which  cov¬ 
ers  them  all.  is:  “Learn  the  rules,  so  that 
you  may  violate  them  wisely.” 

The  foregoing  discussion  is  based  on 
information  obtained  from  Writer's 
Guide  and  Index  to  Enfilish,  a  superb 
text-reference  orginally  written  by  Porter 
G.  Perrin  in  1939,  and  more  recently  re¬ 
vised  in  a  fifth  edition  by  Wilma  R.  Eb- 
bitt.  I  was  told  that  at  one  time  this  was 
the  most  widely  used  text  in  freshman 
composition  courses.  This  may  still  be 
true,  but  if  so,  the  factor  would  have 
little  meaning,  since  there  is  good  evi¬ 
dence  that  on  the  whole  no  composition 
texts  are  being  used. 


By  Roy  H.  Copperud 


Comma  Comment — No.  530 


Professor  Robert  R.  Russell,  who 
teaches  journalism  at  Indiana  University 
of  Pennsylvania,  has  written  me  raising 
questions  about  two  sentences  he  culled 
from  Newsweek: 

“They  are  accustomed  to  giving  away 
money,  the  others  aren't.” 

“  ‘They  came  to  Watts,  they  came  to 
my  home  to  talk  to  me,'  marvels  Helen 
Teate  .  .  .” 

Professor  Russell  wonders  whether 
the  commas  after  money  and  Watts  are 
not  examples  of  the  error  known  vari¬ 
ously  as  comma  fault,  comma  blunder, 
comma  splice,  fused  sentence.  Briefly, 
the  rule  forbids  connecting  independent 
clauses  with  a  comma.  This  error  was  one 
of  the  main  concerns  of  high  school  and 
college  freshman  teachers  of  English 
when  composition  was  still  being  taught. 

“The  examples  are  direct  quotes,” 
Professor  Russell  writes,  “but  the 
magazine  frequently  uses  such  sentences 
on  its  own,  and  I  have  seen  them 
elsewhere  as  well.  When  so  erudite  a 
writer  as  George  Will  uses  them,  I  begin 
to  wonder  whether  1  am  wrong.” 

Strictly  speaking,  the  examples  are 
comma  splices.  There  are  three  possible 


cures  for  the  first:  a  conjunction  (“but 
the  others  aren't’’);  a  semicolon 
(“money;  the  others  aren’t”);  or  division 
into  two  sentences  (“money.  The  others 
aren’t.”). 

Only  two  cures  are  possible  for  the 
second  example:  a  semicolon  (“Watts; 
they  came”)  or  two  sentences  (“Watts. 
They  came  .  .  .”). 

However,  like  many  prohibitions,  the 
one  forbidding  comma  splices  has  a 
loophole,  and  the  examples  slide  through 
it.  If  the  clauses  are  brief,  closely  con¬ 
nected,  and  parallel  in  form,  the  splice  is 
permissible  under  a  dispensation  that 
forgives  them  as  “contact  clauses.” 
They  are  to  be  found  in  the  work  of  the 
best  writers,  and  they  are  deliberate, 
creating  a  closer  connection  between  the 
elements. 

This  is  a  case  where  (as  in  much  writ¬ 
ing)  it  is  necessary  to  play  by  ear.  Con¬ 
sider  “German  land  investments  have 
sent  values  rocketing  in  some  areas, 
good  farms  of  200  acres  now  cost  twice 
as  much.’’  This  is  an  objectionable 
comma  splice.  The  clauses  are  long  and 
not  parallel  in  form.  Nor  are  they  really 
closely  connected;  the  second  introduces 


How  well  is  your  community  protecting  its  citizens  from  these  dangers?  To  heip 
reporters  answer  that  question,  State  Farm  has  deveioped  a  bookiet  that 
provides  story  ideas  involving  10  topics  related  to  these  threats  to  life 
and  property.  Called  So  You’re  Thinkittg  About  Doing  A  Story  On...  ^ 

the  bookiet  gives  you  the  questions,  not  the  answers. 

But  it  does  provide  a  brief  overview  of  the  problem.  .  ^ 

And  It  tells  you  where  you  may  be  ^ 

able  to  the 
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Publishers 
urged  to 
‘play  more’ 

“Play  is  the  essence.” 

Publishers  attentively  listened  to  ad¬ 
vice  they  should  "play  more.”  with  vis¬ 
ions  of  jogging,  tennis,  golf,  bicycling  or 
swimming  in  their  heads.  The  ANPA  At¬ 
lanta  meeting,  with  its  schedule  and  dis¬ 
mal  weather,  offered  little  chance  for  Dr. 
George  Sheehan's  kind  of  “play.”  In 
four  days,  they  didn’t  have  much  more 
exercise  than  walking  the  block  between 
the  Hilton  and  the  Hyatt-Regency, 
where  on  the  last  day  the  practicing  car¬ 
diologist  talked  off  the  top  of  his  head  on 
the  question,  “Are  you  healthy  enough 
to  Run  Your  Newspaper?”  Actually, 
many  of  the  publishers  boarded  shuttle 
buses  to  ride  between  hotels. 

His  flat-top,  pale  blue  clothing  and  thin 
physique  a  stand-out.  Dr.  Sheehan  prac¬ 
tically  bounced  up  and  down  on  the  stage 
giving  publishers  a  much  lighter  message 
than  previous  ones  they'd  heard  on 
newspaper  readership,  libel.  First 
Amendment  freedoms,  publishing  in  re¬ 
pressive  societies,  and  tv  critics'  faults. 

By  the  afternoon  of  May  3.  publishers 
and  wives  had  suitcases  packed,  ready  to 
get  to  planes.  But  the  packed  room  indi¬ 
cated  most  didn't  miss  this  last  chance  to 
see  each  other  at  the  Sheehan  talk,  which 
stressed  “Just  30  Minutes  a  Day” — for 
jogging,  walking,  cycling,  or  anything 
that  encourages  energy,  play,  creativity, 
struggle  and  discipline. 

“Do  all  this,  and  you  can  be  a  mil¬ 
lionaire.  You  have  to  find  your  'play,'  ” 
Sheehan  told  them. 

“Your  body  is  built  to  do  something 
best.  Your  personality  tells  you  how  to 
do  it — whether  short-distance  running, 
or  running  for  an  hour.”  Or  whether  one 
does  tennis,  boxing,  or  hurling,  Sheehan 
added. 

He  kidded  he  was  usually  introduced 
as  “middleaged.”  He's  59.  “Middleaged 
is  38,”  he  said.  “Most  of  us  are  past  the 
age  where  'the  herd’  needs  us.  You've 
paid  your  dues.  'Play'  is  the  key  to  the 
religion  of  entering  the  Kingdom  and 
'Becoming  as  Little  Children.” 

“In  playing  the  'game,'  ”  Sheehan 
said  the  publishers  should  become  as  “a 
child  again.”  He  said  a  publisher  who 
does  not  engage  in  'play'  is  as  a  “dead 
child.” 

“You  have  to  bring  the  child  out  in 
you.”  Sheehan  repeated. 

''The  child  is  really  the  supreme 
philosopher  ...  He  sees  everything  in 
the  universe  in  a  person.” 

Sheehan  said  he  relished  telling  pub¬ 
lishers  how  to  be  fit.  They  should  use 
common  sense  in  their  'play,'  he  said.  If 
they  don't,  he  said,  it  would  be  “like 
taking  painting  up  to  improve  your 
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biceps.”  After  a  few  chuckles,  Sheehan 
said  he  goes  to  Central  Park  in  a  10-mile 
race  and  “wastes”  himself.  “Then  I 
have  labor  pains  .  .  . 

“Why  did  !?  .  .  .  It  was  because  I  was 
being  tested,  stretched  and  meeting  a 
challenge  .  .  . 

“Play  isn’t  just  fun  and  games,”  he 
said.  The  aristocrats  in  days  of  old  used 
to  take  up  games  that  were  dangerous,  he 
said.  “We're  still  not  secure,”  Sheehan 
said,  in  “our  own  games.” 

He  said  the  more  he  hears  about  run¬ 
ning,  he  also  hears  people  are  saying 
they  want  to  control  their  lives.  One  can 
influence  the  other,  he  said.  “Play  is 
super  logical.  You  publishers  have  to 
remember  that.  Play  is  the  essence.  It  is 
an  attitude.  You  can  transfer  it  into  your 
daily  life.” 

Sheehan  said  someone  wrote  a  letter  in 
the  New  York  Times,  that  he  had  had 
enough  of  Dr.  Sheehan’s  urging  of  “suf¬ 
fering”  in  one's  “play.”  But  while  there 
should  be  struggle  and  challenge  in  this 
“play,”  Sheehan  said  it  ought  to  involve 
some  enjoyment  also. 

“Sports  is  a  sense  of  humor,”  he  said. 

“There  is  no  humor  in  the  first  section 
of  the  newspaper. 

“Sports  is  the  last  defense  against  the 
work  ethic.” 

If  a  publisher  does  well  in  “play  and 
sports,”  he  or  she  will  want  to  “do  the 
best  elsewhere,”  Sheehan  said. 

“When  we  were  youngsters,  we 
played.  Then  we  get  older  and  lose 
that — and  ought  to  find  it  .  .  . 

“We  all  deserve  to  be  here.  We  don't 
have  to  'work'  to  prove  it,”  he  said. 

Sheehan  shrugged.  “It's  so  hard  to 
explain  these  things  .  .  .  We  experience 
.  .  .  We  don’t  have  to  justify  .  .  .  'Play'  is 
'play.'  Of  course  'play'  isn't  all  fun  and 
games,  either.  There  can  be  a  challenge 
in  the  play,  too  .  .  .  Writing  and  artistic 
things  are  difficult  to  qualify  as  play.” 

Sports  and  poverty  are  the  moral  equiv¬ 
alents  to  war,  Sheehan  said,  “I'll  take 
the  first.” 

A  coach  told  Sheehan,  he  said,  that 
there  are  days  when  one  simply  can't  get 
the  ball  in  the  basket.  “It's  the  same  with 
reporting  and  publishing,”  Sheehan  said 
he  imagined. 

“Some  days  you  just  can't  work  the 
typewriter. 

“You  have  to  get  that  creativity  and 
vision  back.” 

All  people — publishers,  a  wife  or  hus¬ 
band  of  one,  editors  or  administrators — 
have  similar  kinds  of  aims  and  problems. 
“Play  teaches  you  how  to  fulfill  and 


solve  these.” 

After  cheers  and  applause,  the  meeting 
broke  up.  A  wife  laughed,  and  quickly 
turned  to  her  husband-publisher:  “Want 
to  go  jogging?” 

ACEJ  accredits 
75  j-schools 

The  number  is  now  75 — accredited 
schools  and  departments  of  journalism 
and  mass  communications  in  the 
U.S. — up  63%  from  the  46  which  were 
on  the  accredited  list  of  the  American 
Council  on  Education  for  Journalism  20 
years  ago. 

ACEJ  president  Don  Carter  of 
Knight-Ridder  announced  the  new  num¬ 
bers  following  the  annual  meeting  of 
ACEJ  in  Atlanta  April  30.  The  number  of 
accredited  schools  has  increased  at  a  rate 
of  2  a  year  for  the  past  10  years. 

ACEJ  evaluation  teams  made  up  of 
journalism  educators  and  journalism- 
mass  communications  professionals  vis¬ 
ited  18  schools  during  the  school  year 
just  closing  and  found  programs  worthy 
of  accreditation  or  reaccreditation.  Two 
of  those  schools  had  been  accredited 
provisionally  last  year. 

Schools  with  newly-accredited  pro¬ 
grams,  all  with  reporting-editing  em¬ 
phasis,  are:  University  of  Alabama,  Uni¬ 
versity  of  Arkansas  at  Fayetteville,  Uni¬ 
versity  of  Arkansas  at  Little  Rock, 
California  State  College  at  Long  Beach, 
State  University  of  Iowa,  Oregon  State 
University,  University  of  Wisconsin  at 
Eau  Claire. 

Two  schools  were  removed  from  the 
accredited  list,  and  they  as  well  as  2 
schools  whose  first  applications  were 
denied  this  year,  have  the  right  to  appeal 
the  ACEJ  decision  in  the  next  30  days. 

3  Michigan  dailies 
offer  combo  ad  buy 

Three  daily  newspapers  in  3  Michigan 
markets  have  joined  together  their  na¬ 
tional  sales  efforts,  according  to  Bo 
Boettcher,  national  advertising  manager 
of  the  Lansiufi  State  Journal. 

This  new  marketing  concept  will  be 
called  “Gannett  Michigan  Newspapers” 
and  is  effective  April  1.  Boettcher  ex¬ 
plained,  “We’ve  taken  three  healthy 
medium  sized  markets  and  combined 
them  to  form  one  large  market  and  circu¬ 
lation  package.”  The  3  newspapers  are 
all  daily  Gannett  newspapers  serving  the 
out  state  area.  They  are  the  Lansinfi 
State  Journal,  the  Battle  Creek  Enquirer 
and  News,  and  the  Port  Huron  Times- 
H era  Id. 

The  Gannett  Michigan  combination  is 
sold  via  one  order,  one  bill  at  a  15% 
discount  for  any  advertisements  running 
in  all  three  newspapers  within  a  7  day 
period. 
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indangerof  loangour 
most  eaxiomical  source  or  powei^ 


■MeredUb  D.  Persson,  Nuclear  Cost  Accountant 


"In  most  areas  of  the  country,  nuclear  energy  is  our 
cheapest  source  of  electnc  power.  On  the  average,  electricity 
from  nuclear  energy  costs  1.23  cents  per  kilowatt  hour;  but 
electricity  from  oil  mns  to  3.36  cents! 

"Despite  these  figures,  only  three  nuclear  plants  were 
started  in  1977. 

In  many  areas,  nuclear  energy 
saves  customers  millions  of  dollars. 

"Nuclear  plants  saved  customers  of  New  England  elec¬ 
tric  companies  $380  million,  compared  to  what  an  equivalent 


amount  of  power  generated  by  oil  would  have  cost.  In  Illinois, 
nuclear  power  saved  customers  $125  million;  in  the  Carolinas, 
$138  million;  in  Iowa,  $16  million. 

"The  price  of  oil  itself  will  no  doubt  continue  to  rise. 

^  This  clearly  hurts  the  car  and  home 
'JHjUlgk  owner.  It  also  hurts  in  less  visible 
ways— in  higher  electnc  rates, 
^  in  the  cost  of  energy  that  goes 
into  manufactured  products. 
^  But  nuclear 


power  can  ease 
inflationary  pressures 

^  while  it  helps  us  through 

the  energy  crisis. 

Nuclear  energy 
prevented  disaster 
during  the  big  freeze, 

■  record  cold  wave 

^  while  deliveries 

^  and  gas  (to 

homes,  businesses,  and 
power  plants)  slid  down. 

^  "People  switched  to 

'  electricity  to  make  up  the  fuel  loss, 

and  demands  soared  to  record  peaks.  Over  20  billion  kilowatt- 
hours  of  electricity  were  produced  from  more  than  50  nuclear 
generating  units.  These  plants,  by  continuing  to  supply  electric¬ 
ity  where  others  couldn’t,  saved  an  estimated  257,000  jobs,  and 
prevented  a  disastrous  decrease  in  the  gross  national  product. 

Nuclear  power  can*t  do  the  job  alone — 
we  still  need  coal  as  a  major  source  of  electricity. 
"Electric  companies  are, 
where  feasible,  converting 
power  plants  from  oil  and  nat- 
ural  gas  coal.  Coal  may 
make  more  sbnse  than  nuclear  ^ 

power  in  certain  areas— nght 
where  coal  fields  are  located, 
for  example.  ^ 

"But  remember  that  in  |B  -  ■ ,  \  ' 

some  sections  of  the  country  W  %  * 
our  electnc  power  capacity  is  ■  ■  1  ,  M  ^ 

stretching  thin— dangerously  f 
thin,  as  the  cold  snap  revealed.”  | 


IS  now. 


Edison  Electric  Institute 

P.O.  Box  2491,  General  Post  Office 

New  York,  N.Y.  lOOOl 

Pletise  send  me  free  information  about  nuclear  energy  and  the  energy  crisis. 


Phone 


Iress. 


A  ‘paperless’  newsroom 

By  Leighton  P.  Wood 

Publisher, 

Mount  Vernon  (Wash.)  Skofiit  Valley  Herald 


In  a  computerized  system  such  as  the 
Skatiit  Valley  Herald's,  the  “front  end” 
is  generally  described  as  all  those  units 
which  interface  with,  and  input  into,  the 
computer.  In  our  case,  the  front  end  in¬ 
cludes  the  news  and  classified  terminals, 
the  Anacorles  Ameriean,  a  weekly 
newspaper  15  miles  away,  remote  termi¬ 
nals  and  the  teletype.  The  total  system  , 
package  includes  the  front  end,  the  com¬ 
puter  itself,  the  output  interfaces  to  type¬ 
setting  equipment  and  the  high  speed  line 
printer. 

The  Herald  has  recently  completed  the 
installation  of  14  new  One  Systems  ter¬ 
minals,  a  new  high  speed  (3(X)  lines  per 
minute)  line  printer  and  updated 
software  (programming)  in  the  computer 
itself.  The  new  terminals  replaced 
Omron  4,000-character  (4K)  units,  and 
are  capable  of  storing  6,000  characters 
before  transmitting.  Each  VDT  is  a  mina- 
ture  computer  in  itself,  capable  of  being 
reprogrammed  internally  by  exchanging 
memory  chips  or  setting  microswitches. 

Advantages  of  the  new  terminals  in¬ 
clude  easier  formating,  easier  interface, 
more  editing  functions  from  the  screen, 
display  of  italic,  bold  and  normal  formats 
on  the  screen,  cueing  capability,  device 
address  setting  by  microswitches,  block 
move  and  save  block  features,  easier 
troubleshooting  and  better  parts  avail¬ 
ability  and  service.  Fewer  keystrokes  are 
required  for  formating,  and  all  standard 
news  formats  are  set  up  with  one  sym¬ 
bol.  Formats  are  stored  permanently,  but 
can  be  changed  at  will  and  refiled. 

A  “paperless”  newsroom  is  theoreti¬ 
cally  possible  at  the  Herald.  We  now 
have  cueing  capability  on  the  VDT's,  in¬ 
cluding  all  wire  and  local  news.  Editors 
can  call  up  short  or  long  cues  and  pos¬ 
sibilities  are  almost  endless.  For  in¬ 
stance,  cueing  can  be  by  keyword,  story 
number,  time  the  story  was  filed,  or  any 
other  system. 

With  wire  service  input  directly  into 
the  system,  wire  editing  can  be  ac¬ 
complished  on  screen  by  cueing.  There  is 
theoretically  no  need  for  perforator  tape, 
AP  typed  copy  or  logging.  Local  stories 
don’t  need  to  be  logged,  and  that  could 
eliminate  all  paper  from  the  newsroom. 
We  do  have  a  perforator  and  hard  copy 
machine  if  needed. 

When  a  story  is  originally  typed  and 
filed,  the  computer  assigns  it  a  number. 
When  that  story  is  recalled  and  edited,  it 
is  refiled  or  typeset.  The  original  remains 
in  the  system  for  several  days  and  can  be 
recalled.  Stories  may  also  be  filed  in  a 
permanent  file  from  which  they  must  be 
manually  removed  (they  are  not  automat¬ 
ically  written  over).  This  is  an  advantage 
for  special  sections,  where  work  is  done 
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over  a  period  of  weeks. 

Format  commands  from  the  VDT's  are 
matched  with  tables  stored  in  the  compu¬ 
ter  memory,  and  bad  formats  are  recog¬ 
nized  before  they  are  transmitted.  Error 
messages  appear  on  the  screen  for  cor¬ 
rection,  and  incorrect  formats  cannot  be 
transmitted.  At  the  Skagit  Valley  Herald, 
a  Compugraphic  Unisetter  is  interfaced, 
and  headlines  can  be  set  from  the  VDT’s. 
Long  heads  are  also  recognized  by  the 
computer,  and  a  shaded  area  on  the 
screen  shows  the  editor  exactly  how 
many  characters  he  needs  to  delete. 

Story  length  counts  appear  on  the 
screen  in  inches  and  tenths,  making 
dummying  much  easier.  With  the  capa¬ 
bility  to  show  story  length  in  tenths  of 
inches  and  long  heads,  errors  in  dummy¬ 
ing  pages  are  virtually  eliminated. 

To  typeset  classified  or  update  classi¬ 
fied,  the  only  thing  disabled  is  the  line 
printer  (to  avoid  printing  a  news  story  in 
the  middle  of  classified  billing  or  one-line 
list).  Any  news  input  is  buffered  by  the 
computer  and  line  printer,  and  prints  out 
after  the  line  printer  is  enabled. 

The  Herald  operates  remote  terminals 
at  Anacortes,  Washington,  transmitting 
over  voice  phone  lines  through  modems 
and  directly  into  the  computer  storage. 
Several  times  each  day,  remote  stories 
are  cued  at  the  Herald,  edited  and  type¬ 
set.  Story  lengths  are  then  phoned  back 
to  Anacortes  for  dummying  purposes. 
We  are  currently  considering  the  addi¬ 
tion  of  another  remote  station  at  Oak 
Harbor,  20  miles  away,  to  provide  ex¬ 
panded  news  coverage  in  that  area. 

Classified  ads  are  input  from  three 
specially  designated  classified  terminals. 
A  classified  form  appears  on  each 
screen,  and  information  is  typed  into  the 
form  at  the  time  a  classified  ad  is  taken. 
Tabbing  features  speed  up  the  filing  of 
the  form.  The  ad  is  typed  on  the  screen, 
proofed,  and  filed  into  the  system.  Ads 
are  taken  up  to  5:(X)  p.m.  the  day  before 
publication.  Legals  are  also  filed  in  the 
classified  system,  and  ads  and  legals  are 
typeset  new  every  day. 

Updating  is  done  daily  and  classified 
billing  is  printed  out  on  the  line  printer 
using  special  billing  forms.  A  one-line  list 
is  also  printed  after  update,  showing 
every  ad  in  the  system.  This  list  is  used 
to  locate  corrections  and  changes.  The 
one-line  list  prints  out  the  invoice 


number,  classification  number,  tele¬ 
phone  number,  name  of  the  advertiser 
and  several  key  words. 

Billing  can  be  either  on  insertion  or 
termination.  The  Herald  bills  on  termina¬ 
tion  because  adjustments  in  billing  can 
be  done  in-house,  without  requiring  a 
separate  mailing. 

Cueing  may  also  be  used  in  classifieds, 
with  examples  being  cued  in  by  invoice 
number,  classification  number, 
keyword,  run  dates,  or  even  telephone 
number. 

The  line  printer  is  actually  not  part  of 
the  front  end,  being  on  the  output  side  of 
the  computer.  Its  functions  are  an  integ¬ 
ral  part  of  the  front  end,  so  a  brief  de¬ 
scription  may  be  in  order.  The  original 
Tally  printer,  with  a  speed  of  22  lines  per 
minute,  was  recently  replaced  by  a  Prin- 
tronix  300  line  per  minute  unit.  All  input 
to  the  computer  is  printed  at  the  time  of 
filing,  thus  providing  hard  copy. 

Classified  billing  and  one-line  lists  are 
printed,  as  described  earlier,  and  core 
dumps  from  the  computer  can  be  printed 
out. 

A  teletype  unit  completes  the  front  end 
hardware.  This  unit  is  interfaced  with  the 
computer  and  stands  outside  the  compu¬ 
ter  room.  Programs  are  inspected  and 
changed  through  the  teletype,  either  by 
direct  keyboarding  or  through  a  paper 
tape  reader.  The  teletype  can  also  be 
used  to  punch  a  new  program  tape.  On 
the  output  side,  the  teletype  rings  a  bell 
and  prints  out  error  messages  showing 
trouble  with  disc  drives,  or  typesetters, 
or  the  line  pointer  being  off-line. 

The  Skagit  Valley  Herald’s  basic  sys¬ 
tem  can  be  enlarged  easily.  For  instance, 
we  currently  have  four  “strings”  com¬ 
prising  14  VDT’s.  Up  to  30  VDT’s  can  be 
interfaced  on  each  string  by  a  simple 
loop,  allowing  a  total  of  120  terminals. 
The  disc  drives  presently  used  are  10 
megabytes  or  million  bytes  with  redun¬ 
dant  storage.  More  storage  can  be  added 
in  increments  of  40  megabytes  or  60 
megabytes,  which  is  $40  million  charac¬ 
ters  or  60  million  characters. 

We  have  capacity  for  high  speed  wire 
input,  or  several  wire  service  interfaces. 
Capacity  for  the  addition  of  remote  ter¬ 
minals  is  almost  unlimited,  although 
some  system  for  time  sharing  would  have 
to  be  developed.  New  software  to  ac¬ 
commodate  front  end  future  develop¬ 
ments  can  easily  be  inserted  by  working 
with  One  System  programmers  and 
“patching”  through  the  teletype. 

The  capabilities  of  the  system  seem  to 
be  limited  only  to  the  imagination  of  the 
programmers.  The  people  who  use  it  are 
very  pleased  with  the  concept  and  ease 
of  producing  quality  output. 

Sunday  edition 

Williston  (N.D.)  Herald  started  a  Sun¬ 
day  morning  edition  on  April  30.  On  May 
14,  a  six-page  comic  section  will  be  in¬ 
cluded  with  19  comic  strips. 
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TRANSFERLITH 


The  Complete  Direct  Screen 
Color  System  That  Separates 
You  From  the  Ordinary 


That  s  right,  TRANSFERLITH  is  the  only  complete 
system  that  will  take  you  from  exposure  through 
processing  and  produce  direct  screen  color 
separation  halftone  positive  films  of 
oufstanding  dot  guality,  and  it  s  guick, 
economical  and  predictable. 


The  heart  of  the  TRANSFERLITH  color  system  is 
the  TCS  850  Camera/Enlarger,  a  sophisticated, 
compact  unit  with  an  enlargement  capability  up  to 
900%,  designed  specifically  for  producing  quality 
color  separation  positives  from  color  transpar¬ 
encies  up  to  2V4"  X  3V4".  Camera  components 
include  a  Point  Light  Source  for  contact 
masking;  a  "Spectrol"  Light  Source  for 
transparency  separation;  and  a  Programmable 
Exposure  Control.  Completing  the  system  is 
the  TCS  9  Register  Punch;  a  Digital  Readout 
Densitometer;  and  the  one  step,  single 
solution,  table  top  T42S  Automatic  Processor  that  will 
make  your  color  lab  independent  of  other  processing  equipment. 

Processed  by  the  diffusion  transfer  method,  TRANSFERLITH  film  is  a 
panchromatic  emulsion  on  a  stable  polyester  base,  and  is  used  in  place  of 
the  traditional  pan  lith  film.  The  outstanding  advantages  of  the  new,  revolutionary 
TRANSFERLITH  Color  System  are  •  Higher  Speed— reduced  exposure  time 
Unsurpassed  Dot  Quality — bromide  drag  completely  eliminated  •  Wider  Developing 
1-atitudes — non-critical  developing  time  •  Better  End-Result  Reliability — processing  not  affected  by 
variations  inherent  in  lith  film  processors  •  Shorter  Processing  Time — rapid  access  speed. 

n  it  comes  to  direct  screen  color  work,  why  stay  with  the  ordinary?  TRANSFERLITH  offers  you  the  simplest, 
Economical,  and  most  complete  system  for  producing  high  quality  direct  screen  halftone  separations — ever^imef 

TRANSFERLITH  is  a  registered  trademark  of  AGFA-GEVAERT,  Antwerp/Leverkusen  T 

AGFA-GEVAERT  INC.  27TNorthSL!*TS'^ro,  N.J.  07608(201^ 


”1  cover  the  ¥iaterfioiit- 
a  thousand  times  better  than  before" 


John  Fitzgerald,  Reporter,  Newport  Bureau,  The  Providence  Journal 


Two  years  ago,  The  Providence  Journal  Company  converted  to  electronic  editing. 
This  made  their  30-year-old  teletypewriter  system  of  news  gathering  completely  obsolete.  So 
they  called  in  their  Bell  System  Data  Communications  Representative,  Bob  Aubin,  who 
recommended  Dataspeed®  40  terminals  in  all  remote  bureaus. 

"You  wouldn’t  believe  the  difference,”  says  John  Fitzgerald,  one  of  four  reporters  in 
the  Newport  Bureau.  "I  don’t  even  use  my  typewriter  as  much.  It’s  much  easier  to  compose  a 
story  on  the  screen.  I  can  correct  errors,  rewrite  whole  paragraphs,  type  phone  notes  without 
the  people  I  call  clamming  up  when  they  hear  the  clatter.  Then,  to  transmit,  I  just  dial  the 
Suburban  Desk  30  miles  away,  hit  the  SEND  key,  and  in  seconds  the  editors  have  my  story 
and  I  have  a  perfect  printout.  Most  reporters  would  give  their  right  arm  for  my  left  pinkie, 
my  key-sending  finger.” 

As  for  the  Main  Office,  it’s  receiving  50,000  words  a  day  of  clean,  accurate  copy, 
with  no  line  tie-ups,  no  re-keying  necessary  and  with  a  way  to  send  queries  and  background 
through  the  system  to  any  bureau. 

Solving  problems  for  newspapers  is  an  all-out  commitment  of  the  Bell  System. 

If  you  haven’t  talked  systems  lately  with  your  Bell  Account  Representative,  your  paper  is 
missing  something. 


The  system  is  the  solution. 


Bell  System 


Electronic  business  system 

By  Paul  Zindell 

Production  Manager. 

Hudson  (N.Y.)  Refiister-Star 


I’d  like  to  first  explain  why  the 
Ref’ister-Star  decided  to  go  to  an  in- 
house  business  computer.  Then  we  will 
go  into  how  we  chose  our  particular  sys¬ 
tem  and  we  will  follow  that  with  a  brief 
description  of  the  various  reports  gener¬ 
ated  by  the  computer. 

Previous  to  installing  the  system  just  a 
year  ago,  our  receivables,  payables, 
payroll  and  circulation  applications  were 
being  handled  by  a  service  bureau  lo¬ 
cated  over  50  miles  away.  This  service 
cost  us  $18,000  per  year  plus  the  cost  of 
transporting  documents  back  and  forth. 
With  the  service  bureau  we  encountered 
problems  of  periodic  lost  shipments,  high 
error  rate  compared  to  our  present  sys¬ 
tem  and  time  delays  related  to  any  ser¬ 
vice  bureau  operation. 

In  early  1976,  after  3  years  with  the 
service  bureau,  we  started  looking  for 
our  own  system.  We  visited  9  vendors  of 
small  computers  but  found  little  software 
written  specifically  for  newspapers, 
especially  small  newspapers.  We  there¬ 
fore  decided  to  work  with  a  Digital 
Equipment  Corp.  dealer  in  designing  our 
own  applications  software.  We  chose 
DEC  because  their  hardware  cost  of 
$18,000  was  the  lowest  of  all  vendors  at 
that  time  and  because  of  the  long  proven 
reliability  of  the  PDP8  hardware.  Also  of 
consideration  was  the  dealer's  agree¬ 
ment  to  be  responsible  for  both  the 
hardware  and  the  software,  eliminating 
the  possibility  of  finger  pointing  should 
problems  arise  in  the  future.  We  paid 
another  $9,000  for  the  software  for  a  total 
system  cost  of  $27,000,  giving  us  a  Wi- 
year  payback. 

Our  system  has  also  allowed  us  to 
computerize  other  tasks  such  as  total 
market  coverage,  editorial  story  count, 
letter  writing  and  election  returns. 

Reports  generated  by  the  system  are 
as  follows: 

•  Accounts  Receivable — 

— daily  sales  journal. 

— daily  payments  journal. 

— monthly  itemized  invoices  that 
include  aging.  The  computer  prints 
approximately  800  invoices  in  under 
3  hours  allow  ing  us  to  get  our  bills  in 
the  mail  on  the  last  day  of  the 
month. 

— 4  complete  aging  reports  ordered 
by  alphabet,  by  salesman,  by  ac¬ 
count  type  and  by  geographic  loca¬ 
tion. 

— exception  reports  listing  past  due 
accounts  including  phone  numbers. 
— monthly  summary  of  earned  dis¬ 
counts. 

— daily  space  summary 
— and  a  master  file  listing  ordered 
by  the  amount  advertised  YTD. 
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•  Accounts  Payable — 

— check  register. 

— checks  with  stubs. 

— budget  reports  by  general  ledger 
category  broken  down  by  depart¬ 
ment. 

— and  a  monthly  general  ledger  dis¬ 
tribution  report  comparing  amount 
spent  each  month  and  YTD  with 
amounts  budgeted  by  general  ledger 
category  within  each  department. 

•  Circulation — 

— daily  cash  reports  for  carriers  and 
mail  subscribers. 

— daily  bundle  labels  for  press  draw 
and  daily  mail  labels. 

— weekly  carrier  collection  report. 
— weekly  carrier  bills  and  automatic 
billing  or  mail  subscribers.  The  car¬ 
rier  bills  are  generated  at  the  end  of 
each  week  for  that  week’s  charges. 
— weekly  ledgers  by  town  and  by 
zone  to  conform  with  ABC  auditing 
procedures. 

— and  a  weekly  aging  analysis. 

•  Payroll — 

— weekly  payroll  register. 

— weekly  pay  checks  and  stubs. 

— cash  breakdown  if  paying  by 
cash. 

— all  required  quarterly  reports. 

— annual  W2  forms.  On  the  last  pay 
day  of  last  year  the  computer 
printed  100  W2s  in  less  than  5  min¬ 
utes. 

•  Editorial  Story  Count — 

— prints  a  single  report  weekly  and 
monthly  showing  daily  story  count 
for  each  reporter,  and  MTD  and 
YTD  counts  for  each  reporter  and 
for  the  entire  statT.  Also  MTD  and 
YTD  daily  averages  for  each  report¬ 
er  and  the  entire  staff. 

•  Letter-writing - prints  listings 

and  personally  addressed  letters  to 
be  used  for  solicitation.  This  pro¬ 
gram  can  also  be  sold  as  a  service 
for  membership  organizations. 

•  Total  Market  Coverage — 

— prints  listings  and  mailing  labels 
for  all  subscribers  and  non¬ 
subscribers  sorted  by  name  or  ad¬ 
dress  within  each  zip  code.  We  have 
the  option  of  mailing  papers  or  in¬ 
serts  to  subscribers  and/or  non¬ 
subscribers  in  any  or  all  zip  codes  in 
our  circulation  area. 


•  Route  Listing — 

— lists  names  and  addresses  of  sub¬ 
scribers  sequentially  on  all  carrier 
and  motor  routes.  This  list  is  com¬ 
pared  with  our  Total  Market  Cover¬ 
age  listing  for  circulation  drives. 

It  should  be  noted  the  payback  figure 
of  I  Vi  years  is  a  true  figure  in  that  we  did 
not  have  to  hire  a  computer  operator. 
Each  department  using  the  system  pro¬ 
vides  the  operator  for  input  which  is 
simply  a  matter  of  filling  in  the  blanks  on 
the  screen.  Our  personnel  savings  were 
made  previously  after  switching  to  the 
service  bureau  from  our  old  ledger  card 
system. 

All  on-going  software  maintenance 
such  as  tax  table  changes  are  ac¬ 
complished  in-house  however  the  com¬ 
puter  dealer  will  make  program  changes 
for  an  agreed  upon  fee. 

To  date  3  other  newspapers  have  also 
installed  this  system. 

City-wide  promo 
built  on  IRS  theme 

Camarillo  (Calif.)  Daily  News,  work¬ 
ing  in  conjunction  with  the  Camarillo 
Chamber  of  Commerce,  presented  a 
“1040  Daze”  city-wide  promotion  using 
the  IRS  1040  theme. 

The  participating  merchants  of 
Camarillo  thought  up  their  own  slogans 
and  ideas  with  the  help  of  the  display 
advertising  salesmen.  Each  merchant  put 
on  his  or  her  own  program.  “The  final 
results  were  fantastic,”  reports  Richard 
L.  Penrod,  retail  ad  manager. 

‘‘The  Chamber  of  Commerce  ac¬ 
complished  their  goal  in  getting  the 
people  to  shop  Camarillo  first  and  draw 
attention  to  that  specific  business  and  to 
the  area  in  general,”  he  said. 

Exchange  rate  helps 
paper  co.  earnings 

Abitibi  Paper  Co.  Ltd.  reported  profit 
of  $14.8  million  in  the  first  quarter  of 
1978,  equal  to  74  cents  a  share  as  com¬ 
pared  with  $3.5  million  and  13  cents  a 
share  a  year  ago.  President  Thomas  Bell 
attributed  589f  of  the  profit  ($8.6  million) 
to  exchange  rate  of  the  depressed  Cana¬ 
dian  currency. 

Great  Lakes  Paper  Co.  declared  a 
quarterly  dividend  of  15  cents  a  share  on 
record  earnings.  The  firm's  first  dividend 
since  1972  is  payable  July  4. 

Ink  plants  acquired 

Sinclair  &  Valentine  has  announced 
the  acquisition  of  two  printing  ink  plants 
from  International  Paper  Company.  The 
plants,  located  in  Baltimore,  Maryland 
and  San  Leandro,  California  have 
supplied  ink  to  International  Paper  Com¬ 
pany's  packaging  plants. 
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Our  Harris  845 
presses  have  put 
us  out  front  in  the 
insert  businessr 

Bud  Penrose,  Executive  V.P.-Plant  Operations 
South  Shore  Publishing  Inc. 

North  Scituate,  Mass. 

“We’re  one  of  the  biggest  offset 
printers  of  newspaper  inserts  in  the 
country.  With  runs  ranging  from  100,000 
up  to  6  million! 

"To  give  us  a  competitive  edge,  we 
wanted  the  kind  of  press  that  would  print 
faster  and  better  than  anything  else  on 
the  market ...  at  a  good  price. 

“And  after  considerable  comparison 
shopping,  we  found  the  Harris  N-845 
met  these  requirements  better  than  any 
other  press. 

“It  produces  an  8-page  or  16-page 
insert  at  the  rate  of  45,000  pph,  and  we 
could  rev  it  up  to  go  even  faster  if  we 
wanted  to.  We  knew  going  in  that  the 
quality  would  be  excellent.  Our  Harris 
presses  can  print  almost  as  good  on 
newsprint  as  most  other  presses  print  on 
coated  stocks  with  heatset. 

“Finally,  I  can’t  say  enough  good  things 
about  the  super  service  Harris  gives  us. 
Quick  delivery  and  great  follow  through.’’ 

Make  your  own  comparison  before  you 
buy  your  next  press.  We  think  you,  too, 
will  find  Harris  meets  your  requirements 
better  than  anything  else. 


Harris  Corporation,  Web  Press  Divi¬ 
sion,  Mechanic  Street,  Westerly,  Rhode 
Island  02891. 


COMMUNICATIONS  AND 
INFORMATION  HANDUNG 


50"  newsprint  rolls 


By  Marc  Anthony 

Publisher 

Scotts  BIkJX  (Uehr.)  Star-Herald 

There's  no  question  in  my  mind  that  50 
inch  diameter  newsprint  rolls,  and  au¬ 
tomatic  inserting  equipment  constructed 
in  an  on-line  or  near  on-line  configura¬ 
tion  contribute  greatly  to  the  bottom  line 
tor  any  newspaper  willing  to  take  the 
gamble  in  experimenting  with  new  ideas. 
We  did  at  the  Scotts  Bluff  Nebraska 
Star-Herald  and  1  believe  it's  paying  off. 

Several  years  ago  when  we  purchased 
our  Cottrell  845  offset  press,  we  were 
advised  that  a  special  center-loading  roll 
stand  was  available  that  would  permit 
newsprint  rolls  larger  than  the  standard 
42  inch  diameter  roll.  Though  Cottrell 
was  experimenting  with  roll  stands  de¬ 
signed  to  take  up  to  60  inch  rolls,  it  set¬ 
tled  on  a  four  position  50"  center-loading 
design  and  we  added  it  to  our  press  or¬ 
der. 

The  move  for  us  was  a  good  one,  for  as 
newsprint  prices  have  increased  over  the 
past  several  years,  the  presence  of  a 
center-loading  unit  capable  of  taking  50 
inch  diameter  rolls  allowed  us  to  hedge 
against  the  increasing  cost  of  newsprint 
by  going  to  the  bigger  rolls.  We  not  only 
have  less  waste  from  the  bigger  rolls,  but 
we  change  rolls  far  less  often  than  does  a 
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pressroom  utilizing  40  or  42  inch  rolls. 
This  contributes  greatly  to  the  labor  cost 
involved. 

At  the  time  we  originally  went  to  50 
inch  rolls,  only  the  new  mills  in  the  South 
were  equipped  to  make  them.  We  got  our 
paper  from  Boise  Cascade's  DeRidder, 
Louisiana  mill.  Southland's  Lufkin, 
Texas  mill  also  could  produce  the  big 
rolls.  Now  in  addition  to  these  mills, 
Boise's  Kenora,  Ontario  mill  and 
Southwest  Forest  Industries  Snowflake, 
Arizona  mill  can  make  the  big  ones,  and 
others  like  Great  Lakes,  Powell  River, 
Bowater,  Domtar,  and  International  can 
produce  up  to  45  inch  diameters. 

We  started  with  truck  delivery  from 
the  DeRidder  mill  in  1972,  switched  to 
Kenora  in  1975  and  are  adding 
Snowflake  this  year. 


Door-to-door  truck  delivery  further 
reduces  our  handling  cost.  When  a  large 
semi  arrives  at  our  warehouse  with  its 
45,000  pound  load  of  thirty  50-inch  rolls, 
we  can  unload  it  in  less  than  45  minutes 
and  have  it  on  its  way.  The  inconveni¬ 
ence  to  us  is  minimal  since  we  are  able  to 
do  the  unloading  during  slack  time  on  our 
press  shift  and  we  are  able  to  stack  the 
newsprint  directly  into  our  pressroom. 

We  estimate  that  by  ordering  50"  rolls 
we  are  saving  approximately  409f  in  our 
materials  handling  labor  cost  due  to 
handling  fewer  rolls  over  what  would  be 
necessary  if  we  were  receiving  40  inch 
rolls.  Too,  we  save  the  same  amount  of 
labor  in  the  pressroom  in  the  stripping 
and  shafting  process  due  to  handling  few¬ 
er  rolls,  and  also  in  the  press  loading  pro¬ 
cess.  And  the  press  downtime  during  a 
long  run  is  shaved  considerably. 

By  our  calculations,  a  40  inch  roll  will 
give  us  about  16,500  impressions, 
whereas  a  50  inch  roll  easily  makes 
29,000  impressions. 

We  run  40  per  cent  longer  before  we 
have  to  slow  for  a  roll  change  and  the 
actual  stoptime  is  the  same  as  a  40  inch 
roll  change.  With  our  center  loading 
stand,  we  can  change  all  four  rolls  and  be 
up  and  running  again  in  12  minutes.  This 
is  considerably  faster  than  can  be  ac¬ 
complished  with  an  end  loading  roll 
stand.  We  accomplish  this  by  getting  a 
headstart  by  loading  two  rolls  in  the 
center  of  the  stand  while  the  press  is  still 
running,  with  two  others  in  position  to 
hoist. 

A  saving  in  waste  is  also  a  factor.  Our 
rolls  arrive  in  perfect  condition  free  from 
“hump  yard''  damage  so  we  have  very 
little  tare  waste.  Our  printed  waste  is 
also  lowered  due  to  fewer  start-ups  and 
shut-downs,  but  frankly  we  are  not  at  the 
point  where  we  want  to  be  in  this  area. 
But  this  is  due  to  personnel,  not  the  rolls. 
And  too,  I  believe  we  are  probably  the 
only  newspaper  of  our  size  in  the  nation 
that  runs  four-color  double  truck  grocery 
advertisements  52  weeks  a  year. 

In  summary  then,  if  you  are  looking  at 
a  way  to  hedge  on  the  increasing  cost  of 
newsprint,  and  are  considering  a  new 
press  or  willing  to  stand  the  capital  cost 
of  switching  roll  stands  that  can  take  the 
big  rolls,  1  believe  you'll  be  making  a 
good  move  to  go  to  50"  diameter  news¬ 
print.  Both  the  payout  and  the  increased 
efficiency  are  worth  the  effort. 


Conn,  weeklies  sold 

Two  Corihecticut  weeklies,  the 
Newington  Town  Crier  and  the  Berlin 
Eagle,  have  been  sold  by  publisher 
Jonathan  von  Ranson  for  undisclosed 
terms  to  Imprint  Inc.,  West  Hartford, 
Cohn.,  parent  company  of  three  other 
weeklies,  the  West  Hartford  News, 
Wethersfield  Post  and  Hamden  Chroni¬ 
cle. 
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OF  EXPERIENCE 
IN  AVOIDING  THE  PITFALLS 
OF  MEDIA  CREDIT 
CAN  BE  YOURS. 

If  your  customer  doesn’t  pay,  you 
can’t  reclaim  used  space  or  time  to 
aid  your  profit  picture.  Media  credit 
problems  are  specialized  problems. 

As  a  subscriber  to  CBI,  specialists  in 
media  credit,  you  receive  the  specific 
aids  you  need.  Write  today  for  in¬ 
formation. 

Media  Credit  Specialists 

CREDIT  BUREAU,  INC. 

P.O.  Box  17022 
Dulles  International  Airport 
Washington.  D.C.  20041 
or  co// (703)  620-3700 
A  Wholly  Owned  Subsidiary  of  American  Newspaper  Publishers  Association 
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The  Ponex  Style 


The  Panax  Style  is  Gary  Farrugia,  editor, 

who  helped  make  the  Dearborn 

Press  &  Guide  Michigan  ^  \ 

Press  Association’s  weekly 

newspaper  of  the  year. . .  f  '  :'i.  f;. 

It’s  John  Dickson, 

photographer  of  the  ^ 'A  :>  -r 

Mt.  Pleasant-Alma  "I 

Morning  Sun,  who  i' 

won  Michigan’s  best 

spot  news  picture. . .  'I  ',  ,  W 

It’s  reporters  Bob  f 

Campbell  and  John  ^  r 

Cusumano,  and  editor^  ?  '  /■.■ 

Mitch  Kehetian,  , 

who  brought  the  ‘  v 

Macomb  Daily  State 
awards  in,  best  series 
enterprise  reporting 
and  editorial  comments. . . 

It’s  the  people  at  Melius  Newspapers  who 
won  first  place  in  sports  coverage  and 
the  Utica  Advisor  with  an  award  for  best 
weekly  feature  story  in  Michigan. 


And  it’s  400  other  Panax  reporters,  writers, 
editors  and  photo  journalists  who  have 
brought  real  meaning  to  the  Panax  Style! 


jPANAX 

NEWSPAPERS 

P.  O.  Box  1860 

East  Lansing,  Michigan  48823 
(517)  349-4100 

Thole’s  our  style 
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What  offset 
should  be 


Take  a  look  at  the  future  of  metro¬ 
politan  dailies,  the  remarkable 
Lithomatic  II,  as  Dayton  News¬ 
papers  did. 

It’s  designed  with  a  knowledge  of 
your  production  pressures  and  pro¬ 
duction  problems,  built  to  make 
your  life  a  little  simpler. 

With  program  press  control,  in¬ 
stalled  initially  or  added  later,  a 
computer  can  command  virtually 
any  adjustment  on  any  unit,  includ¬ 
ing  ink,  compensators  and  tensions. 

With  color  cylinders  or  color  cou¬ 
ples,  you  get  total  flexibility ...  no 
need  to  add  press  units  for  more 
color  capability. 

This  70,000  pph  press  has  a  web 
width  range  between  55  and  62 
inches. 


And  a  choice  of  four  cutoffs  includ¬ 
ing  22-3/64"  (560  mm.),  a  feature 
that  can  result  in  annual  paper  sav¬ 
ings  of  up  to  three  per  cent! 

Vertical  webbing  means  shorter 
leads  and  less  waste,  too,  while  our 
patented  ink  pump  system  elimi¬ 
nates  the  need  for  ink  fountains. 
And  our  exclusive  ink  train  dampen¬ 
ing  system,  the  Jet  Air,  located  on 
the  aisle  for  easy  access,  makes 
for  quick  maintenance  and  fast  start 
ups. 

Lithomatic  II.  Easily  manned  and 
easily  operated. 

For  the  metropolitan  daily,  it’s  what 
offset  should  be.  Brochure 
available. 


WOOD -HOE 

Division  of  Wood  Industries,  Inc.  .  . 

333  Cedar  Avenue  Indusiries 

Middlesex,  N.J.  08846 
(201)469-6600 


Lancaster  Newspapers  Inc.,  new  printing  plant  will  have  off-street  loading  docks 
and  large  windows  to  permit  pedestrians  to  view  new  offset  press. 


Lancaster  papers  will  build 
$12  million  downtown  plant 


Lancaster  Newspapers  Inc.,  will  build 
in  downtown  Lancaster,  Pa.,  a  new  $12 
million  press  and  production  facility  that 
will  incorporate  a  300  car  garage  and  a 
program  to  face-lift  seven  buildings 
owned  by  the  company.  The  proposed 
expansion,  at  the  present  plant  site,  is 
the  first  since  1 952  and  will  meet  the 
needs  for  the  next  35  to  50  years,  the 
company  said. 

An  offset  press  will  be  installed  with  a 
40,000  paper  per  hour  capability.  It  will 
replace  a  letterpress  press  in  use  since 
1952.  Facilities  near  the  pressroom  have 
been  designed  to  house  a  60  day  supply 
or  2,400  tons  of  newsprint. 


Dally  starts 
TTY  service 
for  deaf  readers 

For  one  group  of  people  depending 
almost  totally  on  the  print  media  for 
news,  the  Moraunton  (N.C.)  News 
Herald  has  inaugurated  a  service  that 
makes  it  easier  for  deaf  and  hearing-im¬ 
paired  readers  to  contact  the  newspaper. 

Hundreds  of  deaf  citizens  live  in  and 
around  Morganton  in  Burke  County  be¬ 
cause  the  North  Carolina  School  for  the 
Deaf  is  located  there. 

The  paper  recently  installed  a  Teletype 
(TTY)  machine  that  connects  it  with 
60-odd  similar  instruments  already  set  up 
in  homes  and  offices  in  the  county.  The 
News  Herald  TTY  began  operation  in 
late  April  on  a  60-day  trial  basis. 

It  resembles  a  typewriter  encased  in  a 
waist-high  metal  cabinet  and  is  activated 
by  a  signal  received  over  regular  tele¬ 
phone  lines.  It  looks  a  lot  like  the  As¬ 
sociated  Press  printer  which  has  been  a 
fixture  in  the  paper's  newsroom  for 
many  years.  But  the  TTY  has  a  keyboard 


Intellif’encer  Journal,  Lancaster  New 
Era  and  the  Snnday  News  are  published 
by  Lancaster  Newspapers,  Inc.  The  In¬ 
telligencer  Journal,  the  8th  oldest  news¬ 
paper  in  the  U.S.,  was  first  published  on 
June  1 7,  1 794,  in  a  shop  on  the  present 
site. 

Construction  is  to  be  completed  in  late 
1980  or  early  I98L  Lockwood  Greene, 
architects  and  engineers,  was  given  the 
study  program  for  the  new  facility. 

Willis  W.  Shenk,  president  of  Lancas¬ 
ter  Newspapers,  said  the  company  was 
anxious  to  preserve  the  architectural  in¬ 
tegrity  of  the  downtown  area  where  the 
new  plant  will  be  built. 


on  it,  so  the  newspaper  can  reply  to  mes¬ 
sages  instead  of  just  receiving  them. 

The  device  will  allow  the  deaf  to  phone 
the  News  Herald  about  news  announce¬ 
ments,  sports  results,  circulation  orders, 
advertising,  and  other  matters. 

When  a  call  is  placed  by  a  deaf  person, 
the  caller  must  strike  one  of  the  keys  on 
his  TTY  a  few  times  so  the  signal  will  tip 
off  the  answering  receptionist  to  the  na¬ 
ture  of  the  call.  Then  a  minute  or  two 
must  be  allowed  for  the  transferring  of 
the  call,  and  the  activating  of  the 
machine  in  the  newspaper  office. 

"There  are  occasions  when  only  a 


Stauffer’s  net  income 
shows  6.4%  decrease 

Stauffer  Communications  Inc.  re¬ 
ported  net  income  for  1 977  of  $3,153,254, 
a  decrease  of  6.49?  over  the  previous 
year. 

Stanley  H.  Stauffer,  president  of  the 
Delaware  corporation,  said  a  “more 
meaningful”  picture  is  apparent  when 
“gains  from  the  sale  of  properties  in  both 

1976  and  1977  are  disregarded.” 

With  these  eliminated.  Stauffer  last 
year  recorded  a  29.69?  increase  in  net 
income  over  1976. 

Total  operating  revenues  for  1977  were 
$43,562,377  up  12.69?  and  income  from 
operations  was  $5,927,998,  a  gain  of 
38.99?. 

During  1978,  he  said  management  will 
be  striving  to  boost  sales  by  13.99?  to 
reach  a  $49,6(X),()00  goal. 

Stauffer  said  a  major  achievement  in 
the  past  year  included  doubling  the 
number  of  outstanding  shares  of  com¬ 
mon  stock  to  an  even  1  million.  The  book 
value  of  the  stock  has  risen  from  $6.50  in 
1968  to  a  little  over  $18.00  in  1977. 

He  reported  that  Stauffer  paid 
$4,217,000  to  acquire  the  16,750  circula¬ 
tion  Holland  (Mich.)  Sentinel  and 
$600,000  for  KGBX  radio  in  Springfield, 
Mo.  He  said  Stauffer  paid  approximately 
$6,000,000  in  cash  for  3  acquisitions, 
about  half  was  borrowed  from  banks. 

In  addition,  he  said,  SCI  spent 
$3,000,000  to  upgrade  plants  and  equip¬ 
ment.  This  year’s  budgeted  capital  im¬ 
provements  total  just  under  $l,0(K),000. 

Newspaper  advertising  revenues  in 

1977  were  $23,749,149  as  compared  to 
$21,681,000  in  1976.  Radio,  tv,  and  net¬ 
works  contributed  $8,744,468  in  operat¬ 
ing  revenues.  SCI  operates  15  news¬ 
papers. 


person-to-person  ‘conversation*  will 
do,”  editor  Stephen  Bouser  wrote  on 
starting  the  new  service,  “and  we  are 
pleased  that  we  are  now  able  to  make 
possible  such  exchanges  with  a  segment 
of  Burke  County’s  population  to  whom 
we  have  often  been  inaccessible  until 
now.” 


I  Send  E&P  your  nameplate! 

\  Some  newspapers  refer  to  it  as  their  nameplate,  others  call  it  the  flag.  I 

I  To  still  others  it’s  their  logotype,  masthead,  or  signature.  I 

I  Whatever  you  call  it  at  your  newspaper,  clip  the  top  half  of  page  one  | 

I  and  mail  to:  Nameplate  Editor,  c/o  EDITOR  &  PUBLISHER,  575  I 

I  Lexington  Ave.,  New  York,  N.Y.  10022.  If  you  publish  both  morning  I 

I  and  evening  with  different  names,  send  us  one  of  each.  | 

We’re  making  a  survey  to  see  how  many  newspapers  use  Old  English  [ 
I  or  Text,  how  many  romans,  italics,  greeks,  open,  shaded,  script  and  I 

I  other  types  of  type  or  lettering.  j 

I  Results  of  the  survey  will  appear  in  E&P,  of  course.  i 
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Highlights  from  newspaper  annual  reports 

{Continued  from  pctfie  14) 


1978  acquisitions;  4  New  England 
dailies. 

Stock  price  range  (NYSE)  1977  high 
35'/2,  low  29V*\  current  34'/2. 

Gannett  Company 

(73  weekday,  36  Sunday,  19  weekly 
newspapers;  1  tv  station,  1  radio  station, 
international  opinion  research  firm, 
newsprint). 

Ninety-six  percent  of  Gannett  Com¬ 
pany's  revenue  comes  from  its  world  of 
different  newspapers — from  the  Virgin 
Islands  to  Guam.  In  1977  it  paid  out  $3 1 .8 
million  in  dividends  to  more  than  8,(X)0 
shareholders.  In  the  previous  year  di¬ 
vidend  payments  amounted  to  $21  mil¬ 
lion. 

Gannett’s  bid  of  $60  million  cash  for 
the  DuPont  family  newspapers  in  Wil¬ 
mington,  Del.  was  accepted  early  in  1978 
and  the  company  issued  $50  million  of 
commercial  paper  in  connection  with  the 
purchase. 

The  company  founded  in  1906  by 
Frank  E.  Gannett  and  a  few  associates  in 
western  New  York  has  had  phenomenal 
growth  since  “going  public"  10  years 
ago.  In  l%8  revenues  were  just  above 
the  $200  million  mark;  the  half-billion 
goal  post  was  passed  in  1977  with  $557 
million  revenue. 

Gannett  and  its  subsidiaries  operating 
in  29  states  and  two  U.S.  territories 
employ  nearly  17,000  persons,  about 
20%  of  whom  are  represented  by  labor 
unions  in  106  collective  bargaining  agree¬ 
ments. 

1978  acquisitions:  3  weekday,  2  Sun¬ 
day  newspapers. 

Stock  price  range  (NYSE)  1977  high 
40%,  low  32%;  current  42. 

Harte-Hanks  Communications 

(26  weekday,  24  Sunday,  11  weeklies,  3 
pennysavers  and  13  shoppers;  1  special 
interest  newspaper,  commercial  printing, 
3  tv  stations,  9  radio  stations,  1  cable- 
vision  system,  magazine  distribution,  and 
market  research). 

The  financial  statement  of  Harte- 
Hanks  Communications  Inc.  in  its  1977 
Annual  report  distinguished  the  com¬ 
pany  from  other  newspaper  publishers. 
Revenues  from  advertising  in  newspa¬ 
pers  were  five  times  as  great  as  those  de¬ 
rived  from  circulation,  whereas  the 
common  ratio  in  the  industry  is  about  3 
to  1. 

The  reason  for  the  Harte-Hanks  pro¬ 
portion  of  income  is  found  in  a  note  that 
three  pennysaver  operations  in  Califor¬ 
nia  accounted  for  $19  million  of  revenue. 
They  have  a  combined  circulation  of 
more  than  1,170,000  each  week  in  102 
separate  zones. 

"Pennysavers."  the  report  explains, 
“are  like  a  neighborhood  bulletin  board 
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of  a  community  marketplace.  These  are 
typically  8'/i  x  II  inches  in  size,  printed 
on  newsprint  and  contain  only  advertis¬ 
ing.  They  are  mailed  or  delivered  free  to 
all  homes  in  selected,  relatively  small 
market  segments. 

"Being  able  to  poinpoint  advertising  to 
particular  neighborhoods  and  reliably 
reach  all  the  homes  in  those  areas  is  im¬ 
portant  to  advertisers  everywhere.  This 
allows  us  to  compete  effectively  with 
large  dailies  and  broadcast  media,  which 
generally  have  limited  ability  for  reach¬ 
ing  narrowly  defined  individual  market 
segments  and  typically  provide  only  par¬ 
tial  market  coverage." 

Harte-Hanks  has  a  unique  operation 
also  in  the  San  Francisco  Proftress, 
which  provides  in-depth  local  news 
coverage  in  4  zoned  editions.  It  goes  to 
220.000  households  3  times  a  week  with 
voluntary  paid  and  free  circulation. 

The  company  uses  weekly  newspapers 
as  stepping-stones  to  daily  publication  in 
growth  areas.  The  report  states  also  that 
"our  strategy  has  been  to  use  television 
as  a  means  of  participating  in  attractive 
larger  markets  for  two  primary  reasons: 
first,  the  initial  cost  of  entering  these 
markets  through  tv  is  less  than  through 
newspapers;  second,  neither  incremental 
fixed  costs  nor  variable  costs  in  tv  in¬ 
crease  with  market  size  or  improved  au¬ 
dience  share  as  rapidly  as  does  the  po¬ 
tential  for  greater  advertising  revenues." 

1978  acquisitions:  CATV  system,  a  na¬ 
tional  newspaper  for  fashion  buyers,  a 
printing  company. 

Stock  price  range  (NYSE)  1977  high  36V2, 
low  25%;  current  38'/2. 

Jefferson-Pilot  Corp. 

(6  weekday,  5  Sunday,  3  weeklies;  2  tv 
stations,  9  radio  stations;  insurance, 
mortgage  and  loan  business). 

In  recognition  of  his  talents  and  repu¬ 
tation  in  the  newspaper  business, 
shareholders  of  Jefferson-Pilot  Corp. 
elected  B.  Carmage  Walls  of  Houston  to 
the  board  of  directors  of  the  affiliated 
Jefferson  Standard  Life  Insurance  Com¬ 
pany  which  had  $5.2  billion  policies  in 
force  last  year.  Walls  has  headed  the  Jef¬ 
ferson  Pilot  Publications  division. 

Although  the  greatest  dollar  and  per¬ 
centage  gains  in  revenues  and  profits  be¬ 
longed  to  the  largest  newspaper  unit,  the 
Enterprise  Company  in  Beaumont,  Tex., 
the  annual  report  notes  that  the  Jasper 
(Tex.)  News-Boy,  published  twice 
weekly,  made  the  largest  percentage 
gains  overall. 

newspapers  contributed  $2.25  million 
to  the  parent  company's  operating  in¬ 
come  while  radio  and  tv  stations  contrib¬ 
uted  $3.4  million. 

Stock  price  range  (NYSE)  1977  high 
32%,  low  26%;  current  29%. 


Knight-Ridder 

(32  weekday,  21  Sunday  newspapers; 
minority  interest  in  2  dailies;  news  service, 
trucking,  newsprint,  printing). 

Knight-Ridder  Newspapers  Inc.  gives 
a  breakdown  of  operating  revenue  from 
advertising  in  three  categories.  The  fig¬ 
ures  for  1977  were:  Retail,  $316.7  mil¬ 
lion;  General,  $79  million;  Classified, 
$173.7  million;  Revenue  from  small  ads 
jumped  nearly  20%  in  1977.  Management 
said  higher  employment,  strong  auto 
sales  and  a  good  real  estate  market  were 
all  factors. 

Advertising  rate  increases  averaged 
8%.  A  10%  increase  in  revenues  from 
this  source  is  anticipated  for  1978, 
mainly  because  “food,  cigarette,  au¬ 
tomotive  and  airline  advertisers  have 
re-discovered  the  effectiveness  of  news¬ 
paper  advertising  in  building  share-of- 
market." 

K-R  management  left  itself  room  for 
greater  circulation  income  by  holding  off 
price  boosts  last  year.  None  of  the  dailies 
had  per  copy  prices  higher  than  150  and 
12  of  the  Sunday  editions  sold  for  350  or 
less.  Beginning  with  the  Philadelphia  In¬ 
quirer  hike  from  350  to  500  on  Sunday, 
the  K-R  group  overall  will  move  circula¬ 
tion  prices  up  in  the  range  of  8-10%  this 
year. 

Net  income  rose  to  8%  of  revenue  last 
year,  up  from  7%  in  1976.  Dividends  on 
common  shares  amounted  to  $14.2  mil¬ 
lion.  Two  increases  reflected  the  sharp 
upward  swing  in  profits.  Only  26  cents  a 
share  in  1969,  dividends  were  93  cents  a 
share  for  1977. 

1978  acquisitions:  4  tv  stations. 

Stock  price  range  (NYSE)  1977  high, 
39%,  low  30'/2;  current  42. 

Lee  Enterprises 

(15  weekday,  10  Sunday,  one  weekly 
newspapers;  5  tv  stations,  4  radio  stations, 
home  movies,  printing  plates). 

NAPP  Systems  (USA)  Inc.,  a  joint 
venture  with  Nippon  Paint  Co.  Ltd.  of 
Osaka.  Japan,  has  become  in  a  few  years 
a  major  contributor  to  earnings  of  Lee 
Enterprises.  In  business  only  since  1972 
NAPP  has  expanded  production  capac¬ 
ity,  extended  sales  to  Europe  and  de¬ 
veloped  Waterplate,  a  new  water  pro- 
cessable  printing  plate.  Last  year  NAPP’s 
sales  of  lithographic  plastic  printing  sys¬ 
tems  provided  15%  of  Lee’s  profit. 

Lee  invested  more  than  $38  million  in 
new  broadcast  operations,  including 
KOlN-tv  Portland,  Ore.,  whose  rev¬ 
enues  increased  at  the  highest  rate  in  the 
nation.  Lee  also  now  owns  KGMB-tv, 
the  oldest  station  in  Hawaii. 

The  report  notes  that  Blackhawk 

(Continued  on  page  40) 
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After  careful  considercition  and  evaluation 


After  deciding  to  completely  automate  their  Stuffing 
Operation,  the  next  decision  was  which  stuffing  sys¬ 
tem  to  select.  There  were  many  unique  considera¬ 
tions  and  special  limitations  to  evaluate.  Size, 

Capacity,  Cost  and  Versatility  were  some  of  the 
criteria  that  were  used  to  evaluate  available  equip¬ 
ment.  The  McCain  660  In-Line  Stuffer  was  chosen 
because  it  offered  the  most  practical  results:  Lowest 
daily  operating  cost,  reliability  and  consistency  so 
necessary  to  a  smooth,  successful  operation. 

If  you're  thinking  of  automating  your  stuffing  op¬ 
eration,  get  the  facts  about  McCain  660.  It’s  probably 
the  best  solution  for  you,  too.  **^**** 

Write  for  our  brochure  today.  i-  ■  i 

MCCAIN 

McCAIN  MANUFACTURING  CORP.  STACKER 

6200  West  60th  St.,  Chicago,  Illinois  60638 

Tel .  (31 2)  586-6200  Telex  25-3772 

Cable:  McCainco  Chicago 


RE-FEED 

STATION 


INSERT 


INSERT 


_JACKCT_ 
I  FEEDER  I 


AUTOMATIC 

JACKET 

LOADER 


INSERT 


TO  TOP  &  BOTTOM  WRAP 
TVER  AND  LOADING  DOCK 


the  Lafayette  Journal  and  Courier 
decided  McCain's'lrvLine'  System 

+lrv./-viir  • 

II  KITII 

stuffing  needs. 


GEORGE  SKOCIPICK,  National  Service  Manager 


Newspaper  annual  report  highlights 


Films  Inc.,  which  has  an  extensive  li¬ 
brary  of  movies  for  home  showing,  hasn't 
contributed  materially  to  Lee’s  income 
yet. 

The  Lee  Group  grew  out  of  the  Ot¬ 
tumwa  (Iowa)  Courier  which  was 
founded  in  1890.  The  diversification  pro¬ 
gram  began  in  1937  with  purchase  of  a 
radio  station  in  Mason  City,  la. 

Stock  price  range  (ASE  and  NYSE) 
1977  high,  28'^,  low  20%;  current  29. 

Media  General 

(3  morning-evening-Sunday  newspa¬ 
pers,  1  tv  station,  2  radio  stations,  1  Catv 
system,  newsprint,  printing,  specialty 
magazines,  printing  presses,  building 
materials). 

“It  is  likely  that  several  years  will  pass 
before  there  is  any  final  resolution  of  the 
matter,”  says  Media  General  Inc.  in  re¬ 
spect  to  its  ownership  of  a  television  sta¬ 
tion  in  the  Tampa-St.  Petersburg,  Fla. 
market  where  it  also  publishes  the 
Tampa  Tribune  and  Tampa  Times.  The 
management  is  counting  on  the  courts 
and/or  Congress  to  nullify  the  ruling  of 
the  Federal  Communications  Commis¬ 
sion  against  cross-ownership  of  news¬ 
papers  and  stations. 

Circulation  gains  in  1977  will  help  the 
newspapers  to  maintain  their  relatively 
low  advertising  rates  on  a  cost  per 
thousand  circulation  basis. 

The  Annual  Report  says  the  com¬ 
pany’s  newsprint  subsidiary  was  affected 
adversely  by  the  federal  government 
program  of  giving  tax  incentives  for 
home  insulation.  This  drew  considerable 
tonnage  of  wastepaper  from  its  sources 
and  boosted  the  prices.  However,  this 
situation  eased  at  year’s  end  when  other 
insulating  materials  became  more  plenti¬ 
ful. 

A  noteworthy  economy  was  Garden 
State  Paper  Co.’s  use  of  former  news¬ 
paper  delivery  vans  as  pickup  trucks  for 
old  newspapers.  They’re  called  Used 
News  Cruisers. 

Partnership  with  German  and  French 
companies  is  said  to  be  “a  natural  exten¬ 
sion”  of  Media  General’s  principal  opera¬ 
tions.  The  company  owns  80%  of  Koenig 
&  Bauer-USA  which  sells  a  famous  line 
of  presses  made  in  West  Germany  and 
Italy  for  both  commercial  and  newspaper 
printing.  The  French  interest, 
Onduline-USA,  is  a  joint  venture  in  pro¬ 
ducing  roofing  and  siding  material  which 
uses  wastepaper  and  asphalt.  The  fac¬ 
tory  in  Virginia  is  expected  to  reach 
capacity  of  2  million  sheets  this  year. 

Stock  price  range  (ASE)  1977  high  20, 
low  13'/2;  current  18. 

Meredith  Corp. 

(2  groups  of  neighborhood  weeklies, 
magazines,  printing  services,  mail  order 
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shopping,  5  radio  stations,  4  tv  stations). 

A  single  paragraph  in  the  Annual  Re¬ 
port  tells  the  story: 

“The  two  groups  of  suburban 
Meredith  Newspapers  in  Southern 
California  became  profitable  in  fiscal 
1977.  The  newspapers  purchased  4  years 
ago,  owe  their  first  profit-making  year  to 
major  changes  in  publishing  activities 
and  stringent  cost  controls.” 

They  are  the  former  Hicks-Deal  news¬ 
papers.  Nine  of  the  Herald-American 
group  were  sold  in  1978  to  McGiffin 
Newspapers  Co. 

1978  acquisition:  I  radio  station. 

Stock  price  range  (NYSE)  1977  high 
29%,  low  17%;  current  34. 

Multimedia 

(9  weekday,  4  Sunday,  21  non-daily 
newspapers;  5  tv  stations,  8  radio  stations; 
tv  programming,  talk  show). 

The  “Notes”  section  of  Multimedia 
Inc.’s  Annual  Report  presents  some  in¬ 
teresting  examples  of  the  prices  that  are 
being  paid  for  various  properties. 

Last  year  the  company  paid  $6,975,994 
for  a  company  that  published  daily 
newspapers  in  three  small  Ohio  cities.  Of 
this  price,  $1,531,769  is  financed  by  7% 
notes  during  1981. 

A  tv  station  in  Cincinnati  cost  $16.3 
million  in  cash.  The  purchase  price  of  a 
weekly  newspaper  was  $2,121,450 — 
$519,263  in  cash  and  the  rest  in  notes. 
The  price  of  a  radio  station  in  Arkansas 
was  $850,000  cash. 

For  $425,000  the  company  acquired 
the  syndication  rights  of  the  Phil 
Donahue  Show — $50,000  and  a  $375,000 
contract — which  is  now  on  134  tv  sta¬ 
tions. 

In  its  10th  corporate  year.  Multimedia 
had  a  debt-to-equity  ratio  of  .39.  “We 
are  confident  our  company  is  poised  for 
major  growth  as  our  second  decade  be¬ 
gins,”  say  J.  Kelly  Sisk,  chairman,  and 
Wilson  C.  Weam,  president. 

1978  acquisition:  1  radio  station. 

Stock  price  range  (OTC)  1977  high  28, 
low  21;  current  22. 

New  York  Times  Co. 

(11  weekday,  5  Sunday,  4  weekly  news¬ 
papers;  magazines,  books,  1  tv  station,  2 
radio  stations,  news  service,  education 
service,  newsprint,  microfilming,  com¬ 
mercial  printing,  information  retrieval 
system). 

“The  New  York  Times  Company  is 
doing  well  and  still  growing,”  declared 
Arthur  Ochs  Sulzberger,  chairman  and 
president,  addressing  the  annual  meeting 
of  shareholders  in  Lakeland,  Fla. 

Backing  up  his  words  was  a  huge 
photo  montage  of  the  names  of  36  firms 
that  comprise  the  Times  Co.  in  the 
U.S.A.  and  abroad.  Only  a  decade  ago. 


the  Annual  Report  reminded.  New  York 
Times  Co.  was  basically  a  one-product, 
privately-held  company  dependent  upon 
its  one  newspaper  for  virtually  all  operat¬ 
ing  earnings. 

“We  intend  to  grow  across  a  wide 
spectrum  of  the  communications/infor¬ 
mation  industry,”  said  Sulzberger.  One 
area  being  surveyed  is  cable  tv. 

The  Times  was  one  of  the  first  “pri¬ 
vate”  newspaper  companies  to  make 
public  its  annual  profit-and-loss  informa¬ 
tion,  several  years  before  it  “went  pub¬ 
lic”  on  the  American  Stock  Exchange. 

In  one  of  those  years  the  company  re¬ 
ported  a  greater  profit  from  its  newsprint 
mill  than  the  Times  has  earned.  That 
gave  rise  to  a  chicken-and-egg 
question — if  the  Times  hadn’t  existed, 
would  the  mill  have  made  any  money? 

The  bookkeeping  has  been  changed  so 
that  equity  in  the  earnings  of  newsprint 
associates  shows  on  a  different  line.  Last 
year  it  was  $6.8  million,  up  134%  from 
$2.9  million  in  1976. 

“Equity  was  significantly  improved  in 
1977  by  a  favorable  Canadian  currency 
exchange,”  says  the  Annual  Report. 

An  activity  that  receives  moderate 
publicity,  the  New  York  Times  Com¬ 
pany  Foundation  disbursed  $648,000  in 
140  different  grants  in  1977 — the  most  in 
any  one  of  its  22  years.  Aid  to  education, 
community  affairs,  cultural  institutions 
and  activities  related  to  communications 
has  amounted  to  almost  $6  million.  The 
Report  mentions  a  special  grant  of 
$25,000  to  help  compensate  losses  suf¬ 
fered  by  neighborhood  shopowners  in 
New  York  City  during  a  power  blackout 
last  July. 

A  capital  investment  program  that 
began  in  1975  is  continuing  with  a  $17 
million  a  year  average.  A  major  labor 
problem  is  the  reduction  in  manning  on 
ultramodern  presses. 

And  this  final  note  in  the  Report: 
“Advertising  revenues  are  growing  fas¬ 
ter  than  the  national  economy.” 

Stock  price  range  (ASE)  1977  high, 
19%,  low  IS'/i;  current  25. 

Panax 

(7  weekday,  1  Sunday,  27  weekly  news¬ 
papers;  printing,  advertising  services). 

Whaf  s  a  map  of  South  Africa  doing  in 
the  centerfold  of  the  Panax  Corpora¬ 
tion’s  Annual  Report?  The  Midwestern 
company  also  has  a  spot  on  the  southern 
tip  of  Florida. 

Panax  has  a  51%  interest  in  XANAP 
(P.T.Y.)  Ltd.  which  engages  in  commer¬ 
cial  printing  in  Pretoria.  South  Africa. 
The  Florida  connection  is  a  group  of 
newspapers,  daily  and  weekly,  which 
serve  Miami  Beach  and  parts  of  the  heav¬ 
ily  populated  Dade  and  Broward  coun¬ 
ties. 

(Continued  on  page  48} 
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Come  to  our  seminar— Co/or 
Reproduction  For  Newspapers— 
during  the  ANPA-RI  Production 
Management  Conference.  It’ll  be 
worth  your  time.  We’ll  show  you 
how  other  newspapers  gain  more 
readership,  more  advertising, 
and  more  income  .  .  .  with  color. 

See  what  four  newspapers  are 
doing  to  achieve  quality  color 
reproduction  .  .  .  fast. 

The  seminar  is  free.  It’s  one 


hour  long.  And  presented  by 
people  who  know  what  color 
reproduction  is  all  about:  Kodak 
people. 

This  seminar  will  be  at  the 
St.  Louis  Gateway  and  Exhibition 
Center  during  the  ANPA-RI 
Production  Management 
Conference.  It  will  be  at  3  p.m. 
on  June  4,  and  repeated  June  5 
and  6.  Just  drop  by  the  Kodak 
booth,  #938,  and  pick  up 


your  free  ticket. 

(While  you’re  at  our  booth, 
see  the  results  of  the  Kodak 
Run  For  The  Money  color- 
reproduction  contest.) 

Remember  the  dates. 
Remember  the  time.  Remember 
to  get  your  free  seminar  tickets 
at  the  Kodak  booth 
during  the  ANPA-RI 
Production  Manage¬ 
ment  Conference. 


C  Eastman  Kodak  Company.  1978 


Big  System  Capability  For 
Small  To  Medium  Size  Newspapers 


Check  these  system  features: 

□  Powerful  128K  PDP 11  /60  computer,  with 
cache  memory,  memory  management, 
power  fail  recovery,  DEC  maintained. 

□  Flexible  disk  storage,  from  14  mb  to 

176  mb. 

□  Central  data  base  to  which  all  terminals 
have  common  access,  dual  recorded 
for  maximum  safety. 


□  Virtually  instantaneous  terminal  response 
to  ad  taker,  including  pricing  and  credit 
check. 

□  Single  computer  supports  all  classified 
functions,  as  well  as  editorial  and  retail 
display. 

□  Supports  Cobol,  Fortran  IV,  RPG II  and 
BASIC-Plus  2  for  business  and  other 
applications. 


...for  Classified  Ad  Processing 

Classified  features  include: 


■  Data  base  security  permits 
ad  taker  access  to  authorized 
areas  only. 

■  H&J's  copy,  calculates  precise 
copy  depth  and  word  count 
for  exact  price  quote. 

■  Interactive  credit  check  based 
on  customer's  phone  number 
and  last  name. 

■  All  ad  copy  displayed  in  H&J 
mode.  Permits  editing  of  H&J'd 
copy. 

■  Each  ad  sorted  Into  place 
upon  input.  Absence  of  final 
sort  allows  for  closer  deadlines. 

■  Ads  can  be  input  while  classi¬ 
fied  Is  being  typeset. 

■  Protected  forms  capability 
insures  orderly  input  of  customer's 
demographic  data,  publication 
schedule,  and  ad  text. 

■  Prestored  customer  demo¬ 
graphic  data  retrieved  with 
input  of  customer  name, 
account  number,  or  billing 
phone  number. 


■  Separate  user  defined  ad  taker 
forms  for  transient  or  contract  ads. 

■  Directories  can  be  displayed 
based  on  phone  number, 
customer  account  number, 
date,  credit  status,  ad  taker, 
ad  type,  ad  text,  and  sort  key. 

■  Unique  sorting  techniques  and 
purge  criteria,  available  for  each 
classification. 

■  Simplified  control  of  typographic 
composition  by  user-generated 
style  commands. 

■  Expired  ad  report  generated  to 
facilitate  customer  call-back. 

■  Billing  system  interface 
automatically  transmits  data 
from  classified  system  to  data 
processing  department. 

■  User  bin  capability  for  text 
manipulation. 

■  Save /restore  capability  to  allow 
for  ad  taker  interruption. 

■  Instructional  prompting  for  all 
classified  commands. 


Composition  Systems,  Inc. 

. .  .software  does  make  a  difference 

570Taxter  Road,  Elmsford,  New  York  10523  •  (914)  592-3600 


See  us  at  the  ANPA/RI  Convention  Booth  #508 


Deaths _ 

John  Quinn,  80,  retired  news¬ 
paperman;  worked  for  Associated  Press, 
United  Press  International:  and  in  Maine 
for  the  Portland  Press  Herald,  Lewiston 
Daily  San  and  Evening  Journal  and  Ad- 
vertisinfi  Democrat,  Norway. 

*  *  ♦ 

H  arold  Mason,  56,  former  reporter  for 
the  Milwaukee  Journal  and  earlier  a 
radio  newswriter  in  Chicago;  April  17. 

♦  ♦  * 

Sam  D.  Hai.ks,  72,  for  41  years  an 
executive  and  reporter  for  United  Press 
International;  Kansas  City,  Mo.,  April 
15. 

*  *  * 

Artmir  S.  Stachowiak,  46,  publisher 
of  the  Saginaw  (Mich.)  News;  earlier 
with  the  Flint  (Mich.)  Journal  and  mar¬ 
keting  director  for  Booth  Newspapers, 
Inc.;  April  26. 

*  *  * 

James  M.  Shea,  51 ,  editor  of  the  Salem 
(Mass.)  Evening  News  since  1969;  May 


Naomi  Newhouse  Jablons,  former  as¬ 
sociate  publisher  of  the  Staten  Island 
Advance,  New  York  and  sister  of 
Samuel  I.  Newhouse,  publisher  of  the 
Advance  and  other  newspapers;  her 
husband  Fred  Jablons,  is  promotion 
manager  of  the  Newark  (N.J.)  Star- 
Ledger;  May  3. 

Don  Anderson,  77,  publisher  of  the 
Wisconsin  State  Journal,  Madison,  from 
1942  to  1968;  April  26. 

9|c  9f: 

George  P.  Schwin  Jr.,  71,  former 
owner  and  publisher  of  the  Rockville 
(Ind.)  Tribune;  April  27. 

♦  ♦  * 

Brig.  General  John  Michael  War- 
dell,  83,  former  publisher  of  the  Fre¬ 
dericton  (N.B.)  Gleaner;  April  29. 

*  *  ♦ 

Bill  Downs,  63,  network  correspon¬ 
dent  for  American  Broadcasting  Com¬ 
pany;  early  in  his  career  with  Kansas 
City  newspapers  and  United  Press; 
began  his  broadcasting  career  with  Co¬ 
lumbia  Broadcasting  System  in  London 
during  World  War  II;  May  3. 
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/  SUBSCRIPTION  TO  \ 
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ORDER  YOUR  OWN  SUBSCRIPTION 
TODAY.  JUST  MAIL  THIS  COUPON. 


Editor  &  Publisher 

575  Lexington  Ave.,  New  York,  N.Y.  10022 

Gentlemen:  Please  start  my  subscription  now, 
addressed  to: 


Zip 
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Address  . 
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Company . . 
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□  My  remittance  is  enclosed. 


$18.00  a  year,  U.  S.  and  Canada:  all  other 
countries  $40.  a  year. 


George  J.  Jiler,  68,  financial  editor, 
Bridgeport  (Conn.)  Post;  April  24. 

*  *  * 

Robert  B.  Pearsall,  75,  author  of 
newspaper  feature,  “Bonanza  Bill,” 
former  feature  writer,  Los  Angeles 
Times,  and  president.  General  Features 
Corp.;  formerly  with  defunct  New  York 
World-Telegram;  April  16. 

♦  *  ♦ 

Richard  E.  Day,  52,  sales  promotion 
manager  of  the  Marinette  (Wise.) 
Eagle-Star;  April  16. 

♦  *  ♦ 

Annie  Lucia  Stewart,  who  retired  last 
year  after  more  than  40  years  with  the 
national  advertising  department  of  the 
Greenville  (S.C.)  News-Piedmont  Co.; 
April  22. 

♦  *  * 

Eduardo  Hernandez.  Toledo,  61, 
photographer  for  El  Miami  Herald,  the 
Spanish  language  edition  of  the  Miami 
Herald;  a  Cuban  exile  cameraman;  April 
21. 

*  *  * 

Rabbi  Samuel  Rothstein,  76,  Hebrew 
scholar,  author  and  editor;  editor  of  the 
daily  Dos  Yiddishe  Toghlatt  until  the 
Nazi  occupation  of  Warsaw;  to  New 
York  in  1947  from  Palestine  and  wrote 
for  the  JcM7.v/i  Morning  Journal;  then  for 
8  years  wrote  a  weekly  column  in  the 
Daily  Forward;  April  17. 

*  *  * 

Richard  H.  Watts,  43,  editor  of  the 
Logansport  (\nd.)  Pharos-Tribune;  killed 
when  his  car  was  struck  head-on  in  a 
highway  accident;  with  the  newspaper 
for  18  years;  past  president  of  the  In¬ 
diana  United  Press  international  News 
Editors;  April  23. 


Joanne  Norris,  47,  Long  Beach  (Calif.) 
Independent,  Press-Telegram  reporter 
who  won  a  first-place  award  in  1973  from 
the  Associated  Press  News  Executives 
Council  for  her  account  of  her  experi¬ 
ence  as  a  cancer  victim;  April  24. 

♦  *  * 

J.  L.  Stackhouse,  90,  board  chairman 
emeritus  of  the  Easton  Publishing  Co., 
which  publishes  the  Easton  Express;  also 
headed  State  Publishing  Co.,  publisher 
of  the  weekly  Washington  Star-Gazette 
and  the  Foram,  then  becoming  chairman 
of  the  board  of  companies;  March  12. 

♦  *  ♦ 

Thomas  H.  Aikens,  50,  managing 
editor  of  the  Greensburg  (Pa.)  Tribune- 
Review  from  1962  to  1973  and  more  re¬ 
cently  managing  editor  of  the  Jeannette 
(Pa.)  News  Dispatch;  April  6. 

*  *  * 

Benjamin  M.  Talbot,  66,  owner  and 
publisher  of  the  weekly  Clinton  County 
Times,  Lock  Haven,  Pa.,  from  1%1  until 
1978,  and  earlier  a  financial  reporter  for 
the  former  New  York  Journal- American; 
April  7. 

*  ♦  * 

Harold  R.  Cooper,  67,  longtime  Wash¬ 
ington  and  foreign  correspondent  for  the 
Associated  Press;  moved  to  London 
upon  retiring  in  1971;  April  20. 

*  *  * 

Thor  H.  Ronning,  48,  editor  and  pub¬ 
lisher  of  the  Flat  River  (Mo.)  Daily  Jour¬ 
nal  and  part  owner  of  the  newspaper; 
March  3. 

9iC  3|C  9|C 

George  F.  Morell,  91,  retired  board 
chairman  and  president  of  Peninsula 
Newspapers,  Inc.  in  California;  April  12. 

♦  ♦  ♦ 

Ralph  W.  Newell,  Sr.,  76,  reporter, 
managing  editor  and  editor  during  48- 
year  career  at  the  Keene  (N.H.)  Sentinel 
from  1923  to  1971;  April  10. 

*  ♦  ♦ 

John  J.  Massaro,  51,  travel  editor  and 
boating  columnist  of  the  Hartford 
(Conn.)  Corirant  and  formerly  state 
editor  and  Sunday  editor  during  his  24- 
year  career  with  the  newspaper;  April 
13. 

♦  s|c  * 

Ferdinand  Peroutka,  83,  Czechos¬ 
lovak  journalist  and  author  imprisoned 
by  the  Nazis;  founder  of  the  political 
weekly  Pritomost  and  later  editor  of  the 
weekly  newspaper  Dnesek  and  the  daily 
Svobodne  Noviny;  after  emigration  to 
the  U.S.,  headed  the  Czechoslovak  ser¬ 
vice  of  Radio  Free  Europe  in  New  York 
until  retirement  in  1964;  April  20. 

*  ♦  * 

Raymond  M.  Goyjde,  61 ,  circulation  di¬ 
rector,  Bangor  (Me.)  Daily  News;  March 
24. 

^ 

Herman  H.  Angel,  78,  retired  city 
editor  Meriden  (Conn.)  Record  and 
Journal;  April  2. 
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THE  BEST  KEEPS  GETTING  BETTER 


WIRE  DELIVERY 

By  DataNews,  DataFeature,  DataSpeed 
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•  Movie  Ratings 

•  Detailed  Highlights 

•  Combined  Daytime  Listings 

•  Sign  On  to  Sign  Off 


•  Show  Title  Lines 

•  Movie  Breakout 

•  Sports  Breakout 

•  Specials  Breakout 

•  Updates 


—11:00— 

($Z  MOVIE  "King  Of 
Hearts"  (1967)  Alan 
Bates,  Genevieve  Bujold. 
An  abandoned  French  vil¬ 
lage  is  left  to  local  lunatics 
during  World  War  I.  (PG-1 
hr..  42  min.) 

(D  MOVIE  A**  "The 
Hospital"  (1972)  George 
C.  Scott.  Diana  Rigg.  A 
disillusioned  doctor,  on 
the  verge  of  divorce,  is 
saved  from  suicide  by  a 
young  woman. 

3  MOVIE  *A  "Man- 
Made  Monster"  (1941) 
Lon  Chaney  Jr..  Lionel 
Atwill.  Through  an  experi¬ 
ment  with  electrical 
charges,  a  man  is  turned 
into  a  human  dynamo. 


•  Any  Width 

•  Any  Font 

•  Any  Point  Size 

•  Any  Location  of  Time  Line 

•  Wide  Variety  of  Type  Faces 


8:00  O  O  O  (D  OLIVIA  Andy  Gibb,  the  James  Cleveland 
Choir  and  Abba  jo.:'  Olivia  Newton-John  for  an  hour  of 
music  and  comedy 

0700  CLUB 

O  **OVIE  A  A  V?  "Mackenna's  Gold"  (1969)  Gregory 
Peck,  Omar  Shari).  A  patty  of  21  is  reduced  to  three 
through  the  hardships  they  encounter  in  their  search  for 
gold 

8:30  oo  dean  MARTIN  CELEBRITY  ROAST  George 
Burns  is  roasted  by  Milton  Berle.  Gene  Kelly.  Phyllis 
Diller.  Don  Rickies.  Connie  Stevens.  Abe  Vigoda,  James 
Stewart.  Ronald  Reagan  and  others 
9:000  O  O  (D  ST  ARSKY  &  HUTCH  "Deckwatch"  Hutch 
impersonates  a  doctor  in  order  to  reach  an  injured  sea¬ 
man  who  is  holding  two  people  hostage 
9:30 'A  1  MOVIE  "Providence"  (1977)  Ellen  Burstyn.  John 
Gielgud  A  lifetime  of  recollections  flash  by  in  the  dreams 
of  a  dying  old  man.  (R-1  hr ,  44  min.) 

O  the  rock 

OD  WANTED:  DEAD  OR  ALIVE 


—10:30— 

O  TONIGHT  Guest 
host:  Orson  Welles. 
Guest:  Vincent  Price. 

O  THE  ORIGINALS:  THE 
WRITER  IN  AMERICA 
"Why  I  Live  At  The  P.O." 
Eudora  Welty  reads  from 
one  of  her  short  stories. 
fD  CBS  LATE  MOVIE 
AAVj  "Sweet  Hostage" 
(1975)  Martin  Sheen,  Lin¬ 
da  Blair.  A  young  woman 
is  kidnapped  by  a  mental 
patient  who  becomes  her 
teacher,  friend  and  lover. 
(R) 

CD  BONANZA 
T  MOVIE  AAA’/i  "The 
Ouiet  Man"  (1952)  John 
Wayne.  Maureen  O’Hara. 


(800)  833-9581 
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Burger  opinion 

(Continued  from  page  12) 

every  sort  of  publication  which  affords  a 
vehicle  of  information  and  opinion.” 
Lovell  V.  Grijfin,  303  U.  S.  444,  452 
(1938).®  Yet  there  is  no  fundamental  dis¬ 
tinction  between  expression  and  dis¬ 
semination.  The  liberty  encompassed  by 
the  Press  Clause,  although  complemen¬ 
tary  to  and  a  natural  extension  of  Speech 
Clause  liberty,  merited  special  mention 
simply  because  it  had  been  more  often 
the  object  of  official  restraints.  Soon 
after  the  invention  of  the  printing  press. 
English  and  continental  monarchs,  fear¬ 
ful  of  the  power  implicit  in  its  use  and  the 
threat  to  Establishment  thought  and 
order — political  and  religious — devised 
restaints,  such  as  licensing,  censors,  in¬ 
dices  of  prohibited  books,  and  prosecu¬ 
tions  for  seditious  libel,  which  generally 
were  unknown  in  the  pre-printing  press 
era.  Official  restrictions  were  the  official 
response  to  the  new,  disquieting  idea 
that  this  invention  would  provide  a 
means  for  mass  communication. 

The  second  fundamental  difficulty 
with  interpreting  the  Press  Clause  as 
conferring  special  status  on  a  limited 
group  is  one  of  definition.  See  Lange, 
supra,  at  100-107.  The  very  task  of  in¬ 
cluding  some  entities  within  the  “institu¬ 
tional  press”  while  excluding  others. 


whether  undertaken  by  legislature,  court 
or  administrative  agency,  is  reminiscent 
of  the  abhorred  licensing  system  of 
Tudor  and  Stuart  England — a  system  the 
First  Amendment  was  intended  to  ban 
from  this  country.  Lovell  v.  Griffin, 
supra,  at  451-452.  Further,  the  officials 
undertaking  that  task  would  be  required 
to  distinguish  the  protected  from  the  un¬ 
protected  on  the  basis  of  such  variables 
as  content  of  expression,  frequency  or 
fervor  of  expression,  or  ownership  of  the 
technological  means  of  dissemination. 
Yet  nothing  in  this  Court’s  opinions  sup¬ 
ports  such  a  confining  approach  to  the 
scope  of  Press  Clause  protection.®  In¬ 
deed,  the  Court  has  plainly  intimated  the 
contrary  view: 

“Freedom  of  the  press  is  a  ‘fundamen¬ 
tal  personal  right’  which  ‘is  not  con¬ 
fined  to  newspapers  and  periodicals.  It 
necessarily  embraces  pamphlets  and 
leaflets.  .  .  .  The  press  in  its  historic 
connotation  comprehends  every  sort 
of  publication  which  affords  a  vehicle 
of  information  and  opinion.’  .  .  .  The 
information  function  asserted  by  rep¬ 
resentatives  of  the  organized  press 
...  is  also  performed  by  lecturers, 
political  pollsters,  novelists,  academic 
researchers,  and  dramatists.  Almost 
any  author  may  quite  accurately  assert 
that  he  is  contributing  to  the  flow  of 
information  to  the  public.  .  .  .” 
Branzhurg  v.  Hayes,  408  U.  S.  665, 
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704-705  (1972),  quoting  Lovell  v.  Grif¬ 
fin,  supra,  at  450,  452 
The  meaning  of  the  Press  Clause,  as  a 
provision  separate  and  apart  from  the 
Speech  Clause,  is  implicated  only  indi¬ 
rectly  by  this  case.  Yet  Massachusetts’ 
position  poses  serious  questions.  The 
evolution  of  traditional  newspapers  into 
modern  corporate  conglomerates  in 
which  the  daily  dissemination  of  news  by 
print  is  no  longer  the  major  part  of  the 
whole  enterprise  suggests  the  need  for 
caution  in  limiting  the  First  Amendment 
rights  of  corporations  as  such.  Thus,  the 
tentative  probings  of  this  brief  inquiry 
are  wholly  consistent,  I  think,  with  the 
Court’s  refusal  to  sustain  §  8’s  serious 
and  potentially  dangerous  restriction  on 
the  freedom  of  political  speech. 

Because  the  First  Amendment  was 
meant  to  guarantee  freedom  to  express 
and  communicate  ideas,  I  can  see  no  dif¬ 
ference  between  the  right  of  those  who 
seek  to  disseminate  ideas  by  way  of  a 
newspaper  and  those  who  give  lectures 
or  speeches  and  seek  to  enlarge  the  audi¬ 
ence  by  publication  and  wide  dissemina¬ 
tion.  “The  purpose  of  the  Constitution 
was  not  to  erect  the  press  into  a 
privileged  institution  but  to  protect  all 
persons  in  their  right  to  print  what  they 
will  as  well  as  to  utter  it. .  .  .  The  liberty 
of  the  press  is  no  greater  and  no  less 
.  .  .than  the  liberty  of  every  citizen  of 
the  Republic.”  Pennekamp  v.  Florida 
328  U.  S.  331-364  (1946.  Frankfurter 
concurring). 

In  short,  the  First  Amendment  does 
not  “belong”  to  any  definable  category 
of  persons  or  entities:  it  belongs  to  all 
who  exercise  its  freedom. 

Bailey  succeeds 
Smyth  as  publisher 

O.  D.  Bailey  has  succeeded  Joe  Smyth 
as  publisher  of  the  Delaware  State  News, 
Dover,  Dela. 

Bailey  was  general  manager  of  the 
paper. 

Ron  Stevens,  executive  editor,  be¬ 
comes  editor  of  the  State  News  in  charge 
of  all  news  operations. 

Smyth,  who  joined  the  paper  in  1960,  is 
relinquishing  the  positions  to  concentrate 
on  his  duties  as  president  of  Independent 
Newspapers  Inc.  INl  publishes  15  news¬ 
papers  and  has  5  printing  plants.  He  will 
relocate  in  Arizona  in  June  where  INl  has 
other  papers  and  a  printing  plant. 

Van  kills  adman 

Roger  Williams,  47,  national  advertis¬ 
ing  manager  of  the  Philadelphia  Inquirer 
and  Daily  News,  died  March  25.  Williams 
was  walking  on  the  sidewalk  when  he  was 
struck  from  behind  by  a  van  being  driven 
at  a  high  speed  on  the  sidewalk  to  avoid 
oncoming  traffic. 
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Asif  the  people 


'  ^  They  ^  you  bowf  10  *‘90  mOdMNtft"  and  0et  the  be»t  |>ossible 

ft>f  yo^  that?eat,  of  coufse,  would 

ooat^  daelgnecl  Tim  Earning  and  Wtre 

li  liit  mat  WIpKHit  m  aoftwara  or  computer 

isdKitat  doaten  placasaround 

£w  C(»ii^  m>  far,  affteiintly  and  dcftond^  ansMering  needs  in 
ciaasdled  'daparma^tdat  ayndicatas,  and  teaching 


Record^terald 
Washir^pn  Court  House, 
OMo 

UnhnMsity  of  Cvansvilie 
Evansviife,  indtana 

Jasper  Mounts^  Ea^e  " - 
Jasper,  Alabama 

Herald 

Ciro^He,  Cmio 

University  of  Michigan 
Ann  Aitor,  Michigan 

New8>Joumal 
Wilmington,  Ohio 

Calvin  viSfe  Service 
Washirqiton  Court  House, 
Ohio 

University  of  Southern 
Missis^ppi* 

Hattiesburg,  Mississippi 

Commodity  News  Services 
ieawood,  Kansas 


Oals  CMidilosof  Oklahoma 
Ofdahoma  Oklahoma 

Hegistar  &  tHbune  Syndicate 

0«»Mc^te8,fKMni 

mutis  i^iter|Mlass 

Hutchinson,  Kansas 

Wichita  State  University* 
Wichita,  Kansas 

Tazewell  Publishing  Company 
Morton,  Hiinois 

Cathoiic  Virginian 
Richmond,  Virgirria 

Arkansas  $t«ds  University 
Jonesboro,  Adumsas 

item 

Picayune,  MisslSSf|HH 

Sampson  independent 
Clinton,  Norm  Carolirw 

OcrityMews 
Jennings,  totdsItSM 


Gazette 

Kaiamazoo, 


Wico,  Texas 
Tribune 

Chunule,  Kansas 

Democrat* 

PL  Madkion,  Iowa 

MarahaR  UnNsrsity 
HunSngion,  W.  Va. 

Examiner 

independence,  Missouri 
Sun 

Jonesboro,  Aiitansas 
CRiio  UrUversity* 


South  Orange,  ffsw  Jersey 


Lodi,  Caiifomia 


Southern  ftifnoia  tJMVarsfty 
Carbondaie,  iitlnois 

News 

Olathe.  Kansas 

News  Press  and  Gazette 
St,  Jos^h,  Missouri 

Texas  Christian  University 
Pt.  Wo^  Texas 

Times<Uoumai 
Selma,  Alabama 

Press-Herald 
Minden,  Louisiana 


Oadty  Umon* 

Juncdon  City,  Kansas 
News-Record 
Lindsborg,  Kansas 

I^iiy  Leader 
Huston,  Louisiana 


'Good  news  tor  these  folks.  They  found  the  N.E.W.S.  so  efficient  they  have  expanded  their  systems. 


^  These  institutions  represent  the  kinds  of  flexibiiity  to  be 
expected  from  the  N.E.W.S.:  adaptabie  for  newspaper 
(daiiy  or  weekiy),  pubiishers,  magazines,  teaching 
institutions,  syndicators. 

They  aiso  refiect  the  kind  of  responsibie,  progressive 
professionais  turning  to  an  innovative  system  with  mui- 
tiple  uses.  We  love  to  tell  people  the  good  N.E.W.S.  Give 
us  a  call. 


Newspaper 

Electronics 

Corporation 

3225  Roanoke  Rd. 
Kansas  City,  MO.  64111 
Telephone  816/756-0052 


THEY’LL  BE  IN  BOOTH  #920  AT  THE  ANPA/RI  CONFERENCE 


1977  newspaper  annual  report  highlights 

(Continued  Ji'om  pofte  40) 


While  John  P.  McGolT  is  president  of 
Panax  his  other  newspaper  interests  in 
California  and  elsewhere  are  not  in  the 
Panax  Corp.  assets. 

Noting  that  “weekly  newspapers  rep¬ 
resent  the  fastest  expanding  media  mar¬ 
ket  in  the  nation.”  Panax  acquired 
weeklies  in  the  Washington,  D.C.  area, 
adding  to  its  growing  interest  in  suburban 
papers. 

In  Michigan.  Panax  combined  the  Mt. 
Pleasant  Daily  Tintes-News  and  the 
Alma  Daily  Record- Leader  into  the  only 
outstate  Michigan  morning  newspaper, 
the  Mornitif;  San.  In  addition,  it  started 
the  Panax  News  Service. 

The  company's  newspaper  publishing 
revenues  for  1 977  increased  S4.690.000 
(lYA)  over  1976. 

Says  John  McGoff,  president;  “We 
envision  a  continuing  trend  of  expansion 
during  I978.” 

Panax  common  stock  is  traded  on  the 
Michigan  over-the-counter. 

Stock  price  range  1977  high  5 Vi,  low 
3V4;  current  4%. 

Post  Corp. 

(4  weekday,  I  Sunday  and  32  weekly 
newspapers,  1  shopper;  5  tv  stations,  3 
radio  stations,  printing,  tv  and  Tilm  pro¬ 
duction). 

Each  of  the  businesses  of  the  company 
is  highly  competitive  in  all  of  its  phases, 
says  the  Annual  Report  of  the  Post  Cor¬ 
poration  which  is  based  at  Appleton, 
Wise.  And  then  this  comment:  “Many  of 
the  company's  competitors  have  more 
diverse  lines  of  business  and  greater  fi¬ 
nancial  resources  than  those  of  the  (Post) 
Company.” 

Just  a  trickle  of  red  ink  flows  through 
the  financial  statements.  Post  Newspa¬ 
pers,  consisting  of  a  paid  weekly  and  12 
free  distribution  papers  serving  the  Mil¬ 
waukee  suburbs,  has  operated  at  a  loss 
since  1973. 

“This  situation.”  says  president  V.  I. 
Minahan,  “represents  a  bold  expansion 
move  and  it  has  not  yet  paid  off.”  Losses 
were  reduced  by  22%  in  1977  but  it  will 
be  1980  before  the  group  is  in  the  black. 

For  4  years  the  company's  daily 
Transcript  at  Dedham,  Mass.,  a  Boston 
suburb,  was  unprofitable  but  it  turned 
the  corner  last  year  and  the  results  ex¬ 
ceeded  those  of  the  record  year.  1972. 
when  four  weeklies  were  published. 

A  major  acquisition  last  year  was  the 
ComCorp  group  of  10  weeklies  in  the 
Cleveland  suburbs  for  S2. 744.000.  In 
another  transaction  Post  acquired  the 
semi-weekly  Collinsville  (111.)  Herald  and 
its  printing  plant  for  S290.000  cash  and 
S710.000  notes.  The  transaction  was  fi¬ 
nanced  by  the  sellers. 

Stock  price  range  (OTC)  1977  high  24, 
low  16'/4;  current  30. 
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Power  Corp.  Of  Canada 

(5  daily  newspapers,  shipping,  truck¬ 
ing,  shipbuilding,  bus  transportation, 
checking  services,  life  insurance,  real  e.s- 
tate). 

Strikes  that  closed  down  La  Presse 
and  Montreal-Matin  adversely  affected 
the  earnings  of  Power  Corporation’s 
newspaper  subsidiary  Gesca  Ltee. 

Meanwhile,  the  operating  results  of 
Trans-Canada  New'spapers  Ltd.,  owner 
of  3  French-language  dailies,  were  re¬ 
ported  as  satisfactory  but  a  continuation 
depended  on  the  outcome  of  labor  con¬ 
tract  negotiations  this  year. 

Gesca  earned  $805,000  in  1977  as 
compared  with  $1,286,000  in  1976. 
Power  Corp.’s  investment  is  represented 
by  an  income  debenture  which  provides 
that  all  earnings  and  any  realized 
changes  in  the  incremental  value  of  the 
equity  of  Gesca  Ltee  accrue  to  it. 

Stock  price  range  (MSE)  1977  high  44, 
low  40;  current  42. 

Quebecor  Inc. 

(3  daily  newspapers,  2  Sunday,  17 
weeklies;  magazines,  printing,  photofilm 
processing,  periodical  and  record  dis¬ 
tribution,  books,  live  entertainment, 
movies). 

The  launching  of  the  Philadelphia 
Journal,  says  the  Annual  Report  of  this 
Quebec  company  which  went  public  only 
five  years,  is  an  ambitious  but  realistic 
project — “the  first  step  into  the  Ameri¬ 
can  daily  newspaper  field.  We  foresee  an 
extension  of  the  concept  to  other  Ameri¬ 
can  cities.”  The  initial  investment  ex¬ 
ceeded  $1  million. 

The  company  operates  with  19  “profit 
centers”  organized  into  four  groups.  The 
publishing  group  of  dailies,  regional 
weeklies  and  community  weeklies,  con¬ 
tributes  a  little  more  than  half  of  the 
company's  total  income. 

Improvement  in  the  profitability  of  the 
Canadian  newspapers  was  attributed  to 
rate  increases  and  additional  circulation 
due  to  the  prolonged  shutdown  of  two 
competing  dailies  during  a  labor  contract 
dispute. 

Stock  price  range  (ASE)  1977  high  7V2, 
low  5%;  current  8. 

Seaboard  Coast  Line 

(2  weekday,  1  Sunday,  4  weekly  news¬ 
papers;  railroads,  real  estate,  computer 
and  data  processing  systems). 

Florida  Publishing  Company  which 
owns  the  morning-evening-Sunday 
newspaper  combination  in  Jacksonville 
is  a  prime  beneficiary  of  a  data  process¬ 
ing  service  which  has  been  set  up  as  a 
subsidiary  of  Seaboard  Coast  Line  In¬ 
dustries.  parent  of  the  Family  Line  rail 
systems. 


The  Annual  Report  says  the  publishing 
company  accomplished  sweeping 
changes  in  the  method  of  creating  and 
printing  the  product  last  year.  These  in¬ 
novations  included  an  automatic  system 
for  processing  news,  with  a  resultant  re¬ 
duction  in  production  personnel. 

“Flowever,”  the  report  states,  "there 
were  non-recurring  costs  involved  of 
more  than  $1  million  for  severance  pay 
and  obsolescence  of  some  equipment." 

The  Saturday  papers  were  combined 
into  one  morning  edition. 

Stock  price  range  (NYSE)  1977  high 
3914;  low  20V4;  current  30%. 

Southam 

(16  daily  newspapers;  printing,  trade 
shows,  business  periodicals,  magazines). 

With  Canada’s  maple  leaf  flag  flying 
on  its  cover,  the  Annual  Report  of 
Southam  Press  Limited  "in  the  first  year 
of  our  second  century”  contains  a  politi¬ 
cal  commentary. 

For  some  years,  it  relates,  Southam 
has  maintained  a  consistent  policy  of 
making  equal  contributions  to  the  federal 
party  forming  the  government  and  the 
federal  party  forming  the  official  opposi¬ 
tion.  No  other  political  contributions 
were  made  in  national,  provincial  or 
municipal  Jurisdictions  to  either  political 
parties  or  to  individual  candidates. 

"During  1977,  because  of  changes  in 
regulations  which  now  encourage  indi¬ 
vidual  political  contributions,”  the  re¬ 
port  states,  "the  directors  decided  the 
company  should  discontinue  all  political 
donations.  Our  newspapers  make  a  sub¬ 
stantial  and  continuing  contribution  to 
the  political  process  through  their  news 
and  editorial  columns. 

"Also  there  should  be  no  suggestions 
the  editorial  position  taken  by  individual 
publishers  and  editors  could  be  influ¬ 
enced  by  a  corporate  commitment  of  fi¬ 
nancial  support  to  specific  political  par¬ 
ties.” 

The  daily  newspapers  accounted  for 
65%  of  operating  revenue  and  83%  of 
pre-tax  operating  income.  The  company 
has  budgeted  $35  million  for  a  new  site 
and  publishing  plant  for  the  Edmonton 
Journal  which  is  now  faced  with  compe¬ 
tition. 

Stock  price  range  (TSE)  1977  high  20, 
low  18;  current  22'/2. 

Stauffer 

(17  weekday,  4  Sunday,  1  weekly  news¬ 
papers;  1  tv  station,  9  radio  stations,  1 
Catv;  radio  networks,  computer  typeset¬ 
ting  programs,  insurance  service). 

Management  of  Stauffer  Communica¬ 
tions  Inc.  has  set  a  goal  for  1978  of  boost¬ 
ing  sales  by  14%  to  reach  $49.6  million 
“and  to  continue  our  trend  of  increased 
net  income  from  continuing  operations.” 

(Continued  on  page  90) 
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Up  to  8,000  high-resolution  characters  per  second! 
That’s  the  incredibly  high-speed  character  output 
that  makes  the  APS-5  the  fastest  phototypesetter 
available  anywhere.  But  there’s  a  lot  more  to  APS-5 
productivity  than  just  high-speed  character  output. 
There’s  one  pass  composition,  which  can  deliver  a 
fully  composed  newspaper  or  catalog  page  in  sec¬ 
onds,  eliminating  the  need  for  costly  paste-up. 
There’s  AUTOCOMP-5,  a  built-in  composition 
system  that  permits  quick  and 
easy  formatting  of  vast  amounts  PUjUl 

of  raw  input.  Add  to  that  such  , — .  \  I  p 

features  as  forward  dynamic  v  n  r  ^  S  L 


and  reverse  leading,  complete  user  font  library 
on-line,  instant  font  changing  and  true  simplicity  of 
operation  and  you’ve  got  a  machine  that  can  pro¬ 
duce  a  1 ,200  page  telephone  directory  ia  minutes. 

That’s  production! 

To  learn  the  equally  exciting  story  about  the  APS-5 's 
outstanding  affordability,  typographic  quality,  oper¬ 
ating  reliabiiity  and  service  support  organization  call 
or  write  us  today  for  a  free  liter- 
5sc^  3ture  packet .  . .  from  the  com- 

wrote  the  book  on 
y  CRT  phototypesetting! 


yS^AUTOLOGIC 

v!Sr  INCORPORATED 


1 050  Rancho  Conejo  Boulevard,  Newbury  Park,  California  9 1 320  •  (805)  498-961 1  *(213)  889-7400  •  A  Subsidiary  of  Volt  Information  Sciences.  Inc. 

See  us  at  Booth  522,  ANPA-RI  Conference,  St.  Louis. 


t*s  Production! 


•  •  4 


-  riFUiSPHPtRS.Inc. 

SIXTH  ANCT  LINDfN  SlMItTS 
»•  o  I*  c>  X  I  ;  »  II 

ALLENTOWN,  PENNSYLVANIA 


(March  8,  1978 

j  Mr.  Barry  Bingham,  Jr. 

j  Editor  and  Publisher 

I  Courier- Journal  and  Louisville  Times 

^  525  West  Broadway 

R  Louisville,  Kentucky  40202 

III  Dear  Barry: 

\  i  This  letter  is  to  express  my  overwhelming  delight  with  our  Infb-Ky 

News  Retrieval  S3rstem.  It  works.  It  works  beyond  our  expectations.  The 
:  I  measure  of  success,  of  course,  is  staff  utilization.  A  week  doesn’t  go  by 

^  j  without  another  reporter  stopping  me  in  the  news  room  to  brag  about 

^  I  how  he  used  the  ^stem  in  some  hitherto  unimagined  way. 

^  i  You’ve  got  a  marvelous  product  on  your  hands  and  need  only  time 

(  I  and  energy  to  convince  others  how  much  sense  it  makss  to  newspapers 

^1  striving  for  excellence. 

Enough  pep  talk.  The  Call-Chronicle  is  delighted  with  the  system  and 
j  the  help  we’ve  had  from  yoiu*  people  putting  it  together. 

^  !  Cordially  yours. 

Si  ^ 

|j  Edward  D.  Miller 

I  Executive  Editor 


An  unsolicited 
letter  from  a 
satisfied  Info-Ky 
customer. 


Edward  D,  Miller 
Executive  Editor 
Call-Chronicle 
Newspapers,  Inc. 


“If  you  want  to  produce 
a  great  newspaper,  you 
need  a  great  library.” 


“The  age  of  the  computer  '■ 
IS  here.  It’s  here  in 
production  and  composition 
and  it  really  ought  .to  be 
here  in  our  libraries.  This 
system  is  one  that  will  . 
enable  us  not  only  to  store 
information,  but  to  find  it. 
And  our  experience  is  that  ' 
when  reporters  know  they 
can  find  something,  they're 
going  to  start  using  a  library 
That  to  me  is  worth  a  great 
deal  of  money." 

Info-Ky  News  Retrieval 
System  can  work  for  your 
newspaper.  For  more 
information,  write  or  call 
John  C.  Long,  Director  of 
Info-Ky  Sales. 


drc 

620  South  Fifth  Street 
Louisville,  Kentucky  40202 
502/582-4655 
Telex  204235 

A  subsidiary  of  the 
Courier  Journal  and 
Louisville  Times  Company 

See  Info-Ky  at: 

ANPA/RI  Conference, 
June  3-8 

St.  Louis,  Missouri, 

Booth  1445 

Special  Libraries 
Association  Conference 
June  11-14 
Kansas  City,  Missouri 
Booth  929/930 


Newspeople  in  the  news  eral  manager  of  Park  Newspapers  of  Ok- 

lahoma.  He  has  been  an  executive  on  the 


Mairick  V.  Tai.o — from  assistant  to 
general  manager  to  business  manager. 
Times  Graphics,  Inc.,  Vineland,  N.J.,  a 
subsidiary  of  the  Evening  News  Associa¬ 
tion,  Detroit. 

*  *  ♦ 

Kenneth  Rystrom — former  managing 
editor  of  the  Vancouver  (Wash.)  Colnm- 
hian  and  this  year  a  visiting  professor  of 
communications  at  Washington  State 
University — named  associate  professor 
of  communications  at  the  University  of 
Redlands,  Redlands,  California  begin¬ 
ning  next  Fall. 

*  ♦  * 

Patrick  O'Donnel  l — joined  the  corpo¬ 
rate  staff  of  Knight-Ridder  Newspapers. 
Inc.,  as  assistant  director  of  corporate 
relations.  O'Donnell  has  been  a  reporter 
for  the  Wall  Street  Journal  and  Charlotte 
(N.C.)  Observer  and  the  past  year  was  in 
the  Journal's  Detroit  bureau. 

*  *  * 

Dan  B  i.oM — named  editor  of  the 
Loftansport  (Ind.)  Pharos-Trihnne.  He 
has  been  a  member  of  the  staff  since  1973 
and  leplaces  the  late  Richard  Watts, 
who  was  killed  April  23  in  a  traffic  acci¬ 
dent. 

*  5jc  * 

Fran  Clrran — named  assistant  gen¬ 
eral  foreman  of  the  composing  room  of 
the  Philadelphia  Inquirer  and  Daily 
News.  He  has  been  with  the  newspapers 
1 1  years. 

*  *  ♦ 


Edward  1.  Engbero — to  publisher  of 
The  Mountain  Messenfter,  Downieville, 
California.  Former  publisher  and  editor 
F.  L.  Cochran — elected  a  director  of  the 
newly  formed  Mountain  Messenger  Cor¬ 
poration  and  appointed  editor  of  the  pa¬ 
per,  oldest  weekly  in  California.  Enberg 
is  a  former  Chicago  and  Minneapolis 
newspaperman  and  an  associate  editor  of 
Fortune  magazine.  He  moved  to  the 
Santa  Barbara  1 1  years  ago  as  a  senior 

KEEP  YOURSELF  UP-TO-DATE  WITH  WHAT  I 
GOES  ON  IN  AUSTRALIA  BY  SUBSCRIBING  TO  I 


ADVERTISING 


(Published  every  second  Friday) 

The  oldest  established  best-known  and 
largest  circulating  newspaper  in  the 
communications  industry. 


Advertisinc  News,  432-436  Elizabeth  St., 

Surry  Hills,  Sydney,  Australia  2010 

Send  d  copy  of  eacti  issue  tor  one  year, 
including;  FREE 

Guide  .to  Clients  and  A^tencies  iMarcti.  September! 
Guide  to  Agencies  and  Clients  (June,  December) 
Agencies  Annual  Billings  (May) 

National  Advertisers'  List  (August) 

Brand  Names  Inden  (February) 

Annual  Subscription— U  S  A..  SA40.00.  Payment 
must  be  made  by  bank  draft  in  Australian  currency. 


W.  Scott  Trundle,  publisher  of  the 
Kingsport  (Tenn.)  Times-News  and 
formerly  a  Secret  Service  special 
agent  assigned  to  the  White  House 
during  the  Kennedy  and  Johnson 
administrations,  is  scheduled  to  be¬ 
come  president  and  general  manager 
of  the  Greensboro  (N.C.)  Daily  News 
and  Record  June  19.  Trundle,  who  left 
government  service  to  obtain  a  law 
degree  at  Vanderbilt  University,  will 
be  responsible  for  all  operations  of  the 
newspapers  except  news  and  editorial 
departments.  Trundle  succeeds  Peter 
B.  Bush,  who  has  taken  an  extended 
medical  leave  of  absence.  Trundle 
also  has  been  teaching  communica¬ 
tions  law  at  the  East  Tennessee  State 
University  School  of  Journalism. 
Landmark  Communications,  Inc.,  Nor¬ 
folk,  is  the  parent  company  of  the 
Greensboro  newspapers. 

fellow  of  the  Center  for  the  Study  of 
Democi^atic  Institutions. 

♦  ♦  * 

James  J.  Kili>atrick.  Washington  Star 
Syndicate  column  writer  (“A  Conserva¬ 
tive  View") — named  by  Oklahoma 
Heritage  Association  for  induction  into 
the  Oklahoma  Hall  of  Fame. 


corporate  staff  and  earlier  was  advertis¬ 
ing  director  of  the  Beloit  (Wise.)  Daily 
News. 

bje  ^ 

Kathl.een  Blonoi'ane — named  phone 
loom  manager  and  Pete  Marco — named 
assistant  classified  advertising  manager 
of  the  Charlotte  (N.C.)  Observer  and 
News.  Buonopane  has  been  voluntary  ad 
supervisor  of  the  Philadelphia  Inquirer 
and  Marco  has  been  with  the  Charlotte 
company  since  1973. 

♦  *  ♦ 

M  ARTiN  Halstgk — named  suburban 
editor  of  the  Oakland  (Calif.)  Tribune 
from  reporter.  Before  joining  the  Tribune 
a  year  ago,  Halstuk  was  with  the  Dela¬ 
ware  County  Daily  Times,  Chester,  Pa. 

bf:  9|c  * 

Chari.es  R.  Dali. — named  controller 
of  Knight  Publishing  Co.,  publishers  of 
the  Charlotte  (N.C.)  Observer  and 
News.  He  joined  Knight  as  special  proj¬ 
ects  manager,  financial  division,  in  1974. 

b|c  ^  ^ 

Thomas  Watson — named  president 
and  publisher  of  the  fl/g  Sprinfi  (Tex.) 
Herald.  Watson  has  been  editor  of  the 
San  Francisco  Progress,  another 
Harte-Hanks  newspaper,  for  four  years. 

Harold  Canning,  business  manag¬ 
er — named  to  vicepresident  and  general 
manager  of  the  Herald. 

*  ♦  * 

Dawn  Rlggiero,  a  circulation  adminis¬ 
tration  supervisor — named  telephone 
sales  co-ordinator  in  circulation  market¬ 
ing  at  the  Philadelphia  Inquirer  and 
Daily  News.  She  has  been  supervising  all 
special  project  activity  in  circulation 
administration. 

Tony  Climord,  assistant  credit  man¬ 
ager — named  credit  manager.  Gerry 
Woods,  budget  manager — promoted  to 
accounting  manager  and  Bob  Stamm — 
named  budget  supervisor. 

*  *  * 

Howard  Hall — named  classified  ad¬ 
vertising  manager  and  Sal  Capbello — 
retail  sales  supervisor  of  the  Philadel¬ 
phia  Daily  News. 


H.  J.  ROSS  ASSOCIATES,  INC. 

CONSULTING  ENGINEERS 

2660  Brickell  Avenue 
Miami,  Florida  33129 

Announces  its  association  with  Louis  R.  Durant  and  expands  its 
range  of  professional  planning,  engineering,  architecture,  and 
construction  management  services  in  order  to  provide  the  pub¬ 
lishing  and  printing  industry  with  a  practical  approach  to  oper¬ 
ating  and  facility  expansion  problems. 

Tallahassee,  Florida  Huntsville,  Alabama 
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Dan  F.  Malone,  a  Uni¬ 
versity  of  Texas  senior,  has 
been  named  the  fifth 
Matthew  H.  Fox  Fellow 
and  will  serve  as  an  intern 
with  the  National  News 
Council  in  New  York  this 
Summer.  He  will  help  the 
staff  in  investigation  of 
complaints.  The  fellowship 
was  established  by  friends 
and  staff  of  The  Twentieth 
Century  Fund  in  memory  of 
Matthew  H.  Fox,  who 
worked  on  formation  of 
NNC.  Malone  is  a  former 
editor  of  the  student 
newspaper,  the  Daily 
Texan  in  Austin. 


Wilson  L.  Barto  has 
been  named  Sunday 
editor  of  the  Passaic  (N.J.) 
Herald-News.  Barto  has 
been  with  the  Trenton 
(N.J.)  Times  for  14  years 
as  State  House  and  Wash¬ 
ington  correspondent,  city 
and  political  editor,  and 
ombudsman.  Earlier  he 
was  with  the  New  Bruns¬ 
wick  (N.J.)  Home  News 
and  Hazleton  (Pa.) 
Standard-Sentinel.  Barto 
has  taught  editing  and 
copy  reading  at  Rutgers 
University  and  Trenton 
State  College  and  is  a 
member  of  the  news- 
editorial  committee  of  the 
New  Jersey  Press  Associa¬ 
tion. 


Jean  Workman  is  the 
new  production  operations 
manager  of  the  Fort  Myers 
(Fla.)  News-Press.  She  has 
been  with  the  newspaper 
1  1  years,  starting  as  a 
Teletypesetter  and  work¬ 
ing  her  way  up  to  2200 
operator  before  being 
named  computer  systems 
superintendent  in  1977. 


Jo  Murray  has  been  ap¬ 
pointed  associate  editor  of 
the  Oakland  (Calif.)  Trib¬ 
une  and  will  write  edito¬ 
rials  and  direct  the  daily 
editorial  and  reader 
write-in  pages,  and  opin¬ 
ion  pages  of  Insight,  the 
Tribune  Sunday  magazine 
dealing  with  current  af¬ 
fairs  and  opinion.  Murray 
joined  the  newspaper  in 
1 972  as  a  reporter  from 
the  Camden  (N.J.) 

Courier-Post. 


Wii  I  lAM  L.  WiNii  R.  former  Kentucky 
buieaii  chief  of  the  Associated  Press — 
named  executive  sports  editor  of  the 
Conrier-Jnnnuil  and  Ltniisville  Times. 

*  *  * 


Jim  Carnes,  Charleston  (W.Va.) 
Gazette  copy  desk — returns  in  mid-June 
from  a  year  at  Stanford  University  under 
a  fellowship  from  the  National  Endow¬ 
ment  of  the  Humanities  for  a  study  of 
popular  culture. 

* 

Glen  Speer,  formerly  a  staff  member 
of  the  Colonial  Press,  Clinton,  Mass,  and 
the  Providence  (R.l.)  Journal- 
Bulletin — bought  the  Afton  (Okla.) 
American  from  Jack  and  Viola  Fitz¬ 
patrick.  He  worked  on  the  paper  when  in 
high  school. 

:ic  ^ 

John  N.  Gobis,  public  relations  writer. 
FitzGerald-Toole  &  Co.  Inc.,  Provi¬ 
dence,  R.l.  advertising  agency,  since 
1975 — promoted  to  public  relations  di¬ 
rector;  the  post  had  been  vacant.  Earlier, 
he  was  advertising  manager,  Rhode  Is¬ 
land  Herald,  Pawtucket,  and  sports  wri¬ 
ter,  Attleboro  (Mass.)  Slot. 

♦  *  * 

Jem  Kosneti — named  business  editor 
of  the  Charleston  (W.Va.)  Daily  Mail. 
He  has  been  with  the  staff  since  1976  and 
recently  completed  a  fellowship  in  busi¬ 
ness  and  economics  at  Carnegie-Mellon 
University,  Pittsburgh. 

%  si:  * 

Bob  Stacy,  advertising  manager  of 
The  Oklahoma  Publisher,  monthly 
publication  of  the  Oklahoma  Press 
Association — elected  president  of  Okla¬ 
homa  City  Ad  Club. 


B.  R.  Pryde — promoted  to  senior 
vicepresident-marketing  of  Bowater  Inc. 
and  will  continue  as  president  of  Bowa¬ 
ter  Sales  Company. 

si:  *  sj: 

Alan  Tlrner — joined  the  San  Fran¬ 
cisco  staff  of  Gannett  Newspaper  Adver¬ 
tising  Sales  as  a  sales  representative.  He 
previously  worked  for  the  Anchora}>e 
Times,  Vancouver  (Wash.)  Columbian 
and  Sarasota  Herald  Tribune. 

❖  si; 

Bernard  Macalso,  account  executive 
in  the  Gannett  Newspaper  Advertising 
Sales  office — elevated  to  new  position  of 
national  advertising  sales  supervisor. 

sj:  *  sf; 

Mike  Romeo — first  president  of  the 
North  Jersey  Press  Club  to  be  re-elected 
in  the  5 1-year  history  of  the  organization. 
He  is  with  GSM  News  Features. 

sj:  s{;  * 

Rich  Heint/,  assistant  editor  of  the 
Napa  (Calif.)  Register — promoted  to 
editor,  succeeding  John  Siheeds,  who 
was  named  publisher  of  the  Tint  River 
(Mo.)  Journal,  which  is  also  owned  by 
Scripps  League  Newspapers.  Inc. 

Henry  Trysla,  editor  of  the  South 
Siou.v  City  (Neb.)  Star — elected  presi¬ 
dent  of  the  Nebraska  Press  Association. 
Other  officers:  Artih  r  J.  Riedesei.,  Ash¬ 
land  Gazette — vicepresident  and  Loral 
Johnson,  Imperial  Republican — 
treasurer. 


Jane  Bonia — named  production  man¬ 
ager  of  Parade  magazine.  She  has  been 
with  the  magazine  since  1962  in  produc¬ 
tion. 

*  ♦  sH 

John  R.  Thomas — named  city  editor  of 
the  Corpus  Christi  (Tex.)  Times  from 
managing  editor  of  the  Paris  (Tex.) 
News.  Thomas  replaces  Albert  Mc  Ci  l- 
I  (K  K.  who  remains  on  the  staff  with  edit¬ 
ing  and  writing  duties. 

*  *  * 


Wii  I  lAM  C.  Baker,  managing  editor  of 
the  Clinton  (Iowa)  Herald — elected 
chairman  of  the  Iowa  Associated  Press 
Managing  Editors;  William  Brissee, 
editor  of  the  Mason  City  Globe- 
Gazette — elected  vicechairman. 

^  ^ 

ViRoiNiA  Rodriole/ — appointed  public 
relations  manager  of  the  Washington 
Post. 

(Continued  on  pai>e  54) 
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Newspeople  in  the  news 


Noah  Gurock,  former  reporter,  de¬ 
funct  Hanford  Times,  and,  more  re¬ 
cently,  on  news  staff,  WTNH-TV,  New 
Haven — to  press  relations  director, 
Connecticut  State  Senator  Lew  Rome. 

4c  St: 

Reksb  Blti.er,  former  associate  pub¬ 
lisher,  defunct  Hanford  Tribune — to 
sales  staff,  Finlay  Brothers,  Print¬ 
ers, Hartford.  His  brother,  Sean,  also 
former  associate  publisher,  Hartford 
Tribune — serving  as  consultant  forCo/j- 
necticut  Construction  magazine.  Farm¬ 
ington. 


Ron  Roach  of  the  Associated  Press 
San  Diego  (Cal.)  bureau — named  Sac¬ 
ramento  capital  correspondent,  San 
Dief>o  Tribune.  Other  Tribune  staff  addi¬ 
tions  include:  Arthur  Poliquin,  from 
sports  writer,  Syracuse  (N.Y.)  Post- 
Standard,  to  general  assignment;  Hugh 
Gambreau,  Ann  Arbor  (Mich.)  Oakland 
Press  reporter,  to  general  assignment; 
Karen  Kerchelich,  from  copy  editor, 
San  Gabriel  Valley  (Calif.)  Tribune,  to  a 
similar  post  in  San  Diego;  Reggie  Smith, 
San  Diego  State  University  graduate, 
and  Victoria  Torres,  former  copy  girl,  to 


Copley  Newspapers  training  program  as¬ 
signed  to  the  Tribune.  Barbara  Herrera 
and  Kay  Jarvis,  Tribune  reporters — 
promoted  to  assistant  city  editors. 

4c  4c  4c 

Ted  Ancher,  photographer,  Bristol 
(Conn.)  Press — resigned  to  join  photog¬ 
raphy  staff  of  the  Boston  Globe. 

4c  4c  4c 

Keith  Shelton — named  director  of 
news  and  information  services  at  North 
Texas  State  University.  Shelton,  assis¬ 
tant  professor  of  journalism  and  advisor 
to  the  North  Texas  Daily,  succeeds 
Janice  Oixjm  June  1  subject  to  approval 
by  the  Board  of  Regents.  Odom  moves  to 
director  of  news  and  information  ser¬ 
vices,  NTSU  Health  Sciences  Center/ 
Texas  College  of  Osteopathic  Medicine, 
Fort  Worth. 

4:  4c  4c 

Frances  Meeker,  Nashville  Banner 
medical  writer — named  recipient  of  the 
Community  Service  Award  of  the  Ten¬ 
nessee  Medical  Association.  She  is  the 
only  Tennessean  selected  to  receive  the 
award  this  year. 

4c  4c  4: 

George  Neuhart — named  vicepresi¬ 
dent  of  operations  for  Morris  Newspaper 
Corporation,  Savannah,  Georgia,  from 
publisher  of  the  Gloucester  County 
Times,  Woodbury,  N.J. 

4c  4c  4c 

Stuart  Schoeeman — named  assistant 
managing  editor  in  charge  of  business 
and  finance  for  the  Los  Angeles 
Herald-Examiner.  Schoffman  earlier  was 
a  staff  writer  with  Time  magazine 
specializing  in  business  and  economic 
news.  James  Roark — named  photo  direc¬ 
tor  of  the  Herald-Examiner.  He  has  been 
a  staff  photographer  for  10  years. 

4c  4c  4c 

John  N.  Gobis — named  director  of 
public  relations  for  FitzGerald-Toole  & 
Co.,  Inc.,  Providence,  R.l.  He  has  been 
a  public  relations  account  executive  with 
the  agency  since  1975  and  earlier  was  a 
daily  sports  writer  and  advertising  man¬ 
ager  of  a  suburban  paper. 

4c  4c  45 

Dave  Cooper,  editor-publisher  of  the 
New  Era,  Sweet  Home,  Oregon — named 
Sweet  Home's  First  Citizen  for  1977  and 
Karen  Vallad,  associate  editor — named 
Junior  First  Citizen.  This  is  the  first  time 
two  people  from  the  same  business  have 
received  the  two  top  achievement 
awards. 

4c  4c  4c 

Gene  Lang,  retail  advertising  super¬ 
visor  of  the  Omaha  (Neb.)  World- 
Herald’s  Magazine  of  the  Midlands — 
named  advertising  manager. 

4c  4c  4c 

Larry  Levy,  Tulsa  Tribune  aviation 
writer — named  by  the  Aviation/Space 
Writers  Association  as  top  space  writer 
for  papers  of  less  than  200,000  circula¬ 
tion. 
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Stepper  Fold  ’n  Tyers  Do  What  They  Do  Best, 
So  Carriers  Can  Have  More  Time 
To  Do  What  They  Do  Best. 

When  was  the  last  time  you  saw  a  carrier  on  the  job.  Did  you  take  time  to  see 
how  long  it  took  him  to  package  his  papers.  If  you  did,  you’re  uncommon 
because  most  people  ignore  it.  They  fail  to  see  that  the  newspaper’s  money 
could  be  better  spent. 

At  Stepper,  we’ve  invested  17  years  in  developing  efficient  systems  to  free 
carriers  from  packaging  papers.  Once  free,  carriers  can  deliver  larger  routes 
and  solicit  many  more  subscribers.  And  that  means  spending  money  on 
something  that  automation  will  never  do  best. 

Our  systems  include  a  full  line  of  Stepper  Fold  ’n  Tyers.  They  are  available  in 
single  and  multiple  station  units.  In  addition  to  packaging  papers,  multiple 
station  units  collate  supplements  and  mains  tog- ther.  Think  of  them  as  being 
almost  like  combination  inserting  and  packaging  machines. 


June  3-8  P.O.  Box  103  (913)  782-2580 

Booth  #662  Olathe,  Kansas  66061 
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See  our  new  3300  Text  Editing  and  Composition  System  (TECS)  at  the  ANPA-RI  Conference,  Booth  1038. 


Gown  Styles 
in  Woven 
Polyester-Cotton 

A  SUNDRESS-STYLE  GOWN 
Camtsole  style  bodce  and  straps 
in  eyelet  Ribbon  trim  and  front  clo¬ 
sures  Flounce  at  hem  In  white 
MW(machine  wash  warm,  tumble 
dry)  Mail  wt  0  70  lb 
Miem  Butt  Sizes:  S(fits  32-34  in ). 
M(35-37).  1(36-40)  State  S.M.orL 
when  ordering 

A12S-4150B  12.00 

TsN  Misses  Bust  Sizes  (fit  57*  and 
over)  S(tit$  32-34  m  ).  M(35-37). 
1(36-40)  State  S.  M.  or  L  when 
ordering 

A12S^176B  13.00 


B  YOKE-FRONT  GOWN  mabeauti- 
ful  all-over  floral  print  Self-fabric 
ruffle  and  lace  trim  on  button-front 
yohe  MW(m8Chine  wash  warm,  tum¬ 
ble  dry) 

Misses  Bust  Sizes  S(fits  32-34  in ). 
M(35  37).  L(36-40)  State  S.M.orL 
when  ordering 

Coiors  35  blue  print,  01  pink  print 
Stale  color  number  and-name 
Long  Length.  Mail  wt  0  70  lb 
A 125-4242  0  10.00 

Shift  Length  Mail  vrt  0  50  lb 
A 125-4259  0  9.00 


C  EYELET-TRIMMED  MINI-GOWN 
Embroidered  ribbon  and  eyelet 
on  square  neckline  Bowtnm  Flounce 
at  hem  Matching  bikim  panties  with 
elastic  at  hip  and  leg  openings 
MW(machine  wash  warm,  tumble 
dry)  Mail  wt  set  0  50  lb 
Misses  Bust  Sizes  S(lits  32-34  in ). 
M(35-37).  L(36-40)  State  S.M.orL 
when  ordering 

CcMlcys  0lpink.34tt  blue  Sta^cotor 
number-arid-name 

A 125-3655  0  Set  9.00 


D  V-NECK  GOWN  with  pretty  eyelet 
and  lace  trim  Gathering  under 
neckline  MW(machine  wash  warm, 
tumble  dry) 

Colors  01  pink  print.  35  blue  print 
State  color  number  and-name  when 
ordering 


Misses  Bust  Sizes:  S(fits  32-34 
M(35  37).  L(36-40)  State  S.  M. 
whenordenng 


Women’s  Bust  Sizes:  XL(fils  41-44 
in  ).  XXL(4S-46)  State  XL  or  XXL  when 
ordering 

Tan  Misses  Bust  Sizes  (fit  5  7*  and 
over)  S(fits  32  34  in  ).  M(35-37). 
L(36-40)  State  S.  M.  or  L  when 
ordering 


Shift  Length  Mail  wt  0  50  lb 
A 1 25-3970  0— Misses  9.00 

AE  1 25-3966  O-Women's  1 0.00 


Long  Length  Mail  wt  0  70  lb 
A 125-3996  0-Misses  10.00 
A  125-4077  0— Tall  Misses  11. (X) 


E  EMBROIDERY-TRIMMED  MINI¬ 
GOWN  Delicate  embroidery  trim 
Ribbon  and  lace  trim  FlourKe  at  hem 
Matching  bikim  panties  with  elastic  at 
hip  and  leg  openings  In  white/green 
MW(machine  wash  warm,  tumble 
dry)  Mail  wt  set  0  50  lb 
Misses  Bust  Sizes  S(fits  32-34  in ). 
M(35-37).  L(38  40)  State  S.M.orL 
when  ordering 

A  1 25-3962  B  Set  9.00 

See  How  to  Fmd  Your  Size 
on  page  274 


How  to  Wash  and  Dry- 
read  details  on  page  633 


Buy  it  now 

and  Charge  It- 

see  page  634 


Sleepwear 

Favorites 

low  as 

000 


Pajamas  and  Gown  in  a  Variety  of  Fabrics 


C  TAILORED  PAJAMAS  m  choice  of  fabric 
*  Button-front  top.  notched  collar  Piping 
trim  m  white  Short  sleeves  Elastic  waist  on 
pants  MW(machine  wash  warm,  tumble  dry) 
Nyton  Tricot.  Pocket  Mail  wt  0  70  lb 
Colors  01  pir>k.  35  blue  State  color  number¬ 
and-name 

Misses  Bust  Sizes:  32.  34,  36.  36.  40.  42 
State  even  size  State  color  above 
A 125-2733  0  6.00 

Women's  Sues.  40.  42.  44.  46  5/dle  even 
Size  State  color  above 
AE  125-4671  0  7.00 

Tail  Misses  Bust  Sizes  (M  5  7*  and  over)  36. 
36.40.42  Stateevensize  State  color  above 
A 125-41010  7.00 

Woven  Polyester-Cotton.  Mail  wt  0  70  lb 
Colors  01  pink. 35 blue.  17yellow  Statecolor 
number-arid-name 

Misses  Bust  Saes.  34. 36. 38. 40  Sia»  even 
size  State  color  above 
A 125-3556  0  8.00 

Tall  Misses  Bust  Sizes  (fit  5  7*  and  over)  36. 
36.  40  State  even  size  Slate  color  above 
A 125-3562  0  9.00 

See  the  Special  index  to 
Hard-to-f  rnd  Sizes  on  page  6 15 


G  SHORT  PAJAMAS  in  nylon  incot  Button-froni  top  Pocket  Elastic  waisi 
on  shorts  Banding  trim  in  white  MW(machir>e  wash  warm,  tumble  dry) 
Colors  34  It  blue.  01  pirW.  17  yellow  State  color  number-arxi-name 
Misses  Bust  Saes:  S(fits  32  34  m ).  M(35  37).  L(38-40)  State  S.M.orL 
when  wdermg  State  color  above 

A  125-5629  D-Mail  wt  0  501b  6.00 

Women's  Bust  Saes:  XL(frts  4t  44  m  ).  XXL(45  48)  Slate  XL  or  XXL  Not 
available  m  yellow  State  color  above 

AE  125-5726  0-Mail  wt  0  50  lb  7.00 

U  SHIFT  GOWN  in  woven  polyester-cotton  Nylon  lace  trim  on  square 
FT  neckline,  front  yoke,  and  armholes  Embroidered  ribbon  and  tuckirig  on 
front  yoke,  gathering  below  MW(machine  wash  warm,  tumble  dry) 

Colors  01  pink.  35  blue,  17  yellow  Slate  color  number  arxt  name 
Misses  Bust  Saes:  S(fits  32-34  in ).  M(35-37).  L(38-40)  Stale  S.  M.  L 
A 125-3606  [>-Maii  wt  0  501b  6.00 

Women's  Bust  Saes:  XL(fits4t  44  m).  XXL(45  48)  Slate  XL  or  XXL 
AE  125-3640  D-Maii  wt  0  50  lb  7.00 

I  FOOTBALL-LOOK  T-SHIRT  AND  BIKINIS  m  polyester-cotton  knit  Con- 
*  trast-color  ribbed  neck  band  and  short  sleeves  Stars  ar>d  numerals  are 
screen  printed  on  front  (numerals  will  vary)  Bikini  panties  have  elastic  at  hip 
and  leg  openings  MWfmachme  wash  warm,  tumble  dry) 

Misses  Bust  Sizes  P(fits30in  ).  S(32-34).M(35-37).L(38-40)  StateP.S.M. 
orL  Colors  03  red/white.  37  navy  blue/white  Sta^  color  number-name 
A  125-3606  D-Maii  wt  set  0  50  lb  Set  9.00 

JCtanney  199 


J.  C.  Penney  Co.,  Inc.,  New  York,  NY,  used  its  Information  International  electronic  publishing  system  to  automatically  produce 

the  typeset  portions  of  its  1978  SpringISummer  Catalog. 

We  talk  your  language. 

To  maintain  top  quality  while  saving  time  and  money  in  the  production  of  illustrated  catalogs,  directories, 
technical  manuals  and  other  publications,  talk  to  the  problem-solvers  at  Information  International. 

Our  electronic  publishing  system  is  the  only  one  that  automates  typesetting  in  any  language;  creates  page 
layouts,  detailed  line  art,  halftones,  logos  and  other  graphics;  and  generates  uill-sized  film  or  paper  masters 
ready  for  platemaking — automatically,  in  a  single  operation. 

And  because  it’s  a  modular  system,  it  lets  you  start  with  the  basic  elements  you  need 
now,  and  add  versatility  and  even  greater  efficiency  as  your  needs  grow. 

Ready  to  move  up  to  the  world  of  computer-aided  publishing?  Send  your  business  card  to 
Arnold  Sorenson,  Corporate  Communications  Director,  Information  International,  Inc., 

5933  Slauson  Avenue,  Culver  City,  California  90230.  Or  phone  (213)390-8611. 

TWX  910-343-6482. 

INFORMATION  INTERNATIONAL® 
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The  new  Chemco  News-Plater  produces  two 
electrophotographic  plates  per  minute  directly 
from  paste-up  without  the  use  of  film. 

It’s  a  camera/platemaker  that  produces 
18"  X  24"  long-run  aluminum  plates  automati¬ 
cally.  Even  the  copyboard  is  raised  at  the  push 
of  a  button.  The  plate  is  positioned,  punched, 


exposed,  processed  and  delivered— ready  for 
press— in  half  a  minute. 

The  Chemco  News-Plater  handles  line  and 
up  to  100-line  pre-screened  copy  direct  from 
paste-up.  It  eliminates  all  the  steps  in  between: 
negative  making  and  processing,  opaquing, 
stripping,  plate  burning  and  developing. 

You  have  to  see  it  in  action  to  fully  realize 


the  savings  in  money  per  plate  and  the  savings 


in  minutes  per  deadline. 


Ask  your  Chemcoman,  or 
send  the  coupon  today. 


Visit  us  at 


ANPA-RI,  Booth  670 


w . k- 

■  ,  -  ■ 

AChemco 

photoproducts  co. 


Division  of  Powers  Chemco,  Inc 

Charles  Street, Glen  Cove  NY  11542 
Telephone  (516)  676-4000 


(Attach  to  vour  letterhead  or  business  card  and  mail.  I 


□  Sc'nd  complete  information 
on  the  News-Plater 

□  Have  my  Chemcoman 
call  me  immediately 


.Newspaper 


.Address 


Telephone 


Press  uswl  for  newspaper 


Editor  &  Publisher’s 


CONFERENCE  PLANNING  ISSUE 


r  I  I 

St.  Louis  Gateway  Convention  and  Exhibition  Center 


ANPA/RI  GOLDEN  JUBILEE 

GATEWAY  TO  THE  80’s 


The  50th  Annual  ANFA/Research  In¬ 
stitute’s  Production  Management  Con¬ 
ference  will  be  held  this  year  at  the  St. 
Louis  Gateway  Convention  and  Exhibi¬ 
tion  Center,  June  3-8,  St.  Louis,  Mo. 

This  fifth  ANPA/RI  “Conference 
Planning  Issue”  is  designed  specifically 
by  Editor  &  Plbi  isher  for  the  many 
newspaper  executives  who  will  attend 
the  June  meeting.  About  15,000  indi¬ 
viduals  from  the  U.S.  and  foreign  coun¬ 
tries  are  expected  to  attend  the  Golden 
Jubilee  Conference. 

To  aid  newspaper  executives  in  plan¬ 
ning  their  visits  to  the  exhibit  hall,  this 
issue  lists  alphabetically  all  exhibitors  as 
of  publication  date.  The  listing,  coupled 
with  the  information  provided  on  each 
exhibitor,  will  permit  executives  to  have 
an  overview  technology  to  be  pre¬ 
sented. 

F^eter  P.  Romano,  director-production 
department  of  the  ANPA/RI,  said  in  his 
letter  announcing  the  conference,  “For 
newspaper  executives  today,  like  the 
pioneers  of  yesterday,  the  future  success 
of  the  newspaper  business  is  wholly  de¬ 
pendent  on  how  we  utilize  the  new 
technology.  Gateway  to  the  8()'s  can  help 
newspapers  in  this  endeavor,  because  it 
provides  provocative  and  informative 
sessions  coupled  with  a  vast  and  intrigu¬ 
ing  display  of  systems  and  equipment.” 

Advance  information  provided  by 
suppliers  to  the  industry  for  this  Special 
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Planning  Issue  indicates  that  several 
companies  will  exhibit  new  electronic 
advertising  layout  terminal  systems  with 
price  tags  in  the  $50,(M)()  range.  A  number 
of  system  enhancements  will  be  demon¬ 
strated  with  sophisticated  business 
packages  more  in  evidence.  Business 
software  packages  for  both  large  and 
small  newspapers  are  scheduled  to  be 
shown  and  those  packages  and  systems 
with  circulation  and  Total  Market 
Coverage  programs  will  be  the  most  ex¬ 
citing. 

Full  page  pagination  systems  are  al¬ 
ways  of  interest  to  newspaper  executives 
but  it  is  doubtful  if  a  supplier  will  unveil 
this  year  a  system  that  incorporates 
graphics. 

Interest  remains  high  for  press  control 
systems  that  reduce  newsprint  waste. 
Several  manufacturers  will  again  stress 
their  control  units. 

Remote  electronic  bureau  systems  and 
terminals  will  be  available  from  more 
suppliers  this  year.  There  are  several 
new  suppliers  with  platemaking  systems 
and  color  separation  units. 

Overall  there  appear  to  be  no  major 
technological  breakthroughs,  however, 
advances  in  business  software  packages 
and  electronic  systems  (front-end  and  ad 
layout)  will  combine  to  make  the  St. 
l.ouis  conference  and  exhibit,  one  not  to 
be  missed. 
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Exhibitor  listing 
for  St.  Louis 
ANPA/RI  show 


AGFA-GEVAERT 

Booth  266 

Exhibiting:  TCS  850  is  the  heart  of  the 
complete  direct  screen  color  system  that 
produces  color  separation  positives  from 
color  transparencies  as  well  as  black  and 
white  line  and  halftone  reproductions. 
Rapimat  65  is  a  direct  access  processor 
designed  for  automatic  processing  of  var¬ 
ious  types  of  live  and  contact  films  as 
well  as  water  proof  papers. 

ANPA/RI  CREDIT  BUREAU 

Booth  599 

APPLIED  LEARNING 

Booth  1441 

Exhibiting;  Training  programs  for  news¬ 
papers  (pre-press),  including:  front-end 
systems  in  the  newsroom  and  classified 
phone  room;  H-2200,  a  systems  per¬ 
formance  builder  for  users  of  the  Harris 
2200;  upgrading  skills  or  learning  new 
ones  in  the  composing  room;  improving 
performance  of  OCR,  VDT  systems; 
on-site,  audio-visual  training  and  pro¬ 
grammed  instruction  methods;  Maltron 
keyboard,  a  contemporary  alternative  to 
“(jWERTY,”  featuring  ergonomic  de¬ 
sign,  keys  for  both  thumbs,  differing 
keytop  heights  for  varying  finger  lengths, 
a  separate  key  bank  for  each  hand,  verti¬ 
cal  (rather  than  diagonal)  reaches  and  a 
keyboard  layout  designed  to  enhance 
productivity  and  accuracy. 

ASSOCIATED  PRESS 

Booth  732 

Exhibiting:  AP  Laserphoto — AP’s  photo 
delivery  and  receiving  system;  AP 
DataStream — 1200  word  per  minute  wire 
for  news;  AP  DataFeature — (including 
AP-TV  Day  television  listings) — 1200 
word  per  minute  circuit  for  syndicate 
copy  and  tv  listings;  AP  DigitalStocks — 
12,()00  word  per  minute  delivery  of  N.Y. 
and  American  stock  tables. 

AT&T 

Booth  738 

Exhibiting:  Dimension  PBX  system — a 
general  call  system;  Vuset  data  termi¬ 
nals;  Dataspeed  40  news  gathering  sys¬ 
tem;  Touch-a-matic  telephones;  incom¬ 
ing  call  handling  systems  for  circulation 
and  classified  departments. 

AUTOLOGIC 

Booth  522 

Exhibiting:  Theme  for  new  booth  dis¬ 
play,  “Autologic  around  the  World.” 
Complete  APS-5  product  line  including 
APS-5-57  pica  length  unit,  APS-5-70  pica 
unit,  APS-5-U  upgradable  unit,  APS-5- 
100  pica  unit;  APS-Scan  for  logotype  and 
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line  art;  small  inboard  commercial  sys¬ 
tem;  on  line  processor;  APS-VIEW, 
operator  monitor  that  permits  APS-5 
user  to  view  completely  composed  pages 
before  they  are  committed  to  photo¬ 
graphic  media. 

AUTOMIX  KEYBOARDS 

Booth  1138 

Exhibiting:  AKI  Maxis  software  base 
editing  system  with  multi-terminals;  AKI 
Ultrabank  floppy  disk  storage  system; 
AKI  Ultrahyphen  for  H&J;  AKI 
Minibank  system;  AKI  Optimix  One- 
proportional  display  system;  AKI  4880T 
Typographers  terminal. 


BALDWIN-GEGENHEIMER 

Booth  172 

Exhibiting:  Model  108  Count-0- Veyor; 
Automix  circulating  water  level  system; 
Ink  level  system;  Ful  Flow  filter  system; 
Packing  gauge;  Cooksey  system  for  web 
break  protection/detection. 

BEACH  MFG. 

Booth  1116 

Exhibiting:  Model  4560-OC  Automatic 
bender  with  bender  for  offset  plates  only; 
Model  7000  Coatomatic;  Model  4515  34" 
Foto-Buf  plate  processor  for  additive; 
Model  4510  18"  Roto-Buf  plate  processor 
for  subtractive;  model  2300  Shim  with 
magnetic  lockup;  Model  2300  Shim  with 
torq-lok;  Model  2000  Lock-Esy  saddle; 
Model  5000  Manual  crimper;  Model 
D6000  Multi-Punch;  Model  6500  Light 
table;  Model  6000-23  Cabinet  mounted 
3-Hoie  punch;  Model  4000-23  Cabinet 
mounted  shear;  Model  5000-23  Cabinet 
mounted  crimper. 

BERKEY  TECHNICAL 

Booth  148 

Exhibiting:  Graphic  Master  direct  screen 
enlarger  system  for  3  or  4  color  separa¬ 
tions;  Berkey  Ascor  33"  x  43"  floor  vac¬ 
uum  printer  available  in  1  kw  and  5kw 
models. 

BERTHOLD  OF  NORTH 
AMERICA 

Booth  1550 

Exhibiting:  HOHLUX  SELECTRON 
system  for  color  separation  with  digital 
electronic  autofocus  and  programmable 
computer;  HOHLUX  SYSTEMATIC 


vertical-horizontal  camera  with  digital 
electronic  autofocus  and  exposure  con¬ 
trol  plus  memories  and  providing  reflec¬ 
tion  or  transparent  copies  color  or  black 
and  white.  Available  for  sheet  film,  di¬ 
rect  exposure  to  plates,  roll-film  and  pag¬ 
ing  systems  with  direct  transfer  to  pro¬ 
cessor;  HOHLUX  REPROM ATIC  verti¬ 
cal  camera  with  digital  autofocus  and  ex¬ 
posure  control.  Accepts  transparent  or 
reflection  copy  plus  memory  control. 


BLUM  PUBLICATIONS 

Booth  420 

Exhibiting:  Type  World  magazine  and  re¬ 
lated  publications. 

B.  H.  BUNN 

Booth  1410 

Exhibiting:  TS  210  an  Automatic  strap¬ 
ping  machine  using  polypropylene  strap¬ 
ping.  Arch  design  allows  for  positive 
strap  feeding  and  heat  seal.  New  guiding 
prevents  less  chance  for  missed  strap. 
Maintenance  and  servicing  improved. 

BUTLER  AUTOMATIC 

Booth  1202 

Exhibiting:  Model  4042-16  Press  Splicer 
that  is  new. 

CANON  USA 

Booth  1501 

Exhibiting:  Canon  NP  1824  copier; 
Canon  NP  50  copier;  Canon  NP  5500 
reduction  plain  paper  copier  with 
suggested  list  price  $12,975  that  responds 
to  touch  of  a  button  for  reducing  ledger 
sheets  or  computer  print-outs  (of  up  to 
1 1"  X  17")  to  be  reduced  to  letter  size 
or  legal  size. 
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Area  Code  Telephone 


There’s  a  better  idea  than  messy,  time-consuming 
paste  up.  It’s  called  area  composition— setting  text 
and  display  type  in  position. 

We  have  three  different  families  of  equipment  that 
produce  area  composition  quickly  and  economically. 
One  of  them  is  sure  to  fit  your  needs  exactly,  as  well 
as  your  budget.  Most  likely  it  will  cut  your  paste  up 
time  in  half. 

Whether  you’re  setting  type  with  one  of  theirs  or 
one  of  ours,  you  should  see  this  idea  in  action.  It’s  a 


totally  cost-effective  way  of  producing  your  paper 
and  expanding  your  business.  So  hang  up  your  wax- 
er  and  send  in  the  coupon. 

I - 

I  Present  Circulation  _ Page  Count  _ 

I  □  Tabloid  □  Broad  Sheet 

_ %  Text _ %  Display 

My  display  equipment  is: _ 

I  Name  Title 


Massachusetts  01887  /  (617)  944  6555 


Mail  to:  Tom  Walker,  Compugraphic  Corporation 


CAPITAL  ELEVATOR 
SALES 

Booth  1533 

Exhibiting:  Newspaper  roll  handling 
equipment:  Turntables,  track,  dollies 
and  transfer  tables. 

CARY  CO. 

Booth  402 

Exhibiting:  Cary  Compact  Linear  Flying 
Paster  for  Urbanite  press  that  operates  at 
1800  feet  per  .minute,  holds  two  full 
45"  rolls  and  requires  no  more  space 
than  a  rollstand.  Four  pasters  can  be 
stacked  in  same  space  as  four  manual 
rollstands  or  alternately,  single  web  pas¬ 
ters  can  be  installed  within  Urbanite 
rollstands,  replacing  only  one  rollstand 
position;  Non-stop  flying  imprinter  for 
use  on  web  fed  printing  presses — in¬ 
stalled  prior  to  first  printing  unit  and 
without  the  use  of  auxiliary  dryers — 
produces  up  to  two  extra  colors  of  screen 
printing;  Cary  Automatic  web  aligner 
maintains  lateral  position  of  a  web- 
reducing  web  breaks  and  running  waste; 
Cary  Web  Coaters  to  coat  a  web  of 
newsprint  with  a  silicone  and  water  solu¬ 
tion  for  the  prevention  of  former  board 
marking,  adjacent  copy  offsetting  and 
elimination  of  static;  Ribbon  Decks  for 
producing  12  and  20  page  tabloids  and 
expanding  the  capability  of  any  combina¬ 
tion  folder. 


CHEMCO 

PHOTOPRODUCTS 

Booth  670 

Exhibiting:  Powerlith  Ml,  a  new  diazo- 
sensitized  contact  speed  positive  dup¬ 
licating  film  which  can  be  used  in  room- 
light  conditions.  Film  can  be  developed 
in  approximately  14  seconds  in  a  dry 
ammonium  processor.  Use  of  molecular 
image  dye  molecules  approximately 
1/200  the  size  of  an  average  silver  grain 
produces  greater  resolution  in  duplicates 
than  is  possible  with  conventional  silver 
halide  products.  New  film  available  in 
.004  inch  and  .007  inch  thicknesses; 
Chemco  product  line. 

COMBINED  SERVICES 

Booth  914 

Exhibiting;  Proflex  reproportioning  sys¬ 
tem  with  new  light  source  for  exposure 
of  Chemco  605  paper  plus  all  other  mate¬ 
rials;  Complete  walls-darkroom  package 
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(entire  darkroom  with  full  package)  lease 
or  buy. 

COMPOSITION 

SYSTEMS 

Booth  508 

Exhibiting:  New  CSl  system  Model 
1 1/60  Newspaper  department  and  classi¬ 
fied  input  system  all  on-line  including 
wire  service;  CSl  24/32  Production  Con¬ 
trol  System  with  PDP-8  text  management 
and  Classified. 

COMPUGRAPHIC 

Booth  1024  &  1547 

Exhibiting:  CG  Unit  5  Terminal  system: 
Telecommunications;  VideoSetter  Univ¬ 
ersal;  Video-Setter  LTD;  Mini-Disk 
Terminal  350  system;  Booth  1547  will 
show  CG  line  of  accessories  and 
supplies. 

COMPUSCAN 

Booth  1238 

COMPUTEK 

Booth  168 

COMPUTER  DEVICES 

Booth  499 

Exhibiting;  Portable  reporter’s  terminal 
Model  Miniterm  1205  ASR  that  is  light¬ 
weight  and  permits  writing  while  copy  is 
recorded  in  the  unit’s  memory  and  onto  a 
built-in  magnetic  tape  Mini-cassette  (simi¬ 
lar  to  those  found  in  dictating  machines). 
Up  to  6  pages  of  copy  can  be  handled  in 
the  terminal’s  memory  for  immediate 
editing,  and  over  50  pages  of  copy  can  be 
stored  for  reference  in  a  single  mini¬ 
cassette.  New  feature  permits  transmis¬ 
sion  at  1200  baud. 


CORECO  RESEARCH 

Booth  153 

COURIER-JOURNAL 
&  LOUISVILLE  TIMES 

Booth  1445 

Exhibiting:  Info-Ky  News  Retrieval  Sys¬ 
tem  an  automated  newspaper  library 
system  for  retrieving  clippings,  photos 
and  graphics  in  their  original  form  and 
provides  instant  hard  copies.  System 
also  retrieves  back  files  (morgue  clip¬ 
pings).  A  new  feature  on  the  system  is  a 


Photo  Locator  for  glossy  photo  files. 


CRAIG  COLD  TYPE 
SUPPLY 

Booth  1539 

Exhibiting:  Border  type;  Wax;  Waxers; 
Screens;  Knives  and  pens;  Acetates  and 
masks. 

CUTLER-HAMMER 

DENVER 

Booth  1330 

Exhibiting:  Infra  pulse  counting  switch; 
Mark  IV  Counter  Stacker;  News  Wrap¬ 
per;  Stream  Conditioner. 

CYPACK  SYSTEMS 

Booth  350 

D.S.  AMERICA 

Booth  250 

DAHLGREN 

Booth  102 

DATA  TYPE  INC. 

Booth  149 

DELTA  DATA 
SYSTEMS 
Booth  1302 

Exhibiting:  Featuring  the  full  NEWS¬ 
MAKER  product  line.  Includes  stand¬ 
alone  Delta  4300E  Copy  Input  Termi¬ 
nal;  NEWSMAKER  I  Single-Station 
Remote  Input  system;  Multi-Station 
NEWSMAKER  II  Bureau  system.  Ter¬ 
minals  on  exhibit  will  include  units  with 
both  the  standard  Delta  4300E  keyboard 
and  a  customized  keyboard  developed 
by  Delta  Data  for  and  with  the  Detroit 
News. 

DIGITAL  EQUIPMENT 
CORP. 

Booth  222 

Exhibiting:  Wide  selection  of  new  prod¬ 
ucts  for  newspaper  industry  including 
CPMS-1 1,  an  interactive  graphic  display 
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Bundie-ui;> 


with  r 
POSITIVE 
^  BUNDLE 
CONTRQI 


No  Scuffs  -  Smears  -  or  Damage 


andling  system  is  unique.  Ferag  units  are  prewired  and  prefabri- 

lave  plastic  top  chains  that  cated  to  customer’s  layout.  This  lowers  sub- 

ed  or  untied)  on  straight  runs  or  stantially  the  time  and  cost  of  installation, 

tions.  The  bundle  storage  and  distribu- 

positively  identify  and  count  bundles  Bundle  handling  equipment  is  just  part  of  the  Ferag 
lifferent  loading  positions.  for  complete  mailroom  systems. 

i  of  bundles  are  not  scuffed,  smeared  Ferag’s  conveyors,  stackers,  diverters,  underwrappers, 

bundle  distribution  systems  and  truckloaders  are  ac- 
I  is  positive  knowledged  as  the  finest  and  most  advanced  in  the 

t  and  maximum  flexibility  is  guaranteed  world  today.  Take  advantage  of  our  free  consultation 

.  I  service  that  includes — an  analysis  of  your  entire  mail- 

room  operation,  a  firm  estimate  of  the  total  investment 
ntenance  required  and  a  time  schedule  for  installation. 

We  don’t  just  build  machines,  we  solve  your  mailroom  problems! 


FERAG,  INC.  KEYSTONE  INDUSTRIAL  PARK  190  RITTENHOUSE  CIRCLE  BRISTOL,  PA.  19007  ■  (215)  788-0892  TELEX  834743 
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subsystem  for  classified  advertising  page 
makeup;  VT72/t  editorial  terminal; 
DECedit-620,  text  management  system 
for  smaller  newspapers;  and  enhance¬ 
ments  for  CMS-II,  the  classified  man¬ 
agement  system;  and  TMS-II  the  text 
management  and  classified  system. 

DISSLY  RESEARCH 
CENTER 

Booth  1445 

DOW  JONES  &  CO. 

Booth  710 

Exhibiting:  DJ  Remote  Press  Console 
that  contains  controls  necessary  for 
normal  ink  and  water  adjustments  on  a 
Goss  Metro  Offset  Press,  or  ink  adjust¬ 
ments  on  Goss  Letterpresses  equipped 
with  Colortrol.  Two  separate  control 
units  in  I  cabinet.  Each  cabinet  capable 
of  controlling  2  complete  units  of  a  Goss 
press,  either  motorized  or  standard  Col¬ 
ortrol.  Control  units  include  hardware 
necessary  to  motorize  water  systems  on 
offset  press  units  and  an  ink  adjustment 
motorization  kit  is  available  for  press 
units  with  standard  Colotrol.  Complete 
press  operation  can  come  from  a  remote 
control  quiet  room. 

DURBIN  ASSOCIATES 

Booth  1342 

Exhibiting:  Durbin  Data  Sheets — a  2 
volume  reference  service  providing 
complete  information  concerning  pre¬ 
press  graphic  arts  equipment  and  sys¬ 
tems.  Two  volumes  will  contain  more 
than  1200  pages  devoted  to  complete  de¬ 
scription  of  nearly  200  machines  and  sys¬ 
tems.  Additional  data  to  be  added  to  bind¬ 
ers  at  rate  of  50  pages  per  month.  Con¬ 
sulting  services  will  be  described. 


DUPONT  CO. 

Booth  284 

DYMO  GRAPHIC 
SYSTEMS 
Booth  454 

Exhibiting:  Nine  new  products  and  will 
demonstrate  12  new  system  enhance¬ 
ments.  Booth  to  be  laid  out  in  quadrants 
with  2  devoted  to  large  newspaper  pro¬ 
duction  systems  and  an  associated  busi¬ 
ness  processing  system;  the  third  de¬ 
voted  to  a  small  newspaper  system  and 
the  fourth  to  a  demonstration  of  ad- 
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vanced  full-tabloid  page  composition 
capabilities.  New  products  include:  CPS 
320 — a  dual  processing  system  for  small 
papers  with  complete  editorial,  classified 
and  display  packages  on  one  system  and 
a  separate  business  system  for  process¬ 
ing  class  ad  billing,  accounts  receivable, 
circulation  control.  Model  50  editing 
terminal  designed  for  reporters.  Graphic 
display  terminal  series  40,  a  new  CRT 
display  for  block  and  page  make-up. 
Series  40  page  proffer;  Two-way  remote 
bureau  with  floppy  storage — a  combina¬ 
tion  of  model  51  editing  terminal  and  a 
90K  floppy  disc  drive  for  local  bureau 
copy  generation  and  storage.  Two-way 
remote  bureau  with  typesetter  and 
floppy  storage;  CPS  Back-up  System; 
64K  system  computers,  new  semi¬ 
conductor  CPUs  enable  CPS  system  to 
operate  with  up  to  96  VDTs  in  a  four 
computer  system. 


DYNALITH 

Booth  762 

Exhibiting:  Lithographic  plates.  Wipe-on 
and  presensitized  including  all  related 
chemistry  for  web  commercial  and  Di- 
Litho  sizes;  New  Subtractive  multi-size 
plates  and  subtractive  chemistry;  New 
additive  plate  processors,  roll  film  and 
paper  dispensers,  light  tables  and  pack¬ 
ing  gauges. 


EASTMAN  KODAK 

Booth  938 

Exhibiting:  Eastman  Kodak  will  exhibit 
winning  entrants  in  the  company's  “Run 
For  The  Money"  contest.  Color  work  by 
newspapers  will  also  be  featured  in  the 
Kodak  booth. 

The  contest  has  been  designed  to  have 
the  top  four  newspapers  in  the  U.S.  and 
Canada  that  are  judged  excellent  in  color 
printing  (categories  of  Offset,  DiLitho, 
direct  letterpress  and  stereotype)  share 
$6,000  in  prize  money  from  Eastman 
Kodak. 

Kodak  will  sponsor  seminars  June  4-6 
beginning  at  3  p.m.  in  room  270  at  the  St. 
Louis  Gateway  Expo  Center  on  “Color 
Reproduction  For  Newspapers.”  Tic¬ 
kets  for  the  seminars  will  be  available  at 
the  Kodak  booth. 


ECAR  PRODUCTS 

Booth  1424 

Exhibiting:  A-Par  Air  Washer  system  for 
press  room  ink  demisting.  Each  A-Par 
will  treat  two  press  units,  plus  a  color 
cylinder.  A-Par  draws  ink  mist  laden  air 
directly  from  the  printing  units,  mixes  it 
with  water  and  surfactant  under  high- 
pressure  and  returns  clean  air  to  the 
room.  The  effluent  is  automatically  and 
legally  discharged  into  the  sewer.  A-Par 


does  not  require  filters.  Unit  is  virtually 
maintenance  free. 

ECLECTIC  CO. 

Booth  498 

ECRM 

Booth  1008 

Exhibiting:  Software  option  to  be  added 
to  the  clustered  7600  terminal  pre-press 
system.  A  new  business/circulation 
package,  modular  in  design,  will  be  dem¬ 
onstrated  with  all  of  its  integrated  fea¬ 
tures,  such  as  classified  advertising 
processing,  automatic  hyphenation  and 
justification;  AUTOKON  II  electronic 
process  camera  will  be  introduced  with 
feature  of  an  expanded  graphic  option 
package  and  a  new  “dial-a-dot”  option; 
OCR  unit  5300L  AUTOREADER  featur¬ 
ing  floppy  disk  drives  that  will  provide 
new  methods  for  loading  programs  and 
storing  text  before  it  is  transmitted  to 
typesetting. 

EDISON  ELECTRIC 
INSTITUTE 

Booth  166 

EDITOR  &  PUBLISHER 

Booth  374 

Exhibiting;  E&P  the  weekly  news¬ 
magazine  for  the  newspaper  industry;  In¬ 
ternational  Year  Book;  Market  Guide. 

EDS-IDAB 

Booth  1525 

Exhibiting:  NS  440  Counter  Stacker; 
Avery  Newspaper  Labeler;  Model  506 
Stacker  programmer;  News-Sort  Bundle 
distribution  system;  Model  SSB-75  plas¬ 
tic  strapping  unit. 

ENCYCLOPAEDIA 

BRITANNICA 

Booth  105 

Exhibiting;  On  display  the  30  volume 
Encyclopaedia  Britannica  3,  The  Britan- 
nica  Junior,  Great  Books  of  the  Western 
World  and  other  related  products  such  as 
Annals  of  America  and  Websters  7  Lan¬ 
guage  Dictionary. 

EOCOM 

Booth  292 

Exhibiting:  Prototype  platemaker  system 
called  LASERITE  100-CTP,  the 
Computer-to-plate  system  that  is 
computer-controlled  and  can  image  full 
newspaper  pages  onto  offset  printing 
plates  or  film  from  digital  storage.  Fonts 
are  stored  on  a  magnetic  disk,  along  with 
line  art  and  photos,  and  are  composed 
into  columns  and  then  full  pages  by  use 
of  a  composition  program  and  a  pagina¬ 
tion  program.  The  LASERITE  lOO-CTP 
system  can  operate  as  a  standard  Laser- 
ite  by  scanning  a  pasteup  and  imaging  a 
plate,  or  merging  computer  synthesized 
data  with  pasteups,  or  by  writing  only 
computer  generated  data  onto  a  plate  or 
film. 
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*AII  our  systems  have 
proven  themselves  in  nevKspapers 

just  like  yours." 


Selecting  a  text  or  classi¬ 
fied  management  system  is  a 
big  decision.  But  it  doesn't 
have  to  be  a  risky  decision,  if 
you  buy  from  Digital.  And  the 
reason  is  simple.  All  our  sys¬ 
tems  are  based  on  years  or 
experience  in  newspapers  all 
over  the  country. 

“Over  the  last  four  years, 
our  TMS-11  has  become  the 
most  proven  text  management 
system  you  can  buy.” 


at  the  San  Diego  Union  Trib¬ 
une,  which  will  handle  up  to 
96  simultaneous  classified 
input  terminals  on  a  common/ 
redundant  database.  And 
it  will  deliver  faster  service  and 
lower  costs  on  every  class  ad 
they  write. 


“Combine  TMS-11  and 
CMS-11,  and  you  get  the  most 
powerful  classified  and  text 
management  system  you  can 
buy.” 


It  runs  on  a  powerful 
PDP-11/70  conmuter  which  can 
support  up  to  M  terminals  per 
processor.  The  software  is  built 
m  a  modularized  fashion 
which  allows  a  flexible  design 
for  each  newspaper.  And  that 
combination  of  power  and 
flexibility  means  your  TMS-11 
can  grow  and  change  with 
your  newspaper. 

Today,  TMS-ll  is  being 
used  in  nearly  40  sites  around 
the  country.  One  such  applica¬ 
tion  is  at  the  Philadelphia 
Bulletin,  where  three  intercon¬ 
nected  PDP-11/70  computers 
support  approximately  140 
interactive  terminals  scattered 
throughout  local  and  remote 
news  departments. 

TMS-11  gives  you  the 
ability  to  write,  change,  edit. 


Loehr  Clark  is  Senior  Marketing  Manager  for 
the  Graphic  Arts  Group  at  Digital  Equipment 
Corporation. 

route,  store  and  recall  stories  at 
electronic  speeds.  In  short,  it 
is  the  kind  of  system  a  news¬ 
paper  needs  to  keep  up  with 
today's  news. 


“And  what's  true  for  the 
TMS-11,  is  also  true  for 
CMS-11.” 


Our  CMS-11  Classified 
Management  ^stem  is  also 
based  on  the  PDP-11/70.  And 
it's  designed  to  handle  dozens 
of  terminals  on-line,  taking 
ads,  sizing  ads,  calculating 
prices,  checking  credit  and 
routing  ads  from  station  to  sta¬ 
tion.  In  addition,  it  stores  all 
the  information,  so  you  can 
generate  customer  billing, 
management  reporting,  and 
personnel  scheduling. 

A  dual  processor  based 
CMS-11  will  soon  be  installed 


You  also  get  the  security  of 
knowing  that  your  system  is 
built  by  the  number  one  com¬ 
pany  in  newspaper  systems. 
And  backed  by  tne  company 
with  more  service  and  support 
specialists  than  any  other.  And 
guaranteed  to  be  around  next 
year  when  you  need  expanded 
capabilities,  more  terminals  or 
just  a  little  tender  loving  care. 

If  you'd  like  to  see  what  a 
CMS  or  TMS  system  could  do 
for  you,  stop  by  our  Booth  222 
at  the  ANPA  Snow.  Or^ve  me 
a  call  at  (603)  884-6104.  Digital 
Equipment  Corporation, 
Continental  Boulevard,  Merri¬ 
mack,  N.H.  03054.  European 
headquarters:  12,  av.  des 
Morgines,  1213  Petit-Lancy/ 
Geneva.  In  Canada:  Digital 
Equipment  of  Canada,  Ltd. 


FERAG 

Booth  1318 

FINCOR  INCOM 
INTERNATIONAL 

Booth  122 

FLINT  INK 

Booth  159 


FLUOROGRAPHIC 
SERVICES 
Booth  199 

Exhibiting;  Fluoro-Color;  Guide-Line; 
Fluoro  Photometric  Grays;  Fluoro 
Photometric  Color  Sheets;  All  methods 
for  ROP  color  reproduction. 

J.  A.  FREEMAN  &  SON 

Booth  1428 

Exhibiting;  Automatic  Paper  Baling  Sys¬ 
tems  to  air  convey  paper  trim  and  waste 
to  a  central  baler  which  is  completely 
automatic.  No  labor  is  required.  Other 
items  include  paper  shredders. 

GAF  CORP. 

Booth  902 

Exhibiting;  Complete  line  of  GAFmate 
litho  films;  GAFmate  Econoline  films; 
GAFmate  Chemistry;  Newscopy  LS  4 
newspaper  film;  GAFtype  phototype¬ 
setter  paper  and  GAFtype  chemicals. 

GANNETT 

FOUNDATION 

Booth  1002 

Exhibiting;  The  foundation's  mobile 
teaching  lab.  “Newspaper  Technology 
...  On  The  Move,”  has  made  visita¬ 
tion's  to  over  134  journalism  programs  in 
46  states  since  April  1974.  As  part  of  a 
continuing  program  to  maintain  the  lab's 
equipment  with  the  latest  technology, 
the  foundation  recently  installed  a  new 
text  editing  system  with  the  ability  to 
illustrate  page  make-up.  The  new  system 
consists  of  a  Dymo  CPS  300  with  48K  of 
cpu;  10MB  disc;  floppy  disc  file;  5  Model 
51  VDT's;  I  Graphic  Display  Terminal 
for  page  layout,  and  printer.  The 
software  supports  on-line  OCR  (Alpha); 
on-line  typesetter  (MK  IV);  on-line  press 
wire;  classified  and  display  ad  programs. 

GENERAL  PHOTO 
PRODUCTS 
Booth  101 

Exhibiting;  Phototypesetting  paper 
model  871  and  872;  GRA  and  GRP  qual¬ 
ity  halftone  films;  PRC-lOA  Phototype¬ 
setting  processor;  Two  new  films  CD  4,  a 
contact  Dupe,  4  mil  polyester  base  posi¬ 
tive  working  film  and  CD  7,  a  contact 
Dupe.  7  mil  polyester  base  positive  film 
for  making  duplicates  of  line  and  halftone 
positives  and  negatives. 

W.  R.  GRACE  &  CO. 

Booth  818 

Exhibiting;  Letterflex  system  290A 
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photopolymer  platemaking  with  the  new 
Y  polymer  on  aluminum,  steel,  and  the 
new  Polyfibron  Substrate.  K&F  and 
Beach  lock-up  systems  will  be  on  display 
for  the  3  types  of  backing;  Y  Polymer 
will  be  used  exclusively  at  this  year's 
show  to  make  newspaper  plates.  A  finer 
dot  can  be  held  (almost  2  mil)  resulting  in 
smoother  and  sharper  half  tones; 
Polyfibron  Substrate  is  presently  in  full 
scale  production  testing. 

GRAPHIC  ARTS  MFG. 

Booth  1418 

Exhibiting;  GAM  model  DPM-lOO  a 
halftone  dot  percent  meter  that  is  all  new 
digital  instrument  that  reads  and  displays 
to  the  tenth  of  one  percent  halftone  in¬ 
tegrated  dot  area.  A  flip  of  the  switch  will 
give  negative  or  positive  dot  area  read¬ 
ings  without  re-calibration.  Integrated 
dot  percent  range  is  00.0-99.9  with  accu¬ 
racy  of  00.5  percent.  Meets  halftone  dot 
measurement  requirements  of  cameras, 
enlargers  and  scanners  for  B/W  and  color 
separation  negatives-positives. 

GRAPHIC  ARTS 
TECHNICAL  & 

CONSULTING 

Booth  790 

Exhibiting;  ADAM  Systems  and  Pow¬ 
ders;  Advance  wipe-on  plates;  Mercury 
wipe-on  plates;  Gemini  wipe-on  plates; 
250M  wipe-on  plates;  Black  Diamond 
developer;  Plate  Protector;  Diazo  Coat¬ 
ings;  Polymer  Coatings;  Alkaline  Foun¬ 
tain  solutions;  Press  blanket  and  roller 
washes;  Conductivity  meters;  ADAM 
System  I  for  making  alkaline  fountain 
solution  concentrate  from  dry  powder, 
with  newly-designed  all  poly-plastic  mix¬ 
ing  and  dispensing  unit,  with  DeTract 
which  reduces  the  attraction  of  lint  to  the 
blanket  by  over  60  percent;  ADAM  Sys¬ 
tem  II  a  completely  automatic  alkaline 
dry  powder  unit  for  making  press  ready 
fountain  solution  from  powder  on  a  con¬ 
tinuous  basis  without  the  need  for  liquid 
concentrates. 

GRAPHIC 

ENTERPRISES 

Booth  180 

Exhibiting;  COMPUTAC  Grid  Boards; 
Xerographic  toner;  PC-24  Plate  Maker; 
PC-24  Special  Application  Copier;  New 
grid  boards  are  pre-waxed  and  reuseable. 
Require  no  waxers,  no  wax,  no  loss  of 
time,  no  repair  and  no  electricity. 

GRAPHIC 

MANAGMENT 

ASSOCIATES 

Booth  1545 

Exhibiting;  Circulation  and  Mailroom 
Systems  division  will  discuss  and  display 
newspaper  mailroom  systems  installed 
by  GMA.  Copies  of  plant  layouts  will  be 
available  for  analysis  plus  pictures  of 
equipment  installed. 


GRAPHIC  PRODUCTS 
CORP. 

Booth  1506 

Exhibiting;  New  "Black  Box”  for  Telex 
to  TTS  conversion  of  Horse,  Dog  and 
Jai-Alai  results  and  entry;  Texas  Instru¬ 
ment's  new  20K  bubble  memory  and 
hard  copy  portable  reporter's  terminal; 
Model  210-A  OCR  teleprinter;  Model 
212-A  OCR  bureau  terminal;  Model 
TT-200  OCR  typewriter  tester. 

GEORGE  R.  HALL 

Booth  1338 

Exhibiting;  HALL  Systems  Inc.,  will  be 
showing  "Monitor  Counter  Stacker,”  a 
new  stacker  designed  for  newspaper 
press  and  inserting  operations. 

HAMILTON 

COMMUNICATIONS 

Booth  698 

Exhibiting;  ZZIPTYPER  Model  18-S 
portable  reporter  attache  case  typewriter 
terminal  with  up  to  1200  wpm,  battery 
operated  manual  unit,  batch  send  only; 
ZZIPTYPER  Model  35-S  Low  cost 
bureau  typewriter  terminal  up  to  1200 
wpm  office  electric  unit,  batch  send 
only;  ZZIPUNCH  Model  75-R  for  those 
with  no  telecom  front-end,  will  punch  a 
paper  tape  over  the  phone,  of  incoming 
ZZIPTYPER  copy,  up  to  750  wpm; 
ZZIPRINTER  Model  165-R  up  to  1200 
wpm  Prints  incoming  ZZIPTYPER  copy. 

HARRIS  CORP. 

Booth  538 

Exhibiting;  An  NP-848  Newspaper  In¬ 
serter  equipped  with  an  Automatic  Re¬ 
pair  System  (ARS)  will  be  shown  in  op¬ 
eration  by  Bindery  Systems  division. 
Demos  will  show  ability  of  ARS  to  elimi¬ 
nate  production  stops  by  automatically 
correcting  for  missed  inserts  or  jackets. 
Animated  display  will  explain  how  the 
inserter  works  with  new  Zone  Control 
System  to  selectively  assemble  jackets 
and  inserts  by  circulation  zones;  Web 
Press  division  will  show  N-845  Web 
offset  press,  Harris  DiLitho  unit;  Com¬ 
position  Systems  division  will  show  2560 
Copy  Processing  System  with  Expanded 
memory  plus  Model  1720,  1740  Editing 
Terminals;  Model  2250  Video  Layout 
system-on-line.  Full  Page  Layout;  Foto- 
tronic  7450  CRT  typesetter  69  pica  on¬ 
line  to  a  2200  Video  Layout  System;  Foto- 
tronic  7650  CRT  typesetter  100  pica  with 
Mag  tape;  2539  Business  System;  2532 
Copy  Processing  System;  MicroStor 
System  featuring  editorial,  classified  and 
on-line  wire  service;  Cluster  System  with 
two  CompuEdit  terminals. 

HENDRIX 

ELECTRONICS 

Booth  1306 

Exhibiting;  HNMS  Hendrix  Newspaper 
Management  System  that  incorporates 
the  HS  46  Publishing  System.  Marketing 
system  and  Financial  System;  TER- 
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STAND  ALONE  OR  SYSTEM  TERMINAL  AUTOMATIC  DISK  DIRECTORY  80,000  CHARACTER  STORY  LENGTH 
SYSTEM  COMPATIBLE  ACOUSTIC  COUPLED  MODEM  SUPERIOR  PERFORMANCE 

PERIPHERAL  SUPPORT  FLOPPY  DISK  PRICED  TO  COMPETE 

NUMBER  1  IN  PORTABLE  &  BUREAU  TERMINALS 

FOR  NEWS  ENTRY 

TELERAM  COMMUNICATIONS  CORPORATION  *1032  Mamaroneck  Ave.,  Mamaroneck,  N  Y.  10543  •914-698-7789 
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MINIS  system  for  bureau  input  to  the 
Publishing  System;  HNMS  is  a  publish¬ 
ing  system  for  editorial,  classified,  and 
composition;  a  Marketing  system  for  cir¬ 
culation  management,  customer  service, 
and  marketing  management;  and  a  Fi¬ 
nancial  system  for  general  ledger, 
payroll,  accounts  receivable  and  pay¬ 
able.  New  Feature  will  be  a  dual  write 
capability  and  classified  ad  credit  check¬ 
ing  capability.  New  on  the  Financial  and 
Marketing  systems  will  be  a  magnetic 
tape  interface  for  transaction  spooling 
and  a  67  MB  disk  drive  to  support  the 
larger  data  base  for  total  market  cover¬ 
age  (TMC)  required  by  most  newspapers. 


HERRERA  KIRBY 

Booth  1549 


HICKEY-MITCHELL 

Booth  1552 

Exhibiting;  “Welcome  to  St.  Louis” 
theme  in  booth. 


PHILIP  A.  HUNT 
CHEMICAL  CORP. 

Booth  776 


ICONICS  CONTROL 

Booth  762 

Exhibiting:  Plate  processor;  Light  Ta¬ 


bles;  Press  gauges  (Instruments);  File 
cabinets;  Point  light  source. 

IDEAL  EQUIPMENT 

Booth  1534 

Exhibiting;  Ideal  Automatic  Shrink 
Wrap  system  for  newspaper  bundles; 
Ideal  Poly  Bagging  Machine;  Shrink 
wrap  features  height  detection  to  accept 
packages  at  random  height  up  to 
18",  speeds  up  to  28  bundles/minute; 
completely  automatic  system;  Poly  Bag 
unit  is  for  inserting  single  newspapers 
into  poly  bags  and  seal  bags.  Speed  of 
unit  30  newspapers  per  minute. 

IMAGE  SYSTEMS 

Booth  1409 

Exhibiting;  ANCIRS  an  automated  in¬ 
formation  management  system  for  news¬ 
paper  cutting  libraries.  The  system 
utilizes  modern  high-speed  minicomput¬ 
ers  to  retrieve  news  cuttings  stored  on 
micro  fiche  with  large  capacity.  QUES- 
TICON  is  an  interactive  micrographics 
terminal. 

THE  INFORMATION  BANK 

Booth  1568 

INFORMATION 

INTERNATIONAL 

Booth  1038 

Exhibiting;  Will  demonstrate  Vid- 
eoComp  570  CRT  typesetter;  Model  2000 
Page  Layout  System;  Model  3600  Illus¬ 


tration  Scanner;  New  system  Model  3300 
Text  Editing  and  Composition 
(3300TECS).  TECS  is  a  minicomputer- 
based  interactive  composition  and  page 
makeup  system  designed  to  handle  pages 
not  suitable  for  automatic  page  makeup 
programs;  e.g.  nonregular  pages  in  which 
the  layout  of  each  page  varies  and  may 
contain  a  variety  of  tables,  line  art,  and 
or  halftone  illustrations  (tech  manuals, 
telephone  yellow  pages,  catalogs,  direc¬ 
tories  and  magazines). 

INGOL  MEDIA 
SERVICES 

Booth  1344 

Exhibiting;  Ingol  Fligh  Speed  Stitcher 
permits  up  to  75,000  copies  per  hour  of 
stitched  newspapers  and  magazines  di¬ 
rect  in  the  rotary  press  folder.  Unit  easily 
fitted  into  any  make  of  press  folder  in 
new  or  existing  installations,  installed 
non-collect  below  the  press  former  or 
collect  at  the  folding  cylinder.  Can  be 
bypassed  or  unclutched  to  produce  non- 
stitched  products. 

INLAND  PRINTER 

Booth  1546 

INLAND  PRINTING 
EQUIPMENT 

Booth  662 

Exhibiting;  DiLitho  Dampening  System; 
Litho-mix  water  leveling  system;  Fac¬ 
tory  reconditioned  Compugraphic  Photo¬ 
typesetting  Equipment;  Waxers,  Light 
Tables;  Font  cabinet  for  Compugraphic 
systems,  font  storage;  Durographic 
stabilization  processors. 

INTERNATIONAL 
GRAPHICS  SUPPLY 

Booth  152 

K  &  F  MFG. 

Booth  238 

Exhibiting:  Magnetic  saddles;  Cylinder 
Mounted  Lock-up  systems  for  metal  or 
paper  backed  printing  plates;  Plate  prep¬ 
aration  equipment;  Automatic  Punch, 
Trim  &  Bend  unit  that  registers, 
punches,  trims  and  bends  a  shallow  relief 
plate  (metal  or  paper  backing)  in  20  sec¬ 
onds.  Recommended  for  newspapers 
using  a  polymer  registration  mark;  Univ¬ 
ersal  cylinder  mounted  lock-up  for 
mounting  of  metal  or  paper  backed  plates 
on  press.  Design  is  an  off-shoot  of  K  &  F 
cylinder  mounted  lock-up.  Unit  has 
hinge-type  action. 

K-JACK 

ENGINEERING 

Booth  195 

Exhibiting:  K-Jack  M  1000  vending  unit 
that  is  single  access  permitting  customer 
to  take  only  one  paper;  M  1000  TFIE 
ONE  BY  ONE  is  available  in  standard 
colors  or  simulated  Wood-Grain  panel¬ 
ling. 
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COMPACT  LINEAR 
FLYING  PASTER 


□  FULLY  AUTOMATIC 

□  1800  FPM 

□  HOLDS  TWO  45"  ROLLS 

□  AUTOMATIC  INFEED 
AND  TENSION  CONTROL 

Maximize  Production,  Reduce  Waste, 
Conserve  Time  and  Labor 

Three  Units  Stacked  Requires 
Same  Space  as  Single  Conventional  Paster 

cary  companyt  inc. 

327  Pepper  Road 
Barrington,  Illinois  60010 
(312)  381-6656 
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One  Miniterm  is  ¥iorth 
a  thousand  phone  caib 


MinHcnm  work  IHic  tMs: 

1.  The  reporter  covers  a  late-breaking 
story  on-location. 

t.  The  story  is  typed  directly  into  the 
Miniterm^  memory.  Just  as  with  any 
portable  typewriter. 

3.  Before  running  up  a  huge  phone  bilij 
the  writer  easiiy  updates  and  corrects 
his  own  copy. 

4.  When  satisfied,  the  Jounmiist 
merely  plugs  an  ordinary  telephone 
into  the  MinKerm%  rugged  acoustic 
coupler;  within  seconds,  your  time¬ 
sharing  computer  has  the  news. 


Now  your  reporters  and  JouriMlists  can  get  their  stories 
into  print  faster,  with  greater  accuracy  and  at  lower  cost 
than  ever  before. 

Just  give  them  the  Miniterm  Reporter’s  Terminal.  Youll  see 
the  same  hard-hitting,  factual  copy  that's  made  your  news 
reputation.  But  youll  see  it  quicker,  more  completeiy, 
and  with  enough  time  ieft  before  deadiine  to  property 
edit,  re-write  and  polish. 

In  fact,  a  500-word  story  can  be  transmitted  in  less 
than  30  seconds.  Plus  you  save  considerable  long 
distance  phone  charges,  dictation  expense  and 
handling  time  in  meeting  news  deadlines.  You 
can  even  have  the  reporter^  Miniterm  “talk”  to  a  fl 
Miniterm  at  the  copy  desk  or  in  a  bureau  office,  \ 

reducing  costs  even  furtherl  ^ 

CDI  AAiniterms  are  aiready  covering  the  news  for  X 
major  wire  services  and  several  broadcasting 
networks.  Give  your  reporters  something  to 
write  home  about . . .  CDI  Miniterms. 


iBsaaaBesi 

t 


CaH  : 
ToHFrcc  * 
1-800-S95-1S30  I 

for  your  copy  of  our  . 
new,  full-color  I 
brochure  entitled  ■ 
“The  Ibuch  of  I 
Quality  In  Compact  I 


For  additional  product  literature  and  a 
demonstration  at  your  convenience,  use 
this  handy  coupon.  Today. 


Miniterm  Model  1 205 
I  with  russed  portable 
carrying  case. 


CC3MPUTER 
DEVICES  !££: 

25  North  Avenue 
Burlington  MA  01803 
(617)  273-1550 


COMPUTER  SYSTEM 


NAME 

TITLE 

COMBANV 

ADDRESS 

PHONE 

CITY 

STATE 

ZIP  CODE! 

KANSA  CORP. 

Booth  1437 

KEY  CORP. 

Booth  1565 

Exhibiting:  KDTS  a  floppy  disc  typeset¬ 
ting  system  (editing  terminal  interfaces 
with  most  typesetters),  MULTISET  Ilia 
basic  system  with  CPU,  two  terminal 
cluster,  65K  Memory,  70MB  disc  and 
paper  tape  or  on-line  units. 

KING  PRESS 

Booth  430 

Exhibiting:  A  2  unit  DK  II  with  '/>  and  14 
folder  with  speeds  of  DK  II  at  20,0(X) 
i.p.h.  Press  has  pneumatic  nips,  folder 
mounted  operator's  console  and  plexi¬ 
glass  covered  folder. 


KIRK  RUDY 

Booth  157 


KROENITE 

Booth  1206 

Exhibiting:  KRE-matic  phototypesetting 
processor;  KRE-matic  graphic  arts  pro¬ 
cessor;  KRE-matic  reversal  phototypeset¬ 
ting  processor;  KREO-comp  terminal 
station  and  KREO-comp  paste-up  sta¬ 
tion;  KREO-lab  graphic  arts  sink; 
KRE-Matic  E6  processor. 

LEKTRO  MIDWEST 

Booth  908 


LINCOLN-ST.  LOUIS 

Booth  697 

Exhibiting:  Lincoln  Ink  Dispensing  Sys¬ 
tems;  Pumps;  Pump  Pressure  primers; 
accessories;  air  controls;  couplers,  nip¬ 
ples;  control  valves;  Lincoln  Stainless 
Steel  Pumps  constructed  of  corrosion  re¬ 
sistant  austenitic  316  stainless  steel,  with 
packings  of  glass-filled  Teflon  for 
maximum  wear  and  service  life. 

LITH-KEM-KO 

Booth  192 

Exhibiting:  New  presensitized  plates; 
New  Alkaline  Dri  Fountain  solution; 
New  Plate  processor;  Long  running  lac¬ 
quer  developer;  Press  solvents;  Wipe  on 
systems;  Fountain  solutions;  Wipe  on 
chemicals;  Wipe  on  plates. 
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LOGETRONICS 

Booth  1016 

Exhibiting:  New  Model  1418  EB  Cam¬ 
era;  Camera  500  EB;  Camera  model  432 
Vertical;  LD-24AQ  Lith/rapid  access 
processor;  LD-24  BQ  Lith/rapid  access 
processor;  PC- 1 8  Photocomp  processor; 
PC- 13  photocomp  processor;  LogEscan 
Laser  platemaker. 


3  M  COMPANY 

Booth  702  &  1555 

Exhibiting;  Pyrofax  platemaking 
technology  with  small  plate  capacity  ( 10" 

X  15"  plates),  a  new  unit;  Spherekoto 
press  packing  products  for  letterpress 
and  direct  lithography. 

MANASSY  PRECISION 

Booth  158 

MARKETDYNE 

INTERNATIONAL 

Booth  598 

MARTIN  AUTOMATIC 

Booth  114 

Exhibiting;  Web  Guide;  Tension  Control; 
Automatic  Splicer;  Cutoff  System;  Un¬ 
wind  System;  Constant  Tension  Infeed; 
Splicer  for  Narrow  Webs;  Automatic  Air 
Bars;  Martin  Newspaper  Splicer  is  new 
and  provides  an  uninterrupted  supply  of 
paper  to  presses.  Unit  eliminates  the 
need  to  stop  for  roll  changes,  shortens 
press  production  time  and  reduces  paper 
waste.  Unit  also  controls  web  tension 
and  prevents  tension  upsets  in  web 
through  inertia  compensated  multi-roller 
dancer  carriage. 

MASTER  SALES  & 

SERVICES 

Booth  790 

Exhibiting:  Exposure  Unit;  Offset  plate 
36"  processor  that  is  new  and  a  new  Ink 
mist  collector  for  pressrooms. 

MCCAIN 

MANUFACTURING 

Booth  810 

Exhibiting:  Model  “660"  Newspa¬ 
per  Stuffer  with  inserting  speed  of 
15,000  per  hour.  Jacket  feeder  can 
feed  up  to  a  128  page  jacket  and  down  to 
a  4  page  standard.  Insert  pockets  can  feed 
a  3"  X  5"  card,  tabloids  and  maximum  to  % 


page  broadsheet.  System  has  reject 
capabilities  and  when  a  jacket  does  not 
feed  the  inserts  will  reject.  When  an  in¬ 
sert  misses  that  paper  will  reject  out  of 
the  good  stream.  Automatic  hopper 
loaders  are  part  of  the  on-line  system. 

MDS  GRAPHIC 
SYSTEMS 

Booth  1537 

Exhibiting:  All  new  items  include: 
Diamondot  Contact  Screens  designed  for 
black  and  white  halftones  to  work  with  2 
exposures,  main  exposure  and  flash  ex¬ 
posure  only;  Diamondot  321  Computer 
based  on  philosophy  that  camera  and 
copy  flare  changes  the  shadow  dot  value 
and  flare  should  be  integrated  and  accu¬ 
rately  accounted  for.  System  is  designed 
with  3  photocells  placed  on  the  film  plane 
which  consistently  monitors  all  ex¬ 
posures  and  adjusting  for  flare  factors; 
Print  Density  Reducer  is  a  one  part  solu¬ 
tion  to  reduce  density  of  over  exposed 
photographic  black  and  white  prints; 
Diamondot  Dot-Etch  concentrate  is  a 
one  part  solution  made  of  organic  chemi¬ 
cals;  Diamondot  Black  and  White  Print 
system  is  a  one  step  method  for  b  and  w 
halftone  work. 

MEAD  TECHNOLOGY 
LABORATORIES 

Booth  486 

Exhibiting:  newsMeadia  a  “Full  Text" 
electronic  Library  storage  and  retrieval 
system  designed  for  journalistic  re¬ 
search.  System  can  be  operated  by  jour¬ 
nalist  who  enters  his  topic  of  interest  in 
plain  English  through  a  typewriter  styled 
keyboard.  No  indexing  or  decoding  is 
required.  newsMeadia  automatically 
selects  the  stories  containing  the  items  of 
interest  and  displays  them  in  “Full”  text 
or  “KWIC”  mode  on  a  video  screen. 
Hard  copy  printouts  are  also  available. 

M.E.G.  (US) 

Booth  572 

Exhibiting:  Model  D  200  &  D  500  Flying 
Pasters;  WPE  (NEW')  paster  Tab  that  is 
low  cost. 


MERGENTHALER 

LINOTYPE 

Booth  1124 

Exhibiting;  Linotron  606  CRT  Typeset¬ 
ter;  Page  View  Terminal;  Autokon  Cam¬ 
era;  High-Speed  V-I-P  typesetter; 
V-l-P/T  text  and  display  typesetter; 
Linoterm  typesetting  system;  Linocomp 
2  typesetter;  System  5  pre-press  publish¬ 
ing  system;  Linoscreen  3()0  Video  Dis¬ 
play  terminals;  MVP  Editing  System. 


MGD  GRAPHIC 
SYSTEMS  ROCKWELL 
INTERNATIONAL 

Booth  202 

Exhibiting:  A  four-unit  “on  edition" 
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RWCOMPn  CUTS  AD  MAKE4^ 

irS  SIMPIY  POWERHIL 


Raycomp  I'"  is  a  full  page  ad 
composition  system  designed 
especially  for  medium  size 
newspapers. 

It’s  a  unique  system,  remarka¬ 
bly  easy  to  use,  yet  loaded  with 
powerful  features. 

In  fact,  Raycomp  II  can  do  so 
much,  so  accurately,  in  so  little 
time,  we’re  not  surprised  that 
some  people  have  trouble 
believing  our  claims. 

But  the  claims  are  true.  And  if 
you’re  a  medium  size  news¬ 
paper  you  should  know  about 
some  of  them. 

Roycompnis  inctedibly  fosl. 

State-of-the-art  technology 


makes  it  at  least  twice  as  fast  as 
conventional  methods.  For  ex¬ 
ample,  it  can  eliminate  dozens  of 
steps  by  allowing  the  operator 
to  see  and  correct  errors  as  they 
occur.  So  it’s  not  only  faster,  it’s 
more  accurate,  too. 
Roycompnis  eosy  to  operole. 

For  all  its  sophistication,  it’s 
basically  a  simple  electronic 
tool.  So  simple,  you  won’t  have  to 
hire  a  technician  to  run  it.  In  fact, 
almost  anyone  can  get  the  hang 
of  it  in  just  a  few  days. 

Roycomp  11  is  priced  right. 

Despite  the  system’s  enor¬ 
mous  capability,  it  costs  far  less 
than  you’d  expect.  Which  is  one 
of  the  reasons  so  many  of  them 
are  hard  at  work  in  so  many 
newspapers. 


But  you  really  have  to  see 
the  Raycomp  I  to  believe  it.  So 
if  you’ll  get  in  touch  with  us  we’ll 
send  you  some  literature  and,  at 
your  request,  set  up  a  demon¬ 
stration. 

If  you’ve  already  seen  a  dem¬ 
onstration,  then  you’ll  probably 
want  a  system.  Either  way, 
call  (617)  443-9521.  Or  write 
“Raycomp  I”  on  the  back  of 
your  business  card  and  send  to 
Raytheon  Graphic  Systems 
Dept.  29 

528  Boston  Post  Road 
Sudbury,  Mass.  01776. 


Visit  us  at  the  AN  PA  Show, 
St.  Louis,  Mo.  Booth  No.  254 


Rockwell-Goss  Signature  HV  press, 
Sta-Hi  mailroom  equipment  and 
Rockwell-Goss  pre-press  products.  Sig¬ 
nature  HV  will  be  printing  an  8  page  tab¬ 
loid  newspaper,  complete  with  spot  and 
process  color.  Tabloid  will  be  a  souvenir 
edition  with  features  and  articles  on  the 
lOOth  anniversary  of  the  St.  Louis  Post 
Dispatch  and  the  50th  birthday  of  the 
ANPA/RI.  Press  Control  System  (PCS) 
and  Page  Area  Reader  (PAR)  will  be 
shown.  Sta-Hi  mailroom  equipment  will 
feature  roller  flight,  stacker  pacer,  bot¬ 
tom  wrap,  typer  and  truck  loader.  Infor¬ 
mation  iVoducts  of  Graphic  Systems  di¬ 
vision  will  display  remote  bureau  sys¬ 
tems,  text  editing  systems  and  photo¬ 
typesetting  equipment  with  new  en¬ 
hancements. 

MICROSYSTEMS 

DEVELOPMENT 

Booth  1551 

MIDSTATES  WIRE 
PACKAGING  SYSTEMS 

Booth  492 

Exhibiting:  Model  1812  a  new  heat  seal 
tying  machine  that  is  fully  automated, 
with  conveyor  belts,  bundle  stops,  and 
compression  bar.  Belt  speed  is  150  feet 
per  minute  with  lift-our  conveyors.  Uses 
7mm  strap  with  200  lb.  breaking  strength 
and  over  22  bundles  per  minute;  MPS 
has  engineered  a  side  compression  with 


added  clamps  on  the  top  presses.  (Foot¬ 
ball  bundles).  For  use  on  P-53  systems. 

MIDWEST  PUBLISHERS 
SUPPLY 

Booth  753 

Exhibiting:  New  line  of  News  Center  100 
desks,  stands,  and  chairs.  Also  new  line 
of  News  Center  1000  desks  and  chairs. 
New  line  of  Mod  11  Paste-up  tables,  ac¬ 
cessories  and  cabinets;  New  Paste-up 
supply  accessories;  New  Generation  II 
Open  Plan  Furniture  for  newspapers  and 
business  offices.  New  swivel  units,  new 
modular  components,  new  tops,  new 
cable  channels  plus  New  Genesis  II 
Edgelite  trimmer. 

MITA  COPYSTAR 
AMERICA 

Booth  1412 

MOHR  ENTERPRISES 

Booth  497 

Exhibiting:  Mohrdry  Stabilization  paper 
dryer;  Mohrflow  Chemical  Circulator; 
Copy  Cutter  II  Column  Trimmer;  All-Pro 
Processor  for  resin  coated  phototypeset¬ 
ting  papers  and  film. 


MONOTYPE 

INTERNATIONAL 

Booth  903 


Cff^TAL 


. . .  tracks  anci  trucks,  turn¬ 
tables  and  transfer  tables 
for  standard  newsprint 
rolls  . . .  also  custom-engi¬ 
neered  equipment  and  full 
service  on  replacement 
parts  for  any  rollhandling 
system.  Write  for  brochure 
on  newsprint  handling 
equipment. 


CAST  IRON 
TURNTABLES 


TYPE  “S  ’  TRUCK 


TRANSFER  TABLE 


^  12  GAUGE 

TRACK  SWITCH 


Suppliers  to  major  press  manufacturers 

CAPITAL  ELEVATOR  SALES,  INC 

424  W.  Town  St.,  Box  89,  Columbus,  Ohio  43216  •  614-228-6948 
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MOTOROLA 
COMMUNICATIONS  & 
ELECTRONICS  DIV. 

Booth  1553 

Exhibiting:  Mobile  and  portable  radios 
that  can  provide  instant  contact  and  help 
increase  efficiency  in  following  areas: 
news  gathering,  circulation,  advertising, 
production  and  quality  control,  adminis¬ 
tration  and  security.  Products  to  be 
shown  include:  Vehicular  repeater  that 
permits  two-way  communication  from 
the  scene  to  the  base  or  other  units;  Si¬ 
lent  Vibrating  pager  for  discreet  contact 
in  news  conferences  and  other  meetings 
and  Pulsar  11  car  telephone  with  built-in 
memory  that  stores  up  to  10  frequently 
called  numbers  that  can  be  activated  by 
pressing  a  button. 


MUIRHEAD 

Booth  154 


MULLER-MARTINI 

Booth  838 

Exhibiting;  High  speed  Inserting  unit 
Model  227-E  and  heavy  duty,  fully  au¬ 
tomatic  Model  221  TV  Program  Stitcher 
with  APOLLO  Compensating  Counter 
Stacker.  Model  227-E  is  designed  for 
small  dailies  and  weeklies  and  can  insert 
postcards  to  broadsides  into  newspa¬ 
pers.  Operates  at  up  to  14,000  units  per 
hour  and  additional  inserting  stations  can 
be  added  in-line  at  any  time.  Model  221 
TV  Program  Stitcher  operates  at  speeds 
of  up  to  10,000  copies  per  hour  with  2 
folder  feeders.  System  feeds,  scores, 
folds,  gathers,  stitches,  trims  and  op¬ 
tionally  stacks  and  packages  in  one  in¬ 
line  operation.  Modular  building  block 
design. 


MYCRO-TEK 

Booth  586 

Exhibiting:  New  products  and  software 
packages  for  the  Mycro-Comp  Photo¬ 
typesetter  Front-End  System.  Items  in¬ 
clude:  Mini  disk  option  for  the  Mycro- 
Comp  VDT’s  to  allow  local  VDT  mem¬ 
ory  to  expand  to  80,000  characters;  A  10 
Megabyte  hard  disk  option  for  systems 
requiring  more  storage  on-line;  A  Dual 
Density  Floppy  Disk  System  that  allows 
up  to  1.2  Megabytes  to  be  stored  on-line 
with  the  MC  400  DD  dual  disk;  A  Circu¬ 
lation  Management  Program  for  daily 
and  weekly  newspapers  that  keep  track 
of  subscriptions  and  carrier  delivered 
routes,  and  produces  mailing  labels  and 
preprinted  expiration  forms  on  request; 
A  low  cost  mailing  label  program  for 
storing,  sorting  and  outputting  mailing 
lists;  Commercial  Composition  Terminal 
that  performs  interactive  H&J  on 
typesetting  jobs;  A  Word  Processing 
Package  for  the  optional  QUME  line 
printer. 
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In  Surveys  of  Users 
Metro  and  Cosmo  Presses 
In  THREE  OUT  OF  FOUR 
of  the  Ink  Questions 
Asked,  the  Majority 
Answered: 

“WE  PREFER  FLINT 
INKS  OVER  ALL 
OTHERS” 

The  ranks  of  users  of  Flint 
Ink  grow  daily.  Users 
value  the  high  press 
performance,  good  ink 
mileage  and  high  quality 
reproduction  from  Flint 
Arrowlith  Black  and 
Colors. 


Publishers  also  like  the 
convenience  and  economy 
of  tank  truck  delivery. 
Flint  Ink  tankers  [largest 
fleet  in  the  industry) 
operate  from  eight  of 
Flint’s  coast-to-coast 
manufacturing  facilities 
for  bulk  ink  delivery. 

The  same  high  quality 
inks  are  also  available  in 
drums  from  all  nineteen 
Flint  Ink  plants. 


CtDRPCDRATDN 

NATIONAL  HEADQUARTERS; 

25111  GLENDALE  AVENUE, 

DETROIT,  MICHIGAN  48239 
ATLANTA  •  CHICAGO  .  CLEVELAND 
DALLAS  •  DENVER  •  DETROIT 
HOUSTON  •  INDIANAPOLIS 
JACKSONVILLE  .  KANSAS  CITY 
LOS  ANGELES  •  LOUISVILLE  •  MIAMI 
MINNEAPOLIS  •  NEW  ORLEANS 
NEW  YORK*  PORTLAND 
PROVIDENCE  •  SAN  FRANCISCO 


NAPP  SYSTEMS  (USA) 

Booth  338 

Exhibiting:  New  Titan  High  Speed  Plate 
Processing  System  designed  for  major 
metropolitan  newspapers  that  is  capable 
of  producing  up  to  150  plates  per  hour. 
System  operates  with  just  one  man. 
Modular  system,  adaptable  to  feed  exist¬ 
ing  NAPP  plate  processors.  Conveyor 
system  from  NAPP  provides  for  punch, 
bend  and  trim  to  produce  fully  press 
ready  plates.  New  Speedplate  (photo¬ 
polymer  plate)  has  been  created  for  use 
with  Titan  and  processes  quickly  and 
easily  with  water. 

NATIONAL  MACHINE 

Booth  450 

Exhibiting:  National  Super  A-250  plate 
processor;  Super  A-340  plate  processor; 
Deluxe  33  roller  coater. 


NATIONAL  UTILITY 
SERVICE 

Booth  1438 

Exhibiting:  Service  for  energy  cost 
analysis  offering  a  highly  specialized 
method  of  cutting  and  controlling  energy 
costs.  NUS  has  been  working  in  domes¬ 
tic  and  international  field  for  44  years. 
Advises  how  to  obtain  lowest  rates  and 
terms  on  the  purchase  of  electricity,  gas, 
water,  oil  and  steam. 

NEW  ENGLAND 
NEWSPAPER  SUPPLY 

Booth  768 

Exhibiting:  Polystick,  Polydraw  for  Di- 
Litho,  Plastic,  Stereo  plates;  No  Pak 
Polyweb  for  Metros;  Delta  Offset  and 
DiLitho  wipe  on  plates  and  chemistry; 
Composing  room  furniture;  VDT  furni¬ 
ture;  Throw  away  rollers;  Mita  17  Dry 
Copier;  Border  Tape;  Grid  Sheets;  Com¬ 
plete  line  of  pressroom  and  phototype¬ 
setting  chemistry;  Photocomposition 
supplies. 

NEWSPAPER 

ELECTRONICS 

Booth  920 

NEWSPAPER 

PRODUCTION 

Booth  797 

Exhibiting:  Special  show  copies  of 


1  =  7 

Our  all  new 

one  systems 
offers  you  7 
basic  reasons  to 
see  us  before 
you  coniniit 


•  Editorial 

•  ClattMfied  Advertising 

•  Display  Advertising 

•  Business  and  Accounting 

•  We  deliver  the  systems  we  advertise 

•  W'e  service  (24  hrs.  a  day)  the  systems  we  deliver 

•  A  system  you  can  cost  justify 


one  COULD  be  your  lucky  number 

SEE  ONE  SYSTEMS  AT  BCMITH  804  ANPA/RI 


One  Systenui,lnc. 

P.O.  Box  2001 
OreanNide.  Ca.  92054 
(714)433-7380 


Newspaper  Production  featuring  1978 
Plant  of  the  Year. 

NOISE  ABATEMENT 

SYSTEMS 

Booth  1344 

NOLAN-JAMPOL 

Booth  654 

Exhibiting:  Mail  Room  Systems  Stack,  a 
new  system;  Mail  Room  Systems  Stream 
Conveyor  also  new;  Mail  Room  Instant 
Aisle  and  Mail  Room  Bottom  Wrapper. 

NUARC  CO. 

Booth  130 

Exhibiting:  Horizontal  process  camera 
Model  SST2024SB;  Horizontal  Process 
Camera  model  SST2024;  Metal  Halide 
Flip/Top  platemaker  model  FT40UP;  In¬ 
stant  Start  Metal  Halide  Flip/Top 
platemaker  model  FT  40V2UP;  Metal 
Halide  Non-stop  Flip-Top  model 
FT40UPNS;  Table  top  mercury  printer 
N750;  Diffusion  Transfer  processor 
model  P1400;  Diffusion  Transfer  Pro¬ 
cessor  model  P2500;  Light  tables;  Dark¬ 
room  sink  model  FDSV18;  Plate  sink 
model  PS36. 

ON  LINE  SYSTEMS 

Booth  150 

Exhibiting:  On-Line  Systems  magazine 
and  related  products. 

ONE  SYSTEMS 

Booth  804 

Exhibiting:  ONE/40S  system  a  complete 
editorial,  wire  and  classified,  on-line 
front-end  system.  Also  on  display  will  be 
the  ONE/40S  Spanish  version. 

PAKO  CORP. 

Booth  366 

Exhibiting:  Pakolith;  Pakonolith; 
Pakoquick  24  SQ;  12  RDP,  CR  I  &  11. 

PALMER  PAPER  CO. 

Booth  151 

PITMAN  CO. 

Booth  274 

Exhibiting:  New  model  of  Transferlith 
Complete  Direct  Screen  Color  System, 
film  and  equipment  designed  for  news¬ 
papers  by  Agfa-Gevaert;  TCS  9  Register 
Punch,  a  digital  readout  densitometer, 
and  a  one  step  single  solution,  table  top 
T42S  Automatic  Processor. 


PORTAGE  NEWSPAPER 
SUPPLY 

Booth  108 
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This  button 
controls  all 
typesetters. 

□ 


It’s  connected  to  the  Varicomposer  Multi-Terminal 
Modular  System.  One  system,  any  typesetter  and 
the  best  price  performance  anywhere. 


To  mohe  o  profit  in  todoy's 
typesetting  morket  you 
hove  to  toke  odvontoge 
of  new  typesetting  tech¬ 
nology  without  obsoleting 
your  whole  system. The 
Voricomposer  Multi- 
Terminal  Modular  System 
offers  more  "off-the-shelf" 
interfoces  ond  progroms 
for  Q  wider  range  of  type¬ 
setters  ond  peripherals 
than  onyone. 

Whotever  your  oppli- 
cotion;  commerciol,  in- 
plont,  or  newspoper, 
the  Multi -Terminol  Modular 
System  is  never  obsolete. 

It  is  eosily  expended  by 
odding  odditionol  MTMS 


modules,  ond  o  wide 
variety  of  peripherols. 

Built-in  "dedicoted” 
back-up  and  low  cost 
moke  the  Varicomposer 
MTMS  the  most  cost 
effective  high  speed 
composing  ond  editing 
package  in  the  industry. 

Costs  start  ot  under 
$13,500  ond  progress  in 
copobility  ond  price  os 
modules  ore  added  to 
match  workloods  ond 
opplicotions. 

Write  or  coll  for  full 
informotion  on  o  profit 
making  Voricomposer 
Multi-Terminol  Modulor 
System  matched  to  your 
exoct  requirements. 


Vorisystems  Corporation 

80  Skyline  Drive,  Ploinview,  N.Y.  11803 
Art;  Mr.  Wm.  Bauer,  Vice-President,  Morketing 

Q  Send  me  more  informotion  obouf  Vorisystems 
new  Multi-Terminol  Modular  Systems, 
n  Hove  your  representotive  coll  me.  I  need  the  intormo- 
tion  immediately 


Company 


State _ Zip. 


80  Skyline  Drive,  Ploinview,  N.Y.  1 1803 
(516)  931-7200  Telex:  144613 


Visit  with  us  at  the  ANPA/RI  Production  Management  Conference.  Booth  #  480 


Exhibiting:  SAFE-TRIM  JR.,  manual 
trimmer  with  a  full  17"  wide  cutting 
width.  Unit  trims  headlines,  text, 
halftones  and  photos  and  comes  with  a 
fully  gridded  Formica  platform  mounted 
on  a  heavy  chrome  base.  Operates  on 
torsion  springs. 

PUBLISHERS’ 

AUXILIARY 

Booth  1531 

Exhibiting:  NNA  Trade  show  brochures 
and  copies  of  Publishers'  Auxiliary. 
NNA  membership  literature  will  be 
available. 

PUBLISHERS  FOR 
CONVENTIONS 

Booth  597 

Exhibiting:  The  National  Conventioneer, 
a  reference  book  of  product  literature  rel¬ 
evant  to  the  newspaper  industry. 

RAYTHEON  GRAPHIC 
SYSTEMS 

Booth  254 

Exhibiting:  New  RAYCOMP  100,  an  ad 
composition  and  makeup  system  consist¬ 
ing  of  terminal  control  unit,  common 
logic  unit  and  up  to  4  work  stations  with 
200  square  inch  screens.  New  features 
include  simplified  keyboard  with  2  level 
programmable  keys  allowing  for  6  pro¬ 
grammable  functions  on  each  work  sta¬ 
tion.  Characters  are  shown  full  size  in 
correct  set  width,  and  ad  can  be  viewed 
full,  half  or  double-sized.  Operator  can 
apply  more  tjian  900  special  ad  formats; 
New  RAYEDIT  (Raytheon  Editorial 
System);  RAYCOMP  11,  a  low  priced  ad 
composition  and  makeup  system  de¬ 
signed  for  medium  and  small  size  news¬ 
papers;  New  Ad  Data  Entry  System 
( ADES)  that  provides  interactive  text  en¬ 
try,  proofing  and  correction  of  command 
and  text  data  and  outputs  on-line  to 
RAYCOMP;  Option  of  300  Megabyte 
storage  system  for  either  RAYCOMP 
100  and  RAYCOMP  II  that  provides 
storage  of  up  to  5600  ads. 


ROCHESTER  INSTITUTE 
OF  TECHNOLOGY 

Booth  107 

RUTHO-GRAPHICS  DIV. 
SUN  CHEMICAL 

Booth  1401 


Exhibiting:  Rutherford  M PE-24  News 
Platemaker  for  offset,  DiLitho  and 
Photopolymer  platemaking.  Unit  is  self 
contained  incorporating  all  the 
mechanics,  exposure  system  and  con¬ 
trols  necessary  to  produce  single  and 
multiple  copy  plates  from  camera  nega¬ 
tives.  Stacked  plates  are  supplied  to  the 
plate  pick-up  side  of  the  system  and  film 
is  loaded  over  register  pins  in  a  film 
frame.  Operator  selects  exposure  time  3 
to  4  seconds  and  number  of  copies  of 
each  plate  required.  Automatic  feature 
takes  over  with  maximum  production 
rate  approximately  180  plates  per  hour 
for  multiple  exposures. 


RYCOLINE  SOLVENT  & 
CHEMICAL  CO. 

Booth  184 

Exhibiting:  New  Automatic  mixing  for 
fountain  solution  for  both  DiLitho  and 
Offset;  New  Plate  Chemistry  for  wipe  on 
and  machined  developed  plates  formu¬ 
lated  for  fast  plate  making  and  long  runs; 
Offset  Blankets;  New  Rycoline  Alkaline 
Dry  Mixer  where  motors  are  not  sub¬ 
merged;  Spray  Dampening  for  conven¬ 
tional  presses  and  DiLitho. 

SAXMAYER 

Booth  472 

Exhibiting;  Route-Master  Model  EM, 
single  copy  tyer;  Mail-Master  Model  810 
quarter  fold  for  bundles;  Heavy  Duty 
tyers;  Bundle-Matic  Model  BMIA 
(semi-automatic  tyer);  Model  BMIB  ties 
and  compresses  and  Model  BMIC  feed- 
er-compressor-tyer  and  Chain  top  bundle 
delivery  conveyor. 

SEABOARD  ENERGY 

SYSTEMS 

Booth  197 

Exhibiting:  New  Security  system  which 
can  be  added  to  energy  system  or  stand 
alone:  A  microprocessor  computer  based 
system  developed  to  reduce  cost  of  elec¬ 
tricity.  Reduction  accomplished  by  re¬ 
ducing  both  total  kilowatthours  con¬ 
sumed  and  lowering  peak  demand 
charges. 

SEMLER  INDUSTRIES 

Booth  1504 

Exhibiting:  New  Portable  Fountain 
cleaner  Model  RLR  2(X)  approximately 


30"  wide,  60"  long  and  41"  high.  The  3 
stage  filtration  results  in  a  clean,  refined 
usable  ink.  Steel  base  serves  as  a  45  gal¬ 
lon  storage  tank. 


SEYBOLD 

PUBLICATIONS 

Booth  1442 

Exhibiting:  New  report,  SEYBOLD 
REPORT  ON  WORD  PROCESSING: 
Seybold  Report;  Fundamentals  of  Mod¬ 
ern  Composition;  Glossary  and  Guide  for 
Automated  Typesetting.  Seybold  Report 
on  Word  Processing  appears  monthly 
with  each  issue  devoted  to  an  analysis  of 
a  particular  system  or  the  products  of  a 
particular  company.  There  are  also  com¬ 
parisons  between  systems  and  features. 

SIGNODE  CORP. 

Booth  280 

Exhibiting;  Live  demonstrations  of  Sig- 
node's  fully  automated  MLN-2A  News¬ 
paper  bundling  machine  and  semi¬ 
automatic  ML  series. 

SMITH  RPM 

Booth  1540 

Exhibiting:  Smith  Dampener  system. 

SNOOK  CORP. 

Booth  191 

BERNARD  SOEP 
ASSOCIATES 

Booth  380 

Exhibiting;  New  demonstration  of  anti¬ 
glare/reflection  panel  for  VDT's;  New 
consultant  services  analysis  of  com¬ 
munication  systems,  design  and  im¬ 
plementation  supervision;  New  static- 
free  carpet  materials;  Space  planning  and 
interior  design  for  pre-press  areas. 

SPERRY  UNIVAC 

Booth  1301 

Exhibiting:  UTS  400  Text  editor;  UTS 
400  Application  terminal. 

SPORTS/COMM 

Booth  608 

STAUFFER  MEDIA 
SYSTEMS 

Booth  1407 

STEPPER  ASSOCIATES 

Booth  662 
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LASERITE 


St.  Louis  ANPA  78 

FIRST  COMPUTER-TO-PLATE 

DEMONSTRATION 


Houston  ANPA  75 

FIRST  LASER  NEWSPAPER  SYSTEM 
DEMONSTRATED 


19722  Jamboree  Blvd.  .  Irvine,  California  92715  .  (714)  833-2781  TELEX  68-5698 


Pathway  to  Pagination 


Future  ANPA 

ALL  ELECTRONIC  LASER 

PREPRESS  SYSTEM 


BOOTH  #292 


KOCOM 

CORPORATION 


A  Disneyland  ANPA  7^^^^ 
^  FIRST  LASER  FOR 

ELECTROSTATIC  PL^^^ 


jr^  Las  Vegas  ANPA  76 
^^^^^l^l|^NEWSPAPER  PRODUCE 


Chicago  PRINT  74 

FIRST  LASER  DEMONSTRATION 


Exhibiting:  New  Wrapping/labeling  sys¬ 
tem  (automatic)  for  newspapers  that  are 
to  be  delivered  by  the  post  office  as 
single  wraps.  System  uses  kraft  or  simi¬ 
lar  paper  and  a  self-adhesive  label  is 
adhered  to  each  wrapped  paper.  Model 
720  Stepper  Fold'n  Tyer  which  assem¬ 
bles  each  newspaper  with  a  supplement 
and  folds,  wraps  and  ties.  Low  cost 
Model  5I0W  Fold'n  Tyer  for  newspapers 
and  shoppers.  Double-Bin  Bagging  at¬ 
tachment  for  batch  counting  and  bagging 
papers  that  are  folded  and  tied  by  a 
Stepper  Fold'n  Tyer. 

SWAP  OR  BUY 

Booth  1405 

Exhibiting:  Show  Journal  of  New 
Equipment. 

SYSTEM 

DEVELOPMENT  CORP. 

Booth  1212 

SYSTEM 

INTEGRATORS  INC. 

Booth  926 

Exhibiting:  New  SI  I  System  22,  a  low 
cost  total  newspaper  system  that  in¬ 
cludes  all  of  the  features  found  in  the 
larger  Sll  TMS  system  and  is  only  lim¬ 
ited  in  the  number  of  VDT's  and 
peripherals.  Sll  TMS  System  featuring 
the  ET/960  Pan  Scrolling  VDT. 

TAFT  EQUIPMENT 
SALES  CO. 

Booth  686 

Exhibiting:  Offset  Letter  Press  Conver¬ 
sion;  Automatic  Plate  making;  Dispatch 
Conveyor  (newspaper)  Plastic  Wrap 
machine  and  Cross  Tying  Machine. 

TAL-STAR  COMPUTER 
SYSTEMS 

Booth  826 

Exhibiting;  New  TC-4(){)0  Classified  Sys¬ 
tem  that  is  designed  for  the  large  met¬ 
ropolitan  daily.  System  based  on  same 
architecture  as  the  T-4000  Editorial  sys¬ 
tem  and  features  a  single  data  base  serv¬ 
ing  up  to  1%  on-line  ad  takers.  Fail  safe 
features  of  the  distributed  computer 
networks,  redundant  data  files,  dual 
communication  paths  and  “hot”  back-up 
are  included.  New  T-RB4  a  reporter 
input  terminal  cluster  for  remote  bureaus 
where  news  can  be  written,  edited  and 
stored  on-site  (bureau)  and  then  batch 
transmitted  to  host  front-end  system. 
Can  be  used  for  additional  reporter 
workstations  in  present  front-end  edito¬ 
rial  system.  New  TSO,  Time  Sharing 
Operating  system  for  business  applica¬ 
tions.  Used  for  concurrent  running  of 
various  newspaper  business  applications 
including  classified  ad  printing,  on-line 
circulation  processing,  payroll  and  other 
accounting  functions.  Features  300  MB 
disks,  low  cost  data  entry  terminals  and 
expanded  memory.  T-410  Publishing 
76 


System  with  new  on-line  classified  fea¬ 
tures  of  ad  rating  and  credit  checking. 
T-4000  Editorial  System  with  new  fea¬ 
tures  in  queue  handling,  routing  from 
queues,  display  of  tabular,  and  live 
back-up  of  the  wire  capture  processor. 

TASOPE  CO. 

Booth  744 

Exhibiting:  New  Co-ordinator  Automa¬ 
tic  Crimping  Machine  will  accept  150 
plates  on  its  loading  platen  or  conveyed 
directly  from  your  processor  to  its  crimp¬ 
ing  chamber.  Unit  will  automatically 
bend  and  stack  180  plates  per  hour  and 
lends  itself  to  paper’s  particular  cut-off 
length  and  bend  configuration;  Instigator 
Plate  Punch/Coater;  Automator-Expo- 
sure  processor;  Participator  Litho  plate/ 
processor. 


TECHNISERV  INC. 

Booth  1551 

TELERAM 

COMMUNICATIONS 

Booth  1305 

Exhibiting;  New  Model  2277  remote  or 
on-site  stand  alone  terminal  which  fea¬ 
tures  built  in  mini  floppy  disk.  Unit  has 
Virtual  Scroll  permitting  variable  length 
stories  up  to  80,000  characters  each  to  be 
created,  edited,  stored  and  transmitted. 
Unit  has  Directory  Feature  and  displays 
on  command  contents  of  diskette  show¬ 
ing  story  number,  character  count  per 
story,  and  first  64  characters  of  each 
story.  Terminal  can  interface  with  any 
existing  computer  system  by  direct  cable 
connection  or  over  telephone  lines.  Also 
on  display  2  Teleram  portable  terminals, 
P-1800  with  120,000  character  cassette 
and  low  cost  P-1881  with  an  8K  memory 
and  special  24  hour  copy  save  feature. 
Bureau  1800,  equivalent  of  P-1 800  except 
designed  for  desk  top  operations. 

TEXAS  INSTRUMENTS 

Booth  1420 

Exhibiting;  Latest  model  in  Silent  700 
electronic  data  terminal  family;  Latest 
model  in  the  distributed  process  system 
family. 

TV  DATA  INC. 

Booth  502 

Exhibiting;  Wire  delivery  of  TV  listings; 
Camera  ready  listings. 


UNITED  PRESS 
INTERNATIONAL 

Booth  754 

Exhibiting;  Demonstrating  DataNews; 
NewsPictures  and  other  services. 

VARISYSTEMS 

Booth  480 

Exhibiting:  VariComposer  I A  dual  disk 
48K  memory  4  terminal  data  gathering 
system;  Model  llOOA  20  character  dis¬ 
play  keyboard  to  paper  tape  and  model 
1  icio  AD  a  40  character  display  keyboard 
to  disk  matrix  printer  300  Ipm.  Vari- 
Scanner  OCR;  Multi  terminal  modular 
System  11;  Vari  Set  132  Typesetter  22 
1pm;  VariSet  142  Typesetter  65  Ipm. 

VARN  PRODUCTS 

Booth  1505 

Exhibiting;  New  WEB  34  Fountain  solu¬ 
tion  that  reduces  rollup  time.  New  acid 
based  solution  allows  full  color  pages  to 
be  printed  without  a  background  tint. 

VERSATEC 

Booth  784 

Exhibiting:  Versatec  raster  processor 
that  accepts  computer  generated  tapes 
for  off  line  electrostatic  printing  and  plot¬ 
ted  graphics.  System  reads  ASCII, 
EBCDIC,  FIELD  DATA  or  other  print 
codes.  Versaplot  software,  run  on  host 
computer,  provides  vector-to-raster 
processing  necessary  for  fast  electrosta¬ 
tic  plotting.  Versatec  8122  plotter  draws 
computer-generated  ad  and  page  layouts 
in  22  inch  plotting  widths.  Plotting  an 
entire  raster  of  data  simultaneously  across 
the  paper  width  within  milliseconds, 
and  plots  at  paper  speed  of  2  inches  per 
second.  Versatec  LP1600  proofer/printer 
prints  1000  lines  per  minute  without  im¬ 
pact.  Three  fonts  available:  Versatec 
Roman,  Gothic  or  Courier.  A  %  charac¬ 
ter  set  is  standard,  124  optional. 
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CPS  320 

PRODUCTION/BUSINESS 

SYSTEM 


E- 


If  you're  looking  for  solutions  to  both  text 
management  and  business  system 
problems  and  you  would  like  expanded 
backup  features,  you  owe  it  to  yourself  to 
investigate  the  newest  member  of  our  CPS 
300  family,  the  320 . .  .a  revolutionary  dual 
system  that  gives  you  the  capabilities  of  two 
separate  full-scale  systems— one  used  for 
composition  production  and  the  other  for 
business. 

In  addition  to  providing  complete 
editorial,  classified  and  display  packages, 
the  320  automatically  transfers  relevant 
Input  data  to  the  business  system  for 
procedures  such  as  classified  ad  billing, 
updating  account  receivables,  and 
maintaining  statistical  reports. 

Also,' the  CPS  320  dual  system  gives  yoq 
these  important  options:  use  of  both  systems 
for  production  or  business,  or  each  used  to 
back  up  the  other  op>eration. 

The  320  is  the  lowest  priced,  full-feature  dual 
system  on  the  market.  For  details  write,  or  call 
toll  free:  1 -800-225-0945,  except  Mass. ” 
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DYMO  GRAPHIC  SYSTEMS.  INC. 
Wilmington,  MA  01 887  (61 7)933-7000 


WEB  SPECIALTIES 

Booth  602 

WESTERN  LITHO 
PLATE  &  SUPPLY 

Booth  408 

Exhibiting:  New  24"  Plate  Processor  with 
a  new  concept  of  developing  and  chemi¬ 
cal  distribution;  Lith-X-Poser  with  au¬ 
tomatic  hookup  to  a  38"  Lithoplater  with 
chemizer.  This  is  an  automated  line  for 
exposing  and  processing  either  offset  or 
DiLitho  plates.  Punch-Coater  is  the  au¬ 
tomated  line  for  punching  and  coating 
plates.  Lithocoater  is  for  coating  plates 
when  a  large  volume  is  not  required. 

WOOD  FLONG 

Booth  398 

Exhibiting:  Offset  and  DiLitho  Plates; 
Stereotype  Mats;  Photo  Products;  Bor¬ 
der  Tape. 

WOOD  INDUSTRIES 

Booth  718 

Exhibiting;  Featuring  two  advanced 
presses — LITHOMATIC  II  the  met¬ 
ropolitan  daily  press  and  LITHOFLEX 
the  mid-sized  newspaper  press  for  offset 
printing.  Displays  will  show  features  of 
the  presses  and  other  news  at  the  booth 
will  include  conversion  data  from  letter- 
press  to  offset  utilizing  most  of  the  exist¬ 
ing  letterpress  equipment,  environmental 
protection  systems,  remote  control  pro¬ 


gramming  systems,  DiLitho  Jet  Air 
Dampening  systems. 

XENOTRON  LTD. 

Booth  420 

XITRON  INC. 

Booth  1543 

Exhibiting:  New  Facit/BRPE  Translator 
allows  Facit  or  GNT  tape  punch  users 
the  option  of  recycling  a  BRPE  punch. 
Translator  increases  system  reliability 
and  increases  throughput  by  50%.  New 
universal  Interface  uses  peripheral  emu¬ 
lator  modules  to  match  any  input  device 
to  any  output  device.  Has  two  indepen¬ 
dent  outputs  which  are  automatically 
or  manually  selectable.  Permits  two  out¬ 
put  devices  like  phototypesetters  to  be 
on-line  with  only  one  interface. 


ZENTEC  CORP. 

Booth  109 

Exhibiting:  New  ZMS-50  a  low  cost  in¬ 


telligent  terminal  geared  for  a  wide  vari¬ 
ety  of  data  entry  and  text  editing  applica¬ 
tions.  Unit  is  microcomputer  based  key¬ 
board/video  display  with  programs 
executing  out  of  firmware.  Terminal  has 
25  line  x  80  character  display.  4k  or  op¬ 
tional  I6K  bytes  of  system  RAM  and  an 
asynchronous/synchronous/isochronous 
RS-232C  interface  supported  by 
firmware  telecommunications  package. 
New  ZMS-70  intelligent  terminal,  micro¬ 
computer  system  with  up  to  64K  bytes  of 
memory,  RS-232C  interface,  16K  bytes  of 
RAM  and  dual  mini  disk  drives  that  pro¬ 
vide  143,000  bytes  of  on-line  disk  stor¬ 
age.  Software  routines  are  for  both  ap¬ 
plication  program  development  and  day- 
to-day  operations. 


Meet  us  in  St.  Louis 

The  Ladies  of  The  Printing  Industry 
are  inviting  the  wives  of  industry  execu¬ 
tives  attending  the  ANPA/Rl  Conference 
to  join  them  for  three  delightful  days  of 
activities  in  St.  Louis.  The  program  fea¬ 
tures  on  Monday,  June  5  at  10  A.M.  in 
the  Robert  E.  Lee  Room  St.  Louis 
Sheraton,  Cylvia  A.  Sorkin  Ph.D., 
speaking  on  the  subjects,  “It’s  What 
You  Learn  After  You  Know  It  All”  and 
“Are  You  Normal?” 

Tuesday’s  program  includes  a  tour  of 
the  Missouri  Botanical  (Shaw’s)  Gar¬ 
dens.  The  garden  encompasses  the 
famed  Climatron,  New  Japanese  Garden 
(Seiwa-En)  a  desert  house,  Mediterra¬ 
nean  house,  Henry  Shaw’s  restored 
country  home,  circa  1850,  and  a  unique 
Gift  Shop.  After  luncheon  the  members 
will  go  on  to  the  Chatillon-DeMenil 
house.  This  ante-bellum  mansion  is  well 
known  for  its  Greek  Revival  Architec¬ 
ture  and  beautiful  period  pieces.  From 
here  the  group  will  go  to  the  Anheuser- 
Busch  Brewery. 

On  Wednesday  morning  (8:30  a.m.) 
after  a  continental  breakfast  and  fashion 
presentation,  the  group  will  leave  for 
shopping  at  the  fashionable  Plaza  Fron- 
tenac  with  sixty-one  shops  including 
Neiman  Marcus,  Saks  Fifth  Avenue  and 
Gucci. 

Registration  for  the  three-day  program 
($48)  should  be  sent  to  (do  not  mail 
checks  later  than  May  24th)  Barbara 
Lawson,  761  Dogwood  Circle,  Macon, 
Georgia  31210. 
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Downtown  plant 
is  renovated 

South  Dade  (Fla.)  News  Leader,  a 
15,000-circulation  5-day  daily,  published 
at  Homestead,  Fla.,  recently  completed 
a  renovation  program  which  “tied  to¬ 
gether"  its  two  principal  buildings. 

An  overhang,  supported  by  columns  of 
native  Florida  Keys  coral  rock,  was  used 
to  “dress  up”  the  old  structures.  An  av¬ 
ocado  tree,  which  still  bears  fruit,  was 
saved  and  made  the  focal  point  of  a 
patio-courtyard  area  between  the  two 
buildings  which  are  linked  by  a  decora¬ 
tive  fence  and  a  covered  walkway. 

Benches  for  employes  were  placed  in 
the  patio  area.  A  lime  tree,  another  na¬ 
tive  to  the  area,  was  planted  and  a  vol¬ 
leyball  court  added  for  employes. 

The  News  Leader  is  located  in  a  de¬ 
teriorating  section  of  old  downtown 
Homestead,  a  South  Florida  community 
founded  in  1912.  Efforts  have  been  made 
to  revitalize  and  renovate  the  old  section 
of  town  to  no  avail.  The  newspaper  was 
the  first  to  accomplish  the  program  and  it 
has  become  the  showcase  of  the  old  sec¬ 
tion  of  the  city. 

The  newspaper's  modernization  pro¬ 
gram,  underway  for  several  years,  in¬ 
cludes  a  32-page  Cottrell  845  offset  press 
and  a  completely  computerized  typeset¬ 
ting  system. 

The  News  Leader  is  one  of  3  daily 
newspapers  published  in  heavily- 
populated  Dade  County,  Fla.  It  is  a 
member  of  the  Calkins  Newspaper 
Group. 


Win  Berger  award 

Reporters  at  the  New  York  News  and 
New  York  Times  have  won  Columbia 
University’s  1978  Mike  Berger  Award. 

Ricki  Fulman  of  the  News  won  for 
“her  upbeat  stories  on  Strivers’  Row,  a 
‘best  block’  in  Harlem.”  Carey  Winfrey 
of  the  New  York  Times  was  cited  for 
“his  witty  and  elegant  stories  of  New 
York  life,  written  with  a  perception  equal 
to  his  style.” 

The  winners  will  share  a  cash  prize  of 
$1,500  and  will  receive  a  certificate  at 
ceremonies  to  be  held  at  the  Journalism 
School  on  May  16. 
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For  Powerful  Year  Round  Promotions 

AMERICAN  FLAG  KITS 

3'  X  5'  Double  Stitched  Flag 
W  6  Ft.  Jointed  Metal  Pole  &  Accessories 

PMade  in  U  S  A. 

Immediate  Delivery 

HEADQUARTERS 

for  Newspapers 

Write  or  call  Today 
for  Catalog  Sheet 

ATLAS  FLAG  CORPORATION  OF  AMERICA 

Eldorado.  III.  62930  •  618  273-3376 


Renovated  plant. 


The  system  of  the  future, 
that’s  operational  and  ready  to 
put  out  your  newspaper  today. 


The  Text  Processing  System/6000  is  based  on  a  high  level 
language  for  advanced  capability  combined  with  ease  of  main¬ 
tenance.  One  software  system  regardless  of  your  configuration 
and  it  has  all  the  features  you  should  demand  in  a  TPS  and  more. 

TPS/6000  has  a  single  data  base  totally  backed  up  with  an 
identical  duplicate  to  prevent  copy  loss.  Unique  headline  fitting, 
a  powerful  directory  structure  and  interactive  H  &  J  to  allow 
easier  and  faster  page  make-up.  Interactive  classified  advertising 
costing,  automatic  credit  checking  and  ad  routing  to  optimize 
production  efficiency.  A  total  system  with  emphasis  on  security, 
data  integrity  and  complete  back-up  assures  the  newspaper  will 
get  out,  no  matter  what. 

TPS/6000.  The  high  performance,  high  uptime  system 
designed  to  maximize  your  product  and  your  profits.  For  all  the 
data  contact  Jack  Nicholson  at  LOGICON,  24225  Gamier  St., 
Torrance,  CA  90505,  phone  C213]  325-6060. 


LOGICON 
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Women  takeover 
offices  of  U  Mass, 
campus  daily 

By  Deborah  Edwards 

About  50  women  decrying  the  lack  of 
news  of  interest  to  feminists  and  lesbians 
on  campus  in  the  Massachusetts  Daily 
Collefiian  have  barricaded  the  news¬ 
paper's  office,  withholding  release  until 
their  demands  are  met. 

The  women,  led  by  Julie  Melrose, 
woman's  news  editor  of  the  Daily  Colle¬ 
gian,  demanded  originally  4  clear  pages 
of  the  paper — New  England's  largest  col- 


lege  daily — per  week  exclusively  for 
woman's  news.  Negotiations  with  the 
other  editors  have  now  brought  that  de¬ 
mand  to  a  guaranteed  4  pages  per  week 
with  advertising. 

The  women  also  want  full  editorial 
control  as  to  the  content  and  editing  of 
their  news  and  advertising  space.  At  a 
rally  held  Monday  (May  8),  with  about 
500  women  attending,  the  women 
charged  the  Collegian  with  sexist  adver¬ 
tising,  and  refusal  to  publish  stories 
submitted  by  the  woman's  editor  to  the 
news  department.  It  was  also  charged 
that  the  Collegian  news  editors  rewrote 
the  stories  that  were  submitted. 

The  Collegian  has  been  publishing  out 
of  the  old  library  building  on  campus 


Update  your  web  break 

protection  with  the 

-  - 


BALDWIN 


COOKSEY  SYSTEM 


The  COOKSEY  System's  quick  and  reliable  response  to  web  breaks  provides  assurance  that 
the  web  is  brought  under  control  before  damaging  wrap-ups  can  occur.  Now  three  new  products 
are  available  as  Cooksey  system  components  to  further  improve  efficiency,  reduce  downtime 
and  eliminate  errors.  FOR  MAXIMUM  PROTECTION  WHEN  A  WEB  BREAKS.  SPECIFY  THE 
COOKSEY  SYSTEM. 


Reduce  Downtime 

FBI  FIRST  BREAK  INDICATION... Pinpoints  position  of 
first  web  break  on  press  schematic.  Allows  pressmen  to 
quickly  determine  the  trouble  area.  Provides  quick  means 
of  checking  electrical  and/or  mechanical  status  of  each 
detector.  Assists  in  reducing  downtime. 


ijjhwjui 

Fine  Products 
For  Finer  Printing 


Tell  me  more  about: 

□  Cooksey  System  □  Automatic  Lift  Otl(ALO)  □  Automatic  By-Pass  (ABP) 

□  FBI  System  □  Press  Make _ Size _ No.  of  units _ 


BALDWIN- 
GEGENHEIMER 
CORPORAnON 
401  Shippan  Avenue 
Stamford,  Conn.  06902 
Tel.  (203)  325-3581 
Telex:  965-847 


Speed  Start-up 

The  COOKSEY  AUTOMATIC  LIFT¬ 
OFF  (ALO)  automatically  "sets  down”  on 
the  web  above  web-up  speed,  and  "lifts  off” 
as  press  speed  comes  down.  The  detector 
arms  are  automatically  raised  out  of  the 
way  during  web-up  or  when  the  press  is 
down.  A  great  time  saver,  ALO  speeds  start¬ 
up  after  makeready  or  a  web  break.  ALO’s 
are  easily  retrofitted  on  most  existing 
Cooksey  detector  systems  and,  of  course, 
available  on  any  new  presses. 


Eliminate  Hand  Setting 

The  COOKSEY  AUTOMATIC  BY-PASS  Detec¬ 
tor  (ABP)  never  needs  setting  by  the  pressman 
-  regardless  of  the  web  lead  arrangement.  In 
addition  to  the  features  and  benefits  of  the 
ALO,  the  ABP  further  saves  time  by  "auto¬ 
matically  silencing"  itself  when  the  web  run 
does  not  require  it  to  be  in  operation.  Readily 
available  for  new  installations.  Retrofit 
possible. 


See  us  at  ANPA  Show  Booth  #  172 


with  an  armed  guard  hired  by  the  univer¬ 
sity  outside  the  door,  since  the  takeover, 
leaving  the  newly  installed  camera  ready 
equipment  in  the  old  office.  During  the 
previous  week  the  paper  was  put  out  in 
staff  members'  apartments,  dorm  rooms, 
etc.,  as  the  women  tried  to  stop  the  paper 
from  publishing.  The  newspaper  is 
printed  in  Ware,  Mass,  by  an  outside 
printer. 

When  the  first  take  over  occurred,  the 
women  lobbied  the  Student  Senate  into 
passing  a  bill  to  freeze  funding  to  the 
Collegian,  (about  $40,000  a  year  allo¬ 
cated  from  student  funds.)  The  Collegian 
gets  the  major  portion  of  its  funds  from 
advertising.  The  Collegian  editors  then 
voted  to  agree  to  the  women’s  original 
demands.  But  later  the  Collegian  staff 
overruled  the  decision  by  about  a  128-29 
vote. 

After  the  rally  held  on  Monday,  about 
1(X)  women  marched  to  the  new  Colle¬ 
gian  office  and  locked  members  of  the 
staff  in.  Where  the  university  guard  was 
is  not  known,  but  after  about  an  hour  the 
women  became  bored  with  the  new  bar¬ 
ricade  and  left  to  join  other  demstrators 
marching  on  campus,  singing  and  chant¬ 
ing. 

Visiting  news  media  who  were  on 
campus  remarked  to  a  group  of  jour¬ 
nalism  students  how  amazing  it  was  that 
none  of  the  local  tv,  radio  or  newspapers 
were  focusing  on  the  denial  of  the  First 
Amendment  aspect  of  the  story,  that 
being  the  women  were  attempting  to 
deny  the  paper  freedom  of  speech. 

The  women  protesting  are  not  Colle¬ 
gian  staff  members,  with  the  exception  of 
Julie  Melrose  and  a  few  others.  They  are 
generally  student  women  who  want  the 
Collegian  to  give  up  its  role  as  a  com¬ 
munity  newspaper,  which  serves  UMass 
students,  employees,  and  townspeople  in 
Amherst,  Smith  College,  Amherst  Col¬ 
lege,  Mount  Holyoke  College,  and 
Hampshire  College. 

The  protestors  feel  the  Collegian 
should  be  a  learning  experience  for  all 
students,  not  merely  for  Journalism 
majors. 

Previously,  demands  have  been  met 
for  other  special  interest  groups  desiring 
space  in  the  Collegian,  eventually  form¬ 
ing  separate  newspapers.  The  Collegian 
presently  contains  a  weekly  supplement 
for  the  black  community  at  UMass  which 
was  added  to  the  paper  after  several 
blacks  overtook  the  Collegian  offices  2 
years  ago. 

Francis  Mead  dies 

Francis  J.  Mead  Sr.,  79,  senior  vice- 
president  of  the  Times  Publishing  Co.  in 
Erie,  Pa.  died  May  1.  He  was  the  son  of 
the  late  John  J.  Mead  Sr.,  founder  of  the 
publishing  company,  which  publishes  the 
Erie  Morning  News  and  Erie  Daily 
Times.  His  son,  Frank  P.  Mead,  is  vice- 
president,  treasurer  and  director  of  the 
Times  Publishing  Co 
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“Winnie  the  Pooh”  and  friends 
bow  on  200  comic  pages 


Winnie  the  Pooh,  Christopher  Robin, 
and  their  wacky  companions  who  have 
charmed  both  adults  and  children  around 
the  world  for  more  than  50  years  are  the 
stars  of  a  new  Walt  Disney  and  King 
Features  comic  strip  debuting  Monday 
June  19. 

“Winnie  the  Pooh”  will  be  launched 
daily  and  Sunday  in  more  than  200  news¬ 
papers,  including  the  Chicago  Tribune, 
Cleveland  Plain  Dealer,  Pittsburgh 
Press,  Philadelphia  Bulletin,  San  Fran¬ 
cisco  Examiner,  Boston  Herald  Ameri¬ 
can,  Baltimore  News  American,  Denver 
Post,  Buffalo  News,  Phoenix  Republic, 
Tucson  Citizen,  Portland  Oregonian, 
Columbus  Dispatch,  Memphis  Commer¬ 
cial  Appeal,  Salt  Lake  City  Tribune,  Dal¬ 
las  Times  Herald,  Detroit  Free  Press, 


Tampa  Tribune  and  Los  Angeles  Herald 
Examiner. 

J.  F.  D’Angelo,  president  of  King  Fea¬ 
tures,  said  of  the  new  strip;  “We  are 
confident  that  ‘Winnie  the  Pooh’  will  be¬ 
come  a  comic  strip  classic,  just  like  the 
original  stories  by  A.  A.  Milne.  The 
characters  have  proved  their  durability 
and  their  appeal,  and  they  are  presented 
with  the  warmth  and  humor  that  has 
made  the  name  Walt  Disney  legendary  in 
the  field  of  entertainment.” 

King  also  distributes  Disney’s  other 
strips,  “Donald  Duck,’’  “Mickey 
Mouse,”  “Scamp,”  and  “Treasury  of 
Classic  Tales,”  to  more  than  1000  news¬ 
papers. 

The  two  main  characters  in  the  new 
strip,  as  in  the  stories,  are  Pooh,  the  lov¬ 


able  stuffed  bear,  and  Christopher  Ro¬ 
bin,  his  very  best  friend. 

In  addition.  Sir  Brian,  a  minor  figure  in 
the  original  Pooh  books,  will  become  a 
key  supporting  character.  Sir  Brian  not 
only  doesn’t  know  the  meaning  of  the 
word  fear,  he  doesn’t  know  the  meaning 
of  practically  anything. 

A  new  character  will  be  introduced. 
He  is  Dragon,  a  full-time,  bona  fide  fire¬ 
breathing  dragon  and  a  part-time  encyc¬ 
lopedia  salesman. 

Other  characters  include  Rabbit  and 
Wol,  the  latter  not  the  wisest  of  owls; 
Piglet;  Tigger,  who  provides  proof  no¬ 
thing  is  impossible  if  one  is  bold,  brash, 
bouncy  and  a  little  nuts;  and  Eeyore,  the 
burro  who  is  usually  optimistic  that 
everything  eventually  will  turn  out  aw¬ 
ful. 

Hellendale  named 
president  of  GNN 

Robert  Hellendale  has  been  named 
president  and  chief  operating  officer  of 
Great  Northern  Nekoosa  Corporation. 
Sam  Casey  continues  as  chairman  and 
chief  executive. 

In  other  changes,  Peter  F.  Yacavone 
was  named  senior  vicepresident  of 
GNN’s  Great  Northern  Paper  division 
and  Steven  M.  Hill  appointed  treasurer  of 
Great  Northern  Nekoosa. 


Go  On-line  with  Mycro-Tek 

The  Mycro-Comp  1000  System  is  an  electronic  text  editing  and  management  system 
for  phototypesetting  front-end  applications. 

Standard  Features: 

•  On-line  Typesetter  Interfacing 

•  On-line  Wire  Capture 

•  Automatic  Ciassified 

•  Headline  and  Copy  Fit 

•  First  Graf  Directory 

•  Large  (24  pt.)  VDT 
Dispiay  Type 

The  Mycro-Comp  1000  System  is  flexible  and  can  be  figured  to  meet  individual 
applications. 

See  Mycro-Tek  for  a  demonstration  at  the  1978  ANPA  Booth  No.  586. 


MYCRO-TEK,  INC. 

21  N.  Washington,  Wichita,  Kansas,  67202  316-265-5277 
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Where  to  find  exhibitors 


Exhibitor  Booth  No. 

Agfa-Gevaert  Incorporated .  266 

ANPA  Credit  Bureau,  Inc .  599 

Applied  Learning  Corporation  .  1441 

Associated  Press .  732 

AT&T  .  738 

Autologic  Incorporated  .  522 

Automix  Keyboards,  Inc . 1138 

Baldwin-Gegenheimer  Corporation  ...  172 

Beach  Manufacturing  Corporation  ....  1116 

Berkey  Technical  .  148 

Berthold  of  North  America  . 1550 

Blum  Publications  .  420 

B.  H.  Bunn  Company  .  1410 

Butler  Automatic,  Inc . 1202 

Canon  USA,  Inc . 1501 

Capital  Elevator  Sales,  Inc . 1533 

Cary  Company,  Inc .  402 

Chemco  Photoproducts  Company  ....  670 

Combined  Services,  Inc .  914 

Composition  Systems,  Inc .  508 

Compugraphic  Corporation  ...  1024  &  1547 

CompuScan  Incorporated  . 1238 

Computek  Incorporated  .  168 

Computer  Devices,  Inc .  499 

Coreco  Research  Corporation  .  153 

The  Courier-Journal  and 

Louisville  Times  . 1445 

Craig  Cold  Type  Supply,  Inc . 1539 

Cutler-Hammer  Denver  . 1330 

Cypack  Systems  Corporation  .  350 

D.  S.  America  Incorporated  .  250 

Dahlgren  Manufacturing  Company  ...  102 

Data  Type  .  149 

Delta  Data  Systems . 1 302 

Digital  Equipment  Corporation  .  222 

Dissly  Research  Center,  Subsidiary 
Courier-Journal  and  Louisville  Times 

Company  .  1445 

Dow  Jones  &  Company,  Inc .  710 

Durbin  Associates  . 1342 

DuPont,  E.  I.,  de  Nemours  Company  . .  284 

Dymo  Graphic  Systems  .  454 

Dynaiith  Incorporated .  762 

Eastman  Kodak  Company .  938 

ECAR  Products,  Inc.,  A-Par  Division  ...  1424 

Eclectic  Company  .  498 

ECRM  Incorporated . 1008 

Edison  Electric  Institute  .  166 

Editor  &  Publisher  Company,  Inc .  374 

EDS-IDAB  .  1525 

Encyclopaedia  Britannica,  Inc .  105 

EOCOM  Corporation  .  292 
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Exhibitor  Booth  No. 

Ferag  Incorporated  .  1318 

Fincor  Incom  International,  Inc .  122 

Flint  Ink  Company  .  159 

Fluorographic  Services,  Inc .  199 

J.  A.  Freeman  &  Son  .  1428 

GAF  Corporation  .  902 

Gannett  Newspaper  Foundation,  Inc.  .  1002 

General  Photo  Products  Company  ....  101 

W.  R.  Grace  &  Company  .  818 

Graphic  Arts  Manufacturing  Company  1418 

Graphic  Arts  Technical  & 

Consulting  Services  .  790 

Graphic  Enterprises,  Inc .  180 

Graphic  Management  Associates  ....  1545 

Graphic  Products  Company  .  1506 

George  R.  Hall,  Inc . 1338 

Hamilton  Communications,  Inc .  698 

Harris  Corporation, 

Web  Press  Division  .  538 

Hendrix  Electronics,  Inc . 1306 

Herrera  Kirby  Company, 

K.C.,  Inc . 1549 

Hickey-Mitchell  Company, 

Vendor  Division  . 1552 

Philip  A.  Hunt  Chemical 
Corporation  .  776 

Iconics  Control,  Inc .  762 

Ideal  Equipment  Company,  Ltd .  1534 

Image  Systems,  Inc . 1409 

The  Information  Bank  . 1568 

Information  International,  Inc . 1038 

Ingol  Media  Services,  Inc . 1344 

Inland  Printer/ 

American  Lithographer  .  1546 

inland  Printing  Equipment,  Inc .  662 

International  Graphics  Supply  .  152 

K  &  F  Manufacturing  Company,  Inc.  .  238 
K-Jack  Engineering  Company,  Inc.  ...  195 

Kansa  Corporation  .  1437 

Key  Corporation  . 1565 

King  Press,  Inc .  430 

Kirk  Rudy,  Inc .  157 

Kreonite  Incorporated  . 1206 

Lektro  Midwest  .  908 

Lincoln  St.  Louis .  697 

Lith-Kem-Ko,  Subsidiary  Chessco 

Industries,  Inc .  192 

LogEtronics  Incorporated  . 1016 

(Continued  on  page  84) 
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Exhibitor  Booth  No. 

3M  Company  .  702  &  1555 

Manassy  Precision  Corporation  . . . 

MarketOyne  international  . 

Martin  Automatic,  Inc . 

Master  Sales  &  Service 

Corporation  . 

McCain  Manufacturing 


Mead  Technology  Laboratories, 
Inc  . 


MGD  Graphic  Systems  Division, 

Rockwell  International  . 

Microsystems  Development 


Midwest  Publishers  Supply 


Monotype  Corporation,  Ltd. 


Motorola  Communications  and 


New  England  Newspaper  Supply 

Company  . 

Newspaper  Electronics 


Portage  Newspaper  Supply 


Exhibitor 

Rutho-Graphics  Division,  Sun 


Booth  No. 


Rochester  Institute  of  Technology 

84 


158 

Chemical  Corporation  . 

..  1401 

598 

Rycoline  Solvent  &  Chemical 

114 

Company,  Inc . 

..  184 

790 

Saxmayer  Corporation  . 

..  472 

Seaboard  Energy  Systems,  Inc . 

..  197 

810 

Semler  Industries,  Inc . 

..  1504 

1537 

Seybold  Publications,  Inc . 

..  1442 

Signode  Corporation . 

..  280 

486 

Smith  RPM  Corporation  . 

..  1540 

572 

Snook  Corporation  . 

..  191 

1124 

Bernard  Soep  Associates,  Inc . 

..  380 

Sperry  Univac  . 

..  1301 

202 

Sports/Comm  Incorporated  . 

..  608 

Stauffer  Media  Systems,  Inc . 

..  1407 

1551 

Stepper  Associates,  Inc . 

..  662 

492 

Swap  or  Buy  . 

..  1405 

System  Development  Corporation  . . 

..  1212 

753 

Systems  Integrators,  Inc . 

..  926 

1412 

497 

Taft  Equipment  Sales  Company  . . . . 

..  686 

Tal-Star  Computer  Systems  . 

..  826 

903 

Tasope  Company  . 

..  744 

Techniserv  Incorporated  . 

..  1551 

1553 

Teleram  Communications 

154 

Corporation  . 

..  1305 

838 

Texas  Instruments,  Inc . 

..  1420 

586 

TV  Data,  Inc . 

..  502 

338 

United  Press  International,  Inc . 

..  754 

450 

1438 

Varisystems  Corporation . 

..  480 

Varn  Products  Company,  Inc . 

..  1505 

768 

Versatec  Incorporated 

920 

(a  Xerox  Company)  . 

. .  784 

797 

Web  Specialties  . 

. .  602 

1344 

Western  Litho  Plate  and  Supply 

654 

Company  . 

. . .  408 

130 

Wood  Flong  Corporation  . 

. . .  398 

Wood-Hoe  Division,  Wood  Industries, 

150 

Inc . . 

...  718 

804 

Xenotron,  Ltd . 

. . .  420 

366 

Xitron  Incorporated  . 

...  1543 

151 

274 

Zentec  Corporation  . 

...  109 

108 

1531 

EXHIBIT  HOURS 

597 

Saturday  June  3  11  A.M. 

to  6  P.M. 

Sunday  June  4  11  A.M. 

to  6  P.M. 

Monday  June  5  12  Noon 

to  6  P.M. 

Tuesday  June  6  12  Noon 

to  6  P.M. 

107 

Wednesday  June  7  12  Noon 

to  6  P.M. 

EDITOR  &  PUBLISHER  for  May  13,  1978 


TO:  Goss  Metro  Users 
FROM:  Dow  Jones  &  Co. 

RE:  Important  News  about  Printing  and  Profitability 


The  purpose  of  this  memo  is  to  tell  you  about  the  Dow  Jones  Remote  Control 
Press  Console.  Installed  in  a  properly  engineered  quiet  room,  it  can  improve  your 
profitability  and  help  satisfy  the  needs  of  labor  and  government  agencies. 

Developed  by  Dow  Jones 

Dow  Jones  researched  and  developed  the  Remote  Control  Press  Console  for 
use  in  The  Wall  Street  Journal  printing  plant  in  Orlando,  Florida.  Now,  after  several  years 
of  successful  use,  it's  being  installed  in  our  new  Seattle  plant,  and  is  planned  for  use  in  all 
future  facilities. 


10  Key  Facts  You  Should  Know 

As  a  publisher  charged  not  only  with  bottom-line  responsibility,  but  also 
satisfying  labor  and  government  needs,  here  are  10  facts  about  the  DJ  Remote  Console 
you  should  know: 

1  The  Console  can  be  completely  operated  from  within  a  quiet  room. 

2.  It  contains  all  controls  for  normal  ink  and  water  adjustment  on  Goss  Metro 
Offset  presses  (ink  adjustments  on  Goss  Letter  presses  with  Colortrol). 

3.  Each  Console  contains  two  separate  control  units,  each  able  to  motorize 
water  systems  on  offset  presses. 

4.  The  Console  is  easy  to  maintain.  Servicing  is  on  a  plug-in  module  basis, 
and  can  easily  be  handled  by  your  engineers. 

5.  Experience  has  shown  that,  after  a  short  break-in  period,  pressmen  are 
able  to  set  ink  more  quickly. 

6.  Faster  ink/water  setting  with  the  DJ  Console  reduces  material  waste. 

7.  The  DJ  Console  can  be  installed  without  loss  of  valuable  press  time. 

8.  Your  pressmen  can  easily  master  the  Console's  operation  with  a  mini¬ 
mum  of  instruction. 

9.  Dow  Jones  is  interested  in  making  your  company  more  profitable. 

10.  We're  the  experts  on  the  system.  For  more  information,  and  to  answer  any 
questions  you  have,  call  or  complete  and  mail  the  coupon  below. 


I  Write  or  call 

I  Dick  Stickney 

I  Dow  Jones  &  Company,  Inc. 

■  P.O.  Box  300 

■  Princeton,  N.J.  08540 


Sincerely, 


Tell  me  more  about  the  Dow  Jones  Remote  Control 
Press  Console. 


Name 


Company _ Title 


(609)  452-2000  X496  (collect) 


Address 


1978 

March 

linage 

The  lollowing  linage  tobulations  have  been  campiled  by  Me  da  Recards, 
Inc.  far  the  eiclusive  publication  at  Editor  &  Publither.  They  may  not  be 
reprinted  or  publilhed  in  ony  form  without  the  eiplicit  permission  from 
Medio  Record,  Inc.  NOTE:  Newspopors  morhed  with  code  below  includo 
odvertising  in  Porode  or  Family  Woekly,  opproiimote  linage  os  follows: 
‘Porode— 60,743  fFomily  Weokly— 61,VS4 


1978  1977 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 


ABERDEEN, 

S.D. 

Amoricon  News-e  . .  - . 

771,770 

41,248 

787,643 

54,048 

fAmerico  News-S  .... 

.  .  409,901 

14,740 

349,157 

Grond  Totol  . 

. .  1,181,671 

55,988 

8 

i 

54,048 

AKRON,  OHIO 

Beocon  Joumol-e  .... 

. .  2,686,931 

163,632 

2,669,233 

126,656 

*  Beacon  Journol-S  . .  . 

. .  1,114,298 

105,332 

1,083,153 

96,656 

Grand  Total  . 

.  .  3,801,229 

268,964 

3,752,386 

223,312 

NOTE:  Beacon  Journol-e&S  chonged  from  eight  to  six-column  June  2, 

1975. 

ATLANTA, 

GA. 

Constitution-m  . 

.  3,230,093 

2,901,642 

Joumol-e  . 

. .  3,967,563 

135,594 

3,719,412 

211,775 

Joumol  &  Constitution-$ 

.  1,642,212 

1,725,380 

Grond  Total  . 

..  8,839,868 

135,594 

8,346,434 

211,775 

NOTE:  Constitution-m  ond  Joumol-e  hove  o  combined  sot.  edition;  the 

linage  is  only  shown  i 

n  Joumol-e. 

baltimoke, 

,  MD. 

*News  Americon-S  . . . 

.  592,346 

263,360 

591,339 

112,012 

News  Americon-e  .... 

1,245,225 

120464 

1,326,706 

72,540 

Sun-m  . 

.  1,796,506 

17,312 

1,785,842 

55,152 

Sun-e  . 

.  2,273,817 

53,340 

2,152,562 

32,880 

Sun-S  . 

.  1,906,336 

162,355 

2,028,630 

Grand  Total  . 

.  7,814,230 

616,931 

7,885,079 

272,584 

NOTE:  Sun-m  ond  S  changed  from  eight  to  nine-column  Sopt.  6,  1976. 
News  Americon-e&S  changed  from  eight  to  nine-column  Oct.  25, 1976. 

BERGEN  COUNTY,  N.J. 


Record-e  . 

.  .  2,550,023 

306,433 

2,422,163 

387,144 

*Record-S  . 

. .  . .  1,299,014 

272,836 

1,133,570 

365,880 

Grond  Totol  .... 

....  3,849,037 

579,269 

3,555,733 

753,024 

NOTE:  Record-e  and  S  chonged  from  eight  to  nine-column  Jon. 

1,  1977. 

BOCA  RATONp  FLA. 

News-e  . 

....  921,092 

17,925 

766,905 

tNews-S  . 

....  469,355 

443,240 

Grand  Totol  . . . . 

....  1,390,447 

17,925 

1,210,145 

NOTE-  News-e  published  5  days  o  week  only. 

BOSTONp  AAA$$. 

Herald  Americon-m 

.  . .  1,026,091 

261,562 

1,256,045 

73,211 

Herold  Americon-S  . 

. .  .  560,962 

312,490 

708,644 

225,104 

Globe-e  . 

...  2,004,786 

136,656 

1,826,764 

40,344 

Globe-m  . 

...  2,343,416 

134,416 

2,131,909 

76,824 

‘Globo-S  . 

...  2,113,778 

252,304 

2,010,309 

228,168 

Grand  Total  . . . . 

....  8,049,033 

1,097,428 

7,933,671 

643,651 

NOTE:  Globe-«  pubkshed  5  doys  o  week  only. 

NOTE:  Herold  Americon-m  and  S  changed  from  oight  to  nine-column  Oct. 
18,  1976.  Globe— Feb.  27,  1977 


BOULDER,  COLO. 

Comero-e  .  1,849041  19,740  1,539^94 

Comoro-S  .  523,824  18,360  447,896 

Grand  Totol  .  2,372,865  38,100  1,987,490 

BRADENTON,  FLA. 

Herold-e  .  1,207,676  1,184,348 

tHerold-5  .  583,628  524,710 

Grond  Total  .  1,791,304  1,709,058 

BUFFALO,  N.Y. 

Courier  Eipress-m  .  745,118  39,903  744,092  48,209 

‘Courier  E>press-5  .  1,110,857  17.504  1,061,498  42,688 

News-e  .  2,659,949  82,656  2,961,816  102,400 

News-5  .  289,234  _ 

Grond  Totol  .  4,805,158  140,063  4,767,406  193,297 

NOTE:  News-5  first  pubkcotion  Nov.  13,  1977. 

CAMDEN,  NJ. 

Courier  Post-e  .  2,984,942  252,072  2,799,400  79,168 

NOTE:  Courier  Post-e  chonged  from  eight  to  sis-column  Dec.  1,  1975. 

CHARLOTn,  N.C. 

News-e  .  1,961,883  67,760  1,827,144  29,176 

Obierver-m  .  2,284,868  127,935  1,966,983  139,336 

•Observer-5  .  932,468  112,472  869,108  91,974 

Grond  Totol  .  5,179,219  308,167  4,663,235  260,486 


NOTE:  Observer-m&5  and  Nows-e  cFongod  from  oight  to  six-column  iune 
2,  1975, 


CHKAGO,  ILL. 

Tribuno-m  .  3,909,365  3,145,878  3,530,954  2,635,884 

Tribune-S  .  2,252,588  903,675  2,190,338  1,028,431 

News-e  .  308,522  80,675  1,595,120  539,090 

Sun  Times-m  .  3,107,003  434,362  2,787,815  570,170 

‘Sun  Times-S  .  1,002,828  576,075  985,420  657,373 

Grand  Totol  .  10,580,306  5,140,665  11,089,647  5,430,948 

NOTE:  Tribune-m&5  chonged  from  oight  to  nino-column  Jufy  1,  1975. 


Tribune-e  figures  above  reflect  octuol  nine-column  meosurements. 
NOTE:  News  ceosed  pubkcotion  March  4.  1978. 

CINCINNATI,  OHIO 


Enguirer-m  .  3,217,662  3,090,172  9,728 

Enguirer-S  .  1,803,548  1,723,237  15,744 

Post-e  .  2,253,835  147,105  2,380,454  186,833 

Grond  Totol  .  7,275,045  147,105  7,193,863  212,305 


NOTE:  Post-e  Juno  2,  1975  ond  Enguirer-m8iS  June  3, 1975,  changed  from 
oight  to  nine-column. 


86 


1978  1977 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


1978  1977 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


CLEVELAND,  OHIO 

Ploin  Deoler-m  .  3,430,012  362,924  3,254,630  322,596 

Ploin  Deolor-S  .  1,762,359  39,256 

Piess-e  .  2,105,683  546,166  2,143,135  655,751 

Grand  Totol  .  7,298,054  948,346  5,397,765  978,347 

NOTE:  Effective  Sept.  1, 1975,  the  Pbin  Deoler-m&5  chonged  from  eight  to 
nine-column.  Press-o  changed  from  eight  to  nine-cofumn. 
COLUMBUS,  GA. 

Enguirer  (see  note)  1,449,619  38,919  1,388,004  77,152 

‘ledger  Eoguiror-S  ....  611,364  _ 525,528  19,392 

Grand  Totol  .  2,060,983  38,919  1,913,532  96,544 


NOTE:  Enguirer-m  and  Ledger-e  sold  in  combination;  linage  of  one  edition, 
Enguirer-m  is  shown. 


COLUMBUBp 

OHIO 

Dispotch-e  . 

.  3,075,102 

105,763  2,877,183 

99,791 

Ois^ch-S  . 

.  1,728,973 

57,376  1,752,998 

77,632 

Citixen  Joumol-m  . 

.  1,286,811 

1,098,599 

Grond  Total  . 

.  6,090,886 

163,139  5,728,780 

177,423 

NUTE:  Dispotch-eBS  and  Citizen  Journol-m  changed  from  eight  to  nine- 

column  Jon.  13,  1976. 

DALLAS,  TEX. 

News-m  . 

.  4,352,668 

325,960  3,933,684 

319,484 

Nows-S  . 

.  1,630,888 

136,524  1,482,738 

93,814 

Times  Herold-e  . 

.  4,054,109 

284,350  3,696,645 

127,892 

^fimes  HeroM-S  . 

.  1,658,100 

80,044  1,530,824 

101,928 

Grand  Totol  . 

.  11,695,765 

826,87810,643,891 

643,118 

NOTE:  News-ffl&S  chonged  from  eight  to  nine-column  Dec.  29, 1975.  Times 

Heroid-e&S  changed  from  eight  to  nine-column  Dec.  29,  1975. 

DAYTON,  OHIO 

Joumol  Herold-m  . 

.  2,185,593 

153,354  2,207,047 

158,088 

News-e  . 

.  2,331,553 

149,238  2,311,016 

166,186 

‘Nows-5  . 

..  1,040,205 

15,840  949,341 

Grond  Totol  . . 

..  5,557,351 

318,432  5,467,404 

324,274 

NOTE:  Joumol  Herold-m 

and  News-e&S  changed  from  eight 

to  nine- 

column  Oct.  6,  1975. 

DENVER,  COLO. 

Rocky  Mt.  News-m  ... 

..  4,017,759 

3,578,730 

*  Rocky  Mt.  News-S  . . . 

875,235 

768,806 

Post-e  . 

. .  3,626,619 

136,239  3,277,931 

147,235 

Post-S  . . 

1,747,666 

1,644,079 

Grond  Totol  . 

. .  10,267,279 

136,239  9,269,546 

147,235 

NOTE:  Post-e&S  changed  from  eight  to 

nine-column  Oct.  6,  19/S. 

DETROIT,  MICH. 
(Net*  two  listings) 


Free  Press-m  .  2,280,271  352,002  2,054,180  279,043 

‘Free  Pross-S  .  787,350  268,680  718,193  202,334 

News-e  .  3,351,551  569,745  3,035,979  474,938 

News-S  .  1,647,239  305,377  1,509,446  326,481 

Grand  Total  .  8,066,411  1,495,804  7,317,798  1,282,796 


NOTE:  News-e&5  changed  from  eight  to  nine-column  Doc.  29,  1975. 
NOTE:  News  figures  above  reflect  actual  nine-column  meosuromonts. 


Free  Press-m  .  2,280,271  352,002  2,054,180  279,043 

‘Free  Press-5  .  787,350  268,680  718,193  202,334 

News-e  .  3,098,001  529,322  2,797,400  443,619 

News-S  .  1,561,190  298,109  1,429,029  319,486 

Grond  Totol  .  7,726,812  1,448,113  6,998,802  1.244,482 


NOTE:  News-e&S  changed  from  eight  to  nino-column  Doc.  29,  1975. 
NOTE:  News  figures  above  reflect  converted  eight-column  measurements. 


DULUTH,  MINN. 

HeroU-e  .  1,004,393  944,126 

News  Tribune-m  .  1,063,509  980,002 

‘News  Tribune-S  .  665,222  52,416  565,947 

Grond  Total  .  2,733,124  52,416  2,490T)7S 

NOTE:  Herold-e  pubkshed  5  days  o  week  only. 

NOTE:  Nows  Tribuno-m&S  and  Herold-e  chonged  from  eight  to  sii-column 
Moy  5,  1975. 


ERIE.  RA. 

Times  (see  note) .  1,579,076  9,856  1,497,020 

Times  News-S  .  727,020  6,480  755.006 

Grond  Total .  2,306,096  16,336  2,252,026 


NOTE:  Times-e  and  Nows-m  sold  in  combinotion;  linogo  of  one  edition 
Times-e  is  shown. 


FORT  LAUDERDALE,  FLA. 

News-e  .  4,399,293  325,970  4,030,550  220,243 

‘News  &  Sun-5entinel-5  .  1,681,301  131,603  1,558,496 

News  &  Sun-Sontinel-sot  .  1,331,352  1,404,440 

Grond  Totol .  7,411,946  457,573  6,993,486  220,243 

NOTE:  News-0  pubkshed  5  days  o  week  only. 

NOTE:  News-e,  5  and  sot  changed  from  eight  to  six-column  Moy  12, 1975. 
GARY,  IND. 

Post  Tribuno-o .  1,777,525  381,228  1,758,992  215,394 

tPost  Tribuno-S .  892,304  9,856  849,811 

Grond  Totol .  2,669,829  391,084  2,608,803  215,394 


NOTE:  Post  Tribune  is  o  nine  column  formot  and  is  measured  accordingly. 


GRAND  FORKS,  N.D. 

Herold-e .  814,805  3,820  950,793  11,296 

tHerold-S  .  529,921  13,132  419,317  20,364 

Grond  Total .  1,344,726  16,952  1,370,110  31,660 

HARTFORD,  CONN. 

Couront-m  .  2,735,457  185,636  2,850,023  76,474 

‘Couront-S  .  1,144,722  391,720  1,316,457  348,784 

Grond  Totol .  3,880,179  577,356  4,166,480  425,258 

HONOLULU,  HAWAII 

Advertiser-m  .  2,648,266  2,628,890 

Star  8ullelin-e  .  2,807,114  2,933,248 

‘Star  Bulletin 

&  Advertiser-S  .  1,173,232  1,125,840 

Grond  Totol  .  6,628,612  6,687,978 


NOTE:  Advortisor-m,  Star  Bullotin-e  and  Star  Bulletin  ond  Advertisor  5 
changed  from  eight  to  nine  column  May  3,  1976. 


HOUSTON,  TEJLAS 

Chronicle-e  .  5,545,532  716,730  5,122,336  592,205 

Chroniclo-5  .  2,819,618  216,194  2,451,972  241,660 

Post-m  .  4,649,808  528,858  4,131,680  507,761 

‘Posts  .  1,931,652  128,184  1,598,477  114,015 

Grond  Total  .  14,946,610  1,589,96613,304,465  1,455,641 

NOTE:  Chronicle-e&S  and  Post-m&S  chonged  from  oight  to  nino-column 
July  1.  1975. 

LEXINGTON,  KY. 

HoroU  (soe  noto)  .  2,091,674  202,144  2,038,126  140,720 

‘Herold  Looder-5  .  982,594  29,240  858,467  8,000 

Grond  Total  .  3,074,268  231,384  2,896,593  148,720 


NOTE:  Horold-m  and  Loodor-e  sob)  in  combinotion;  linogo  of  ono  edition 
Herold-m  is  shown. 

NOTE:  H«rald-m,  Uodtr-e  ond  Htrold  Loodor-S  chon^od  from  tight  to 
nino-column  Sopt.  20,  1976. 


Ad  Revenue  Trends 
March  1978 


A  summary  of  Tiewspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Report 


1978 

1977 

Dollar  Change 

Classifications 

(000) 

Omitted 

(000) 

Omitted 

(000) 

Omitted 

% 

Retail 

March  . . 

.$  287,957 

262,394 

+ 

25,563 

+  9.7 

First  Three  Months 

776,406 

693,622 

+ 

82,784 

+  11.9 

Department  Stores 
(Included  in  Retail) 

March  . 

67,574 

66,323 

+ 

1,251 

+  1.9 

First  Three  Months 

185,740 

171,697 

+ 

14,043 

+  8.2 

General 

March  . 

65,819 

68,686 

- 

2,867 

-  4.2 

First  Three  Months 

197,906 

184,930 

+ 

12,976 

+  7.0 

Automotive 

March 

14,955 

14,401 

+ 

554 

+  3.8 

First  Three  Months 

39,778 

38,315 

+ 

1,463 

+  3.8 

F'inancial 

March  . 

15,692 

13,241 

+ 

2,451 

+  18.5 

First  Three  Months 

45,336 

35,950 

+ 

9,386 

+26.1 

Classified 

March  . 

.  143,820 

128,534 

+ 

15,286 

+  11.9 

First  Three  Months 

415,520 

349,551 

+ 

65,969 

+  18.9 

Total  Advertising 

March  . 

.  528,243 

487,256 

+ 

40,987 

-r  8.4 

First  Three  Months 

1,474,946 

1,302,368 

+  172,578 

+  13.3 

EDITOR  &  PUBLISHER  for  May  13.  1978 


1978  1977 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 

LimE  ROCK,  ARK. 

Ariionios  Goitltc-m  ....  1,727,118  1,697,384 

‘Arlunsos  Go2ett<-S  . . .  752,146  616,421 

ArLonus  Detnocrot.«  ...  621,599  110,478  679,060  12,000 

tAriunut  D«mocrot-S  . .  331,397  7,896  416,297 

Grand  Total  .  3,432,260  118,374  3,409,162  12,000 

LONG  BEACH,  CALIF. 

|ndtpandtnl  (see  note)  .  2,466,594  445,871  2,324,260  689,511 

*lndaptndant  Prass 

Talagram-S  .  797,018  30,008  736,848  13,680 

Grand  Total  .  3,263,612  475,879  3,061,108  703,191 

NOTE:  Indopondant-m  ond  Prass  Tolagroni.a  sold  in  combination;  linage  of 
one  edition  Independent-m  is  shown 

LONG  ISLAND,  N.Y. 

Newsdoy-e  .  2,419,217  693,299  2,534,083  694,820 

Newsdoy-5  .  972,020  221,106  826,271  368,944 

Grand  Totol  .  3,391,237  914,405  3,360,354  1,063,764 

LOS  ANGELES,  CALIF. 

Times-m  .  5,673,541  2,480,784  5,095,744  2,317,439 

Tiines-5  .  2,755,103  1,163,772  2,257,842  910,337 

Herald  Eiaminer.e  .  893,688  687,473 

Herald  Eiominer.5  .  252,633  _ 195333  _ 

Grond  Totol  .  9374,965  3,644,556  8,236,592  3,227,776 

AAACON,  GA. 

Telegroph  (see  note)  ...  1,421,863  41,869  1,205,818 

•Telegraph  &  News-S  . .  561,181  6,397  477,117 

Grand  Totol  .  1,983,044  48,266  1,682,935 

NOTE:  Telegroph-m  ond  News.e  sold  in  combinotion;  linoge  ol  one  edition 
Telegroph-m  is  shown  in  1976.  For  lost  year  News-e  ligures  ore  shown. 

AAANCHESTER,  N.H. 

Union  Leoder-d  .  1,398,195  1,433,269 

tNew  Hampshire  Nee-s-S  613,694  558,617 

Grond  Totol  .  2,011,889  1,991,886 

AAEAAPHIS,  TENN. 

Commerciol  Appeol-m  . .  2,404,357  80,208  2,466,027  41,092 

Commerciol  Appeol-5  . . .  1,070,622  65,976  1,036,328  26,640 

Prest-5cimitor-e  .  1,683,584  87,493  1,656,987  126,287 

Grond  Totol  .  5,158,563  233,677  5,159,342  194,019 

NOTE:  Not  meosured  by  Medo  Records  in  1976. 

NOTE:  Commerciol  Appeol-m&S  and  Press  5cimitor-e  changed  Irom  eight 
to  nine-column  July  1,  1975. 


AAIAAAI,  FLA. 

Herold-m  .  4,357,898  1,019,496  4,322,235  645,332 

Herold-3  .  2,133339  515,525  2,291,882  258,313 

Hews-e  .  1,952,384  1,830,934  55,440 

Grond  Totol  .  8,443,821  1,535,021  8,445,051  986,085 

NOTE:  Herold-m&S  ond  News-e  changed  from  eight  to  six-column  Mor.  3, 
1975. 

AAILWAUKEE,  WIS. 

Sentinel-m  .  1,772,944  1,629,993 

Journol-e  .  3,310,376  589,400  3,171,518  491,194 

Journal-5  .  1,919,834  393,817  1,900,770  329,710 

Grand  Totol  .  7,003,154  983,217  6,702,281  820,904 

MINNEAPOLIS,  MINN. 

Tribune-m  .  1,832,883  91,190  1,887,805  49,537 

Tribune-5  .  1,806,931  328,816  1,809,765  287,515 

Stor-e  .  2,556,947  501,760  2,449,418  455,844 

Grond  Totol  .  6,196,761  921,766  6,146,988  792,896 


NOTE:  Tribune-m&S  ond  Stor-e  chonged  from  eight  to  six-column  during 
yeor  1975. 

NOTE:  Tribune-m  and  Stor-e  hove  o  combined  sot  edition  Aug.  27,  1977; 
the  linage  is  shown  in  the  Stor-e. 

NASHVILLE,  HNN. 

8onner-e  .  2,325,712  157,124  2,289,728  213,040 

Tennesseon-m  .  2,330,773  157,796  2,265,612  219,044 

•Tennesseon-S  .  1,098,925  70,008  1,015,788  56,024 

Grond  Totol  .  5,755,410  384,928  5,571,128  488,108 

NOTE:  Bonner  &  Tennessean  chonged  Irom  eight  to  nine-column  Jon.  2, 
1978. 

NEW  YORK,  N.Y. 

Times-m  .  3,029,434  91,800  2,995,331 

Times-S  .  2,721,035  960,277  2,844,331  896,834 

News-m  .  1,356,339  1,354,582  1,288,837  1,150,318 

News-5  .  686,841  1,110,400  784,608  1,147,833 

Post-e  .  974,919  893,985 

Grond  Total  .  8,768,568  3,517,059  8,807,092  3,194,985 

NOTE:  Times-m&5  chonged  from  eight  to  nine-column  Sept.  7,  1976. 
News-m&S  changed  from  8ve  to  six-column  Sept.  6,  1976. 
NEWARK,  NJ. 

5tor  Udger-m  .  3,024,292  142,267  2,841,390  141,539 

*Stor  Ledger-S  .  1,870,213  87,760  1,935,651  101,328 

Grond  Totol  .  4,894305  230,027  4,777,041  242,867 

NOTE:  Star  Ledger-m&S  changed  from  eight  to  nine  column  Sept.  7,  1976. 

OAKLAND,  CALIF. 

Tribune-e  .  2,185,399  109,443 

*Tribune-S  .  902,036  25,416 

Grond  Total  .  3,087,435  134,859 

NOTE:  Not  measured  by  Medo  Records  in  1977. 

PASADENA  CALIF 

Stor  News-d  .  1,189,888*  187,774  1,113,148  321,204 

•Stor  News-S  .  386,288  19,582  356,717  41,902 

Grand  Totol  .  1,576,176  207,356  1,469,865  363,106 

PASSAIC,  N.J. 

Herald  News-e  .  1,186,945  122,943  1,248,900  253,153 

tfferold  News-S  .  389,416  132,619  481,026  _ 

Grond  Totol  .  1,576,361  255,562  1,729,926  253,153 

NOTE:  Herald  News  changed  Irom  eight  to  nine-column  Oct.  6,  1976. 
NOTE:  Herald  News-S  lirst  publicotion  Mor.  6,  1977. 

PATERSON,  NJ. 

News-d  .  1,149,834  23,856  1,115,304  108,088 

NOTE:  News  changed  Irom  eight  to  nine-column  Sept.  19,  1977. 

PEORIA,  ILL. 

Joumol  Stor-d  .  1,945,692  95,500  1,894,097  6,080 

•Journol  Stor-S  .  852,246  42,320  756,130  62,000 

Grond  Totol  .  2,797,938  137,820  2,650,227  68,080 

EDITOR  &  PUBLISHER  for  May  13,  1978 


1978  1977 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 

PHILADELPHIA,  PA. 

Bulletin-e  .  1,892,693  715,110  2,030,077  771,829 

‘Bulletin  s  .  635,719  308,078  785,358  429,439 

Inquirer-m  .  2,073,775  198,278  1,738,404  194,894 

Inguirer-S  .  1,778,750  426,470  1,563,745  426,817 

News-e  .  1,046,166  12,384  903,641 

Grond  Totol  .  7,427,103  1,660,320  7,021,225  1,822,979 

NOTE:  Bulletin-e&S  changed  Irom  eight  to  six-column  Moy  19,  1975. 
Inquirer-m&S  changed  tram  eight  to  six-column  Moy  19, 1975.  News-e 
chonged  Irom  six  to  hve-column  May  19, 1975.  The  data  in  this  report 
covering  the  News-e  reflects  the  converted  linage  to  six-column  formot. 


PITTSBURGH,  PA. 

Post  GozeHe-m  .  1,103,816  204,997  1,099,250 

Prass-e  .  2,209,172  291,370  2,161,715  66,729 

•Press-S  .  1,794,850  1,760  1,798,686  _ 

Grand  Totol  .  5,107,838  498,127  5,059,651  66,729 

NOTE:  Post  Gozette-m  and  Press-e&S  chonged  Irom  eight  to  nine-column 
Sept.  1,  1975. 

PROVIDENCE,  R.l. 

BuRetin-e  .  1,805,820  248,796  1,730,273  374,086 

Journol-m  .  1,689,207  233,933  1,558,641  9,600 

Journol-S  .  1,237,346  125,716  1,152,878  154,640 

Grond  Totol  .  4,732,373  608,445  4,441,792  538,326 


NOTE:  Bulletin-e  ond  Journol-m  hove  o  combined  sot  edtion;  the  linoge  is 
only  shown  in  the  Bulletin-e. 

ROCHESTER,  N.Y. 

Democrat  &  Chronicle-m  1,883,648  255,840  1,907,194  241,240 
Democrot  t  Chronicle-S  .  1,043,894  100,072  1,087,952  146,880 


Times  Union-e  .  1,850,612  183,492  1,983,450  207,760 

Grand  Totol  .  4,778,154  539,404  4,978,596  595,880 

NOTE:  Democrat  &  Chronicle-m&S  and  Times  Union-e  chonged  from  eight 
to  nine-column  Oct.  20,  1975. 

SACRJLMENTO,  CALIF. 

Bee  n  .  2,993,537  620,580  2,799,564  642,820 

*8ee-S  .  1,030,949  240,804  980,903  199,656 

Union-m  .  2,147,829  355,992  1,940,258  272,816 

tUnion-S  .  438,919  18,200  361,063  17,000 

Grand  Total  .  6,611,234  1,235,576  6,081,788  1,132,292 

NOTE:  Bee-e&5  and  Union-m&S  chonged  from  eight  to  nine-column  ^pt. 
1,  1975. 

ST.  LOUIS,  MO. 

Globe  Democrot-m  .  1,512,953  210,659  1,390,494  222,130 

Globe  Democrat-e  .  792,884  24,864  736,464  17,637 

Post  Dispotch-e  .  2,081,346  58,077  1,843,821  57,380 

•Post  Dispotch-S  .  1,733,416  50,766  1,727,167  67,776 

Grond  Totol  .  6,120,599  344,366  5,697,946  364,923 


NOTE:  Globe  Democrot-m  published  5  doys  o  week  only. 

NOTE:  Post  Dispotch-e&S  ond  Globe  Democrot-m  and  weekend  changed 
Irom  eight  to  nine-column  Apr.  5,  1976. 

ST.  PAUL,  MINN. 


Pioneer  Press-m  .  1,189,602  1,327,966 

‘Pioneer  Press-S  .  1,350,508  1,292,629 

Dispotch  .  2,070,109  241,716  1,999,000  308,725 

Grond  Totol  .  4,610,219  241,716  4,619,595  308,725 


NOTE:  Pioneer  Press-mSS  ond  Dispotch-e  changed  Irom  eight  to  six- 
column  Moy  5,  1975. 

NOTE:  Pioneer  Press-m  ond  Dispotch-e  hove  combined  sot  edition  eHective 
Sept.  10,  1977;  the  linage  is  shown  in  the  Dispotch-e. 


ST.  PETERSBURG,  FLA. 


Independent-e  .  . 

.  2,542,782 

42,168 

2,569,437 

6,800 

Times-m  . 

.  3,139,225 

1,294,360 

3,129,273 

1,134,357 

*Times-S  . 

.  1,428,229 

418,946 

1,413,752 

337,103 

Grand  Totol 

.  7,110,236 

1,755,474 

7,112,462 

1,478,260 

SAN  ANTONlOe  HXAS 

.  2,608,646 

215,564 

2,355,298 

201,280 

tExpress-News-S 

.  1,094,507 

47,552 

1,080,720 

36,048 

Express-News  sot 

.  515,870 

443,454 

News-e  . 

.  2,418,780 

183,180 

2,224,453 

159,720 

Light-e  . 

.  2,800,352 

86,792 

2,517,206 

79,978 

*Light-S  . 

.  1,243,822 

1,201,657 

Light-sot  . 

.  401,769 

310,376 

Grand  Totol 

.  11,083,746 

533,08810,133,164 

477,026 

NOTE:  Express-m,  News-e  and  Light-e  pubkshed  5  days  o  week  only. 
NOTE:  Express-m,  Express  News-S&sot  and  Light-eS&sot  changed  from 
eight  to  nine-column  Jon.  19,  1977;  lor  News  and  Express  News,  Light 
effective  June  15,  1976. 


SAN  DIEGO,  CALIF. 

Union-m  .  3,164,115  102,325  3,049,530  74,304 

•Union-S  .  1,357,513  1,230,091 

Tribune-e  .  3,550,483  116,331  3,465,328  86,544 

Grond  Totol  .  8,072,111  218,656  7,744,949  160,848 

SAN  FRANCISCO,  CALIF. 

Chronicle-m  .  2,171,628  579,381  2,051,548  580,088 

Exominer-e  .  2,173,721  523,685  2,065,659  580,088 

Exominer  & 

Chronicle-S  .  1,288,427  204,904  1,087,197  _ 

Grond  Totol  .  5,633,776  1,307,970  5,204,404  1,160,176 

SAN  JOSE,  CALIF. 

Mercury-m  .  5,547,301  188,355  4,549,748  295,963 

News-e  .  4,751,758  171,509  4,050,667  295,961 

•Mercury-News-S  .  1,985,173  8,928  1,539,918  _ 

Grond  Totol  .  12,284,232  368,79210,140,333  591,924 

NOTE:  Mercury-m  and  News-e  hove  combined  sot  edtion;  the  linoge  is 
only  shown  in  the  Mercury-m. 

SCHENECTADY,  N.Y. 

Gozette-m  .  2,245,064 

NOTE:  Not  measured  by  Merko  Records  in  1977. 

SHREVEPORT,  LA. 

Joumol-e  .  1,804,009  41,760  1,638,561  54,208 

Times-m  .  2,566,471  77,784  2,328,635  140,992 

Times-S  .  856,712  893,032 

Grond  Totol  .  5,227,192  119,544  4,860,228  195,200 

NOTE:  Times-m&S  and  Journol-e  chonged  Irom  eight  to  nine-column  Jon. 
2,  1977. 

SYRACUSE,  N.Y. 

Herald  Journol-e  .  1,810,276  2,997  1,864,698  2,625 

‘Herald  Americon-5  ....  1,057,362  9,631  1,027,626  10,695 

Post  Stondord-m  .  1,116,394  22,193  1,128,029  22,031 

Grond  Totol  .  3,984,032  34,821  4,020,353  35,351 


NOTE:  Post  Stondord-m,  Herald  Journol-e  ond  Herald  American-5  chonged 
Irom  eight  to  nine-column  Sept.  1,  1976. 


1978  19n 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 


TALLAHASSEE,  FLA. 

Democrat-e  .  1,790J99  1,675,592 

‘Democrats  .  632,291  595,0a 

Grond  Totol  .  2,422,590  2,270,640 

NOTE:  Democrat-e&5  changed  from  eight  to  six-column  Aug.  1,  1976. 

TAMPA.  FLA. 

Tribune-m  .  3,084,396  791,465  3,121,082  554,583 

‘Tribune-S  .  1,336,370  55,920  1,241,895  35,264 

Times-e  .  2,063,020  1,988,570  _ 

Grond  Totol  .  6,483,786  847,385  6,351,547  589,847 

NOTE:  Tribune-m&S  and  Times-e  changed  Irom  eight  to  nine-column  Oct. 
27,  1975, 

WASHINGTON,  D.C. 

Post-m  .  4,770,927  448,625  4,706,587  351,452 

‘Post-S  .  2,122,046  309,556  2,155,780  278,220 

Stor-e  .  1,933,859  413,064  2,306,305  363,404 

Stor-S  .  555,415  139,192  609,667  143,552 

Grand  Totol  .  9,382,247  1,310,437  9,778,339  1,136,628 

NOTE:  Post-m&S  ond  Stor-o&S  changed  from  eight  to  nine-column  Aug.  2, 
1976. 

WEST  PALM  BEACH,  FLA. 

Post-m  .  2,978,154  175,780  2,816,177  189,186 

Times-e  .  2,623,430  174,785  2^02,052  189,129 

‘Post  Times-S  .  1,436,747  66,152  1,280,543  _ 

Grond  Totol  .  7,038,331  416,717  6,598,772  378,315 


NOTE:  Post-m  ond  Times-e  hove  combined  sot  edition;  the  linage  is  only 
shown  in  the  Post-m. 

NOTE:  Post-m,  Times-e  ond  Post  Times-S  chonged  Irom  eight  to  six-column 
Oct.  1,  1975. 

WICHITA,  KANS. 


’Eogle-m  .  2,184,082  255,463  2,199,908  497^92 

Beecon-e  .  1,088,896  16,856  1,099,971  113,769 

‘Engle  Beocon-S  .  693,813  86,528  743,952  23,088 

Grond  Totol  .  3,966,791  358,847  4,043,831  634,449 


NOTE:  Eogle-m  and  Beocon-e  hove  combined  sot  edition;  the  knoge  is  only 
shown  in  the  Eogle-m. 

NOTE:  Eogle-m,  Beocon-e  and  Eogle  Beacon-5  chonged  from  eight  to 
six-column  ^pt.  1,  1975. 

WHITE  PLAINS,  N.Y. 

Reporter  Dispotch-e  ....  1,297,893  190,934  1,340,885  279,750 

tReporter  Dispotch-S  .  . .  382,457  161,520  392,446  40,416 

Grond  Total  .  1,680,350  352,454  1,733J31  320,166 
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ALBANY,  N.Y. 

Tinies-Union.m  .  1,854,142  1,876,797 

Knickerbocker  News-e  . .  1,320,515  1,323,071 

Times-Union-5  .  919,086  928,399 

Grond  Totol  .  4,093,743  4,128,267 

ANAHEIM,  CALIF. 

BuRetin-e  .  1,238,650  1,015,476 

BANGOR,  AAAINE 

News-m  .  1,376,984  1,216,417 

BIRMINGHAM,  ALA. 

News-e  .  2,779,770  2,729,552 

News-S  .  1,247,022  1,198,876 

Post  Herold-m  .  1,794,198  1,672,188 

Grond  Totol  .  5,820,990  5,600,616 

BURLIP4GTON,  VT. 

Free  Press-mS  .  1,669,416  1,514,198 

CASPER,  WYO. 

5tor-Trihune-m,S  .  1,736,602  1,540,056 

NOTE:  Includes  preprints  160,594  knes  in  1978;  186,900  knes  in  1977. 
Family  Weekly  not  included  69,132  lines  in  Morch  1978. 

DAVENPORT,  IOWA 

Ouod-City  Times-e/m  . . .  3,183,754  2,951,242 

Quod-City  Times-5  .  774,144  658,028 

Grond  Totol  .  3,957,898  3,609,270 

DES  AAOINES,  IOWA 

Register-m  .  841,094  217,309  760,710  210,328 

Tribune-e  .  1,344,243  1,347375 

Register-S  .  802,701  84,692  758,316  92,895 

Grond  Total  .  2,988,038  302,001  2,866,601  303,223 

DOVER,  DELAWARE 


Delowore  Stote  News-e&5  1,190,532  1,185,699 

NOTE:  Figures  shown  above  ore  on  8  column  bosis. 


EDMONTON,  ALTA. 

Journol-e  .  5,063,633  4,862,578 

FORT  WAYNE,  IND. 

Journol-GozeHe-m  .  1,459,248  1,606,934 

News-Sentinel-e  .  1,927,646  2,068,626  15,246 

Joumol-GozeHe-S  .  736,792  715,680  _ 

Grond  Totol  .  4,123,686  4,391,240  15,246 

NOTE:  1978  hgures  reported  on  bosis  ol  5-4-4  guorter.  1977  hgures  on  o 

monthly  bosis. 

FORT  WORTH,  TEXAS 

5tar-Telegrom-m  .  2,731,022  2,474,528 

5tar-Tolegrom-e  .  3,005,254  2,786,406 

Stor-Telegram-S  .  1,393,084  1,285,900 

Grond  Totol  .  7,129,360  6,546,834 

INDIANAPOLIS,  IND. 

Stor-m  .  2,777328  2,777,797 

News-e  .  2,167,336  2,287,205 

Stor-S  .  1,432,240  1,587,688 

Grond  Totol  .  6,377,102  6,652,690 

KANSAS  CnY,  IWO. 

Times-m  .  2,365,143  2,206,241 

Stor-e  .  1,080,019  82,430  1,058,792  99,788 

Stor-S  .  1,355,100  1,287,690  _ 

Grond  Totol  .  4,800,262  82,430  4,552,723  99,788 


NOTE:  Star  &  Times  chonged  Irom  8-column  to  6-column. 

{Continued  on  page  88) 
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Record-e 


1978  1977 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 
KITCHINER-WATERIOO,  ONT. 

.  2,7<8,723  2,882,138 


LETHBRIDGE,  ALTA. 

H.rold.e  .  1,445,137 

LINCOLN,  NEB. 

Journal- StornlBS  .  2,173,038  2,162,104 

NOTE:  Includes  inserts — 334,628  fcnes  in  1978;  293,860  Enes  in  1977. 
LOUISVILLE,  KV. 

Courier-Journal-m  .  2,401,123 

Louisville  Times-e  .  2,714,220 

Courier-Journol  & 

Times-S  .  1,413,157 

Grond  Tolol  .  6,528,500 

NOTE:  ROP  display  linoge  pubtshed  an  6-calumn  bosis  but  converted  to 
8-colunin  basis  above.  Clossilied  pubbshed  and  reported  on  10-column 
basis. 

MADISON,  Wise. 

Copitol  Timos-e  .  2,346,470 

State  Joumal-m  .  2,394,707 

State  Joumal-S  .  963,109 

Grand  Totol  .  5,704,286 

NOTE:  6-caluinn  pages  converted  to  8-calumn  bosis;  clossibed  9-column. 
State  Joumol-S  includes  TV  Week. 


1,425,215 


2,238,510 

2,577,738 


1,399,367 

6,215,615 


2,307,322 

2,322,127 

811,951 

5,441,401 


Recor^iourooUm  . . 

MERIDEN,  CONN. 

. .  . .  1,093,568 

1,093,778 

MONROE,  LA. 

. ...  1,317,834 

1,175,916 

. ...  1,219,652 

1,082,438 

Worhl-5  . 

. . . .  557,340 

469,518 

Grand  Totol 

. ...  3.094,826 

2,727,872 

MONTREAL,  QUE. 

. ...  1,383,945 

1,511,947 

....  3,088,284 

3,065,102 

. ...  1,344,426 

525,135 

to  Dimonche  Motin*S 

. . .  713,699 

410,383 

NOTE:  U  Dimonche  Motin  includes  perspectives  ond  inserts— 

knot  in  1978;  74,332  knot  in  1977. 

Telegraph-e  . 

NASHUA,  N.H. 

....  1,548,477 

1,417,566 

NEWPORT  NEWS,  VA. 

....  2,263,044 

2,140,390 

....  2,010,400 

1,955,702 

PraH-5  . 

....  1,131,476 

1,000,328 

Grand  Totol  -  •  ■  • 

....  5,405,120 

5,096,434 

Virginian  Pilot-m 

NORFOLK,  VA. 

....  3,052,078 

2,771,297 

U^r  Stor-e  . . .  - 

....  2,850,811 

2,581,132 

Virginion  Pilot-S  . . . 

....  1,553,621 

1,487,813 

Grand  Totol  . .  . . 

....  7,454,510 

6,840,242 

Nugget>e  . 

NORTH  BAY,  ONT. 

.  1,138,925 

1,131,750 

Telograph-e-sot-m 

NORTH  PLATTE,  NEB. 

....  820,885 

872,018 

NOTE;  Includet  Fomily  Weekly— 64,290  knes  in  1978;  62,069  kne 

Stondord-Exominer-e 

OGDEN,  UTAH 

...  1,642,048 

1,653,030 

Stondord-Exominer-S 

633,938 

579,034 

Grand  Totol  . .  . . 

....  2,275,984 

2,232,064 

Oklnhomnn-S 
Grand  Totol 


World  Herold-m-e-S 


1978  1977 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

ORANGE  COUNTY,  CALIF. 

Regisler-m  .  5,285,882  4,792,536 

Rogistor-e  .  5,285,882  4,792,536 

Registers  .  1,579,133  1,579,133 

Grond  Totol  .  6,865,015  6,139,871 

NOTE:  AE  Doy  newspoper,  m&e  sold  only  in  combinotion;  Fomily  Weekly 
(current  month)  and  Parade  (lost  year)  knoge  included  above. 


1978  19n 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 
TOPEKA,  KANS. 

Doily  Copdol-m  .  1,277,234  1,226,932 

Stole  Journol-e  .  905,268  1,018,682 

Copitol-Journal-S  .  412,090  416,836 

Grond  Tolol  .  2,594,592  2,662,450 

NOTE:  Figures  ore  based  on  6-column  lormnl. 

NOTE:  Stole  Joumol-e  now  pubKshing  one  loss  edition  per  week. 

TORONTO,  ONT. 


Le  Droit-e  .... 

OTTAWA,  ONT. 

.  2,164,347 

2,103,156 

Stor-e  . 

Sun-m&S  . . 

...  4,568,251 
. ...  2,140,111 

4,663,796 

1,611,275 

Republic-m  .... 

PHOENIX,  ARIZ. 

.  4,310,334 

4,056,724 

Times-d  . 

TRENTON,  NJ. 

....  1,163,983 

1,117,050 

Gozette-e  . 

.  4,300,534 

3,996,468 

Times  Advertiser-S  . 

. . . .  753,535 

617,855 

Republic-S  .... 

.  1,622,866 

1,575,826 

Grand  Total  .... 

....  1,917,518 

1,734,905 

Grond  Tolol  .  10,233,514  9,629,018 

PORTLAND,  MAINE 

Press-Horold-m  .  1,058,884  1,026,124 

Exprass-e  .  1,018,597  994,199 

Telogrom-S  .  669,844  663,058 

Grond  Totol  .  2,747,325  2,683,381 

PORTLAND,  ORE. 

Oregonion-m&S  .  5,471,480  4,781,163 

Oregon  Journnl-e  .  1,929,508  1,426,124 

Grond  Totol  .  7,400,988  6,207,287 

READING,  PA. 

Times-m/Eogle-e  .  1,640,220  1,648,895 

Eogle-S  .  709,625  689,321 

Grond  Tolol  .  2,349,845  2,338,216 

RICHMOND,  VA. 

Times-Oispotch-m  .  2,111,460  1,971,020 

News-Uoder-e  .  1,806,680  1,821,398 

Times-Oispolch-S  .  1,211,691  1,123,830 

Grond  Totol  .  5,129,831  4,916,248 

NOTE:  Port  run  ond  comics  not  included. 

RIVERSIDE,  CALIF. 

Enterprise-m  .  2,257,220 

Press-e  .  1,972,348 

Press-Enterprise-S  .  539,672 

Grond  Total  .  4,769,240 

NOTE:  Parade  linoge  or  preprinted  inserts  not  included. 

SANTA  BARBARA,  CALIF. 

News-Press-e-S  .  2,473,646  2,451,120 

NOTE:  Parade  knoge  not  included. 

SCOTTS  BLUFF,  NEB. 

Stor-Herold-m-S  .  904,449  847,567 

NOTE:  Includes  Fomily  Weekly  63,572  linos  in  1978,  62,144  linos  in  1977. 

SEATTLE,  WASH. 


Post-InteHigencer-m 

...  1,619,273 

1,617,441 

Post-Inteligencer-S 

. . .  590,529 

496,605 

Grond  Totol  . 

. .  .  2,209,802 

2,114,046 

Times-e-S  . 

.  . .  3,741,738 

3,411,618 

SOUTH  BAY  (TORRANCE), 

CALIF. 

^uth  Boy  Breeze-e 

.  . .  3,599,078 

SPOKANE,  WASH. 

3,276,140 

Spokesmon  Revie«v-m 

.  . .  1,632,979 

1,542,093 

Chronicle-e  . 

...  1,695,750 

1,641,904 

Spoke  smon-Review-S 

. . .  783,914 

793,136 

Grond  Totol  . 

...  4,112,643 

3,959,133 

NOTE:  Sundoy  includes  Fomily  Weekly;  69,132  knes  in  1978;  63,210  knes  in 
1977. 

OKLAHOMA  CITY,  OKLA. 

Oklohomon-m  .  2,362,837  567,104  2,251,829  465,660 

Times-e  .  2,130,633  503,356  2,018,708  383,646 


1,171,307  _  1,111,784  _ 

5,664,777  1,070,460  5,382,321  849,306 


OAAAHA,  NEB. 

.  3,536,414 


NOTE;  Sunday  ond  Grand  Totol  includes  Parade  linoge. 

TACOMA,  WASH. 

News  Tribune-e  & 

Tribune  &  ledger-5  . .  1,490,790  3,094,280 

NOTE:  Paper  not  published  due  to  lohor  dispute  Mar.  10  thru  Mar.  26, 
1976. 

TOLEDO,  OHIO 

Bbde-e  .  2,113,560  2,171,785 

Blode-S  .  1,121,771  1,153,618 

Grand  Tolol  .  3,235,331  3,325,403 

NOTE:  Blode-e&S  changed  Irom  8-column  to  9-column  Moy  1,  1976. 


NOTE:  6  column  pages  converted  to  8-column  bosis. 

TUCSON,  ARIZ. 


Stor-m  . 

.  3,421,162 

3,170,800 

Citizen-e  . . 

.  3,435,446 

3,208,033 

Stor-S  . . 

.  924,969 

825,044 

Grand  lolol  .  7,781,578 

NOTE:  Sundoy  includes  Porode  linoge. 

TULSA,  OKLA. 

7,203,877 

World-m  . 

.  1,905,820 

1,770,084 

Tribune-e  . 

.  1,931,815 

1,775,203 

World-S  . 

.  826,703 

718,522 

Grand  Totol  . . . 

.  4,664,338 

4,263,809 

NOTE:  Figures  bosed  on  6-column  lormot  and  9-column  classified. 

VANCOUVER,  B.C. 

Sun-e  .  4,335,567  4,683,331 

NOTE:  Includes  Weekend  Magazine.  AH  figures  on  6-column  lormot. 

WAUKEGAN,  ILL. 


News-Sun-e  . 

.  2,147,460 

1,998,710 

WILKES-BARRE.  PA. 

limes-Leoder-News 

Record-AR  Day  . . 

.  1,269,275 

1,265,976 

Independent-S  . . . . 

_  509,963 

491,370 

Grand  Total  . . . . 

.  1,779,238 

1,757,346 

NOTE:  Sundoy  includes  Porade— 57,705  knes  in  1978;  61,345  knes  in  1976. 
Supplement  Advertising  for  Morch  1978  not  included — Times  Leader- 
News  Record  369,476  linos.  Measured  by  Advertising  Checking 
Bureou — Neustodt  Reports  Division. 

WILMINGTON,  DELAWARE 

News/ Journal 

(mte-mon  to  fri.)  ...2,151,227  2,169,233 

News  Journol-5  .  351,977  263,649 

Grand  Tolol  .  2,503,204  2,432,882 

WILMINGTON,  N.C. 

5lar-m  .  961,394  835,310 

Slor-News-S  .  362,922  337,428 

Grand  Totol  .  1,324,316  1,172,738 

WINDSOR,  ONT. 

Slor-e  .  2,355,388  2,510,203 

WINNIPEG,  MAN. 

Tribune-e  .  2,928,312  2,682,897 

Free  Press-e  .  3,189,985  3,297,446 

WINSTON-SALEM,  N.C. 

Journol-m  .  1,998,486  1,888,768 

5entinel-e  .  1,603,098  1,481,060 

Journal  Sentinel-5  . _616j6^  729,890 

Grond  Tolol  .  4,418,218  4,099,718 

NOTE:  Port  run  ond  comics  not  included. 

WORCESTER,  AAASS. 

Telegrom-m  .  1,131,343  967,836 

Gozetle-e  .  1,024,627  1,119,160 

Telegram-S  .  935,242  908,544 

Grond  Tolol  .  3,091,212  2,995,540 


Taylor  group  buys  and 
combines  weeklies 

Taylor  Newspapers,  Inc.,  has  acquired 
the  Bartlett  (Tex.)  Tribune  and  the  Hol¬ 
land  (Tex.)  Progress. 

Sale  of  the  newspapers  was  announced 
by  C.A.  Schulz,  president  of  Taylor 
Newspapers,  Inc.,  and  Robert  C.  Ford, 
Sr.  and  Robert  C.  Ford,  Jr.,  owners  of  the 
weekly  newspapers. 

Ford,  Sr.,  has  owned  the  92-year  old 
Tribune  for  the  last  forty  years,  and  Ford, 
Jr.,  has  owned  the  88-year  old  Progress 
for  the  last  7  years. 

“Due  to  the  proximity  of  Bartlett  and 
Holland  and  their  many  common  inter¬ 
ests,  we  have  decided  to  publish  a  com¬ 
bined  newspaper,  which  will  be  named 
the  Tribune- Progress,”  Schulz  said. 

The  staff  of  the  newspaper  will  remain 
the  same,  and  the  office  will  remain  in  the 
88 


present  Tribune  building.  Production  and 
printing  of  the  paper  will  be  accomplished 
in  the  Taylor  organization’s  modern  cent¬ 
ral  production  facility  in  Taylor.  H.  L. 
Farrell,  Taylor  Newspapers,  Inc.,  vice- 
president  and  general  manager,  will  coor¬ 
dinate  the  ownership  transition. 


Service  award 

Syracuse  (N.Y.)  Post  Standard  pre¬ 
sented  its  25th  annual  award  for  distin¬ 
guished  service  to  libraries  to  President 
Frank  P.  Piskorof  St.  Lawrence  Univer¬ 
sity  in  Canton,  New  York.  Before  be¬ 
coming  president  of  St.  Lawrence  in 
1%9  Dr.  Piskor  was  vicechancellor  and 
provost  of  Syracuse  University. 
J .  Leonard  Gorman,  executive  editor  of  the 
Post  Standard,  presented  a  silver  bowl  to 
Dr.  Piskor. 


Weekly  expands  news 
coverage  in  New  Jersey 

The  weekly  Press  Journal  of  En¬ 
glewood,  N.J.,  has  inaugurated  a 
Teaneck  Edition  to  provide  greater  news 
and  advertising  coverage  of  Teaneck  and 
neighboring  Bogota. 

Publisher  Laurette  Kitchen  said  the 
move  also  provides  for  expanded  cover¬ 
age  of  Englewood,  Englewood  Cliffs, 
Leonia  and  Tenafly,  4  other  Bergen 
County  communities  in  the  Press  Jour¬ 
nal's  circulation  area. 

The  Press  Journal  is  published  by  The 
Palisades  Newspapers,  which  also  pro¬ 
duces  the  Valley  Star.  The  Star  circulates 
in  10  additional  communities  running 
north  of  Englewood  and  Tenafly  to  the 
New  York  state  line.  The  paid- 
circulation  weeklies  also  are  the  legal 
newspapers  for  the  16  towns  in  their 
coverage  area. 
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Syndicates 

Everything  you  wanted  to 

Whether  the  label  reads  vin,  vino  or 
wine,  the  fermented  grape  is  slowly  be¬ 
coming  the  toast  of  America. 

And  as  its  sales  increase,  so  do  its 
newspaper  critics. 

The  latest  is  Paul  Gillette,  a  40-year- 
old,  best-selling  novelist  and  tv-radio 
personality  who  began  writing  a  syndi¬ 
cated  column  on  wine  last  September. 

His  weekly  effort,  Enjoyittf’  Wine,  of¬ 
fers  crisp  copy  about  everything  you  al¬ 
ways  wanted  to  know  about  wine  but 
were  afraid  to  ask  the  sommelier. 

Wine  selection,  etiquette,  tasting,  best 
buys,  label  decyphering  and  government 
regulations  affecting  the  product  are  a 
few  of  the  topics  Gillette  has  covered. 

“If  somebody  knows  a  great  deal 
about  wine.  I’ll  bore  them  to  death,’’ 
Gillette  emphasized.  “This  column  is 
strictly  for  newcomers.’’ 

Some  papers  currently  running  the  fea¬ 
ture  are:  New  Orleans  Times-Picayune; 
St.  Paul  (Minn.)  Dispatch;  Milwaukee 
Sentinel;  Long  Beach  (Calif.)  Press- 
Telegram;  San  Fernando  (Calif.)  Valley 
News,  and  the  San  Jose  (Calif.)  Mercury 
News. 

Gillette’s  introduction  to  the  printed 
world  of  wine  began  in  1963,  when 
Playboy  Enterprises,  Inc.  commissioned 
him  to  write  Playboy’s  Book  of  Wine. 
This  led  to  a  Signet  paperback  best¬ 
seller,  Enjoying  Wine,  and  an  industry 
newsletter,  the  Wine  Investor. 

Gillette  also  produced  and  hosted  the 
PBS-TV  program,  “Enjoying  Wine  with 
Paul  Gillette.’’ 

His  introduction  to  newspaper  writing 
began  in  1948,  at  the  age  of  II  when  he 
penned  a  humor  column  for  the  Carbon- 
dale  (Pa.)  Daily  News. 

By  the  time  Gillette  was  13,  he  was 
working  20  hours  a  week  as  a  general 
assignment  reporter  for  the  Scranton 
(Pa.)  Tribune. 

“1  kept  sending  the  editor  material 
through  the  mail,’’  Gillette  recalled.  “He 
asked  me  to  come  in  for  an  interview.  He 
was  astounded  when  he  saw  1  was  only 
13.  But  he  said,  ‘what  the  hell,  you  can 
write.’  ’’ 

The  more  adult  members  of  the  news¬ 
room  treated  him  extremely  well,  Gil¬ 
lette  said. 

“They  gave  me  a  lot  of  tips.  And 
you’ve  got  to  remember  that  this  was 
before  the  great  preponderance  of  jour¬ 
nalism  graduates.  A  number  of  the  report¬ 
ers  boastfully  pointed  out  that  they  had 
never  finished  high  school.  And  they 
were  proud  of  it.’’ 

Larry  Jinks,  executive  editor  of  the 
San  Jose  Mercury  News,  approached 
Gillette  last  summer  about  doing  a  wine 
column. 
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know  about  wine 


Paul  Gillette 

“1  had  never  really  thought  about  it 
before,’’  Gillette  admitted.  “But  the  idea 
was  very  appealing.’’ 

Samples  in  hand,  Gillette  began  mak¬ 
ing  the  syndicate  rounds  only  to  learn 
that  there  were  “already  too  many  wine 
columns.”  He  returned  to  his  San  Fran¬ 
cisco  offices  and  started  syndicating  it 
himself. 

Gillette  informs  his  readers  that  unlike 


many  of  his  colleagues,  he  has  no  com¬ 
mercial  interest  in  the  wine  industry. 

“The  author  of  one  nationally  syndi¬ 
cated  newspaper  column  on  wine 
charges  producers  and  importers  a  flat 
fee  of  $300  for  writing  about  their  prod¬ 
ucts,”  Gillette  wrote  in  a  column.  “The 
truth  is  the  world  of  wine  writing  is  in¬ 
fested  by  people  who  have  a  commercial 
interest  in  the  wines  they  are  writing 
about. 

“All  my  wine  activities  represent  no 
more  than  a  fraction  of  one  per  cent  of 
my  income.” 

Some  of  it  comes  from  books,  movies 
and  a  host  of  magazine  articles. 

A  few  of  these  include:  the  novels. 
Play  Misty  for  Me — brought  to  the 
screen  by  Clint  Eastwood;  Carmela, 
nominated  in  1972  for  the  Pulitzer  in  let¬ 
ters;  and  305  East,  currently  a  regional 
best-seller  and  scheduled  for  paperback. 

His  articles  on  subjects  ranging  from 
psychology  to  food  and  skiing  have  ap¬ 
peared  in  Time,  Newsweek,  Sports  Illus¬ 
trated  and  Forbes,  among  others.  His 
short  stories  and  humor  essays  have 
made  it  to  the  pages  of  Playboy  and  Es¬ 
quire. 

And  in  his  spare  time  he  has  managed 
to  earn  a  doctorate  in  psychology,  pub¬ 
lish  several  medical  and  psychology 
books  and  direct  an  off-Broadway  play. 

Gillette’s  offices  are  located  at  1750 
Washington  St.,  San  Francisco.  Calif. 


KATHLEEN  SAXE 

WORD  GAME 


TODAY’S  WORD  -  CLIPPER 
(CLIPPER:  CLIP  er.  A  cutting  instrument.) 

Average  mark  20  words. 

Time  limit  35  minutes. 

Can  you  find  24  or  more  words  in  CLIPPER? 

RULES  OF  THE  GAME:  1.  Words  must  be  four  or 
more  letters.  2.  Words  which  acquire  four  letters  by 
the  addition  of  "s,"  such  as  "bats"  or  "dies"  are  not 
used.  3.  Only  one  form  of  a  verb  is  used.  For 
example,  either  "pose"  or  "posed,"  not  both.  4. 
Proper  nouns  are  not  used.  5.  Slang  words  are  not 
used. 


aou 

dajd 

jaid 

aj!| 

oiddu 

ddaj 

jaqd 

aaid 

aafi 

odu 

afiaj 

jadid 

Ifjad 

aiddua 

aiu 

a|da 

adfd 

uad 

dfia 

lau 

aaud 

aifd 

jaai 

Iiaa 

Hadano  *  qhom  s<  Avaoi 


daily  and  Sunday 
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The  company  spent  $6  million  in  1977 
for  acquisitions.  Iwrrowing  half  that  sum 
from  banks,  md  $3  million  for  plant/ 
equipment  improvement.  The  1978 
budget  cal!-  tor  another  $1  million  outlay 
for  capita!  improvements. 

A  highlight  of  the  report  was  the  sell¬ 
out  of  available  time  on  the  Kansas  City 
Royals  Radio  Network  after  the  Ameri¬ 
can  League  baseball  team  went  down  to 
the  wire  in  pennant  playoffs  with  the 
Yankees. 

Thomson 

(61  weekday,  23  Sunday,  8  weekly 
newspapers  in  the  United  States;  37  week¬ 
day,  12  non-daily  newspapers  in  Canada). 

Expenditures  for  new  plant  and 
equipment  in  1977  amounted  to  $20  mil¬ 
lion  and  another  $19  million  is  budgeted 
for  1978  for  the  Thomson  newspapers  in 
the  U.S.  and  Canada. 

The  conversion  to  cold  type  page 
composition  on  all  of  the  newspapers 
was  done  cautiously,  the  Annual  Report 
notes.  “We  thus  avoided  many  of  the 
early  pitfalls  that  developed  and  we  are 
operating  with  production  methods 
which  have  proven  to  be  highly  practical 
and  successful." 

Improved  earnings  are  anticipated 
with  increases  in  consumer  spending  in 
both  countries  and  when  the  Canadian 
operations  are  released  from  the  gov¬ 
ernment's  anti-inflation  guidelines. 

The  company  is  continuing  its  policy 
of  confining  acquisitions  to  newspapers 
in  small  to  medium-sized  cities  “which 
generally  are  not  as  severely  affected  by 
economic  downturns.” 

1978  acquisitions:  4  dailies  and  I 
weekly  in  the  U.S.;  1  daily  in  Canada. 

Stock  price  range  (TSE)  1977  high  13, 
low  12;  current  13V'2. 

Time  Inc. 

(17  weekly  newspapers;  magazines, 
forest  products,  books,  printing,  pay-tv 
programming,  CATV,  1  tv  station,  build¬ 
ing  materials,  furniture,  banking,  real  es¬ 
tate,  construction). 

Pioneer  Press  Inc.,  publisher  of  17 
weeklies  in  the  Chicago  suburban  area, 
rates  2  paragraphs  in  the  Annual  Report 
of  Time  Inc.  But  this  division  of  the  giant 
conglomerate  had  “another  record 
year.” 

Says  the  report,  “Profits,  although 
modest  by  comparison  with  those  of 
Time  Inc.’s  magazine  and  book  opera¬ 
tions,  rose  almost  50%  last  year  on  a 
revenue  increase  of  only  13%.” 

Credit  for  this  achievement  was  given 
to  advanced  printing  technology,  includ¬ 
ing  a  pre-press  system  that  cost  $  1 .6  mil¬ 
lion.  It  links  seven  local  offices  with  a 
central  computer  with  67  terminals  for 
news  and  ad  copy.  A  two-way  transmis¬ 
sion  network  is  the  first  of  its  kind  in  this 
country. 

1978  acquisition:  Washington  (D.C.) 
Star. 


Stock  price  range  (NYSE)  1977  high 
39'/2,  low  31  3.8;  current  46. 

Times  Mirror 

(6  weekday,  4  Sunday  newspapers; 
forest  products,  books,  magazines,  2  tv 
stations,  printing,  catv,  pay-tv,  maps, 
pilot  training  programs,  flight  informa¬ 
tion  services,  visual  communication  aids.). 

With  operations  in  47  fields  of  busi¬ 
ness,  Times  Mirror  Company  revenues 
passed  the  billion-dollar  level  in  1977. 
Newspaper  publishing  contributed  about 
half  of  the  income,  and  showed  an 
operating  profit  of  $1 .3  million — a  gain  of 
58%  over  1976.  The  newspapers  pub¬ 
lished  307  million  lines  of  advertising. 

The  Los  Angeles  Times,  says  the  An¬ 
nual  Report,  became  the  first  newspaper 
anywhere  to  sell  5  million  classified  ads 
in  a  single  year.  Total  lines,  total  ads  and 
total  revenues  set  new  records. 

The  Times’  unprecedented  linage  total 
received  a  significant  contribution  from 
the  preprint  category  which  increased 
30%  over  1976  to  a  record  19.2  million 
lines.  Also  a  record  number  of  special 
advertising  sections  was  published — 295 
sections  totaling  2,246  pages. 

Since  August  the  Times  has  banned 
advertising  for  hardcore  pornographic 
movies.  The  courts  have  upheld  its  right 
to  take  such  action  and  it  is  estimated  the 
yearly  revenue  loss  will  be  about  $1.5 
million. 

In  Dallas  the  Times  Herald  picked  up 
about  5,000  sales  with  a  new  Texas  Edi¬ 
tion  on  the  streets  in  the  morning.  Home 
delivery  outside  the  metropolitan  area 
also  has  begun. 

The  company’s  wholly-owned  sub¬ 
sidiary  in  West  Germany  which  produces 
audio-visual  materials  for  pilot  training  in 
the  civil  aviation  market  contributed  sig¬ 
nificantly  to  the  profit  picture  of  the 
“Other  Operations  Group.” 

Growing  fan  interest  in  baseball  gave 
the  Sporting  News,  a  recent  Times  Mir- 
row  acquisition,  its  best  year  in  history. 

Stock  price  range  (NYSE)  1977  high  26, 
low  20;  current  28. 

Torstar 

(1  weekday,  1  Sunday,  9  weekly 
newspapers;  books,  magazines,  printing, 
electronic  data  services,  tv  films,  tv  sta¬ 
tions). 

The  Toronto  Star  broke  away  from  an 
old  Canadian  newspaper  tradition  and 
entered  the  Sunday  market  with  intro¬ 
ductory  costs  of  $600,000.  Even  so,  the 
company  maintained  the  quality  of  the 
Saturday  Star  which  has  a  circulation  of 
780,000.  Monday-to-Friday  circulation 
made  significant  gains. 

A  new  publication.  The  Consumer, 
was  added  to  the  nine  weekly  Metrospan 
papers  in  the  Toronto  suburbs  and  the 
circulation  of  the  group  exceeded 
234,000  copies.  The  Annual  Report  says, 
“They  reflect  Torstar’s  ongoing  deter¬ 
mination  to  provide  both  readers  and  ad¬ 


vertisers  with  a  selection  of  media  which 
best  suits  their  needs.” 

Torstar’s  year  was  highlighted  also  by 
the  phenomenal  sales  of  romantic  novels 
published  by  Harlequin  Enterprises 
Ltd.,  in  which  the  Toronto  Star’s  parent 
owns  53%.  Harlequin  began  a  joint  ven¬ 
ture  with  the  Axel  Springer  Group  in 
West  Germany.  The  latest  acquisition  is 
Laufer  Co.,  a  California-based  publisher 
of  teen-age  and  entertainment 
magazines. 

Stock  price  range  (TSE)  1977  high  16, 
low  15;  current  I6V2. 

Washington  Post 

(3  weekday,  2  Sunday  newspapers, 
books,  magazines,  4  tv  stations,  news¬ 
print,  news  service). 

In  1977,  its  100th  year,  the  Washington 
Post  newspaper  bounced  back  from  a 
sharp  dip  in  earnings  due  to  labor  prob¬ 
lems.  It  more  than  doubled  its  operating 
income  in  1977  over  1976  with  record 
average  circulation  of  541,000  weekdays 
and  762,000  Sunday. 

Meanwhile,  the  Trenton  (N.J.)  Times 
contributed  substantially  after  a  year  of 
marginal  operations. 

The  parent  company  sold  its  Washing¬ 
ton,  D.C.  radio  station  for  $6,675,000  in 
order  to  concentrate  on  tv.  The  after-tax 
gain  was  figured  at  $3  million. 

The  average  revenue  per  line  in  the 
Washington  Post  rose  from  $1.10  in  1973 
to  $1.60  in  1977  and  that  for  the  Trenton 
Times  went  from  250  in  1973  to  3O'/i0  in 
1977. 

Gross  advertising  revenues  in  News¬ 
week  magazine  climbed  from  $81.6  mil¬ 
lion  in  1973  to  $124.1  million  in  1977. 

“Never  in  our  history,’’  said 
Katharine  Graham,  chairman,  and  Mark 
J.  Meagher,  president,  “have  we  been 
better  poised  to  pursue”  new  oppor¬ 
tunities.  “We  are  committed  to  both  vig¬ 
orous  internal  growth  and  the  acquisition 
of  communications  properties  which  we 
deem  compatible  with  our  thriving  oper¬ 
ations.” 

Stock  price  range  (ASE)  1977  high  36, 
low  21 'A;  current  40.  1978  acquisition: 
Everett  (Wash.)  Herald. 

Daily  newspapers 
sold  for  $4.6  billion 

Readers  spent  more  than  $4.6  billion 
last  year  to  buy  United  States  and  Cana¬ 
dian  daily  and  Sunday  newspapers,  a 
5.5%  gain  over  1976,  according  to  the 
Newspaper  Advertising  Bureau.  U.S. 
readers  spent  $4.3  billion,  a  5.5%  increase 
over  the  previous  year,  and  Canadians, 
$333.8  million,  also  up  5.5%.  Expendi¬ 
tures  for  daily  papers  came  to  $3. 1  billion 
in  the  U.S.,  up  5.3%,  and  $244.9  million  in 
Canada,  up  5.6%.  Americans  spent  $1.2 
billion,  up  6.0%  for  Sunday  papers,  and 
Canadians,  $88.9  million,  up  5.2%,  for 
Saturday  and  Sunday  papers. 
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Bottom  Lines 

(OOOs  omitted,  except  per  share  figures) 


1977 

1976 

Affiliated  Publications 

Net  income 

Per  share 

$6,974 

2.08 

$5,467 

1.70 

Net  income 
Per  share 

Net  income 

Per  share 

Biue  Chip  Stamps 
$16,993 

3.28 

$9,053 

2.26 

Net  income 
Per  share 

Net  income 

Per  share 

Capital  Cities  Comms. 
$43,234 

5.82 

$35,620 

4.60 

Net  income 
Per  share 

Net  income 

Per  share 

Combined  Comms. 
$20,625 

3.17 

$16,318 

2.65 

Net  income 
Per  share 

Net  income 

Per  share 

Dow,  Jones  &  Co. 
$39,033 

2.49 

$30,328 

1.91 

Net  income 
Per  share 

Net  income 

Per  share 

Gannett  Company 
$69,416 

2.60 

$59,169 

2.22 

Net  income 
Per  share 

Net  income 

Per  share 

Harte-Hanks  Comms. 
$12,883 

2.88 

$10,547 

2.41 

Net  income 
Per  share 

Net  income 

Per  share 

Jefferson  Piiot  Co. 
$79,035 

3.25 

$69,030 

2.82 

Net  income 
Per  share 

Net  income 

Per  share 

Knight-Ridder  Newspapers 
$61,175 

3.76 

$52,315 

3.21 

Net  income 
Per  share 

Net  income 

Per  share 

Lee  Enterprises 
$11,670 

2.35 

$9,424 

1.88 

Net  income 
Per  share 

Net  income 

Per  share 

Media  General 
$16,175 

2.22 

Multimedia  Corp. 

$13,573 

1.82 

Net  income 
Per  share 

Net  income 

Per  share 

$12,013 

1.82 

$9,957 

1.51 

Net  income 
Per  share 

Capen  and  Hanna 
elected  to  UPl  board 

The  United  Press  International  board 
of  directors  elected  Richard  G.  Capen,  Jr. 
of  Copley  Newspapers  and  Gordon 
Hanna  of  Scripps-Howard  Newspapers 
to  its  membership. 

At  the  same  time,  the  resignation  of 
Earl  Richard  from  the  board  was  ac¬ 
cepted. 

Capen,  senior  vicepresident  of  Copley 
Newspapers  also  serves  as  chairman  of 
the  UPI  Newspaper  Advisory  Board. 

In  1968  Capen  was  appointed  deputy 
assistant  secretary  of  defense  for  public 
affairs  and  later  served  as  assistant  to  the 
secretary  of  defense  for  legislative  affairs. 
He  joined  the  Copley  organization  in 
1961 ,  serving  for  8  years  as  corporate  di¬ 
rector  of  public  affairs. 

Hanna,  vicepresident  and  general 
editorial  manager  of  Scripps-Howard 
Newspapers,  started  his  career  with  that 
organization  in  1942  at  the  Houston 


Press.  After  a  brieftime-out  with  the  U.S. 
Air  Force,  Hanna  rejoined  the  Houston 
paper  as  city  editor. 

From  Houston  Hanna  moved  to  Mem¬ 
phis,  Tenn.  where  he  was  managing 
editor  of  the  Commercial  Appeal.  From 
there  he  moved  to  Evansville,  Ind.  as 
editor  of  the  Press,  and  returned  to  Mem¬ 
phis  as  editor  in  1969. 

In  1976  he  was  named  to  succeed  Jack 
Howard  as  general  editorial  manager  of 
the  Scripps-Howard  organization. 

Other  members  of  the  UPI  Board  of 
Directors  are:  Jack  Howard,  chairman  of 
the  executive  committee,  Scripps- 
Howard  Newspapers;  William  R.  Hearst, 
Jr.,  editor  in  chief,  Hearst  Newspapers; 
Charles  E.  Scripps.  chairman  of  the 
board,  E.  W.  Scripps  Co.;  Edward  W. 
Scripps,  11,  vicepresident,  Scripps- 
Howard  Newspapers;  Edward  W. 
Estlow,  president,  E.  W.  Scripps  Co.; 
and  Roderick  W.  Beaton,  president  and 
chief  executive  officer,  UPI. 

Albert  E.  Kaff  has  been  appointed  vice- 
president  and  general  manager  for 
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1977 

New  York  Times  Co. 
$26,073 
2.27 

Panax  Corp. 
$656 
.56 

Post  Corporation 
$3,106 
3.48 

Quebecor 

$3,358 

1.43 

Seaboard  Coast  Line 
$102,356 
7.02 


1976 

$22,327 

1.97 

$292 

.25 


$2,087 

2.38 


$2,239 

.93 


$84,954 

5.84 


Southam  Press 

$25,145  $24,112 

2.02  1.88 


Stauffer  Publications 

$3,153  $3,367 

3.15  3.37 


Thomson  Newspapers 

$47,382  $40,835 

.94  .81 


Time  Inc. 

$90,539  $67,093 

4.44  3.32 


Times  Mirror  Co. 

$96,110  $70,667 

2.77  2.03 

Torstar 

$11,919  $11,690 

1.47  1.45 

Washington  Post  Co. 

$35,469  $24,490 

4.18  2.72 


United  Press  International  in  Asia. 

The  appointment  was  announced  by 
Roderick  W.  Beaton,  president  and  chief 
executive  officer. 

Kaff,  57,  succeeds  Frank  W.  Beatty  in 
the  post.  Beatty  was  recently  named  vice- 
president  of  UPI’s  broadcast  services. 

Bankrupt  daily 
owes  $1  million 

Ottawa  Today,  the  morning  tabloid 
which  went  bankrupt  last  month,  owes  its 
creditors  nearly  $l  million,  including 
$148,000  in  back  pay  to  its  90  employees, 
estate  manager  Lewis  Belfer  said. 

There  were  260  creditors  who  had  in¬ 
vested  in  the  newspaper  before  it  folded 
after  IVi  months. 

Secured  creditors,  those  with  first 
claim  on  Today's  assets,  are  owed 
$500,000.  However,  about  90  former 
employees  are  listed  as  preferred  cre¬ 
ditors,  with  second  claim  on  the  assets. 
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Editor  discloses 
editorial  budget 


LA.  Herald  Examiner 
joins  Media  Records 

The  Los  Angeles  Herald  Examiner  is 
the  latest  daily  newspaper  to  join  Media 
Records,  Inc.,  the  linage  measuring  ser¬ 
vice. 

Media  Records  publishes  linage  reports 
on  24  of  the  nation's  top  25  SMSA  mar¬ 
kets  and  on  a  total  of  89  markets,  not  all  of 
which  are  among  the  top  100  SMSA. 
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Mike  GaiHier.  editor,  Des  Moines  Reg¬ 
ister  and  Tribune,  disclosed  in  a  recent 
signed  Sunday  column  that  the  news  and 
editorial  budget  for  1977  was  $5,079,615. 

He  further  disclosed  that  the  newsroom 
spent  $5,102,323,  or  0.4%  above  the 
budget. 

Gartner,  who  is  also  president  and  chief 
operating  officer  of  the  company,  re¬ 
vealed  that  the  news  payroll  came  to 
$3,843,549,  before  taxes  and  fringe  ben¬ 
efits.  The  papers  employ  215  full-time 
and  42  part-time  staffers. 

Gartner  also  gave  readers  a  rundown 
on  what  the  papers  pay  for  some  of  the 
syndicated  news  and  features. 

AP,  he  said,  was  paid  $260,318  in  1977 
for  providing  news  to  both  papers. 
“Blondie,”  a  King  Features  strip, 
charges  them  $93.50  a  week,  as  compared 
to  $8  a  week  for  Ellen  Goodman,  $17.50 
for  “Small  Society"  and  $37.50  a  week 
for  Ann  Landers. 


VP-operations 


KING  FEATURES  INTRODUCED  its  new  comic  strip,  "Winnie  the  Pooh,"  at  a  gala 
reception  during  the  ANPA  convention  in  Atlanta.  King's  president,  J.  F.  D'Angelo 
(second  from  right),  and  the  syndicate's  general  manager,  Benson  Srere  (second 
from  left),  were  joined  atthe  party  by  three  special  guests  from  Disney  World:  from 
left,  Tigger,  Winnie  himself,  and  Eeyore.  The  characters  flew  in  especially  for  the 
event,  attended  by  1000  ANPA  members  and  guests.  The  new  strip,  from  Walt 
Disney  Productions,  makes  its  debut  June  19  in  more  than  200  newspapers. 


Rubicam  dies 

Raymond  R.  Rubicam,  co-founder  of 
Young  &  Rubicam  advertising  agency, 
died  at  his  home  in  Scottsdale,  Arizona 
on  May  8.  He  was  85  years  old. 


N.J.  legislators 
clarify  shield 

The  New  Jersey  Assembly,  by  a  vote 
of  50-0,  has  passed  a  bill  that  permits 
reporters  to  refuse  to  make  public  any 
information  gathered,  even  if  that  infor¬ 
mation  is  not  published  or  broadcast  as 
part  of  the  story. 

The  bill  now  goes  to  the  state  Senate. 

The  new  bill  is  intended  to  clarify  a 
1977  amendment  to  a  1960  newspaper¬ 
man's  privilege  or  shield  law.  The  1977 
amendment  apparently  put  the  press 
under  greater  restrictions  because  of  its 
wording  and  the  new  bill  is  intended  to 
clarify  the  1977  change. 

As  a  result  of  the  wording  of  the  1977 
amendment,  some  legal  authorities 
suggested  that  whenever  a  reporter  dis¬ 
closes  through  publication  or  broadcast 
any  details  of  a  story,  he  may  be  required 
by  the  courts  to  furnish  all  other 
information — including  notes  and 
tapes — gathered  for  the  story. 

The  new  bill  stipulates  that  reporters 
cannot  be  compelled  by  the  courts  to  do 
this. 


TRIP  WINNERS — St.  Clair  McCabe  and  wife,  left,  stand  with  Family  Weekly 
publisher  Mort  Frank  and  his  wife,  Betty,  at  the  25th  anniversary  dinner  party 
that  was  held  at  ANPA  in  Atlanta  last  week.  The  McCabe's  had  their  name 
drawn  as  the  winner  of  a  25,000  mile  round-the-world  first  class  trip  at  the 
dinner.  McCabe  is  executive  vicepresident  and  managing  director  of  Thomson 

Newspapers. 


James  E.  Fitzgerald,  who  has  been  as¬ 
sistant  general  manager  of  Newsday,  has 
been  named  to  the  new  position  of  vice¬ 
president-operations.  Fitzgerald,  who 
will  report  to  executive  vicepresident  and 
general  manager  Donald  Wright,  will  be 
directly  responsible  for  the  production, 
administrative  services,  management 
services,  transportation  planning  and 
data  processing  departments. 


92 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


ANECDOTES 


STORIETTES — Sparkling,  well-researched 
weekly  tales  of  little  known  facts  of  his¬ 
tory,  bizarre  encounters,  inventions,  bio¬ 
graphical  sketches  by  veteran  writer. 
Ideal  feature  material.  About  500  words. 
Send  for  FREE  samples,  low  rates.  Flagler 
&  Nelson,  Inc.,  1640  Statler-Hilton,  Buf¬ 
falo,  NY  14202. 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  sarnples,  rates.  Au¬ 
tomotive  Features,  814  E..  Manor  Circle, 
Milwaukee,  Wise.  53217. 


COUNSELING 


MIND  MATTER— Interesting  questions- 
answers  on  personal  relations  by  emi¬ 
nent  psychologist.  Helpful  answers  to 
vexing  problems:  gentle  humor.  Excep¬ 
tional  weekly  column.  350  words.  Send 
for  FREE  samples,  low  rates.  Flagler  & 
Nelson,  Inc.,  1640  Statler-Hilton,  Buf¬ 
falo,  NY  14202. 


SAVING  ENERGY— Subject  near  and 
very  dear  to  all  written  with  style  and 
humor  by  one  of  country's  best  business 
editors.  Tells  readers  how  they  can  save 
energy.  Weekly.  Low  rates.  For  free 
sample  write;  Saving  Energy,  Box 
75837,  Los  Angeles,  CA  90075. 


ENTERTAINMENT 


ENTERTAINMENT  WEEKLIES  are  easy 
and  profitable.  Use  our  10  pages  (tab) 
camera  ready  news,  photos,  cartoons, 
editorials.  Sell  ads,  write  a  local  column 
or  2  and  you're  ready  for  the  press  run. 
Costs  less  than  it  would  if  you  had  the 
type  set.  Adult-oriented  but  not  pornog¬ 
raphy.  Write:  World  News  Syndicate, 
Box  1257,  Las  Vegas,  NV  89101. 


GARDENING 


THE  PART  TIME  GARDENER— Refresh¬ 
ing,  knowledgeable  weekly  column  with 
pertinent  photos  by  experienced,  widely 
recognized  garden  writer.  Plus  timely 
tips  to  ad  department.  Send  for  FREE 
sample  and  low  rates.  Flagler  &  Nelson, 
Inc.,  1640  Statler-Hilton,  Buffalo,  NY 
14202. 


YOUR  READERS  will  turn  to  this  article 
first.  Easy-to-Read  accounts  of  health 
field  breakthroughs.  Some  500  words. 
Low  rates.  Free  samples.  National  Sci¬ 
ence  Services,  Box  82,  Sta.  R,  Toronto, 
Canada. 


OF  COURSE,  A  HORSE  .  .  .  who  says 
interest  limited?  Scored  highest  reader 
loyalty  of  metro  daily's  surveyed  col¬ 
umns.  Already  nation's  most  popular 
horse  colummn.  Try  4  weeks  free.  Copley 
News  Service.  P.O.  Box  190,  San  Diego, 
CA  92112. 


HUMAN  INTEREST 


COUNTRY  CLIPBOARD— Weekly  human 
interest,  variety  column.  Published  18 
states.  Proven  reader  response.  $1.00 
per  column.  Samples.  K.  M.  Head.  Box 
83,  Cumberland  Gap,  TN  37724. 


JOGGING 


HILARIOUS  "spoofs"  at  jogging  with 
cartoon.  All  about  its  pains,  pleasures 
and  do  you  live  longer,  etc.  Free  sam¬ 
ples,  PIPER'S  FEATURES,  1149  E. 
Bradford,  Glendora,  CA  91740. 


"MORE  FOR  YOUR  MONEY"— Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples.  Mike  Le- 
Fan,  1802  S.  13,  Temple,  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated)— 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Cineman  Syndicate,  7  Charles 
Ct..  Middletown,  NY  10940,  (914)  692- 
4572, 


MOVIES  78 

A  new  syndicated  column  of  film  re¬ 
views.  Bi-weekly  mailing  of  individual  re¬ 
views  including  stills  of  every  major  re¬ 
lease.  Rates  available  on  request.  For 
FREE  SAMPLES  and  further  information 
contact:  Eleanor  Goldstein,  SIRS,  P.O. 
Box  2507,  Boca  Raton,  FL  33432. 


PUZZLES 


PUZZLE  prices  slashed!  Due  to  expand¬ 
ing  volume  it's  30'^o  off  on  popular 
Bonus-Word  and  Wiggly-Word  puzzles— 
fascinating  reader-pleasers!  Join  the 
rush:  info50«.  DICKSON,  17700  West¬ 
ern  #69-e,  Gardena,  CA  90248. 


REAL  ESTATE 

FOR  A  CONSUMER  oriented  column 
that  isn't  anti-business,  write  I.  H.  Paige, 
7022  Ridge  Blvd.,  Brooklyn,  NY  11209. 
Free  samples;  low  rates. 


SCIENCE 


FEATURETTES  by  veteran  science  writ¬ 
ers.  Entertaining,informative.  Unusual 
facts  on  plants,  animals,  oceans,  stars, 
para  psychology  .  .  .  much  more.  Some 
500  words.  Low  rates.  Free  samples.  Na¬ 
tional  Science  Services,  Box  82,  Sta.  R, 
Toronto,  Canada. 


HUMOROUS  "one  liners"  with  cartoon. 
All  about  competition,  training,  coaches, 
Olympics,  amateurs,  win,  lose,  etc.  Free 
samples.  PIPER'S  FEATURES.  1149  E. 
Bradford,  GlerxJora.  CA  9174(), 


STAMP  SCENE— Award-winning  column 
with  exclusive  news,  features.  Samples, 
rates:  News  World  Syndicate, 401  Fifth 
Ave.,  NY  10016. 


THE  FUTURE 


FUTURETHINK.  Clear,  clean,  imagina¬ 
tive  750  word  weekly  column  on  the 
future— What  will  the  world  be  like:  in¬ 
ventions,  medicine,  daily  living,  cities? 
Interviews  with  future  thinkers,  reports 
and  essays.  Peter  Menkin,  Feature  As¬ 
sociates,  1563,  Lincoln  Ave.,  San 
Rafael,  CA  94901. 


INCREASE  TRAVEL  LINAGE!  World-wide 
travel  column  now  in  its  5th  year. 
Weekly,  $1.25.  Write  for  free  samples. 
#  1  Easy  St.,  Aptos,  CA  95003. 


UNEXPLAINED  PHENOMENA 


“CAN  YOU  EXPLAIN  IT?"-Weekly  en¬ 
counters  with  strange  phenomena  by 
acknowledged  expert.  Low  rates.  Free 
samples.  Adeptus,  Inc.,  41  Joralemon 
St..  Brooklyn  Heights.  NY  11201. 


:  SOUTHERN  EDITORS— FACING  SOUTH 
is  an  illustrated  human  interest  column, 
written  by  a  different  professional 
southern  writer  each  week.  Appears  in 
over  100  Southern  newspapers.  Free 
samples  and  rates:  Box  230,  Chapel  Hill. 
NC  27514. 

YOU  CAN  DO  IT  weekly  handyman  col- 
'■  umn.  Inexpensive.  Sample.  Whitford, 

1  Box  745,  Salem,  MA  01970. 


Feature  Your  Feature  In 
FEATURES  AVAILABLE 
And  Watch  Your 
Syndicate  Sales  Soar! 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


INVESTORS  now  being  accepted  for 
young,  fast-growing,  pan-Southwestern 
magazine  with  literary  cultural,  heavy  color 
format.  Calls  accepted  at  (505)  256-3531 
or  write  to:  Suntrails  USA.  Att:  Publisher, 
1605  Carlisle,  N.E.,  Albuquerque,  NM 
87110. _ 

NEWS  MAGAZINE— 200M  paid  circula¬ 
tion,  seeks  investor,  buyer  or  up-stream 
merger  for  capital  required.  Potential  2MM 
paid  subscriptions,  nigh  net.  Box  4419, 
Editor  &  Publisher. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


"How  to  Start  Your  Own  Community  News¬ 
paper,"  an  oversized  136-page  working 
manual  by  award-winning  publisher  John 
McKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says:  “Covers  every 
conceivable  facet  of  weekly  newspaper 
publishing."  ISnday guarantee.  $9.95 from 
Meadow  Press,  Box  35-E,  Port  Jefferson, 
NY  11777. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


NEWSPAPER  DISTRIBUTORSHIP 
Los  Angeles  Times  South  Orange  County. 
Help  run  $35,OCIOiyear  net.  Terms.  (714) 
963-5807. 

PARTNER— individual  or  group  to  expand 
shopper  in  excellent  Massachusetts  area. 
This  IS  a  most  unusual  situation.  Box  4582, 
Editor  &  Publisher. 


Circulate  Your  Jobs,  Services,  Talents  to  the  Largest  Newspaper 
Audience  in  the  World  with  E&P  Classifieds 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


WE  NEED  YOUR  IDEAS,  talents  and  in¬ 
vestment  of  $30,000  to  $50,000  to  realize 
potential  of  our  growing  printing: 
publishing  firm.  We  got  the  ball  rolling  with 
a  4-unit  offset  press,  but  need  more  work¬ 
ing  capital  and  a  skilled  editonal/advertis- 
ing/management  minded  partner  to  help 
young  couple  make  other  ideas  realities. 
Will  consider  married  couple.  Send  resume 
to  Box  3269,  Youngstown,  Ohio  44512. 


FEATURES  WANTED 


COMICS,  articles,  cartoons  wanted  for  sale 
in  Scandinavia.  Send  samples  in  Propres, 
Skogsangsvagen,  51a,  S-135  00,  Tyresb, 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton,  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 

APPRAISALS  FOR  ALL  PURPOSES 
Newspaper  Service  Co.,  Inc.  P.  0.  Dr. 
12428,  Panama  City,  Fla.  32401. 


NEWSPAPER  BROKERS 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


W.  SID  SMITH,  Media  Broker 
Box  189,  Mount  Pleasant,  Ml  48858 
(517)  772-3261 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893 


DON  MALCOLM  MEDIA 
Influential  Investors  for  anv  size  Dailies, 
Weeklies,  Magazines.  1224  Tranquilla  Dr., 
Dallas,  TX  (214)  324-4231. 


BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime;  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.  0.  Box  400,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  202  Winchester  Dr., 
Savannah,  Ga.  31410  (912)  897-1348  or 
897-1346. 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales.  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  Office," 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  877-3407. 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,"  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280. 


EDITOR  &  PUBLISHER  for  May  13,  1978 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


ANNOUNCEMENTS 
NEWSPAPERS  WANTED 


EQUIPMENT  &  SUPPLIES 
MAILROOM 


EQUIPMENT  &  SUPPLIES 
PRESSES 


WEEKLIES  OFFERED 


Florida,  growth  area  .  $125,000 

Colorado,  below  gross  .  45,000 

Illinois  suburban,  priced 

far  below  gross  .  175,000 

Nebraska,  big  area  .  55,000 

Nebraska,  controls  county  . . .  160,000 

Oklahoma  suburban,  priced 

far  below  gross  .  100,000 

Arkansas,  scenic  Ozarks  .  35,000 


All  cash  down— state  your  cash  and 
qualifications  first  letter. 

Marion  R.  Krehbiel,  Box  88,  Norton,  KS 
67654.  (No  phones  first  contact.) 

FEEL  72  is  about  time  to  take  it  easy.  Do 
OTu  want  to  own  a  really  progressive  small 
54  year  old  weekly?  Metro  Area  2.  An  op¬ 
portunity  for  a  go-getter.  Reasonable 
price.  Box  4464,  Editor  &  Publisher. 


MIDWEST  County  seat  weekly  in  town  of 
3,100.  Retail  center  for  solid  agricultural 
area.  Office  supply  business  and  building 
included.  Takes  $58,000  down.  Roy  Hold¬ 
ing  &  Associates,  Box  212,  Galva,  IL. 
Phone  (309)  932-2270  days,  932-2642 
evenings. 


MIDWEST  paper  netting  $25,000  on 
$50,000  gross.  No  plant.  $18,0(30  down. 
Another  Midwest  paper  netting  $15,000 
on  $28,000  gross.  Ideal  tor  first  purchase 
or  older  newsman  wishing  to  slow  up.  Roy 
Holding  &  Associates,  Box  212,  (jalva,  IL, 
phone  (309)  932-2270  days,  932-2642 
evenings. 


NEW  JERSEY  shopper-profitable.  No 
weekly  competition.  Gross  $250,000.  Sell 
$200,000.  Hempstead  &  Co.,  47 
Edgewood  Dr.,  Cherry  Hill,  NJ  08003. 
(6(S)  795-6026. 


SUBURBAN  group  in  Midwest  competitive 
area  tor  sale.  Volume  $400,000.  Price 
$300,0CX)  with  $40,000  down  payment 
and  10-year  payout.  Thriving,  prosperous 
area.  G(^  living.  Prospective  purchasers 
must  detail  satisfactory  financial  qualifi¬ 
cations  in  first  letter  to  get  response.  Write 
Box  4^9,  Editor  &  Publisher. 


POSITIONS  WANTED 

(Payment  must  accompany  order} 

Add  $1.50  for  box  service  and  count 
as  an  additional  line  in  your  copy. 


Add  $1 .50  per  insertion  for  box  service 
and  count  as  an  additional  line  in  copy. 


WE  ARE  seeking  to  purchase  a  non-daily 
newspaper  with  a  long-term  record  of  prof¬ 
itability.  Preferably  with  more  than  5,000 
paid  circulation.  We  have  excellent  finan¬ 
cial  and  journalistic  credentials.  Please 
send  details,  copies  of  your  publication  to 
Box  3748,  Editor  &  Publisher. 


EXPERIENCED  couple  interested  in  pur¬ 
chase  of  a  profitable  daily  newspaper.  Pre¬ 
fer  circulation  of  5,000*  .  Box  4418,  Editor 
&  Publisher. 


WEEKLY  in  Connecticut  or  Southeastern 
New  York  State  wanted.  Must  be  profit¬ 
able.  Please  send  details  and  sample  is¬ 
sues  to  Box  4474,  Editor  &  Publisher. 


WE  ARE  EXPERIENCED  Home  town  pub¬ 
lishers.  We  are  interested  in  purchasing  a 
small  daily  newspaper  with  up  to  25,000 
circulation.  Straight  cash  basis— or  your 
terms.  Will  consider  a  large  weekly.  Princi¬ 
pals  only.  Box  4584,  Editor  &  Publisher. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMERAK  (213)  A31-2779 

Box  2798  Long  Beach,  Calif.  90801. 


COMPUTER  SOFTWARE 


ADVERTISING-CIRCULATION  Program 
packages  for  sale  for  IBM  Computer  Sys¬ 
tems  3,  32  or  34.  Including  ad  sales,  inch 
and  money  analysis  reports  anytime,  also 
monthly  billing  reports.  Extensive  year  ago 
history  for  all  ad  inches  and  money. 
CIRCULATION— draw  sheet,  all  ABC  re¬ 
ports  anytime  and  at  end  of  month.  Ad¬ 
vance  or  arrears  billing.  PIA,  Mail.  R.  C. 
Zollinger,  The  Gallup  Independent,  P.  0. 
Box  1210,  Gallup,  N.M.  87301,  (505) 
863-6811. 


CHESHIRE  LABELING  machines  with 
quarter  folders,  multiwide  label  heads, 
single-wide  label  heads  and  conveyors.  All 
equipment  guaranteed.  Call  collect  or 
write,  Edwin  Heisley,  P.O.  Box  22083,  Dal¬ 
las  TX.  75222.  (214)  357-0196. 

STA-HI  251  COUNTER  STACKER 
Available  imrr^ediately— very  good  condi¬ 
tion.  Box  3943.  Editor  &  Publisher. 

STA-HI  257 

EXCELLENT  CONDITION 

Box  4482,  Editor  &  Publisher. 

STEPPER  INSERTER  MACHINE  Available 
with  5  stations  and  spare  parts.  Used  2 
months,  $16,000.  Box  3944,  Editor  &  Pub¬ 
lisher. 

CHESHIRE,  Model  525  with  526  head, 
Pitney  Bowes  30  Bin  Rotogather  Collator, 
like  new,  will  sacrifice,  phone  (513)  793- 
9833.  C.E.I.,  11559  Grooms  Rd.,  Cincin¬ 
nati.  OH  45242. 

CUTLER  HAMMER  MARK  IV  COUNTER 
STACKER.  Excellent  condition.  Box  4536, 
Editor  &  Publisher. 

NOLAN-JAMPOL  Transfer  Table;  Cutler- 
Hammer  Centering  Pacers;  Roller  Top  and 
Belt  Conveyors — excellent  condition.  Box 
4449,  Editor  &  Publisher. 

NEWSPAPER  BAGS 

PRICES  SLASHED/INCREASE  YOUR 
PROFITS— All  sizes  bags  and  bundle 
wraps.  Send  specs  for  quote  to  PCE,  20  N. 
Howard.  Aberdeen,  Md.  21001.  Call  (301) 
575-6500. 

NEWSPRINT 

NEWSPRINT — Publication  rolls — all  sizes. 
Behrens  Pulp  &  Paper  Co..  3305  W. 
Warner,  Santa  Ana,  CA  92704,  (714)  656- 
7130. 

PASTEUP  SUPPUES 

McGANN  &  MARSH,  INC. 

Highest  quality  border  tapes,  largest  as¬ 
sortment  in  the  U.S.  Request  samples. 

54- 14th  Street 

Wheeling,  W.  Va.  26003 

Ph.  (3M)  233-5211 

PHOTOTYPESETTING 

COMPUGRAPHICS 

7200 — $2800.  Compuwriters— $4000. 
2961— $2300.  Keyboards— $1200.  Justo- 
writers.  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 

COMPLETE  HENDRIX  OCR  front  end  sys¬ 
tem.  Includes  1  OCR,  5700  controller,  2 
5700  terminals,  Decitek  tape  reader.  2 
Royal  typewriters.  Make  offer  to  Dave 
Hardy  or  George  Uhland,  (303)  275-2323. 
Daily  Record,  Box  111,  Canon  City,  CO 
81212. 

FOR  SALE;  2  AM-430  keyboards,  $600 
each;  2  CG-4961-TLs,  plugs,  strips, 
$2,500  each;  2  Greenie  Fairchild 
keyboards  (for  oarts)  $50  each.  Varityper 
720,  $50;  BRft  HS  punch,  new,  $650 
Call  Leonard  Bovee,  Eagle-Times,  19  Sulli¬ 
van  St.,  Claremont,  NH  03743;  (603) 
542-5121. 

COMPUGRAPHIC  auto  tape  keyboard.  9 
months  old.  Excellent  condition.  Seldom 
used.  Call  (212)  466-4056. 

COMPUGRAPHIC  2961  HF  with  wire  strip¬ 
per,  $2,995.  2  Compugraphic  4961  TL 
units  with  wire  strippers  and  direct  entry 
keyboards,  $4,300  and  $3,800.  Also  1  AKI 
blue  keyboard,  $600,  1  beige  Autotype 
keyboard,  $2(30;  and  1  Compugraphic 
Pica/Point  counter  for  the  7200,  $100. 
Spare  reader,  spare  parts  kit.  Available 
June  1.  All  items  are  now  being  used  daily 
and  maintained  in  good  condition  at  The 
Grand  Haven  Michigan  Tribune.  R.  Pifer. 
(616)  842-6400. 

E&P  Classifieds 

Programmed  for  Selling 


CLASSIFIED  ADVERTISING  RATES 


OTHER  CLASSIFICATIONS 


PREPAYMENT  REQUIRED  in  the  following  categories:  Features  Available/News¬ 
papers  for  Sale/Positions  Wanted. 


DISPLAY  CLASSIFIED:  The  use  of  borders,  boldface  type,  cuts  or  other  decora¬ 
tions,  changes  your  classified  ad  to  display.  The  rate  for  display-classified  is 
$4.75  per  agate  line—  $66.00  per  column  inch  minimum  space. 

Count  approximately  39  characters  and/or  spaces  per  l,ne 
3  lines  minimum  (no  abbreviations! 

ClassH i«d  Contract  Ratos  Avoiloblo  On  Roquost 
WEEKLY  CLOSING  TIME 
Tuosday,  4:00  PM  Now  York  Timo 
Editor  ft  Publisher,  575  Lexin(ton  Ave.,  NY,  NY  10022  (212)  752-7050 


Order  Blank 

Name  _  _ 

Address 

City  _ State  Zip  _ 

Phone  _ 

Authorized  by  _  _ 

□  Assign  a  box  number  and  mail  my  replies  daily 
To  Run:  Weeks  Till  Forbidden 

Classification  _  _  . 

(Please  indicate  exact  classification  in  which  ad  is  to  appear) 

Copy:  Print  or  type  copy  on  separate  sheet  of  paper 
and  attach  to  this  order  blank. 

Mail  to:  editor  L  publisher  •  S7S  Lexington  Ave.  •  New  Yoik,  N  Y  10022 
(212)  752-70S0  ext  307 


1- week  —  $1.90  per  line 

2- weeks  —  $1.75  per  line  per  issue 

3- weeks  —  $1.55  per  line  per  issue 

4- weeks  —  $1.40  per  line  pet  issue 


1- week  —  $2.60  per  line 

2- weeks  —  $2.50  per  line  per  issue 

3- weeks  —  $2.30  per  line  per  issue 

4- weeks  —  $2.10  per  line  per  issue 


S/C  COMBINATION  (older  with  double 
parallel,  cross  perforating  Va  and  Vz,  an 
upper  balloon  former.  Contact: 

IPEC  INC. 

401  N.  Leavitt  St. 

Chicago.  IL  60612 

PH:  (312)  738-1200  Telex  25-4388 

GOSS  COMMUNITY  unitsfor add-on,  1972 

Goss  Community  folders 

Goss  Suburban,  2  units 

Goss  Suburban,  6  units,  1966 

Goss  SU  folder 

(3oss  Suburban  folder 

Goss  Suburban  presses  and  units 

Goss  Suburban  S/C  combo  folder 

Color  King  2:1  folder.  Model  790 

Gregg  flying  imprinter  22%" 

Urbanite  V4  folder 

Color  King,  2  units  folder  1965 

Fincor  motor  and  control  40-60-75-100HP 

Baldwin  countoveyors  model  108 

2  Unit  V-15  Cottrell  with  Gear  Drive 

Goss  Urbanite  units,  1970 

Goss  Urbanite  3/c  unit 

Goss  Signature  239/16"x  38",  5  unit,  1971 

Wanted:  Newspaper  equipment 
and  complete  plants. 

IPEC  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 

HOE  Colormatic  3:2  Folder  manufactured 
1961,  23  9/16  cutoff,  complete  with  dou¬ 
ble  balloon  formers.  As  is,  where  is,  very 

5ood  condition.  $70,000.  Call  or  write 
ames  Fenley,  Memphis  Publishing  Co.. 
495  Union  Ave.,  Memphis,  TN  38101, 
(901)  529-2442. _ 

URBANITE  FOLDER  WITH  V4  AND  Vz 
1970.  CONTACT  BOX  4272,  EDITOR  & 
PUBLISHER. 

EIGHT  UNIT  HARRIS  V-15A,  new  1973. 
Excellent  condition,  Vz  and  V4  page  heavy 
duty  folder,  balloon  former,  eight  845  roll 
stands,  (^ared  for  17.0(X)  I  P  H.  May  be 
inspected  at  Killeen  Daily  Herald,  Killeen, 
Texas,  prior  to  July  15,  1978.  For  addi¬ 
tional  information,  call  Charles  Harrell, 
(817)  778-4444. 


GOSS  COMMUNITY,  4-unit  grease  lubri¬ 
cated  side  lay  on  unit.  Available  June. 
CONTINENTAL  PRINTING  MACHINERY 
MAIN  OFFICE 
K.W  LANGLEY 
7432  Hadley 

Overland  Park,  KS.  66204 
913-432-8276 

SALES  OFFICE 
G.  BECKER 
257  Stump  Rd. 

Lapeer,  Ml.  48446 
313-664-7050 


GREGG  IMPRINTER  22^4  inch  for  urbanite 
or  Cottrell  845.  No  reasonable  offer  re¬ 
fused.  Contact  IPEC  Inc.,  401  North 
Leavitt,  Chicago,  IL  60612.  (312)  738- 
1200.  Telex  25-4388. _ 

8  UNIT  Goss  Mark  1  23  9/16"  cutoff 
12  WOOD  Auto  Pasters 
10  GOSS  Auto  Pasters 

4  UNIT  Hoe  (3olormatic,  2iyz  cutoff 
GOSS  URBANITE  V4  folder 

6  UNIT  Color  King 

4  UNIT  1,000  series  suburban 

6  UNIT  Goss  Mark  1  22^4"  cutoff 

5  UNIT  Goss  Community  with  SC  folder 
Bramble  Professional  Press,  Inc. 

Rt.  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011 


URBANITE  FOLDER 
COMPLETE  WITH  QUARTER  FOLDER, 
BOX  176,  EDITOR  &  PUBLISHER. 


MERGER  releases  4  unit  Newsking  and  4 
unit  Color  King.  Includes  counter-folder- 
stacker.  Located  in  Zone  5.  Specially 
priced  to  move.  Box  4549,  Editor  &  Pub¬ 
lisher. 


FOR  SALE  OR  LEASE 
1975  KING  PRESS.  5  UNIT  DAILY  KING.  7 
years  left  on  10  year  lease.  Write  for 
further  information:  Press,  P.O.  Box 
15093,  Los  Angeles,  CA  90015. 

LEARN  HOW  an  E&P  Classified  can  put 
you  to  work;  sell  or  seek  equipment,  prod¬ 
ucts  and  service;  or  maybe  find  that  prof¬ 
itable  weekly  you've  always  wanted  to  own. 
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EQUIPMENT  &  SUPPLIES 
PRESSES 


INDUSTRY  SERVICES 
CIRCULATION  CONSULTANTS 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADVERTISING 


All  22%  X  36 '  Equipment 
13  Unit  1962  Hoe  Lithomaster,  2  color 
decks,  two  60  h.p.  drives,  ovens  and 
chill  rolls 

6  Unit  1966  Goss  Suburban,  running 
sidelay  and  circumferial  register  on  all 
Units 

5  Unit  News  King  with  Color  King  Folder 
4  Unit  Cottrell  Vanguard  V15 
2  Unit  Goss  Community 

Goss  Suburban  Units,  Standard  or 
Signature 

Goss  Urbanite  Folding  machine  with  V» 
folder 

Goss  Suburban/Urbanite  4  position  roll 
stand 

Goss  Rewind  motor 
45  Jomac  roller  washer 
ATF  Flying  Imprinter 
Goss  Community  Single  Unit 
Goss  Community  Folder 
Goss  S/C  Upper  Former 

UNIVERSAL  PRINTING 
EQUIPMENT  CO.,  INC. 

1  Madison  St. 

East  Rutherford,  New  Jersey  07073 
(201)  438-3744 


PRODUCTION  EQUIPMENT 


USED  EQUIPMENT 
7  Fairchild  TPE  214  Keyboards 

1  ECRM  5300  Optical  scanner/terminal 
12  CX  paper  tape  readers 

2  BRPE  #11  8-level  tape  punches 

1  Lith-Kem-Ko  M36  Offset  plate  proc¬ 
essor 

1  Acme  conveyor  system  with  8  channels 
approximately  25  feet  long 
1  Sta-Hi  stacker  #5(X356  Model  MSM4R 
1  Harris  1200  phototypesetter 
1  Bruning  copier,  18x24  Model  1400 
7  TTS  tape  hand  winders 
Price  offers  will  be  considered.  Call 
Statesman-Journal  Newspapers,  Zeke 
Marques  (503)  399-6682. 


WANTED  TO  BUY 


SHERIDAN  24P  INSERTER 
Must  see  in  operation. 

Box  4050,  Editor  &  Publisher. 


DIDDE-GLASER  INSERTING  MACHINE 
GOOD  CONDITION. 

Box  3945,  Editor  &  Publisher. 


COUNT-O-VEYOR  STACKER 
REQUIRED  IMMEDIATELY 
Box  3946,  Editor  &  Publisher. 


STA-HI  251  OR  257 
COUNTER  STACKER. 

BOX  1789,  EDITOR  &  PUBLISHER. 


GOSS  COMMUNITY  OIL  BATH  with  Sc 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


COMPUTER  PROGRAMS  for  small  compu¬ 
ter  for  advertising,  circulation,  payables, 
payroll  and  general  ledger.  Price  arid  sam¬ 
ples  please.  Box  4535,  Editor  &  Publisher. 


NEW! 

WEEKLIES’ 

IDEA  SERVICE 

.  .  .  expecially  designed  for  community, 
suburban  and  weekly  newspapers! 

Eveiy  two  months  you  will  receive  dozens 
of  ideas  that  you  can  put  to  use  right  at 
your  own  newspaper .  .  .  ways  to  increase 
revenue,  boost  circulation,  promote  ad 
space,  solve  distribution  problems,  oper¬ 
ate  more  efficiently  .  .  .  plus  a  special  sec¬ 
tion  of  original  ready-to-use  art  for  your 
ads  and  promotions. 

There  is  nothing  like  it!  Call  or  write  for 
details  including  our  Double  Guarantee  of 
satisfaction.  WEEKLIES'  IDEA  SERVICE, 
P.O.  BOX  6526,  Mobile,  Alabama  36606, 
Phone  (205)  476-6600. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engi¬ 
neering  modifications,  rebuilding  and  re¬ 
moval.  Single  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering.  Rt.  2, 
Box  2285,  McAllen.  Texas  78501.  (512) 
682-7011. 


JOB  LEADS 


RADIO-TV  Jobs — Stations  hiring  nation¬ 
wide!  Free  sample:  “Job  Leads  Newslet¬ 
ter,"  1680-HL  Vine.  Hollywood,  CA 90028. 


PRESS  SERVICES 


PRESS  SERVICE,  folder  and  press  main¬ 
tenance,  repair,  overhaul,  press  erection. 
Hans  G.  Gross,  Press  Service,  97  Wel¬ 
lington  Ave.,  Middlesex,  NY  08^6.  (201) 
469-9517. 


WORD  PROCESSING 


WORD  PROCESSING  available  to  authors. 
Typed  material  stored  for  future  revisions. 
90(t  per  page.  Prompt  service.  Box  4580, 
Editor  &  Publisher. 


A  REQUEST: 

ALL  ADVERTISERS! 

To  help  us  expedite  your  questions, 
claims  and  payments  regarding  clas¬ 
sified  invoices,  please  indicate  the  in¬ 
voice  number  (to  be  found  in  the  upper 
right  hand  corner  of  your  bill)  on  all 
correspondences  and  checks.  Thiswill 
assure  proper  credit  to  your  account. 

Thuik  You— ttP  Classilied  Departrent 

Help 

Wanted... 


WASHINGTON  STATE  UNIVERSITY  is 
seeking  a  newsroom  oriented  assistant 
genera)  manager  for  student  publication  to 
assist  in  advising  a  4  times  per  week  news¬ 
paper  and  a  large  year  book.  Respon¬ 
sibilities  would  require  professional  educa¬ 
tion,  training  and  experience  in  all  areas  of 
news,  editorial  room  operation  including 
both  basic  and  applied  press  photography. 
This  is  a  permanent  position  on  a  10  month 
basis  w'th  faculty  status  (without 
academic  rank)  and  not  under  or  in  the 
Washington  State  University  Communica¬ 
tions  Department.  A  Master’s  degree  is  de¬ 
sirable.  Position  to  start  September  1, 
1978.  WSU  is  An  Equal  Opportunity/Af¬ 
firmative  Action  Employer,  (intact:  W.  B. 
Calvert,  General  Manager,  Student  Publi¬ 
cations,  P.O.  Box  2008  C.  F.  Pullman,  WA 
99163,  (509)  335-4573. 


ADMINISTRATIVE 


DAILY  NEWSPAPER  in  Northern  New  York 
seeks  general  manager  with  advertising 
and  administrative  background.  Sound 
daily  in  county  seat  community.  Salary 
competitive.  Report  to  absentee  owner¬ 
ship.  Resume  to  Box  4506,  Editor  &  Pub¬ 
lisher. 


TREASURER 

Growth  opportunity  for  financial  pro¬ 
fessional  with  proven  record  to  back 
up  VP  of  finance. 

Full  responsibility  for  cash  manage¬ 
ment,  investments,  financial  analysis, 
corporate  insurance,  financial  admin¬ 
istration  of  employee  benefit  plans, 
payroll  and  credit  collections.  Ac¬ 
counting  knowledge  important. 
Position  requires  strong  managerial 
skills  and  ability  to  deal  with  all  levels 
of  management.  Candidates  should 
have  a  minimum  10  years  varied  fi¬ 
nancial  experience  including  corpo¬ 
rate  and  public  accounting.  CPA,  MBA 
helpful. 

Zone  2.  Excellent  salary  plus  profit 
sharing.  Submit  resume  and  salary  re¬ 
quired  to  Box  4600,  Editor  & 
Publisher. 

An  Equal  Opportunity  Employer,  M/W 


PROMOTIONS  EXECUTIVE,  experienced, 
desire  for  sales-oriented  65M  daily/Sunday 
in  fast-growing  market.  Send  resume  and 
salary  requirements:  Betty  Meek,  News- 
Press,  P.O.  Box  10,  Ft.  Myers,  FL  33902. 


ADVERTISING 


PROFESSIONAL  MANAGER 
Trainer,  motivator,  planner,  promoter,  in¬ 
novator,  problem-solver.  Qo  you  fit  the  de¬ 
scription?  Zone  5, 30,000  daily,  member  of 
large  group  has  immediate  opening  for  pro 
with  small-market,  classified  or  display  ad¬ 
vertising  experience  to  direct  a  major  part 
of  its  advertising  operation.  Highly  com¬ 
petitive  market,  constantly  improving  pro¬ 
duct,  very  unusual  opportunity.  Success 
will  lead  to  more  responsibility  in  a  hurry. 
Send  resume,  salary  requirements  to  Box 
4481,  Editor  &  Publisfier.  Equal  Opportu¬ 
nity  Employer  M/F. 


NATIONAL  ADVERTISING  SALES 
REPRESENTATIVE 

A  major  East  Coast  metropolitan  news¬ 
paper  is  seeking  an  experienced  news¬ 
paper  space  salesperson. 

Experience  with  newspapers  including  na¬ 
tional  accounts  is  helpful,  but  not  essen¬ 
tial.  We  will  consider  other  media  and 
space  salespersons.  Salary  commensurate 
with  experience  and  ability.  Excellent 
health,  vacation  and  pension  programs. 
You  will  be  working  directly  with  the  Na¬ 
tional  Advertising  Manager. 

This  is  a  solid  opportunity  for  professional 
growth. 

For  immediate  consideration,  send  a  con¬ 
fidential  resume  and  salary  history  to: 

Box  4511,  Editor  &  Publisher. 

An  Affirmative  Action/Equal  Opportunity 
Employer. 


NEWSPAPER  ADVERTISING  SALESMAN 
wanted.  Medium  daily.  Zone  5.  Must  be 
highly  motivated  with  excellent  sales  abil¬ 
ity.  Layout  a  plus,  top  earnings  for  top  per¬ 
son.  Elox  4531.  Editor  &  Publisher. 


SHERIDAN  48P  INSERTER 
Must  see  in  operation 
Box  4537,  Editor  &  Publisher 


WANTED  TO  BUY-Sheridan  48P 
Inserter— Call  or  Write  Paddock  Publica¬ 
tions.  Inc,,  P.O.  Box  280.  Arlington 
Heights,  IL  60006.  (312)  394-2300,  ext. 
388.  _ 


MUELLER  227  INSERTER 
in  very  good  condition. 

Box  4538,  Editor  &  Publisher 


SHERIDAN  72P  INSERTER 
Advise  price  and  availability. 

Box  4499,  Editor  &  Publisher 


LATE  STYLE 

COTTRELL  V  22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER 


WANTED  immediately  new  or  used  Com- 
pugraphic  typesetting  machine  with  head¬ 
liner  and  anything  else  needed  to  produce 
newspaper.  West  Virginia  Hillbilly, 
Richwood,  WV  26261. 


ACADEMIC 


DEPARTMENT  OF  COMMUNICATION, 
University  of  Miami  seeking  outstanding 
print  journalist  for  undergraduate  depart¬ 
ment.  Extensive  professional  experience 
and  PhD  sought.  Phone  (305)  284-2265  or 
send  resume  to:  Dr.  Josephine  Johnson, 
P.O.  Box  248127.  Coral  Gables.  FL  33124. 


LECTURER  needed  to  develop  and  teach 
an  introductory  course  in  writing  for  the 
media  and  to  teach  magazine  and  techni¬ 
cal  writing.  Media  experience  required. 
Master’s  degree  minimal.  Appropriate 
background  in  agriculture  and/or  life  sci¬ 
ences  and  some  teaching  experience 
necessary.  Deadline  for  applications  is 
July  1,  1978.  Send  resume  and  three  re¬ 
ferences  to  J.  E.  Hardy,  Department  of 
Communication  Arts,  304  Roberts  Hall, 
Cornell  University,  Itfiaca,  NY  14853.  Af¬ 
firmative  Action/Equal  Opportunity  Em¬ 
ployer. 


EDITOR  &  PUBLISHER  for  May  13,  1978 


AD  MANAGER  for  daily  newspaper  in  ideal 
Kansas  community.  Working  knowledge  of 
ROP  display,  classified,  national  and 
promotion  essential.  Immediate  opening 
for  right j»rson.  Contact  John  Haines,  EL 
dorado  Times,  Eldorado,  Kansas  67(342, 
(316)  321-1120. 


ADVERTISING  SALES 
Immediate  opening  for  an  aggressive  sales 
person.  Promotion  experience  preferred. 
Possibility  of  being  #2  if  qualifications  are 
strong.  6  day  a  week  paper  with  over  7,200 
circulation.  Send  resume  to: 

Advertising  Director 
The  Pioneer 
Box  554 

Bemidji,  MN  56601 


EXCLUSIVE  SUBURBAN  newspaper  group 
in  Zone  5  is  seeking  an  experienced  and 
aggressive  individual  to  assurrw  advertis¬ 
ing  manager’s  position.  At  least  3  years 
experience  as  retail  manager  required  with 
some  classified  experience  preterrzd  but 
not  necessary.  Excellent  opportunity  for 
the  right  manager.  Good  salary,  excellent 
fringe  benefits  and  bonus  plan.  Reply  in 
confidence  to  Box  4466,  Editor  &  Pub¬ 
lisher. 


ADVERTISING  SPACE  SALES 
New  Jersey’s  largest  daily  newspaper  has 
an  immediate  opening  for  a  space  sales¬ 
person  with  a  minimum  of  2  years  news¬ 
paper  experience.  Outstanding  opportun¬ 
ity  and  attractive  package  for  the  right 
person.  To  arrange  an  immediate  interview 
call  Personnel  Department.  (201)  877- 
5829,  The  Star  Ledger.  Newark.  NJ  07101. 


ADVERTISING  MANAGER  for  growing 
small  daily  in  small  group  in  growth  area. 
Great  spot  for  energetic  leader.  Send  re¬ 
sume  and  salary  requirements  to:  Les 
Hayes,  Madera  Tribune,  P.O.  Box  269, 
Madera,  CA  93637. 


ADVERTISING  MANAGER  for  small 
California  daily.  Starting  salary  $18,0(X) 
yearly  plus  bonus.  Send  resume  to  Box 
4544.  Editor  &  Publisher. 


GROUP  SALES  TRAINER 
Strong  emphasis  on  professional  news¬ 
paper  advertising  sales.  Heavy  travel 
schedule  required,  good  personal  habits, 
neat  appearance.  Fine  opportunity  for  #1 
sales  person  or  advertising  manager  to  ex¬ 
tend  sales  ability  to  a  large  scale.  (Com¬ 
plete  resume  to  Box  4534,  Editor  &  Pub¬ 
lisher. 


ADVERTISING  MANAGER— quality  orient¬ 
ed  Midwest  weekly  group,  50,000  circula¬ 
tion.  Good  opportunity  in  growth  situation 
(or  person  with  track  record.  Box  4548, 
Editor  &  Publisher. 


BUSINESS  MANAGER-AD  DIRECTOR— 
We’re  a  progressive  forward  looking,  rela¬ 
tively  young  newspaper  group  operating 
primarily  in  Zone  5.  We  recognize  our  tal¬ 
ent  with  substantial  salary  and  bonus  ar¬ 
rangements  and,  because  of  planned  and 
actual  expansion,  we  need  three  (3)  first 
rate  Ad  Directors.  We  offer  exciting  loca¬ 
tion  and  tremendous  growth  potential.  We 
want  to  interview  go-getters  who  approach 
challenge  with  zestful  enthusiasm.  If  you 
have  the  necessary  experience  and  look  to 
some  genuine  excitement  for  your  career, 
call  us— collect. 

RALPH  S.  KAZIATECK— PANAX  CORP. 

(906)  228-7403 


NEWSPAPER  ADVERTISING  MANAGER 
We  are  seeking  a  professional  advertising 
manager  for  our  8,000  PM  daily  and  con¬ 
trolled  circulation  weekly.  Must  have  pro¬ 
ven  record.  We  are  a  member  of  a  rapidly 
expanding  group  and  can  provide  a  solid 
future.  Send  resume,  and  contact:  David 
Dillon,  The  Evening  Sun,  45  Hale  St.,  Nor¬ 
wich,  NY  13815,  phone  (607)  334-3276. 


ADVERTISING  DIRECTOR  needed  for 
progressive  chain  of  Zone  5  weeklies,  (kiod 
starting  salary  and  benefits.  Need  hard 
working,  self-starter  who  is  well  organized 
to  lead  enthusiastic  sales  staff.  Send  letter 
and  resume  to  Box  4613,  Editor  & 
Publisher. 


SUCCESSFUL  Monthly  newspaper  seeks 
an  energetic  advertising  person  who  is  will¬ 
ing  to  come  into  our  operation  as  a  partner, 
or,  at  a  modest  salary  with  an  option  to 
buy-in  in  the  future.  Write  Miami  Beach 
Citizen  News,  541  Lincoln  Rd.,  Miami  Be¬ 
ach,  FL  33139,  (305)  534-2121. 
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HELP  WANTED 
ARTIST 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 

DISPLAY  ADVERTISING 


HELP  WANTED 
EDITORIAL 


WE  DON'T  ASK  MUCH— Just  an  editorial 
artist  with  verve,  enthusiasm  and  care  for 
boldly-appealing  layout,  talent  as  an  illus¬ 
trator,  a  good  head  for  planning  and  lead¬ 
ership,  and  a  chance  to  join  a  first-class 
newspaper  organization  at  the  ground  floor 
of  its  newest  and  highest  priority  project. 
We’re  launching  a  new  Sunday  newspaper 
to  serve  all  of  Michigan’s  Upper  Peninsula, 
and  need  a  top-flight  graphics  director  for 
both  the  newspaper  and  the  locally-pro¬ 
duced  magazine  supplement.  If  you  think 
you  have  the  skills  and  zest  we  want,  con¬ 
tact  James  R.  Whelan,  Editorial  Director, 
Panax  Corporation,  P.O.  Box  1860,  East 
Lansing.  Michigan  48823,  enclosing  re¬ 
sume.  salary  requirements,  and  samples  of 
your  work. 


LARGE  METRO  newspaper  seeks  full-time 
staff  artist  to  illustrate  news  and  feature 
stories.  Some  cartooning  possible.  Previ¬ 
ous  newspaper  experience  extremely  help¬ 
ful  even  if  on  freelance  or  part-time  basis. 
Portfolio  of  published  material  a  must.  Ex¬ 
cellent  benefits.  An  Equal  Opportunity 
Employer.  Send  responses  to  Elox  4483, 
Editor  &  Publisher. 


COMMERCIAL  ARTIST 
Work  for  2  leading  publications  in  the  sun¬ 
belt  area.  Layout  and  paste-up  experience 
a  must.  Must  have  some  knowledge  of  type 
faces.  Must  have  portfolio.  Send  resume  to 
Box  4529,  Editor  &  Publisher. 


ARTIST 

Do  you  see  the  funny  side  of  life? 

Can  you  translate  that  sense  of  humor  into 
one-panel  cartoons?  Can  you  come  up  with 
gag-lines  that  makes  readers  chuckle  and 
WANT  to  read  the  story?  In  addition  to  all 
of  this  talent,  are  you  capable  of  using 
color  and  illustrating  major  cover  stories? 
If  you  can  meet  the  above  requirements, 
we  need  you.  We  have  one  of  the  best 
editorial  art  departments  in  the  US  today. 
It  will  be  THE  best  with  your  help. 

Send  resume  and  samples  of  your  work  tO: 
Kent  Barton 
Chief  Artist 
The  Miami  Herald 
1  Herald  Plaza 
Miami,  FL  33101. 


CIRCULATION 


CIRCULATION  MANAGER  for  14,000  six 
day  daily  in  the  warm  Southwest.  This  is  an 
excellent  community  of  50,000  to  live  in  if 
ou  are  a  willing  ambitious  worker  with 
nowledge  and  experience  in  carrier  man¬ 
agement,  promotions,  motor  routes  and 
familiar  with  ABC.  Excellent  fringe  bene¬ 
fits.  Salary  open.  Send  complete  resume 
to  Box  4533,  Editor  &  Publisher. 


CIRCULATION  MANAGER  for  medium  cir¬ 
culation  Zone  4  daily.  Group  newspaper 
providing  excellent  future  for  right  indi¬ 
vidual.  Must  have  knowledge  of  little  mer¬ 
chant  systems,  motor  route  operations, 
and  be  strong  on  promotions  and  collec¬ 
tions.  Send  resume  and  goals  to  Box  4452. 
Editor  &  Publisher. 


CIRCULATION  DIRECTOR 
PM  Daily  in  Zone  2  with  50,000  daily  and 
Sunday  circulation  needs  strong,  experi¬ 
enced,  aggressive  executive  to  build  solid 
growth.  Department  has  excellent  person¬ 
nel  with  extensive  research  available,  full 
support  from  other  departments  and  pub¬ 
lisher.  Only  daily  in  city  with  finest  living 
conditions  and  recreational  opportunities. 
Present  director  is  retiring  this  summer. 
Willing  to  pay  top  salary.  Furnish  complete 
resume  to  Box  4501,  Editor  &  Publisher. 


CIRCU  LATION  MANAGER  for  independent 
midwest  11,000  afternoon  six-day  daily. 
Must  have  thorough  knowledge  of  sales 
and  circulation  management.  Person  must 
be  creative,  energetic  and  aggressive. 
Send  resume  describing  yourself,  educa¬ 
tion,  experience,  and  salary  requirements 
to  Elox  4507,  Editor  &  Publisher. 


CIRCULATION  Sales  Promotion  Manager 
for  major  metropolitan  daily  in  Zone  2.  Ap¬ 
plicants  should  have  a  record  of  success¬ 
fully  building  circulation  through  carriers. 
This  six-day  morning  district  manager  and 
independent  dealer  operation  is  in  a  very 
competitive  market.  Previous  experience 
as  a  district  manager  would  be  helpful. 
Send  resume,  including  salary  require¬ 
ments,  to  Box  4513,  Editor  &  Publisher. 


CIRCULATION  MANAGER  for  group  of 
suburban  Philadelphia  weeklies.  PeHect 
spot  for  #2  person  to  run  his/her  own 
show.  Individual  should  be  familiar  with 
ABC.  and  be  able  to  handle  an  office  staff 
of  7,  and  an  outside  force  of  33  district 
counselors  who  supervise  800-  carriers. 
We  are  looking  for  an  individual  with  good 
administrative  and  leadership  qualities, 
promotional  minded,  and  not  afraid  to  put 
in  the  time  necessary  to  make  his/her  de¬ 
partment  hum.  Send  resume  stating  ex¬ 
perience  and  salary  requirements  to  Box 
4522,  Editor  &  Publisher, 


CIRCULATION  DIRECTOR  for  afternoon 
offset  daily  in  a  growing  Zone  4  market. 
Ideal  candidate  has  3-  years  in  field, 
strong  strengths  and  dealing  with  people, 
analysis  and  evaluation,  and  planning  and 
organizing.  Person  must  also  be  aggres¬ 
sive,  energetic,  creative  and  willing  to  par¬ 
ticipate  i  n  a  dynamic  manageme  nt  team.  If 
you  meet  these  requirements  and  enjoy 
challenges,  personal  development,  prog¬ 
ress.  send  resume  describing  yourself, 
education,  experience  and  salary  require¬ 
ments  to  Box  3643,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR-exceptional 
opportunity  for  aggressive,  creative  circu¬ 
lation  oriented  person  with  ARIZONA  BUS¬ 
INESS.  FINANCIAL  REAL  ESTATE  PRESS. 
Arizona  is  fastest  growing  state  in  Nation. 
If  you  can  get  our  message  out.  the  sub¬ 
scribers  will  come  in.  If  you  feel  you  are 
qualified,  send  resume  today  for  a  ONCE 
IN  A  LIFETIME  OPPORTUNITY  to:  Pub¬ 
lisher.  Arizona  Business,  Financial  Real 
Estate  Press,  801  E.  Pasadena.  Phoenix, 
Arizona  85014. 


IMMEDIATE  OPENING  for  Circulation 
Manager  at  16,000  circulation  Pacific 
Northwest  daily.  Stable  yet  progressive 
newspaper.  Area  offers  great  lifestyle. 
Ideal  candidate  should  know  all  phases  of 
circulation;  sales,  service,  promotion,  ABC 
reports,  mailroom.  Salary  competitive 
based  on  qualifications  and  experience. 
Only  those  sending  complete  resume  (in¬ 
cluding  salary  requirements)  will  be  con¬ 
sidered.  Send  to  Charles  Cochrane,  The 
Union-Bulletin,  Box  1358,  Walla  Walla,  WA 
99362.  An  Equal  Opportunity  Employer. 


BOY  CREW  OPERATOR-East  Coast  sub¬ 
urban  daily  seeks  manager  to  run  several 
boy  crews  to  sell  home  delivery  and  mail 
subscriptions.  A  good  person  can  gross 
$100,000  a  year.  Immediate  opening. 
Write  Box  4596,  Editor  &  Publisher. 


CIRCULATION  MANAGER  for  4,500  6  day 
Northern  Ohio  daily.  Excellent  beginner’s 
slot.  Send  resume  to  Gary  Hirt,  fellevue 
Gazette.  Bellevue,  OH  44811. 


CIRCULATION  MANAGER  for  7,000  morn¬ 
ing  daily.  Experienced.  Good  salary  and 
benefits  for  right  man.  Daily  Rocket-Miner, 
Rock  Springs,  WY  82901. 


CLASSIFIED  ADVERTISING 


SALES  MANAGER 

The  Beaumont  Enterprise  and  Journal,  lo¬ 
cated  in  Beaumont,  Texas,  is  expanding  its 
classified  advertising  department  and  of¬ 
fers  an  excellent  career  opportunity.  Re¬ 
sponsibilities  will  include  both  that  of  out¬ 
side  sales  development  and  administrative 
duties  for  the  classified  department.  This 
position  reports  directly  to  the  classified 
advertising  manager.  The  successful  can¬ 
didate  should  have  a  minimum  of  2  years 
classified  experience  in  Zone  6.  Please 
seixf  resume  and  salary  history  tO:  The 
Classified  Advertising  Manager,  The  En¬ 
terprise  Co,,  P.O.  Box  3071,  Beaumont,  TX 
77704.  All  replies  will  be  kept  confidential. 


CLASSIFIED  ADVERTISING  MANAGER 
New  River  Newspapers,  located  in  the 
heart  of  Zone  3  is  seeking  a  qualified  sales 
and  management  pro  to  take  over  our 
growingest  department.  Daily  and  weekly  5 
paper  group  in  consolidated  market.  Gene 
Sturgeon,  P.O.  Box  772,  Radford,  VA 
24141,  (703)  639-2436.  Salary,  expenses 
and  heavy  incentives. 


DATA  PROCESSING 


DATA  PROCESSING  MANAGER  for  Zone  4 
daily,  DEC  PDP8E  with  Dibol  language  ex¬ 
perience.  Immediate  opening.  Call  or  write 
Thomas  Maginn,  (813)  334-2351,  P.O.  Box 
10,  Ft.  Myers,  FL  33902. 


ADVERTISING  DIRECTOR 
All-American  daily  at  Midwest  university 
seeks  professional  advertising  director  to 
direct  student  sales  and  production  staff. 
Candidate  must  have  degree  in  business, 
communications  or  related  area  or  three 
years  of  experience  in  advertising  sales, 
plus  six  months’  layout,  design  experience. 
Civil  Service  position.  Salary  range 
$1 1,628-$16.392.  Send  resume  to  Dr. 
Wenmouth  Williams,  Information  Sciences 
Department,  Illinois  State  University, 
Normal,  IL  61761,  by  June  1.  An  Equal 
Opportunity  Affirmative  Action  Employer. 


NOT  A  JOB— a  golden  opportunity  tor  the 
person  who  earnestly  seeks  challenge, 
knowledge,  career  opportunity  and  great 
satisfaction  in  accomplishment.  We  want  a 
person  who  is  capable  of  taking  over  the 
supervision  of  a  staff  of  eleven  at  a  prize- 
winning  6  day  daily  in  the  Garden  spot  of 
Zone  5.  The  title:  Retail  Advertising  Sales 
Manager.  Please  write  us  a  letter  about 
yourself,  telling  us  of  your  background, 
experience,  ambitions  and  goals.  We  will 
not  contact  your  present  employer  without 
your  expressed  approval.  All  replies  will  be 
answered.  We  suggest  that  you  not  re¬ 
spond  to  this  ad  if  you  are  lookingfor  just  a 
job.  We  want  a  winner  and  we’re  willing  to 
pay  for  It.  Box  4512,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
International  specialty  newspaper  has  op¬ 
portunity  for  you  to  run  department,  sell, 
do  PR.  Some  travel.  As  »2  person,  you  can 
earn  publishership  or  other  promotion  in 
quality-oriented  group  of  regular  weekly 
and  daily  newspapers.  Previous  selling  ex¬ 
perience  necessary.  Ideal  Zone  9  commun¬ 
ity.  Send  resume,  current  salary  to  Box 
4469,  Editor  &  Publisher.  Equal  Opportun¬ 
ity  Employer,  M/F. 


AGGRESSIVE  sales  person  tor  growing 
Mississippi  weekly  operation.  Copy  and 
layout  skills  essential.  Management  poten¬ 
tial  helpful.  Box  4515,  Editor  &  Publisher. 


DON’T  SPEND  ANOTHER  WINTER  in  a 
miserable  climate.  New  Mexico’s  leading 
printer-publisher  may  help  you  convert 
your  ad  sales  skills  to  selling  commercial 
printing.  Call  (505)  843-7537  and  leave 
name  and  number  if  you  have  any  interest. 
Modem  Press,  P.O.  Box  25526,  Albuquer¬ 
que,  NM  87125. 


Circulate  Your  Jobs,  Services, 
Talertts  to  the  Largest 
Newspaper  Audience  in  the 
World  with  E&P  Classifieds 


EDITORIAL 


LIBRARY  DIRECTOR 

Major  west  coast  daily  needs  experienced 
newspaper  librarian  to  direct  massive 
reorganization.  Person  needed  with  skills 
in  classification  systems,  subject  heading 
control  and  filling  rules:  also  administra¬ 
tive  and  reference  background  in  contract 
to  be  negotiated.  Replies  to  Box  4421, 
Editor  &  Publisher. 


COPY  EDITOR 

Electronic  copy  desk  in  mid  Atlantic  resort 
area  has  opening  for  an  experienced  editor 
with  strong  editing  and  headline  writing 
skills.  Excellent  pay  and  benefits.  Box 
4304,  Editor  &  Publisher. 


MANAGING  EDITOR  who  can  direct  news, 
ad,  circulation  and  promotion  efforts  for 
top  Midwest  weekly  that  wants  to  continue 
established  growth.  Excellent  community 
and  an  even  better  opportunity,  good  sal¬ 
ary  and  fringes.  Write  Box  4047,  Editor  & 
Publisher. 


COPY  EDITOR— New  York  area  AM  seeks 
bright  beginner  with  good  editing  skills  and 
ability  to  write  sharp  heads.  Send  resume 
and  salary  requirements  to  Box  4510. 
Editor  &  Publisher. 


EDITOR  (associate),  leading  monthly  avia¬ 
tion  magazine.  Writing/editing  experience 
and  pilot’s  license.  Please  state  salary  re¬ 
quirements.  Box  4545,  Editor  &  Publisher. 


OPINION  EDITOR:  Moderate  conscience 
of  newspaper  who  can  present  clear,  logi¬ 
cally  formed  position:  emphasis  local, 
state  issues.  Wordsmith  who  can  make  our 
opinion  columns  must  reading  daily.  Let¬ 
ter,  resume,  5  clips,  salary  requirements 
tO:  Charles  M.  Anderson,  Star-News  News¬ 
papers.  Box  840,  Wilmington,  NC  28402. 


SPORTS  EDITOR 

Competitive,  Big  10,  20,000  Am  needs  ag¬ 
gressive.  working  sports  editor.  Be  at  home 
in  the  Big  10  and  the  high  school  sandlot. 
Want  sharp  writer,  innovator  and  adminis¬ 
trator  for  full-time  staff  of  5.  Prior  super¬ 
visory  experience  preferred.  Send  writing 
and  layout  clips  plus  resume  and  salary 
history  to  Keith  L.  Stewart,  Lindsay- 
Schaub  Newspapers.  P.O.  Box  789,  De¬ 
catur,  IL  62525. 


MANAGING  EDITOR 

We  are  seeking  just  the  right  person  to 
direct  our  enthusiastic  staff.  We  seek  a 
bright,  imaginative  approach  to  sene  our 
some  50.0(X)  daily  and  Sunday  subscribers 
in  scenic  Southeastern  Massachusetts, 
bordering  Buzzard’s  Bay  and  Cape  Cod. 
Our  ideal  carrdidate  has  a  proven  flair  for 
positive  news  and  personnel  direction,  and 
IS  dynamic  in  the  area  of  covering  local 
news. 

For  the  right  person  we  offer  a  challenging 
and  rewarding  future  on  a  newspaper 
owned  by  Ottaway  Newspapers,  Inc. 
Please  address  replies  tO:  Editor.  The 
Standard-Times,  555  Pleasant  St.,  New 
Bedford,  MA  02742,  enclosing  resume  and 
all  pertinent  details.  Please,  no  telephone 
inquiries. 


NEWS  EDITOR 

The  Midland  Daily  News,  a  17,000  East- 
Central  Michigan  daily,  has  recently 
created  the  position  of  news  editor.  The 
primary  responsibilities  of  this  position  will 
be  the  coordination  and  development  of 
the  wire  and  city  staffs. 

Above  average  skills  in  copy  editing,  head¬ 
line  writing,  picture  editing  and  de¬ 
velopment  are  essential.  The  ability  to  de¬ 
velop  and  challenge  a  professional  staff  is 
necessary. 

If  you  are  interested  in  a  position  offering 
good  salary  growth  and  advancement  op¬ 
portunities,  send  me  a  resume  or  letter 
outlining  your  background  and  experience. 
John  Palen,  Editor.  Midland  Daily  News, 
P.O.  Box  432,  Midland,  Ml  48640. 


ARE  YOU  READY  TO  MOVE  UP?  Sports 
editor  for  10,01%  ABC  daily  PM  edition  in 
clean  western  Ohio  community.  Should 
know  photography.  Excellent  working  con¬ 
ditions  and  a  chance  to  go  with  expanding 
group.  Write  Box  4550,  Editor  &  Publisher. 


EDITORIAL  WRITER  for  major  metropoli¬ 
tan  West  Coast  daily.  Immediate  opening. 
Send  resume,  references,  samples  and 
salary  requirements  to  Box  4589,  Editor  & 
Publisher. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 

Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor 
&  Publisher,  575  Lexington 
Avenue,  New  York,  N.Y. 
10022.  Please  be  selective 
in  the  number  of  clips  sub¬ 
mitted  in  response  to  an  ad. 
Include  only  material  which 
can  be  forwarded  in  a  large 
manila  envelope.  Never 
submit  complete  newspa¬ 
pers  or  magazines  unless 
specifically  called  for. 

Editor  &  Puolisher  is  not  re¬ 
sponsible  for  the  return  of 
any  material  submitted  to  its 
advertisers.  Therefore  we 
suggest  that  you  never  send 
irreplacable  material. 

E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE! 
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HELP  WANTED 


EDITORIAL 


MANAGING  EDITOR  for  an  award-winning 
9,000  circulation  daily  dedicated  to  excel¬ 
lence  in  community  journalism.  We  need  a 
talented,  solid  and  enthusiastic  communi¬ 
ty-minded  individual  who  will  enjoy  being 
responsible  for  producing  one  of  the 
brightest,  most  exciting  newspapers  of  its 
size.  Staff  assignments,  editing,  head  writ¬ 
ing  and  some  administrative  burdens  are 
all  part  of  the  job.  We're  located  in  a  vib¬ 
rant  growth  area  in  Illinois,  and  we  expect 
continued  growth  in  keeping  with  our 
standards  for  excellence.  In  return,  we  are 
offering  lots  of  benefits,  both  tangible  and 
intangible.  Send  resume,  references,  in¬ 
come  requirements  and  clips  to  Box  4532, 
Editor  &  Publisher. 


NORTHERN  CALIFORNIA  20,000  daily 
seeks  experienced  city  editor  who  knows 
how  to  produce  a  quality  product,  deal 
with  the  public,  and  direct  young  staff  of 
award-winning  writers  and  photographers. 
Copy  editing,  speed  and  headline  writing 
must  be  solid.  Ability  to  produce  creative 
layouts  utilizing  good  photos  a  must.  Ex¬ 
tremely  desirable  area;  advancement  po¬ 
tential.  Send  resume,  samples  and  salary 
requirements  to  Box  4523,  Editor  &  Pub¬ 
lisher. 


MORNING  offset  daily  in  warm  South 
Texas  climate  needs  individual  with  ex¬ 
perience  in  headline  writing,  page 
makeup.  Forty-hour  week  (lots  of  time  tor 
enjoying  the  area's  many  recreational  op¬ 
portunities).  Box 4530.  Editors.  Publisher. 


LIFESTYLES  EDITOR.  Experienced  writ¬ 
er-editor  to  bring  zip  to  Lifestyles  pages  of 
16,000  daily  in  Zone  3.  Write  Box  4517, 
Editor  Si  Publisher. 


SMALL  MIDWEST  daily  with  desire  to  ex¬ 
cell  at  community  newspapering  wants 
managing  editor  good  with  people,  not 
cowed  by  problems.  Job  is  70%  managing, 
30%  editing.  Pay  up  to  $20,000.  Don't 
apply  if  you  lack  editing,  supervising  ex¬ 
perience.  Good  opportunity  to  advance  to 
higher  management.  Write  Box  4514, 
Editor  S.  Publisher. 


MANAGING  EDITOR.  Has  pride,  used  to 
hard  work  and  wants  rewards  accordingly. 
For  3  quality  suburban  weeklies.  Require¬ 
ments  include;  experience  in  reporting, 
copy  editing,  newspaper  design,  newsroom 
management.  Editorial  writing,  newsroom 
management.  Editorial  writing,  camera 
helpful.  Apply  E.  B.  Wright,  Jr.,  Editor, 
Forest  Hills  Journal,  564  Batavia  Pike, 
Cincinnati,  OH  45244. 


EXPERIENCED  reporters  needed.  Im¬ 
mediate  positions  available  on  small  daily 
in  beautiful  North  Alabama  location.  Must 
have  J-degree  and  knowledge  of  writing, 
editing  and  photography.  Good  salary, 
benefits,  an  excellent  opportunity  for  ad¬ 
vancement  with  a  family  owned  newspaper 
chain.  Contact  Bob  Bryan,  Athens  (AL) 
News  Courier,  (205)  232-2720. 


WEST  COAST  METRO  needs  big  city  daily 
general  columnist.  Must  be  bright,  witty 
and  self-starter.  Send  resume  to  Box 
4605.  Editor  &  Publisher. 


CLIP  AND  SAVE 

The  Waukesha  Freeman  invites  applica¬ 
tions  now  and  in  the  future  from  news  re¬ 
porters  who  are  accurate,  persistent,  im¬ 
aginative,  intelligent  and  literate.  Jour¬ 
nalists  with  at  least  2  yearsof  fulltime  daily 
newspaper  experience.  Self-starters  who 
can  find  significant  stories  and  write  them 
with  readers  in  mind.  Pay  is  good.  Staff 
morale,  better  than  good.  Not  a  suburban 
newspaper.  The  Freeman  competes  with 
the  Milwaukee  Journal  for  news  and  circu¬ 
lation.  Our  next  opening  occurs  July  1.  To 
apply  now  or  any  time  later,  send  your  per¬ 
suasive  letter,  a  resume  and  representa¬ 
tive  clips  to:  James  L.  Houston.  Waukesha 
Freeman,  200  Park  PL,  Waukesha.  Wi 
53187. 


EDITOR  IN  CHIEF 

To  assume  total  responsibility  for  creative, 
young,  award-winning  magazine  deter¬ 
mined  to  improve  the  system.  This  non¬ 
profit,  $15.()0  per  year  magazine  deals 
with  social  policy,  non-profit  and  gov¬ 
ernmental  planning  and  management,  and 
public  and  private  funding.  Editor  in  Chief 
will  supervise  an  editorial,  production  and 
circulation  staff  of  12  and  requires  a  very 
experienced  manager  with  excellent  writ¬ 
ing  and  editing  abilities.  Excellent  com¬ 
pensation  and  benefits.  Relocate  to  Los 
Angeles.  Box  4598,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  May 


HELP  WANTED 


EDITORIAL 


FEATURE/CONSUMER  REPORTER 
Versatile  feature  writer  who  likes  con¬ 
sumer  reporting  with  flair  for  fashion,  food 
or  life-style  coverage.  Interest  in  enter- 
tainmentfine  arts;  reviewing  not  required 
but  would  be  preferred.  Experience  re¬ 
quired. 

Please  send  letter  of  application  to: 

Editor 

Wisconsin  State  Journal 
P.  0.  Box  8058 
Madison,  WI  53708 
An  Affirmative  Action  Emplewer 
A  labor  dispute  is  in  progress  at  The  Wis¬ 
consin  State  Journal. 


SLOT  PERSON— Skilled,  experienced  for  a 
fast  desk;  scanner  copy.  Submit  resume: 
Personnel  Dept.,  The  Times-Picayune, 
3800  Howard  Ave.,  New  Orleans,  LA 
70140.  An  Equal  Opportunity  Employer, 
M;F. 

CITY  EDITOR  for  major  metro  daily  Zone  9. 
Experienced,  take-charge  editor  who  is 
also  feature  minded.  Send  resume  to  Box 
4606,  Editor  &  Publisher. 


MAKE  UP  SLOT 

Need  news  person  strong  on  unit  make  up, 
heads,  graphics,  deadline  performance. 
Handle  daily  newspages,  weekend 
magazine,  special  sections.  State  experi¬ 
ence,  include  clips  and  salary  expectations 
to:  NeilC.  Hopp,  managing  editor.  Evening 
Sentinel,  Carlisle,  PA  17013. 


BUSINESS  WRITER 

We  are  looking  for  an  experienced,  aggres¬ 
sive  reporter  to  cover  retailing  and  market¬ 
ing  for  this  major  metropolitan  Am  daily.  A 
key  requirement  is  a  writing  flair  that  can 
translate  the  dry  jargon  of  business  into 
lively  reading  for  a  broad  audience.  If  you 
are  interested  in  digging  into  why  products 
sell,  who  sells  them  and  why,  send  an  au¬ 
tobiographical  letter  and  clips  tO: 

Box  4595,  Editor  &  Publisher. 


NEWSROOM  EXECUTIVE 
for  growing  Zone  5  daily  in  fast-developing 
recreation  and  commercial  area.  Innova¬ 
tive  working  manager  sought  to  lead  full¬ 
time  staff  of  7.  5-day  PM  with  Saturday 
AM.  Must  have  solid  education  and  experi¬ 
ence,  and  be  confident  of  own  abilities. 
Join  our  cooperative  management  team. 
Enjoy  outstanding  outdoor  recreation  and 
living  conditions  with  your  family.  Com¬ 
plete  paid  benefits  with  above  average  sal¬ 
ary.  Please  send  resume  including  career 
goals  to  Box  4612,  Editor  &  Publisher. 


I'M  LCXJKING  FOR  two  writer, editors  for 
the  National  Desk  of  The  Morning  Call  of 
Allentown,  Pennsylvania,  to  help  shape 
coverage  from  our  people  in  Harrisburg 
and  Washington.  VDT  operation  using  AP, 
New  York  Times,  Washington  Post-LA 
Times.  No  rip-and-readers  please.  If  you're 
interested,  send  clips  and  resume  to: 

Jerry  Bellune 
Managing  Editor 
The  Morning  Call 
Allentown,  PA  18105 
An  Equal  Opportunity  Employer 


EDITOR 

If  you  are  #2  or  #3  on  a  medium-sized 
daily  and  have  the  background,  including 
management  experience,  to  handle  the  top 
spot  on  a  6,500*  small  town  daily  in  the 
Greater  Indianapolis  Area,  we  could  be  in¬ 
terested  in  you.  If  you  are  looking  for  the 
bright  lights  and  big  time,  forget  it.  But  if 
you  want  to  be  the  person  to  mold  a  crack 
staff  and  to  produce  an  excellent  local 
newspaper,  then  give  us  a  call  or  send  your 
resume  to:  Robert  Nicoson,  Personnel 
Manager,  Home  News  Enterprises,  333 
Second  St.,  Columbus,  IN  47201,  1  (812) 
372-7811. 


NATIONAL  TABLOID  NEWSPAPER  and 
MAGAZINE  PUBLISHER  seeks  for  its 
Greenwich,  Connecticut  editorial  office  a 
CHIEF  PHOTO  EDITOR  with  tabloid  photo 
experience.  The  applicant  must  be  highly 
qualified  in  the  intricacies  of  color  photog¬ 
raphy  and  color  reproduction,  particularTy 
detailed  production  in  newspapers.  Wide 
experience  in  obtaining  celebrity  and  fea¬ 
ture  photos  from  domestic  and  interna¬ 
tional  sources  is  essential,  as  is  a  thorough 
knowledge  of  commercial  and  professional 
photography.  Salary  $25,000  per  year.  Re¬ 
sume  required.  Please  forward  to  Box 
4601,  Editor  &  Publisher. 

13,  1978 


HELP  WANTED 


EDITORIAL 


SPORTS  STRINGERS  needed  at  South¬ 
west  Sports  Magazine.  Send  brief  outline 
of  your  background  and  contacts  to: 
Editor,  P.O.  Box  25024,  Albuquerque,  NM 
87125,  Will  consider  applications  for  staff 
writer-photographer. 


LIBRARY 


CHIEF  LIBRARIAN 

Needed  for  library  in  newspaper  operation 
of  115,000  combined  circulation.  Serves 
southwestern  Virginia  area.  Newspaper  lib¬ 
rary  experience  required  for  job  with  good 
salary  and  excellent  employee  benefits. 
Send  resume  to  Personnel  Dept.,  Roanoke 
Times  &  World-News,  P.O.  Box  2491, 
Roanoke,  VA  24010. 


MAILROOM 


MAILROOM  SUPERVISOR— Working 
Foreman  to  run  union,  Midwestern  80,000 
combined  daily  operation.  Must  be  familiar 
with  inserters  and  programmed  control 
stackers,  along  with  extensive  supervisory 
experience.  Send  resume  to  Box  4470, 
Editor  &  Publisher. 


MAINTENANCE 


MAINTENANCE 

SUPERVISOR 

4PM-12AM  MIDNIGHT  SHIFT 
A  key  management  position  exists  with  a 
major  Zone  2  Daily.  Responsibility  for 
45-55  maintenance  mechanics  and 
machine  shop  operation. 

Mechanical  maintenance  experience  with 
printing  press  machinery  and  associated 
paper  handling  equipment  desired  but  not 
mandatory.  Strong  leadership  experience 
in  a  union  environment  with  extensive  P/M, 
manpower  scheduling,  and  spare  parts  in¬ 
ventorying  a  must.  Candidate  must  be 
strong  self-starter  with  demonstrated  rec¬ 
ord  of  success.  Salary  in  the  mid  twenties 
including  excellent  paid  benefit  and  vaca¬ 
tion  package.  Send  resume  including  sal¬ 
ary  request  tO: 

BOX  4546 

EDITOR  &  PUBLISHER 

Equal  Opportunity  Employer,  M,F 


PHOTOJOURNALISM 


PHOTO-CONSCIOUS  60,000  circulation  in 
the  Northwest  seeking  a  dynamic  photog¬ 
rapher  with  1-2  years  experience  wanting 
to  make  a  move.  Must  be  industrious, 
shoot  quality  news  features  and  sports, 
black  and  white  and  color  plus  photopage 
layout.  Send  salary  requirements, 
philosophy  and  resume  only  to  Box  4454, 
Editor  &  Publisher. 


PRESSROOM 


WANTED— Experienced  web-offset  head 
pressman  for  Washington,  DC:  Houston  or 
Detroit  area.  Salary  up  to  $25,000.  Send 
resume  to  Box  4541,  Editor  &  Publisher. 


PRESSROOM 

45,000  DAILY  IN 
VANCOUVER,  WASHINGTON 
Our  newspaper— an  award  winner  with  a 
progressive  management  philosophy,  has 
openings  for  journeyman  press  operators 
experienced  on  the  Goss  Metro  Press  or 
similar  offset  press. 

Our  growing  city  of  50,000  is  located  on 
the  Columbia  River,  across  from  Portland, 
Oregon.  Great  unspoiled  recreation  area. 
Benefits  include  paid  medical,  life,  sick 
pay  and  retirement  plan. 

If  you  feel  qualified  for  this  job.  call  or 
write:  Alverta  Jacques,  The  Columbian. 
Post  Office  Box  180,  Vancouver,  Washing¬ 
ton  98666,  phone  (206)  694-3391.  Replies 
confidential. 


HELP  WANTED 


PRODUCTION 


PERSON  TO  HEAD  UP  our  production  de¬ 
partment  from  time  copy  enters  compos¬ 
ing  room  door  until  papers  depart  from 
press.  Knowledge  of  modem  typesetting 
equipment,  camera  and  ability  to  run  and 
maintain  a  Cottrell  V-22  press  a  must.  Po¬ 
sition  now  open  and  must  be  filled  soon. 
Contact  Eldorado  Times,  Eldorado,  KS 
67042,  (316)  321-1120. 


ASSISTANT  PRODUCTION  MANAGER— 
Nights:  Full  management  responsibility  for 
composing,  press  and  mail  rooms  of  mid¬ 
sized  Zone  2  Daily  and  Sunday.  Job  re¬ 
quires  working  Friday  and  Saturday  nights. 
Coldtype  composing,  offset  press  and 
mailroom  all  union.  Send  resume  to  Box 
4471,  Editor  &  Publisher. 


PRESSROOM 

SUPERVISOR 

We're  looking  for  a  person  to  direct  our 
night  camera/plate/press  operations.  Our 
morning  newspaper  circulation  is  75,0(X) 
daily,  125,000  Sunday. 

We  have  a  2L2  year  old  12  unit  (xoss  Metro 
with  6  color  decks. 

The  qualified  applicant  should  have  excel¬ 
lent  working  knowledge  of  a  metro  and 
some  supervisory  experience.  This  position 
reports  to  our  press  superintendent, 
Mickey  Bella. 

If  you  enjoy  working  with  good  people  and 
want  a  chance  to  grow  with  our  organiza¬ 
tion,  send  a  letter  of  application  or  call  the 
Personnel  Manager.  Madison  Newspapers, 
Inc.,  1901  Fish  Hatchery  Rd.,  Madison,  WI 
53708.  Phone  (608)  252-6337. 

An  Affirmative  Action  Employer 
A  labor  dispute  is  In  progress  at  Madison 
NewsF>apers,  Inc. 


PRODUCTION  MANAGER 
Full  responsibility  for  composing,  press 
and  mailroom  for  small  daily  and  several 
weeklies.  Work  force  is  completely  non¬ 
union.  Candidates  must  be  familiar  with 
the  operation  of  Fairchild  Newsking, 
Compugraphic  typesetter  and  Cheshire 
labeling  equipment.  Ability  to  organize 
copy  flow  and  control  cost  is  essential. 
Salary  commensurate  with  experience.  An 
Equal  Opportunity  Employer  in  Zone  4. 
Box  4519,  Editor  &  Publisher. 


ASSISTANT  FOREMAN 
Live  and  work  on  the  Gulf  of  Mexico.  New 
plant  and  modern  equipment.  Solid  photo 
comp  experience  required.  Some  elec¬ 
tronics  background  desirable.  Contact 
Leroy  Seiler,  Naples  Daily  News,  P.O.  Box 
7009,  Naples,  FL  33940. 


SHIRT-SLEEVE  production  manager 
wanted  for  small  progressive  Wyoming 
daily.  New  modern  offset  plant  producing 
20  page  broadsheet  afternoon  paper 
Monday-Friday.  Applicant  should  be  a 
newspaper  pro-able  to  out  produce  his 
staff  members,  gain  their  respect  and  di¬ 
rect  their  efforts  for  optimum  perform¬ 
ance.  Must  have  thorough  knowledge  all 
phases  of  composition  and  camera-press 
experience  helpful  but  not  necessary.  We 
offer  a  good  future  with  a  growing  news¬ 
paper.  top  salary,  good  fringes  to  right  per¬ 
son,  Send  resume,  references  to:  Don 
Schmidt,  The  News-Record,  Box  960,  Gil¬ 
lette,  WY  82716. 


COMP  FOREMAN— The  Huntsville  Item,  a 
Texas  afternoon  daily  and  a  division  of 
Harte  Hanks  Communications,  Inc.  has  a 
career  opportunity  for  a  motivated  and 
people-oriented  person  to  take  charge  of 
its  composing  room.  The  Item  is  located  in 
an  environment  with  many  parks  and  lakes 
and  a  modest  cost  of  living.  Please  contact 
Bob  Lefebrze  (713)  295-5407. 


OPENINGS  in  high  quality  commercial 
printing  firm  for  fully  qualified  sheet  fed 
pressmen  and  strippers.  Idahonian,  Mos¬ 
cow.  ID  83843. 


PROMOTION 


MAJOR  TEXAS  DAILY  wants  promotion  di¬ 
rector.  Prefer  radio,  TV  and/or  agency 
promotion  and  advertising  background. 
Must  be  idea  person  imaginative,  aggres¬ 
sive.  with  managerial  and  organizational 
ability.  Salary  commensurate  with  talent, 
ability  and  experience.  An  Equal  Opportun¬ 
ity  Employer.  Resumes  welcome.  Box 
4591,  Editor  &  Publisher. 


E&P  Classifieds— As  effective  in  the  newspaper  community 
as  your  newspaper's  classifieds  are  in  your  community! 


97 


HELP  WANTED 


PUBLIC  RELATIONS 


PUBLIC 

RELATIONS 

This  opportunity  for  an  enterprising,  im¬ 
aginative  writer  with  strong  newspaper  or 
wire  service  experience  is  with  the  public 
relations  staff  of  a  large  corporation  whose 
headquarters  are  in  the  Midwest. 

This  is  a  challenging  and  rewarding  position, 
one  offering  permanency  and  a  future  for  a 
professional. 

Please  send  a  resume  and  samples  of  your 
very  best  writings  to: 

BOX  EP  1125 

810  Seventh  Ave.,  N.Y.,  N.Y.  10019 

Equal  Opportunity  Employer  M/F 


Positions  Wanted  .  .  . 


PUBUC  INFORMATION 


DIRECTOR  OF  PUBLIC  INFORMATION 
(A-131) 

The  Bi-State  Development  Agency  is  seek¬ 
ing  an  experienced  executive  to  administer 
its  Public  Information  Division.  Duties  are 
performed  under  the  guidance  of  the  Di¬ 
rector  of  Administration  and  involve  plan¬ 
ning.  organizing  and  directing  varied  ac¬ 
tivities  and  programs,  including  design, 
evaluation  arid  implementation  of  various 
marketing,  public  and  community  rela¬ 
tions  programs,  speaking  engagements  at 
various  meetings,  and  supervision  of  a 
staff  directly  or  through  subordinate 
supervisors. 

Minimum  qualifications  are  graduation 
from  an  accredited  four-year  college  or 
university  with  a  degree  in  business  admin¬ 
istration. urban  transportation  manage¬ 
ment.  public  relations,  journalism  or  re¬ 
lated  field;  extensive  experience  in  the 
fields  of  marketing,  public  relations,  jour¬ 
nalism.  market  research,  service  develop¬ 
ment  and  promotion,  or  a  related  field; 
considerable  supervisory  and  administra¬ 
tive  experience  in  progressively  more  re¬ 
sponsible  positions;  or  an  equivalent  com¬ 
bination  of  education  and  experience. 
Salary  range  is  $23.196-$28.201  annually. 
Submit  resumes  in  confidence  tO;  A-131. 
Director  of  Personnel.  Bi-State  Develop¬ 
ment  Agency.  3869  Park  Avenue.  St. 
Louis.  MO  631 10.  NOT  LATER  THAN  MAY 
26.  1978.  Bi-State  Development  Agency  is 
an  Equal  Opportunity  Employer  M/F/H. 


Have  we  got  a 
salesman  for  you! 

He's  got  great  newspaper  contacts. 
He's  thoroughly  versed  in  the  latest 
technology.  He  knows  how  to  design 
a  system  that  works  best  for  his 
client.  And,  because  he  knows  and 
cares  about  his  clients,  he  knows 
when  existing  equipment  should  be 
implemented  to  keep  pace  with 
growth  and  advancement. 

How  do  we  know  so  much  about  this 
fellow?  He  reads  EDITOR  &  PUB¬ 
LISHER!  We  speak  his  language! 

If  you're  on  the  lookout  for  good 
sales  people,  give  us  a  call.  We'll 
get  your  message  across! 


MEDIA  OFFICER  for  small  growing  private 
college.  Full  time  position  for  self  starter 
newswriter/publications/public  relations 
person.  BA  or  two  years  academic  PIO  Ex¬ 
perience  or  strong  news  related  back¬ 
ground.  Camera  techniques  and  darkroom 
procedures  a  plus.  Location  is  NE  Arizona 
in  high  desert,  one  hour  from  major  com¬ 
mercial  centers.  A  modem  hospital,  public 
schools  (K-12),  and  churches  are  within 
easy  walking  distances.  Housing  available. 
Salary  $10-12K.  full  company  benefits. 
Send  resume,  samples,  credentials  or  re¬ 
ferences  tO: 

Rockling  Todea 
Director  of  Personnel 
THE  COLLEGE  OF  GANADO 
Ganado,  AZ  86505 
AN  AFFIRMATIVE  ACTION 
EQUAL  OPPORTUNITY  EMPLOYER 


SMALL  INDEPENDENT  LIBERAL  ARTS 
COLLEGE  in  Zone  5  seeks  newswriter-pub- 
lications-public  relations  person.  Bache¬ 
lor's  degree  required.  Clear  newswriting  a 
must,  also  keyline  and  publications  ex¬ 
perience.  Broadcast  experience  helpful. 
Immediately  availability  required.  Send  re¬ 
sume,  references,  and  salary  requirements 
to  Box  3926,  Editor  &  Publisher. 


A  key  responsibility  at  one  of 
America's  large  and  still-growing 

NEWSPAPER 

MAGAZINES 

Travelling  Publisher 
Relations  Representative 
Acquaintanceship  among  newspaper  I 
executives  a  prerequisite.  Knowledge 
about  Midwest  helpful  but  not  mandatory. 
Residence  locale  optional.  This  is  an  addi¬ 
tion,  not  a  replacement.  Interesting,  chal¬ 
lenging  assignment,  with  further  personal 
development  potential.  Professional  back¬ 
ground  preferred,  one  or  more  of;  publish¬ 
ing  or  business  management,  advertising 
or  circulation  sales,  editorial  experience, 
marketing/research  accomplishments, 
production  achievements,  syndicate  or 
wire  service  or  newsprint  representation. 
First  year  base  pay  range:$30,000  to 
$35,000  plus  bonus  geared  to  results. 
Write  Box  4608,  Editor  &  Publisher. 

_ RESEARCH _ 

MARKET  RESEARCH.  Seeking  person  with 
marketing  and  newspaper  experience, 
(promotion,  circulation  or  advertising),  to 
manage  market  research  project  on  West 
Coast.  Responsible  for  project  design  and 
implementation,  supported  by  existing 
staff.  Send  resume  to  Box  4453,  Editor  & 
Publisher. 


ADMINISTRATIVE 


MANAGEMENT— Young  hard  working  am¬ 
bitious  goal  oriented  producer  who  hasn't 
missed  a  day  of  work  in  7  years  seeks  high 
pressure  management  position.  Knowledge 
of  overall  newspaper  operations  with  ex¬ 
perience  in  Editorial,  Promotion,  Advertis¬ 
ing,  Circulation  plus  accounting  back¬ 
ground.  Zone  preference  9, 8,7, 4.  Cur¬ 
rently  employed  by  worlds  largest  news- 
paperchain.  Box  4413,  Editor&  Publisher. 


READY  TO  CHANGE— Newspaper  execu¬ 
tive  progressing  over  20  years  through  ad¬ 
vertising  management  to  weekly/daily  pub¬ 
lisher  seeks  any  position  where 
capabilities  can  be  expanded.  Hardwork¬ 
ing,  community-family  man.  Sales,  profit 
oriented.  Now  small  newspaper  publisher. 
Superior  aware.  Prefer  Zone  9,8  but  not 
firm.  Box  4485,  Editor  &  Publisher. 


CONTROLLER  experienced  with  news¬ 
paper  group  seeks  position  in  Chicago 
area.  Box  4503,  Editor  &  Publisher. 


SUCCESSFUL,  mature  newspaper  pro 
seeks  opportunity  to  continue  30-year 
career  as  general  manager,  ad  manager, 
etc.  Increased  business  300°/o  in  last  job. 
Box  4586,  Editor  &  Publisher. 


MAY  PURDUE  management  accounting 
grad  seeks  career  in  publishing.  Have 
worked  on  Purdue  University's  daily  for  2 
years  including  1  as  business  manager. 
Have  excellent  understanding  of  editorial, 
production,  and  advertising  also.  Would 
qualify  as  business  manager  or  controller 
in  small  paper  or  assistant  of  same  in 
larger  paper.  Excellent  references.  Bill 
Dunn,  1733E  725N,  W,  Lafayette,  IN 
47906.  (317)  567-2107. 


13  YEARS  as  general  manager  of  news¬ 
papers.  Lost  job  because  of  sale  of  paper. 
26  years  total  newspaper  experience  in 
news,  advertising,  circulation,  promotion, 
production,  labor,  personnel.  Seeking  job 
as  publisher/general  manager,  or  with  as¬ 
sociation  or  in  PR.  Box  4607,  Editor  & 
Publisher. 


ADVERTISING 


FUTURE  WANTED 

Successful  4()  year  old  suburban  ad  direc¬ 
tor  (big  fish,  little  pond)  will  trade  title  for 
future  with  metro  or  corporate.  Metro  ex¬ 
perience,  MBO  trained,  great  track  rec¬ 
ord/references.  Box  4480,  Editor  &  Pub¬ 
lisher. 


EDITORIAL  CARTOONIST— wishes  to  relo¬ 
cate,  seeks  new  position  with  medium-to- 
large  daily,  or  weekly  magazine.  Zones 
9,8,6  preferred.  Box  4451,  Editor  &  Pub¬ 
lisher. 


CARTOONIST 


AWARD  WINNING  sports  cartoonist  with 
nearly  30  years  experience  in  Boston. 
Looking  for  new  location  for  the  next  30! 
Have  done  "local”  editorials  too  .  .  .  Phil 
Bissell,  P.O.  Box  305,  Rockport,  MA 
01966. 


DATA  PROCESSING 


EXPERIENCED  DP  executive  (12  years,  4 
in  newspapers)  seeks  DP  management  or 
other  position  where  DP  experience  is  de¬ 
sirable.  Box  4602,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 


ADVERTISING  MANAGER— salesman,  46, 
with  21  years  community  experience, 
J-school,  successful  record  wants  to  relo¬ 
cate  in  Southeast.  Box  4540,  Editor  &  Pub¬ 
lisher. 


ADMAN  with  ingenuity,  30  years  expen- 
ence,  seeks  change;  Zone  9. 

Box  4603,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  Classified  Ads 
produce  results  like  no  other  publication  in 
'the  newspaper  field!  Whether  you  have 
machinery,  supplies  or  newspapers  to  sell 
.(or  buy)— need  a  top  qualified  person  to  fill 
an  opening— or  are  looking  for  just  the 
right  spot  to  advance  your  career— put  an 
Editor  &  Publisher  ad  to  work  for  you. 


WE  GET  PEOPLE  MOVING! 

M.  W.  writes:  “Success  through  E&P 
Classified!  In  2  days  I  leave  to  become 
city  reporter  for  an  8000  circulation 
Florida  daily,  the  editor  having  seen 
my  ad  in  E&P.  " 

An  addendum  to  a  “People  in  the 
News  "  release  to  our  editor:  "Inciden¬ 
tally,  I  found  the  job  through  a  clas¬ 
sified  ad  I  ran  in  E&P  for  2  weeks! 
Congratulations  on  having  one  of  the 
best  and  far-reaching  employment¬ 
seeking  services  in  the  U.S.!"  S.G. 
“Response  to  the  ad  is  good,  and  am 
quite  pleased  with  the  quality  of  the 
potential  employment  possibilities 
that  have  surfaced.  You  are  obviously 
well-read."  C.L. 

And  a  big  “THANK  YOU!"  from  E&P 
Classifieds  to  each  of  the  above  for 
telling  us  of  their  success! 

The  next  move  is  up  to  you.  If  you've 
got  what  It  takes  (ability  and  initiative, 
mainly)— we've  got  what  it  takes  (the 
largest  newspaper  audience  in  the 
world)!  So  get  moving  and  send  us 
your  Positions  Wanted  classified  ad 
today! 

E&P  CLASSIFIEDS 

We  produce  jobs  for  newspaper  people 


EDITORIAL 


COLUMNIST/SPORTS  EDITOR  seeks  posi¬ 
tion  on  medium  size  daily.  13  years  experi¬ 
ence.  Box  1460,  Editor  &  Publisher. 


AGGRESSIVE,  versatile  writer  seeks  chal¬ 
lenging  position  on  daily  or  weekly. 
Team-man  experienced  in  covering  local 
political  and  entertainment  beats.  De¬ 
veloped  feature  stories  for  major  daily.  Box 
4407,  Editor  &  Publisher. 

REPORTER-PHOTOGRAPHER.  Clean, 
conscise  and  accurate.  Meets  deadlines. 
Sharp  photography.  Learned  the  trade  in 
4V2  years  on  New  England  weeklies.  Re¬ 
locating  to  New  York  City.  Box  4434,  Editor 
&  Publisher. 

EDITOR 

Zone  1  major  metro  sports  editor  seeks 
new  locale  in  similar  position,  but  will  also 
consider  strong  news  role.  Young,  intelli- 

fent,  experienced.  Management  level  only, 
lox  4427,  Editor  &  Publisher. 

'ment-  - 

S.G.  SEEKING  general  assignment  position  on 

„  . _  small  or  medium  sized  daily.  Single,  26, 

nd  am  gggjj  ^^ter.  BA  English  Literature.  Will 

of  the  consider  any  Zone.  Desire  is  to  be  trained 

>ilities  correctly.  Salary  open.  Box  4411,  Editor  & 

viously  Publisher. 

WASHINGTON  rej3orter  seeks  daily  paper, 
or  group,  correspondent  job  here.  Box 
4400,  Editor  &  Publisher. 

FIRST  CLASS  SPORTS  EDITOR  looking  for 
advancement  to  larger  daily.  Fast,  sharp 
layout,  good  writer.  Works  well  with  others. 
Peter  Rose.  1224  Angels  Camp  Drive,  Car- 
son  City,  NV  89701.  (702)  883-2489. 

REPORTER-PHOTOGRAPHER  with  over  2 
years  hard  news,  feature  and  photo  ex¬ 
perience  with  a  daily  and  weekly  to  work 
for  same  immediately.  Hold  degrees  in 
Journalism  and  English  Literature.  Former 
White  House  writer-researcher  for  almost  5 
years.  Call  (301)  778-4851  or  message  at 
(301)  758-2661.  Mr.  Terry  King,  P.O.  Box 
45,  Worton,  MD  21678. 

EDITOR  &  PUBLISHER  for  May  13,  1978 


Positions  Wanted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


EDITORIAL 


DYNAMIC 

EDITOR/PUBLISHER/WRITER 
Diversified  background:  editor/publisher  . 
of  consumer  magazine;  published  profes¬ 
sional  writer;  literary  agency  experience;  , 
PR;  speechwriting;  copywriting;  sales  di-  ; 
rection;  selection/supervision  of  person¬ 
nel;  knowledge  printing  and  graphics;  pro¬ 
fessional  musician;  BA— Journalism/Eng¬ 
lish.  Seeking  challenging  position  Publish-  : 
ing,  PR,  Advertising,  or  Media  Manage¬ 
ment.  Philadelphia  area,  Manhattan  or 
New  Jersey.  Write  Box  4528,  Editor  &  Pub-  , 
lisher. 


EXPERIENCED  COPY  EDITOR,  21  years 
editing  news,  wire  copy,  features  for  daily  I 
government  publications.  Excellent  re-  '< 
write;  good  heads.  Also  can  write  sports.  ! 
Prefer  small  or  medium-size  paper  in 
South  or  Southwest.  Box  4459,  Editor  & 
Publisher. 


LOVE  TO  WRITE,  WILL  TRAVEL:  Energetic 
female  staff  writer-turned-student,  25, 
needs  summer  job.  Willing  to  relocate.  Box 
4450,  Editor  &  Publisher. 


RECENT  GRAD  BA  communications.  Ex¬ 
perience  with  college  publications-writ- 
ing,  editing,  layout,  photography,  and  pro¬ 
fessional  radio  station  news  intern.  Will  re¬ 
locate.  Publication  or  Public  Relations. 
Box  4468,  Editor  &  Publisher. 


EDITOR,  DAILY:  I’m  tired  of  working  with¬ 
out  the  resources  needed  to  get  the  job 
done.  Give  them  to  me  and  I'll  do  that  job 
for  you.  Box  4479,  Editor  &  Publisher. 


EAGER  TO  BE  PART  OF  YOUR  TEAM 
College  Editor  3  consecutive  years;  layout, 
reporting,  re-write,  selling.  Press  Awards, 
public  and  staff  relations.  Who's  Who 
Among  College  Students  in  '76  and  '78! 
Available  end  of  May-Jeff  Glenn,  (212) 
581-3690.  353  W.  57,  #1731,  New  York, 
NY  10019. 


NEED  A  shirtsleeve  managing  editor  to  get 
your  paper  moving?  There's  no  substitute 
for  experience,  and  I  have  it,  ranging  from 
publishing  a  weekly  to  agen»  to  big-city 
newsjjapereditor.  Box  4505,  Editor&  Pub¬ 
lisher. 


CITY  EDITOR 

Young,  aggressive  reporter  with  6  years 
experience  on  2  major  dailies  desires  posi¬ 
tion  as  city  editor,  or  other  management- 
level  post.  Clips,  resume,  references  avail¬ 
able.  Box  45(j8,  Editor  &  Publisher. 


TOUGH  BUT  FAIR  30  year  old  award- 
winner  who  would  rather  be  right  than  a 
sensationalist.  Looking  for  70M  to  300M 
paper  in  area  with  good  schools.  Box  4539, 
Editor  &  Publisher. 


FEATURE  WRITER.  Young,  experienced. 
Now  Zone  5  special  sections  writer.  Solid 
references,  clips.  Box  4525,  Editor  &  Pub¬ 
lisher. 


SPORTS  EDITOR— Experienced  sports 
editor  seeks  spot  on  any  small  or  medium 
sized  weekly  or  daily  in  any  Zone.  Call  Mike 
Galloway  at  (414)  544-4130,  after  5  PM. 


PUBLISHERS:  Please  read  my  resume  be¬ 
fore  hiring  a  managing  editor.  Box  4518, 
Editor  &  Publisher. 


15-YEAR  VETERAN  on  one  of  South’s 
biggest  dailies  looking  for  new  challenge. 
Prefers  shot  as  your  #  1  or  2  feature  writer 
and/or  columnist.  23  years  experience 
overall  with  major  colleges  and  pros,  also 
as  author.  Box  4585,  Editor  &  Publisher. 


EXCEPTIONAL  JOURNALIST  seeks  oppor¬ 
tunity  on  quality  paper  to  apply  proven 
writing  skills  and  investigative  ability.  Ten 
years  experience.  Good  news  sense.  Now 
employed.  No  junk  food  journalism.  Gar¬ 
land  Bradshaw,  2218  Wake  Forest  St.,  Vir¬ 
ginia  Beach,  VA  23451. 

LATIN 

CORRESPONDENT 

Experienced  US  journalist  returning  to 
Brazil.  Seeks  stringer  and  feature  assign¬ 
ments  for  business  and  newspapers.  Col¬ 
umn  and  past  clips  available.  Write  Box 
4590,  Editor  &  Publisher. 


EDITORIAL 


SPORTSWRITER— 31  year  old  sports  wri-  ; 
ter  with  4  years  experience  seeks  challeng-  i 
ing  position  at  medium  to  large  circulation  | 
daily.  Any  Zone.  Reply  Box  4516,  Editor  & 
Publisher. 


REPORTER  with  3  years  daily  experience, 
and  excellent  clips  and  resume  seeks  posi¬ 
tion  on  daily  or  magazine  in  any  Zone.  Past 
year  spent  writing  a  novel.  Box  4509, 
Editor  &  Publisher. 


KEEPING  A  STAFF  motivated  to  achieve 
excellence  is  my  forte.  Prize-winning  man¬ 
aging  editor  with  daily,  weekly  experience 
seeks  #  1  editorial  post  on  small  or  medium 
daily  or  with  suburban  weekly  group.  Box 
450O,  Editor  &  Publisher. 


FEATURE  writer  with  sharp  sense  of  style 
wants  position  on  daily.  I  care  about  words 
i  and  have  spent  a  lifetime  studying  them 
1  and  learning  to  use  them  precisely  and 
concisely.  Hire  me  and  I'll  show  you  what  I 
mean.  7  years  reporting  experience.  MA 
journalism.  PhD  candidate  in  English 
composition.  College  editor,  college  writ¬ 
ing  teacher.  Box  46^11,  Editor&  Publisher. 


WORKING  FOOD  EDITOR  seeks  place  to 
combine  dining  in  and  dining  out,  sharp 
editorial  and  good  graphics  in  a  new  kind 
of  Food  section.  Box  4599,  Editor  & 
Publisher. 


EXECUTIVE  seeks  new  career  in  West  as 
editor  and/or  editor  editorial  page  or  gen¬ 
eral  manager.  Private  ownership  and  group 
experience.  Highly  successful  news  career 
spanning  30  years,  including  politics, 
legislature  on  medium  daily.  Effective  de¬ 
partment  head,  familiar  with  overall  opera¬ 
tion.  Excellent  editorialist,  a  recent  prize¬ 
winner.  Interesting  commentary  on  na¬ 
tional,  other  topics.  Conservative.  Over  10 
years  experience  as  executive  editor, 
editor  editorial  page.  References,  resume 
and  samples  upon  request.  Box  4604, 
Editor  &  Publisher. 


REPORTER-COPY  EDITOR,  24,  2  years  ex¬ 
perience  general  reporting  for  major  New 
England  state  desk,  seeks  job  with  city 
daily.  History  degree,  J-school.  Box  4597, 
Editor  &  Publisher. 


ATTENTION  SPORTS  EDITORS:  Former 
major  New  York  daily  staffer  building  free¬ 
lance  business  will  cover  your  pro/college 
teams  (all  sports)  in  New  York  area. 
Reasonable  rates,  reliable  service  and 
above  all,  excellent  writing.  References  on 
request.  Jeff  Rubin,  (212)  686-6312,  144 
E.  37th  St..  New  York,  NY  10016. 


QUALIFIED  writer  and  editor  seeking  posi¬ 
tion  on  weekly  or  small  magazine  in  Zones 
3,8  or  9.  Consider  all  offers.  Master's  de¬ 
gree;  good  producer.  Box  4594,  Editor  & 
Publisher. 


EDITOR — experienced  in  news,  features, 
financial.  Strong  on  directing  reporters, 
editing  and  layout.  Currently  on  major 
metro  with  VDTs,  looking  for  Sunday  editor 
or  assistant  managing  editor  spot.  MSJ. 
Box  4587,  Editor  &  Publisher. 


PRIZE-WINNING  editor  of  weekly  news¬ 
paper  seeks  position  in  South  or  Midwest. 
15  years  experience.  Strong  writer,  crea¬ 
tive.  excellent  on  layout,  photography.  Call 
(816)  452-0805. 


NO  MORE  A  HUMBLE  HERMAN,  super 
I  star,  37,  seeks  editor-managing  editor  or 
I  top  writing  spot.  Leadership,  many 
awards,  experienced  all  areas.  Choice 
beef.  Box  4593,  Editor  &  Publisher. 


HARDWORKING  reporter  with  6  years 
newspaper  experience  has  covered  educa¬ 
tion,  politics,  social  issues,  but  will  cover 
any  beat  and  go  anywhere.  MA  journalism, 
college  newspaper  editor.  Box  4610, 
Editor  &  Publisher. 


SEEKING  general  assignment  position 
with  a  Delaware  Valley  newspaper.  Two 
years  with  30,000  circulation  Pennsylvania 
daily.  Keystone  Press  Award.  Experience 
with  court  and  police  beats.  Box  4577, 
Editor  &  Publisher. 


NEED  IMAGINATIVE,  first-rate  results? 
Outstanding  writer  seeks  sports  slot.  4*2 
years  experience,  prep  to  pros.  Box  4576. 
Editor  &  Publisher. 
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EDITORIAL 

PHOTOJOURNAUSM 

I'VE  EXPOSED  THEFT,  FRAUD.  AND  i 
SAFETY  HAZARDS  at  a  major  university, 
gotten  a  bar  closed  down  for  polluting  wet¬ 
lands,  and  covered  just  about  every  possi¬ 
ble  kind  of  story.  After  running  a  10,000 
circulation  campus/community  thrice 
weekly,  and  writing  for  two  local  papers,  1 
am  looking  to  apply  my  experience.  BA, 
and  extensive  background  in  politics  and 
governmental  affairs  at  a  daily  willing  to  let 
me  do  some  digging  in  addition  to  regular 
assignments.  VViTling  to  go  ar^here  at  any 
salary.  Box  4583,  Editor  &  Publisher. 

PHOTOJOURNALIST  with  8  years 
reporting/photo  experience  on  two  large 
dailies  seeks  photo  slot  where  1  can  use  my 
news  instincts  and  sensitive  eye.  Excel  at 
sports.  Can  write  occasional  features. 
Heavy  freelance  photo  and  writing  credits 
for  national  media.  Box  4404,  Editor  & 
Publisher. 

PRESSROOM 

WEB  OFFSET  FOREMAN — proven  ability 
with  strong  leadership  qualities  and  13 
years  experience  in  pressroom,  plate  and 
camera.  Seeks  challenging  position  as 
pressroom  superintendent  or  assistant 
production  manager.  Box  4588,  Editor  & 
Publisher. 

USAF  pilot.  Academy  grad,  seeks  challeng¬ 
ing  editorial/writer  position  in  mid-1979. 
The  Air  Force  has  been  good  to  me,  but  1 
want  more.  Have  MA  in  International  Af¬ 
fairs,  freelance  writing  credits,  and  18 
months  newspaper  and  PR  experience  in 
base  information  Office.  RfD#l  Box384A. 
Morrisonville.  NY  12962. 

SPORTS  desk,  with  some  writing,  in  Zone 
2,3,  or  5.  A  sports  editor-writer  for  7  years 
itches  to  join  a  sharp  staff.  Box  4579, 
Editor  &  Publisher. 

PRODUCTION 

PRODUCTION  MANAGER  or  Assistant 
or  Pressroom  Superintendent.  28  years 
experience  in  Major  Metropolitan  and 
small  Newspapers.  Knowledgeable  in  all 
types  of  Presses.  Top  references.  Box 
4425,  Editor  &  Publisher. 

PRESENT  JOB  demands  too  much  time- 
poet.  28,  starting  on  book  needs  part-time 
job.  good  pay.  Must  help  support  working 
wife  and  our  3  month  old  ch.ld.  Current 
editor,  reporter,  photographer  for  3  week¬ 
lies.  BA  journalism,  AA  ^cial  Work.  Will 
consider  anywhere.  Prefer  change  of  sea¬ 
sons.  Box  4581,  Editor  &  Publisher. 

CAMERA,  color  separation,  stripping, 
platemaking  qualifications,  newspaper. 
Experienced  supervisor.  Permanent  posi¬ 
tion.  Box  4524.  Editor  &  Publisher. 

PRODUCTION  MANAGER— Astute  profes¬ 
sional  with  top  notch  record  and  creden¬ 
tials.  Abreast  of  technology,  financially 
tuned,  and  people  sensitive.  Presently 
employed.  Strictest  confidence.  Box  4491, 
Editor  &  Publisher. 

Manager 

OPERATIONS-PRODUCTION 
"the  best" 

Experienced,  competent,  expensive. 
Large,  small,  medium,  with/without 
contracts.  Interview  at  ANPA,RI. 

Box  4578,  Editor  &  Publisher 

PUBLIC  INFORMATION 

PHOTOJOURNALISM 

FREE-LANCE  photojournalist  seeking  full 
time  or  summer  position  with  daily  paper, 
any  Zone.  B'-z  years  experience  on  major 
college  daily  including  reporting  and  writ¬ 
ing.  (^mplete  portfolio  including  clips  and 
color  along  with  resume  and  references  is 
available.  Jonathan  Daniel,  (615)  523- 
0647  or  Box  4458,  Editor  &  Publisher. 

PHOTOGRAPHER  with  writing  ability 
seeks  position  on  daily  or  weekly  in  any 
zone.  BS,  AS  in  photography.  Portfolio  and 
resume  on  request.  Ijnnis  Waters,  Rt.  1, 
Box  163-C,  Babson  Park,  FL  33827. 

EXPERIENCED  newspaper  photographer 
would  like  similar  position  in  Zones  3,4  or 
6.  Has  3  years  experience,  and  can  furnish 
excellent  references.  Contact  Herschel 
Coley.  P.O.  Box  190,  Heber  Springs,  AR 
72543  or  call  (501)  362-5875  and  ask  for 
Mr.  Coley  or  Mr.  Barnes. 

TALENTED,  award-winning  writer/editor. 
Strong  leader.  11  years  USAF  PIO,  BAJ 
(science  writing).  Want  PIO  or  PR  slot. 
Have  passport,  will  travel.  Write  T.  White, 
P.O.  Box  251,  Panama  City,  FL  32401  or 
call  (904)  785-1669  or  769-6551. 

RESEARCH 

COMMUNICATIONS  researcher  specializ¬ 
ing  in  newspapers  will  conduct  market  and 
readership  studies.  Full-time  position  or  as 
consultant.  Have  experience  in  surveys 
and  group  interviews,  statistical  analysis 
and  data  applications.  Box  4502,  Editor  & 
Publisher. 

CHIEF  PHOTOGRAPHER  responsible  for 
some  of  the  best  color  production  in  the 
country  seeks  new  challenge.  Proven  con¬ 
test  winner  with  thorough  knowledge  of 
color  separation  work.  Box  4592,  Editor  & 
Publisher. 

WORKING  Photojournalist,  31,  seeking  job 
with  more  responsibility,  will  travel,  has 
own  equipment,  good  writer,  tear  sheets, 
references.  Box  4575.  Editor  &  Publisher. 

E&P  Employment  Zone  Chart 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 


Convention  impressions 

Orchids  and  laurels  to  the  Associated 
Press  start'  that  put  together  the  film 
“Good  News  .  .  .  Bad  News  ...  No 
News"  which  was  shown  at  the  AP 
meeting  in  Atlanta  last  week.  It  is  a 
graphic  and  understandable  explanation 
of  how'  and  why  this  small  planet  Earth  is 
dependent  upon  the  interchange  of  reli¬ 
able  information.  It  demonstrates  why 
proposals  of  Third  World  and  under¬ 
developed  nations,  through  Unesco  and 
otherwise,  for  government  control  of  the 
collection,  distribution  and  publication 
of  news  can  lead  only  to  ignorance  and 
misunderstanding  among  nations. 

Outgoing  AN  PA  Chairman  Joe  Smith 
made  a  good  suggestion  the  film  should 
be  released  for  general  showing  to  the 
public.  We  think  it  would  make  a  tre¬ 
mendous  impact  if  every  AP  member  ar¬ 
ranged  to  have  it  shown  at  a  Rotary. 
Kiwanis.  Lions,  or  other  service  club 
luncheon  in  his  city. 

^  iic 

The  Newspaper  Readership  Council  is 
probably  the  greatest  thing  to  happen  to 
the  newspaper  business  in  many  years 
not  only  for  what  it  promises  to  ac¬ 
complish  in  the  growth  of  circulation  and 
readership  but  because  it  has  acted  as  a 
catalyst  bringing  together  for  a  coopera¬ 
tive  effort  departmental  executives  many 
of  whom  would  not  have  talked  to  each 
other  a  few  years  ago. 

As  Otto  Silha.  co-chairman  of  the 
Project,  said  in  Atlanta:  “The  most  per¬ 
manent  and  valuable  aspect  of  the  Proj¬ 
ect  is  that  it  has  for  the  first  time  brought 
together  the  circulators  and  the  editors, 
the  controllers  and  the  advertising 
executives,  the  promotion  people  and 
the  personnel  managers,  to  work  on  our 
common  problems.” 

No  one  knows  better  than  we  at  E&P 
how  highly  organized  the  newspaper 
business  has  been  through  its  multiple 
and  multi-tiered  associations  and 
societies.  Some  of  them  have  guarded 
their  spheres  of  influence  from  outside 
encroachment  with  almost  provincial 
jealously,  until  recently. 

Not  only  has  every  department  head  of 
the  newspaper  been  represented  by  his 
national  association,  from  the  publisher 
and  editor  down  to  the  production  chief, 
but  many  of  them  have  had  their  regional 
as  well  as  state-wide  associations. 

If  the  Newspaper  Readership  Council 
can  convince  all  of  them  that  they  are  in 
one  big  boat  together  and  they  should 
work  together  to  keep  the  ship  afloat,  it 
will  have  accomplished  a  lot. 

Minority  employment  on  newspapers 
got  a  thorough  going-over  at  ASNE  in 
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Washington,  but  in  Atlanta  the  unequal 
division  of  the  sexes  in  newspaper  of¬ 
fices  received  attention. 

Parade  magazine  gave  a  large  opening 
night  cocktail  party  for  the  publishers,  as 
it  has  for  many  years,  and  as  usual  it  had 
an  appropriate  gift  or  “favor"  for  all  the 
ladies.  A  card  entitling  the  bearer  to  one 
gift  “for  your  lady"  was  enclosed  with 
each  invitation. 

One  prominent  female  publisher  enter¬ 
ing  the  party  alone  was  heard  to  sneer  at 
the  language  and  promised  to  let  the 
hosts  know  of  her  disfavor.  We'll  bet  she 
did.  too. 

In  the  research  survey  made  for  the 
ANPA  Euture  Task  Force  it  was  noted 
that  2V(  of  the  1.24.1  respondents  were 
women.  This  was  not  lost  on  the  women 
editors  and  publishers  in  the  audience. 

ANPA  has  two  women  on  its  board  of 
directors,  the  Associated  Press  has  one. 
and  ASNE  has  just  elected  one. 

*  * 

One  sentence  in  the  speech  by  Eric 
Sevareid  at  the  UPl  luncheon  struck  me 
as  being  of  the  double-standard  he  com¬ 
plained  about  elsewhere  in  the  talk. 

“When  a  paper  appoints  someone  to 
the  job  of  general  tv  critic  it  is  asking  him 
to  assert  a  superior  knowledge  of  high 
drama  and  low  comedy;  of  music  and 
dance:  of  economics,  government  and 
electorial  politics;  of  science  and  history. 
And.  of  course,  of  journalism  itself  as  a 
calling.  But  Renaissance  men.  or  wo¬ 
men.  are  in  short  supply." 

Can't  the  same  comment  be  made 
about  television  pundits  or  analysts? 

Newsmen  to  stand  trial 
for  disobeying  police 

Two  photographers  and  a  reporter 
from  the  Raleif^li  (N.C.)  News  and  Ob¬ 
server  face  trial  May  18  on  police  charges 
of  refusing  to  leave  the  scene  of  a  May 
Day  festival  as  police  rounded  up  par¬ 
ticipants  and  spectators. 

Arrested  were  Steve  Murray,  chief 
photographer  for  the  News  and  Ob¬ 
server;  Jackson  Hill,  another  photo¬ 
grapher.  and  David  Arneke.  a  reporter. 
Murray  was  also  charged  with  resisting 
arrest . 

Claude  Sitton.  editorial  director  and 
vicepresident  of  the  News  and  Observer 
Co.,  said  that  Murray  did  not  have  a 
chance  to  identify  himself  when  he  ar¬ 
rived  on  the  scene  and  an  officer 
shouted.  “That's  Steve  Murray,  get 
him."  Sitton  said  Murray  had  cameras 
around  his  neck. 

Sitton  told  E&P  (May  10)  that  the 
charges  are  still  pending. 


Florida  daily  buys 
pressroom  system 

Panama  City  (Fla.)  News-Herald  pur¬ 
chased  a  complete  pressroom  system 
from  Graphic  Systems  Division  (GSD), 
Rockwell  International  Corporation. 

Les  Kraft,  GSD  vicepresident,  mar¬ 
keting  of  newspaper  products,  said  the 
News-Herald  purchased  a  5-unit  Rock- 
well-Goss  Cosmo-Offset  press  with  a 
Cosmo  folder,  two  arm-reels  and  various 
Sta-Hi  mailroom  equipment. 

The  press  features  motorized  sidelay 
and  circumferential  register,  motorized 
compensators,  a  complete  ink  system 
and  complete  paper  roll  trackage  system. 

Mailroom  equipment  ordered  included 
a  Sta-Hi  257B  stacker,  a  Sta-Hi  Micro- 
Processor,  various  roller  top  conveyors, 
automatic  bundle  pacer,  Sta-Hi  bottom 
wrap  and  a  Cypack  tyer. 


Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 


5/3  5/10 

Altiliated  Publications  (AMEX)  .  18%  I8V2 

Blue  Chip  Stamps  (OTC)  .  17%  17V2 

Combined  Communications  Corp.  (NYSE)  38%  4OV2 

Capital  Cities  Comm.  (NYSE)  .  68%  66% 

Cowles  Comm.  (NYSE)  .  21%  22% 

Dow  Jones  (NYSE)  .  34  36Ve 

Gannett  (NYSE)  .  42V2.  41% 

Gray  Comm.  (OTC)  .  17V2  17 

Harte-Hanks  (NYSE)  .  38  39V4 

Jefferson  Pilot  (NYSE)  .  3OV2  30Vi 

Knight-Ridder  (NYSE)  .  42%  42’/2 

Lee  Enterprise  (NYSE)  .  29'/4  29V2 

Media  General  (AMEX)  .  17V2  18% 

Media  Investment  (OTC)  .  48  48 

Multimedia  (OTC)  .  22'%  23 

New  York  Times  (AMEX)  .  24%  25% 

Post  Corp.  (Wise.)  (OTC)  .  30  30'/4 

Quebecor  (AMEX)  .  8’/4  7'/4 

Southam  Press  (CE)  .  22%  24 

Thomson  Newspapers  (CE)  .  13'%  13% 

Time  Inc.  (NYSE)  .  46%  45% 

Times  Mirror  (NYSE)  .  28’/4  28% 

Torstar  (CE)  .  16'%  16 

Washington  Post  (AMEX)  .  39%  40'% 

SUPPLIERS 

Abitibi  (CE)  .  12'%  12'% 

Addressograph  Multi.  (NYSE)  .  18%  21'% 

Altai  r  (OTC)  .  3'%  3'% 

Berkey  Photo  (NYSE)  .  6'%  6'% 

Boise  Cascade  (NYSE)  .  28'%  28 

Carrier  Corp.  (NYSE)  .  20'%  19% 

Compugraphic  (NYSE)  .  53  54'% 

CompuScan  (OTC)  .  6'%  5'% 

Crown  Zellerbach  (NYSE)  .  33%  31'% 

Cutler-Hammer  (NYSE)  .  47  47'% 

Digital  Equipment  (NYSE)  .  45  46'% 

Domtar  (AMEX)  .  15%  15% 

Dow  Chemical  (NYSE)  .  25'%  25% 

Dymo  (NYSE)  .  17'%  19% 

ECRM  (OTC)  .  2'%  2'% 

Eastman  Kodak  (NYSE)  .  53%  51'% 

Eltra  (NYSE)  .  31'%  33 

Georgia  Pacific  (NYSE)  .  28  27'% 

Grace.  W.R.  (NYSE)  .  27%  26% 

Great  Lakes  Paper  (CE)  .  30  27% 

Great  No.  Nekoosa  (NYSE)  .  28%  27’% 

Harris  Corp.  (NYSE)  .  50%  53'% 

Hunt  Chem.  (NYSE)  .  11'%  11% 

International  Paper  (NYSE)  .  42%  41% 

Itek  Corp.  (NYSE)  .  25'%  24% 

Kimberly  Clark  (NYSE)  .  48’%  48% 

LogEtronics  (OTC)  .  10  13'% 

Logicon  (AMEX)  .  13’%  14'% 

MacMillan.  Bloedel  (CE)  .  19%  19'% 

Minnesota  Min.  and  Mfg.  (NYSE)  .  51'%  51'% 

Rockwell  Int  i.  (NYSE)  .  33  33% 

St.  Regis  (NYSE)  .  29  28% 

Southwest  Forest  Ind.  (NYSE)  .  11%  11'% 

Sun  Chemical  (NYSE)  .  25%  26% 

Wood  Industries  (AMEX)  .  9’%  8 

White  Consolidated  (NYSE)  .  22’%  22'-2 
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One  is  right  in  the  middle. 

But  the  really  important  one  is  the 
one  you  probably  never  notice. 

It’s  the  little  R  in  a  circle  —  like  the 
one  you  see  at  the  bottom  of  this  ad  — 
that  tells  you  that  Xerox  is  a  registered 
trademark. 

And  it  reminds  you  that  our  name 
—  which  is  also  our  trademark  —  should 
only  be  used  in  connection  with  the 
products  and  services  of  our  corporation. 

Including  everything  from  Xerox 
copiers  to  Xerox  textbooks. 

So  as  you  can  see,  our  trademark  is 


a  very  valuable  one. 

To  us.  And  to  you,  too. 

Because  it  ensures  that  when  you 
ask  for  something  you  can  be  sure  of 
what  you’re  going  to  get. 

Of  course,  we  don’t  expect  you  to 
use  the  second  R  every  time  you  use 
our  name. 

But  we  do  hope  you’ll  give  it  a 
second  thought. 


XEROX 


XEROX®  is  a  trademark  of  XEROX  CORPORATION. 


Sondra  Matthews  Harry  Cleavelin  Suzanne  S.  Guyer  Art  Miller 

. . .  on  medical  care  ...  on  medical  ethics  ...  on  consumerism  ...  on  retirement 


J.  C.  Egli 
on  Thanksgiving 


Kenneth  Vance 
. . .  on  smoking 


Polly  Bigham 
on  voter  registration 


"Speakout/'  a  weekly  editorial  page  feature 
of  The  Evansville  Press,  is  celebrating  its  first 
birthday  amid  growing  acclaim. 

A  forum  for  comment  on  any  topic  of  general 
interest,  "Speakout”  provides  readers-as- 
writers  a  good  place  to  present  divergent 
viewpoints  on  subjects  important  to  both 
themselves  and  the  community. 

The  contributors  pictured  are  a  few  of  the 
many  who  have  taken  pen  in  hand  since  the 
feature  was  initiated. 

"Speakout"  is  the  kind  of  reader-participa¬ 
tion  feature,  along  with  letters  to  the  editor, 
that  makes  The  Press  editorial  pages  among 
the  most  popular  in  the  paper. 

The  Evansville  Press 

a  Scripps-Howard  newspaper 


